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into a trim. 


flexible sole... 


Aperliteg” 


(how does Mansfield give you so much more? ) 


Shhh! We can't give away the whole 
secret. We can only tell you that 
Mansfield has developed a special way 
of stitching a new, durable sole leather 
to the upper of the shoc. It makes pos- 
sible a trim clean-cut look right to your 
toes. You get the same mileage your 
bulky soles gave you. But you enjoy а 
new light-footed feeling. 


Тер: S16—Lapelet Tapeeite sth 
Topolite wath leninerp cobble 


yo 


In any shoe, the critical comfort area 
is at the front. Exactly why these new 
Mansfields taper in naturally. They're 
moulded on the inside to leave plenty 
of wiggle room for your toes. Note the 
bold cobbler's stitch sewn in to give a 
trim look to your feet. 


MANSFIELD 


cen ich „Mna HITD in lace Мый. S3 Tobi fon with tr Smog Top in alice шт. Man FEMA in Back Bom: HUE 
Wack. Mest sles $11.95 0 $10.95. Ali makers of Bovionian and Botlonian Boys. Write Jor айди of your earet Mansfeld Dealer. Bostonian Shoes, Whitman, Мел. 


The moment you put on Taperlites you 
feel a leisure in your walk, You step out 
ell-dressed from 
‘ound up in Taperlites, the shoes 
with the trim tailored, flexible sole, 

Start enjoying Mansfield Taperlites 
at your Bostonian Dealer's, today 


TAPERLITES 


геу smooth front 
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AAGILON 


McGregor does it again! Gives you a knit sport shirt that beats all for performance. Beats all for looks 
with a new lustre that makes colors gleam! Why? Because it's made of Agilon yarn of *Antron"* nylon. 
Washes by hand or machine and keeps its shape with no blocking needed. More comfortable to wear be- 
cause Agilon yarn is more absorbent. Resists shrinking and snagging; banishes moths and mildew forever. 
Once you wear sports shirts of Agilon yarn of “Antron” nylon you'll never be satisfied with anything else. 


MSREGOR Polestra sweater shirt in eleven handsome colors. About $10.95. 
Also comes with short sleeves, about $8.95. At finer stores everywhere. 


MEDIUM, TELEVISION, is the subject this month of our 
um of cight of the medium's most prestigious р 
er David Susskind, impresario Mark 


(THAT EMBATTLED AND UNHAPP' 
fourth Playboy Panel, a sympo: 
titioners, disciples and dissenters — prodi 
Goodson, director John Frankenheimer, critics John Crosby and Gilbert Scldes, 
satirist Stan Freberg, scriptor-director-producer Rod Serling and network nabob 
They generate both heat and light as they debate the extent and 
nits of Т?з Problems and Prospects, then suggest escape routes from what FCC 
rman Newton Minow has dubbed “the vast wasteland.” In a lighter look at the 
little screen, Shel Silverstein's newest attack on videoschmerz, The Return of Tee- 
vec Jeebies, should prove a panacea for the most jaded eyeballs. 

M hioed chronicler Bernard Wolfe has fashioned one of his tantal 
ingly titled, engagingly ironic Hollywood tales, Agoraphobia Is in the Public 
Domain, wherein a literary toiler in the celluloid vineyards reaps t of sour 
grapes. (Bernie recently spent a few days in rrAvBov's Chicago offices, with Editor- 
Publisher Hugh M. Hefner and actor-producer Tony Curtis. Topic of the confab: 
ted screenplay of the forthcoming movie, Playboy; going into produc- 
he film will star Curtis portraying Hefner on the screen.) Other 
fiction am Masters’ insightful The Normal Man, a disturbi 
poignant story of a quest for love — requited, then found wanting in a bitt 
ingredient. In Henry Slesar's The Last Smile, the wages of deception a 
by a compassionate chaplain who burdens himself with mortal sin to unshackle 
a prisoner from mortal fear. 

Pictorially, we think you'll enjoy our ге atifully structured Anita 
Ekberg as she cavorts in the jungles of Roman high society, both on and off the 
screen. The refulgent Anita, recently returned to the realm of firstmagnitude 
stardom in Fellini's monumental morality pla 


has 


h he describes as “the typical star's typical ghostwri 
ing, I hope, all of the ignorance, arrogance and egotism of a 
a searching look into The Little World of Patrick Dennis, author 
Improper Bohemians) Churchill captures all of the whims 

cence of the multitalent wit. East is E. 

shall meet in Playboy on the Town in Tokyo, ninc colorsplashed pages of ple: 
ures exotic as well as erotic in the world’s biggest, brassiest — yet charm-laden 
metropolis. On the other side of the world, cartoonist Gahan Wilson, rLaynoy's 
master of the macabre, spent much of his time in London this year and, quite 
aturally for Gahan, haunted the musty corridors of Madame Tussaud's famed Wax 
Juseum, especially the Chamber of Horrors. See what he saw and feel what he 

n Chamber of Horrors, a five-page piece of humorous ghoulishnes: executed 
finest graveside manner, complemented with his own prose commentary. 

To launch the festive season, we ofer a gladsome three pages of holiday 
bounty for the gifting month ahead; an appreciative appraisal by Ken Purdy of 
U.S. motordom's most elegant auto-crat, The Lincoln Continental; ex-Fortune 
ng indictment of The Secret Snatchers— commercial 
а by rival industrial companies to filch one another's id shooting. 

rp-cyed, sharp-looking November Playmate, Dianne Danford; 
plus a handsome array of burnished cutlery for the host at home, with a f 
well explication of the gentlemanly art ol carving, by rrAvsov's keen Food 
Drink Editor, Thomas Mario. His book and ours — The Playboy Gourmet — is pub- 
lished this month (and reviewed in this issue). Our Thanksgiving feast of 
and glomming, previewed above and stuffed with other goodies noteworthy though 
unmentioned, is herewith proffered with pride. 
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SIEGEL, 


wort. (left) and friends TOFFLER 


Chamber of Horrors P. 73 


Tagged for Christmas Р. 119 
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It's a great day in the morning when you use 
Kings Men After Shave Lotion. Its subtle, manly 
fragrance underscores the vigorous way you feel 
after soothing and cooling your just-shaved face. 
What's more, Kings Men is the first 24-hour 
skin tonic, and no other After Shave Lotion gives 
you a lift that lasts so long. You'll feel great 
when you start your day with Kings Men After 
Shave Lotion . . . $1 olus tax 


| M'ssonicetohavea King’s Manaround the house 


KINGS men 


for good grooming 


After Shave Lotion - Pre-Electric Shave Lotion - Cologne 
Aerosol Luxury Shave - Hairdressing - Deodorants 
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It doesn't tick 


HAVE YOU HEARD THE NEW SOUND OF 


RACY? 


Its the hushed hum of ACCUTRON!'! 


Above: Accutron? "'Spaceview" model. Transparent dial. 14-КТ. gold case. $250* 


ACCUTRON-—so revolutionary—so accurate, it's the first timepiece 
in history that's guaranteed 99.9977% accurate on your wrist! 


Put your ear to the new Accutron 
and listen carefully. It doesn't 
tick, it hums softly (in F sharp). 

Why? The heart of Accutron 
is a tiny, electronically powered 
tuning fork! As it vibrates, it 
hum: t hums, it moves the 
hands, with an accuracy no other 
watch in the world can match! 

This revolutionary tuning 
fork replaces the delicate hair- 
spring and balance wheel—the 
parts responsible for inaccuracy 
in all other. watches, including 
electric watches. It's the first 
basic advance in personal time- 
keeping in 300 years. 

Accutron is far more rugged 
than conventional watches, too, 


Registered Trademark. ©1961 Bulova Watch Company, Ine., New York, Toronto, Bienne, Milan. 


because it has only 12 moving 
parts. It rarely, if ever, needs re- 
pair. Never needs winding. And, 
of course, it’s shock-resistant, 
waterproof, ** anti-magnetic. 

You'll wear your Accutron 
timepiece with an extraordinary 
measure of pride—confident that 
you command the exact time, 
all the time. Only Accutron, the 
world’s new standard of accu- 
racy, gives you this incompa- 
rable feeling of security. 

Give Accutron this Christmas 
(especially to yourself). It's more 
than а gift—it's a new way of 
. See the many impressively 
styled models of Accutron at 
your jeweler now. 


THE SECRET OF ACCUTRON 
This tiny tuning fork is oscillated 
at the rate of 360 times a second 
by 2 germanium transistor, 
powered by a button-size power 
Cell. It keeps Accutron 99.9977% 
accurate on your wrist. 


Accutron Guarantee of Accuracy 
Accutron is guaranteed by Bulova 
not to gain or lose more than one 
minute a month in actual daily use 
on your w г onc full year 
from date of purchase, the author- 
ized jeweler from whom you pur- 
chased your Accutron timepiece 
will adjust it to this tolerance, if 
necessary, without charge. 


At left: Accutron "203" In brilliant 
stainlesssteel.14-KT gold inlay. $175* 


See ACCUTRON 
by BULOVA 


at finer jewelers $150 to $2500* 


** Waterproof when case, crystal and crown are intact. 
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HULA HOOPLA 
When I saw on the cover of your 
August issue that you were featuring 
an article on The Girls of Hawaii, 1 
thought, “I'll get а copy and remind 
myself how delectable those lovelies are. 
But when 1 looked inside and saw the 
photographs of some of the gals I had 
known in the Islands, I thought, “Damn- 
it all, they didn't do the gang justice.” 
Fine as your photographs were, alluring 
as they made the gals look, I have to 
lvise you that the subjects in person are 
prettier, sexier, more golden-skinned, 
more laughing and more totally desir- 
In fact, I 
edit your journal in Chicago, when, with 
a little more effort, you could be in 
Hawaii. If you saw these chicks in person 
you'd know I was telling the truth, And 
you ought to tell your readers that 
is the best place in America 
for an unmarried male — or married, too, 
for that matter— to find a partner. The 
ratio of beautiful girls to available males 
is about five to three, After Kodiak 
Island in Alaska, it's the best hunting 
ground in the 50 states. 
James A. Michener 
Pipersville, Pennsylvania 


able 


don't understand why you 


Hawaii 


The Girls of Hawaii was most convinc- 
ing proof of the loveliness of the Eur- 
asian girl. It scems that “integration” 
works there with stunning success. I have 
had the opportunity to usc some Eurasian 
models and found them not only most 
attractive, but also gifted with a natural 
poise, combined with gentleness and a 
wonderfully cooperative attitude, Alto- 
gether, they seem to be adorable girls 
from whom some of our "purebreds" 
could learn a lot. 


Eric Stearne 
Berkeley, California 


THE CHILDREN’S HOUR 

Words almost fail me after having in- 
credulously read Uncle Shelbys ABZ 
Book — almost, but not quite. After hav- 
ing read it again, I saw what I'd really 
thought I'd seen. I am forced to con- 
sider one of two alternatives: either 
Uncle Shelby has lived it — nobody could 
make that up 


or he was watching 


ILLINOIS. 


through my window with the periscope 
he got for box tops. 
Mrs. Carolyn M. Murray 
Sherburne Center, Vermont 


Jt took me 23 years to learn the ABZs, 
but now, thanks to Uncle Shelby, 1 think 
Em ready for the second grade. The 
book tasted delicious. 

Ron Edwards 

East St. Louis, Illinois 


I was shocked to read Uncle Shelby's 
ABZ Book im your August issue. Ccr- 
tainly the editorial staff of your 
zinc cannot Ье fooled by such an article. 
Such deliberately sadistic, subversive hu- 
mor can only come from one source — 
Moscow. 


John M. Eadie 
Fort Lauderdale, Florida 
John, you sound like you've been 
soundly Birched. 


CAR-RESPONDENCE 
Ken Purdy's article Classic Cars of the 
Thirties was excellent. The paintings by 
Jerome Biederman were fabulous. 
Kenneth D. Hapgood 
Birmingham, Alabama 


Your article Classic Cars of the Thir- 
ties features some beautiful cars, among 
them the Duesenberg. There is so much 
information available on these cars that 
Iam surprised that Ken Purdy would err 
(more than once) in writing about them. 
The well-known authority, J. L. Elbert, 
has published а monumental tome on the 
Duesenberg. The principal error in your 
article is in the drawing at the head of 
it. The Duesenberg Model SJ was not 
announced until June 1932 (see Motor 
for that month) so the blower could not 
very well have been available on a 1931 
model. Your illustration is therefore mis- 
labeled by at least a year. The basic 
price of the Duesenberg was the price 
of the chassis, plus the price of the body. 
‘The latter could be most anything, but 
the basic price was $8500, later raised to 
$9500. Contrary to what you say. the 
Duesenberg did not boast a “stop-clock.” 
The instrument was known as a chrono- 
graph and it was made especially for 
Duesenberg by Jaeger. Your comments 
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YOUNG MAN to bring new idea 
to old week-end sport of impressing the boss 


‘The Knicker suit will show you have a sense of history as well as 
a sense of what's appropriate. More than that. it shows you are a 
pioneer, ready to go ahead with the new. Bosses go big for this one. 
Have а go at the Cricketeer Knicker Suit. It's the only one. The 
‘one you should have for week-end wear. $85.00. Cricketeer vested 
suits, $59.95 to $75.00. Cricketcer sportcoats, $39.95. 


Under either name at your favorite store. For morc details, write: 


CRICKETEER a TRIMLINES ® 


200 Fifth Avenue, N.Y. 
This is appeal /32 to The Yourg Man Wha Wats To Make $10000 A Year Belore He's 30. 


Prices slightly higher on West Coast 


GRe4. U. S. Pat. Office 


about the chassis lubrication are beyond 
belief, especially coming from an anthor- 
ity such as Purdy. The chassis lubricator 
on the Duesenberg was not operated by 
hand — it was (and is) completely auto- 
matic — and it did not the car, 
the car 


grease” 
was oiled by this device. 
speak of Derham, coachbuilder of some 
of the Duesenberg bodies, as being the 
only one of the lot who is still in busi- 
nes. Wrong. There is a Duesenberg in 
Pittsburgh with a beautiful Wolfington 
phaeton body, an oi creation. ої 
that Philadelphia concern. Wolfington. 
like Derham, is still in business, and if 
you will look them up in the Philadel- 
1 phone book you will have no 
ible contacting the grandson of the 
founder. 


You 


Allen R. Thurn 
Bethlehem, Pennsylvania 
Ken Purdy writ To take your 
comments in order: You will notice, in 
looking at the Duesenberg illustration. 
that the date is integral with the draw- 
ing, and not placed under it as a cap- 
tion. | had nothing to do with this, so 
I'm afraid your quarrel is with the artist, 
nol with me. (The editors in checking 
artist Biederman’s Duesenberg date used 
“Cars of the Connoisseur” by J. R. Buch- 
ley (Macmillan) and found on page 244. 
Type SJ introduced in 19317] In the 
matter of prices, Т took them from the 
factory letter dated December 21, 1932. 
quoted on page 69 of the Elbert book. 
You say that the term "stop-clock" is 
wrong and that it should be “chrono 
graph.” If you will look at the 1929 fac 
tory catalog, page 151 of Elbert's book 
you will find that Duesenberg used the 
term “split-second stop-clock.” not “chron. 
ograph.” Also, if you will consult a 
dictionary you will find (hat there is not 
much to choose between the two terms. 
You are right about the oiling system. 
of course. This is an inexplicable error, 
because I know quite well how the sys- 
lem works, and for many months now 
Гос been Duesenberg, with 
the big green and red lights winking at 
me every so often. This is the third mis- 
take е had to admit since 1919 and 
oddly enough the other two were very 
similar: well-known facts about which 1 
was in no doubt whatever! 1 suppose T 
could list a dozen men who will mak. 
occasional body. but actually full-time 
coachbuilders are a great rarity today, 
wouldn't you agree?” 


driving a 


an 


AFTER HOURS 
Enjoyed your patent medicines for 
neurotics in August's Playboy After 
Hours. Just wondered if you have heard 
of the two new contraceptive Sulfa cc 
pounds, Sulfadenial and Sulfacontrol. 
Harold Kushel, Editor 
New Jersey Journal of Pharmacy 
Philadelphia, Pennsylv 


Vodka €0 8 100 Froot. Distilled from 100% Grain. Gilley s Distilled London Dry Gin. 90 Proof. 100% Grain Neutral Spirits. W.& A. Gilbey, Ltd, Cincinnati, Ohia. Distributed by National Distillers Products Company 


Six different drinks and the difference is 


..the best name in Gin and Vodka  . 
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Alligator 
2065 

With you 

г. BVery where 


GOLD LABEL. АП wool worsted —Americo's most wanted gobordine. $44.75. 


For business or pleasure—Alligator is the coat ycu'll live in, anywhere, any 
weather. You get smart fashion, excellent fit, and a wide choice of styles 
and fabrics. All wool worsted gabardines, fancy wools, finest yarn-dyed 
cottons in plains and woven patterns. Also blends with Eastman Kodel 
polyester, Dupont Dacron polyester, Courtaulds Topel cross-linked rayon. 
All with Alligator's dependable, durable water repellent. Fine Dacron water- 
proofs, too. America's most wanted coats — $11.95 to $70.75 — all great 


values. See them now at eZ, e 

better stores everywhere. (Dv t 9 atoc 
© THEBEST NANE INS ALLWEATHER CBATS AND RAINWEAR 

The Alligator Company St. Louis, New York, Chicago, Los Angeles 


You state in your review of Tropic of 
Cancer (August Playboy After Hours) 
that the Henry Miller opus has been 
“spirited into this country for 27 years 
under the dust jacket of Anaphora of 
Great Eucharistic Prayer.” A remarkable 


trick, gents, since as any semiliterate 
reader can tell you (and hundreds no 


ЕИ 


doubt have by now), Walter Н. Fi 
memorable Anaphora wasn't published 
until 1038. 


Edward Handman 
Elmsford, New York 
Anything is possible with prayer. 


CULTUREPHOBIA 

Although Mr. Getty is given to sweep- 
ing hyperbole in describing The Edu- 
cated Barbayians, he has indeed touched 
on a deplorable shortcoming in Amer 


can values. I commend Mr. Getty for 
sticking his neck out to write such а pro- 
vocative article, and rLAYnov for pub- 
lishing it. 


Robert F. Loughridge, Jr. 
New York, New York 


Getty is all wet. This is why: (1) There 
are more symphony orchestras in this 
country than in any other in the world. 
(2) There are more museums, public 
art galleries and other cultural 
holes here than in any other 
the world. (3) If the Euro- 

ns are so ated with culture, wh 
do so many European composers. con- 
ductors, soloists, singers, writers, actors, 
choose to live and make their 
country? (4) Why are so 
y European orchestr 
let companiesand opera hou: 
by government or municipal funds? They 
can't cut it otherwise, that's why. Getty 
would better serve the cause of culture 
he so feverishly espouses if he would 
attempt to wise up the Europeans to 
what we're doing instcad of knocking 
the country that has nearly as many 
cultural facilities as their whole damned 


John R. Hudson 
Los Angeles, California 


Today's educated Americ: le is 
a hard-living, hard-driving individu 
whose concept of recreation and rela: 
tion is almost nonexistent. He i: 
houraday doer who signs contracts at 
the luncheon le, talks specifications 
on the putting gre 


nd contemplate 
" things in life. He does not 
stroll, he strides, for he has become a 


hard-nosed realist and expe 
tates an exorbitant price for long, tran- 
quil moments of pensive reveries and 
euphoric abstract nirvanas. He is, in 
short, history's most dynamic, most pro- 


ncy dic 


Christmas Ліш ae Mar Kound favorites 


Fe TERNER £ LOEWE 


Camelot 


ELLA FITZGERALD 
sings GERSHWIN 


HEAVENLY 


Hoio, 
Young Lovers 


10 moro 
LE 


JOHNNY MATHIS. 


2. Also: Moonlight 
Becomes You, More 
Than You Know, etc. 


K a 


10. Ella swings 
But Not for Me, Man 
1 Love, plus 10 more. 


= Rhapsody in Blue 
шр An American in Paris 
BROTHERS: 


12. Cathy's Clown, A 35. "Fierce impact 
Change ofHeart,love and momentum" 

Hurts, Lucille, N.Y. World-Telegram 
[BROOK BENTON 
Sonas I Love to Sing 


биши PERCY EHI rient 
THEME FROM 

“A SUMMER PLACE” 

DORIS DAY-Pillow Talk 


. Also: Moonlight 
in Vermont, I'll Be 
Around, etc. 


4. Also: Tony Be 
Smile; Vic 
- Gigi; elc. 


3, Also: Arrivederci, 
Roma; Oh, My Papa; 


ЖЫЕН 
Moonlight Love; etc. 


lesplit- 


САНИ 
oorsit it ren v 


"ANDRE KOSTELANETZ 
NARRATED BY JW гази 


37. A vividly realis- — 16. 
tic performance with 


‘Lighthearted, 
ound effects 


TO GIVE AS GIFTS... 


OR TO ADD TO YOUR 


OWN COLLECTION! 


YES, HERE'S THE IDEAL GIFT for everyone 
оп your Christmas list . . . yuletide fa- 
vorites and best-selling albums by Ameri- 
ca's greatest recording stars. AS a new 
member, you may have ANY 5 of these 
records — in your choice of regular high- 
fidelity OR stereo (except No. 5 — Listen- 
ing in Oept — stereo only) — ALL 5 in. 
time for Christmas giving or to brighten 
your own holiday season for only $1.97. 


TO RECEIVE YOUR 5 RECOROS FOR $1.97 
qa Па the coupon at the right Be sure 
to indicate whether you want your 5 rec- 
ords (and all future selections) in regular 
high-fidelity or stereo. Also indicate. 
‘which Club Division best suits your musi- 
Cal taste: Classical; Listening and Danc- 


ing; Broadway, Movies, Television and 
Musical Comedies; Jazz. 


HOW THE CLUB OPERATES: Each month 
the Club's staff of music experts selects 
outstanding records from every field of 
music. These selections are fully de- 
scribed in the Club Magazine, which you. 
receive free each month. 


You may accept the monthly selection 
for your Division . .. or take any of the 
wide variety of other records offered in 
the Magazine, from all Divisions . . . or 
take NO record in any particular month. 


COLUMBIA 
RECORD CLUB 


offers new members 


of these superh $3.98 to $6.98 
records in your choice of 


| REGDEAR 


HIGH-FIDELITY 


‚ or STEREO : 


RETAIL VALUE. 
ERE TO 530.80 


| 497 


И you join the Club now and agree 
to purchase as few as 5 selections 
from the more than 200 to be 
offered in the coming 12 months 


MERRY CHRISTMAS 
JOHNNY MATHIS 


йен Np = Deck the Hal 
Joy ie tne War 


10 MORE [xri] 


155. Also: We Three 
Kings, The Coventry 


Carol, etc. plus 10 more 


Your only membership obligation is to 
purchase five selections from the more 
than 200 records to be offered in the 
coming 12 months. Thereafter, you have 
по further obligation to buy amy addi- 
tional records... . and you may discon- 
tinue your membership at any time. 
FREE BONUS RECORDS GIVEN REGULARLY. 
If you wish to continue as a member 
after purchasing five records, you will re- 
ceive — FREE — a Bonus record of your 
choice for every two additional selec- 
tions you buy — a 50% dividend! 

The records you want are mailed and 
billed to you at the regular list price of 
$3.98 (Classical $4.98; occasional Orig- 
inal Cast recordings somewhat higher), 
plus a small mailing end handling charge: 
Stereo records are $1.00 more. 

MAIL THE COUPON TODAY — to receive 
your 5 records for only $1.97. 


NOTE: Stereo records must be played 
only ap а stereo record player. И you 
do not now own one, by all means cane 
tinue lo, acquire regular. high-fidelity, 
records They will play with true-to-life 
ө on your present thoncaragh and 
it "send even mere Бате 

Stereo shoneorarh if vou purchase 
the future, Ms 


Columbia Record Club, Terre Haute, Ind. 


150. The Christmas 
Song, The First Ncel, 


THE PLATTERS 


Richard Burton 


18. Ohio, They Say 
It's Wonderful, The 
Sound of Nusit, etc, 


LISTENING IN 


DEPTH 


Кашы > 


AN INTRODUCTION 
TO COLUMBIA 
STEREJPHONIG SOUND. 


1. Also: Great Pre 
tender, Enchanted, 
Magic Touch, etc. 


9. "Most lavish and 
beautiful musical, а 
triumph"'—Kilgallen 
Welington’s Victory 
BEETHOVEN _ 
[c 
ê c vans 
ANTAL DORATI 


London Symphony Orch. 
plos Сагпопа & Musketa 


үнд soua US 
41. "This makes all 
previous recordings 
‘sound mild" High Fid. 


[LORD'S PRAYER] 
MORMON 


5. Includes stereo 
balancing test and 
ERED only 


24. Also: Billy the 
Kid, Running Gun, In 
the Valley, etc. 


чот, 


dun 
EM] 
TE LORDS PUY е моне 
36. Also: Londonder- 


Ty hir, Blessed Are 
They That Mourn, etc. 


ES 
PATTI PAGE 
‘The Waltz Queen 

23. Now is the Hour, 


Till We Meet Again, 
what'll 1 Do, etc. 


пк мокко TUITE Dun 


154. Hark, the Нег- 
ald Angels Sing, The 
Three Kings, 17 more. 


HERE ARE B MORE RECORDs TO CHOOSE FROM: 


Є. PERCY FAITH — 8. MY FAIR LADY, 20. DINAH WASHING- 
JEALOUSY. Glittering Rex Harrison, Julie ТОМ — UNFORGET- 
new arrangements of Andrews star їп the — TABLE. I Understand, 
Old Black Magic, best-selling Original When | Fall in Love, 
More Than You Know, Cast album ever Song is Ended, etc 


Where or When, I've 
Told Every Little — T3.SINGALONGWITH 23. THE FABULOUS 
B. Star, Begin the Be- MITCH MILLER. That JOHNNY CASH. Don't 
BA guine, 12 in all Old Gang of Mine, A Take Your Guns to 
Tavern in the Town, — Town, ll more 


Till We Meet Again, 

16 hits in all 25. JOHNNY HORT- 
ON'S GREATEST HITS. 

Sink the Bismarck, 

Battle of New Or- 

leans, 12 in all 


38. TCHAIKOVSKY: 
NUTCRACKER SUITE; 
RAVEL: BOLERO, LA 
VALSE. Amsterdam 
Concertgebouw 


42. CHOPIN: THE 14 
WALTZES. Brailowsky 


57. O Little Town 181. It Came Upon a is "a, poet of the 
of Bethlehem, 0 Holy Midnight Clear, Joy iano” АА 8 
Night, 14 in all to EE дела ДЕА, 


ог1й,12 more 


Й SEND NO MONEY — mail coupon to receive 5 records for $1.97 p 


‘COLUMBIA RECORD CLUB, Dept. 268-4, Terre Haute, Ind. | CIRCLE 5 
Ç т accept your special offer and heve circled at the right 
the numbers of the five records I wish t0 receive for $1.91, 
| plus small mailing end handling charge 


[лили a. on) [REGULAR []STEREO] 


and enroll me In the following Division of the Club: 
(check one Division only) 
[O Broadway, Movies, ТУ & Musical Comedies 
O Classical [ Listening & Dancing [ Jazz 
г understand that I may select records from any Division. 
| I agree to purchase five selections from the more than 200 
to be offered during the coming 12 months, at regular lst 
price plus smali mailing and handing charge. Thereafter, 
If 1 decide to continue my membership. 1 am to receh 
а 12" Bonus record of my tholce FREE for every two addi- 
tional selecticns 1 accept. 


42 
8 23 154 
9 24 155 
10 25 156 
12 29 157 


161 
SES) 


Don Mills, Ontario. 
Columbia 
min 


E 
areas Nex. © Columbia Record Club, Inc 1961 


0. 
ices tightly higher, HT Lille St 
A you want thls membership credited to in 
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lific producer in all areas of commerce 
and industry. And, gentlemen, I'm 
damned if I don’t think he’s doing pretty 
well at that. 
Richard E. Botke 
New York, New York 


J. Paul Getty is very gentle in dealing 
with the average cultural level of the 
American businessman. I admire his at 
titude, however, and his restraint. I'm 
sorry that he didn't deem it proper to 
criticize the candidates in the last Presi 
dential election for ducking the issue of 
establishing a Cabinet post for Secre 
tary of Culture. I believe that they both 
deserve to be criticized for their lack of 
vision in this regard. Again, thanks for 
bringing Mr. Getty's views to the atten 
tion of your readers. I am sure they are 
shared by many, many Americans who 
are not ashamed of their love for any or 
all of the arts. 


Ernest Charles 
Beverly Hills, California 


Let us collectively close our eyes, chant 
obsolete slogans and rock "n' roll our 
complacent way backwards — into obliv 
ion, Can't happen here? That's what the 
Romans said. 

J. Sparky Summers 
Hermosa Beach, California 


Getty writes “. .. American шеп... 
slump in easy chairs at home staring 
blankly at the vulgar banalities that flash 
across the screens of their television sets. 
Two paragraphs later he pens. “The 
world’s most successful commercial and 
industrial leaders have always been 
known as patrons of the arts and active 
supporters of all cultural. activities. 
There is a paradox here. If we can 
assume, and I think Mr. Getty will agree. 
that a far greater majority of the world's 
most successful commercial and indus. 
jal leaders is located right here in the 
then, looking at just one vastly im 
| provable area, why haven't more of 
| these champions pushed for superior 
TV programing? We all know that, with 
isolated and negligible exceptions, the 
client holds a financial cudgel over the 
ad agencies and the networks who will 
grind out the most horrendous junk if it 
лє ez. 13.50 means keeping an account. If the finan 

mueras | cial behemoths are as sympathetic with 
Mr. Getty’s feelings on America’s cul 
tural poverty as I am, let them prove it 
by backing not a few spectaculars a year, 
but maybe a dozen series of superior 
programs. 


U 


Vernon L. Lewis 
New York, New York 
Be sure to see “The Playboy Panel" in 
this issue, Vernon. It discusses in depth 
the very same questions and problems 


you pose. 


PLAYBOY AFTER HOURS 


Hrs nothing better to do, appar 
ently, a novelist friend recently 
wrote us that he had conceived a fool- 
proof formula for literary success which 
he believed would revolutionize not only 
his own less than Promethean carcer, but 
also the entire world of publishing and 
belles-lettres. More and better prurience, 
perhaps? A revival of mid-Victorian cth- 
ical values? No. After observing the swift 
circulation of a Herbert Gold novel 
among the patrons of а neighborhood 
booke nooke, he decided that the vol 
ume's popularity was helped along by 
a felicitous euphony of title and author: 
Therefore Be Bold by Herbert. Gold. 
Which of John O'Hara's books, he con- 
tinued rhetorically, was most rewardin 
both to readers and writer? Answe 
Appointment in Samarra, Q.E.D., said 
he, proceeding to theorize that Robert 
Frost would be knee-deep in royalties 
today if only he had had the perspicacity 
to title his last volume Paradise Lost 
and that The Sound and the Fury would 
€ fared even better їп bookstores 
nd on Broadway had the author been 
Allen Drury. Extrapolating further to 
support his poetic premise, he cited such 
works as: The African Queen by Fulton 
Sheen; Beau Geste by Nathanael West; 
Catcher in the Rye by Christopher Fry; 
Pollyanna by Santayana; Sister Carrie by 
James M. Barrie; Vanity Fair by Bugs 
Bacr; Tristram Shandy by Mohandas 
Gandhi; and Leave It to Jane by Mickey 
Spillane. “Only one detail remains to be 
ironed out,” our friend concluded, “be- 
fore 1 announce my plan to a waiting 
world: I haven't been able to come up 
with a title to rhyme with my own name. 
Any suggestions? Best regards, William 
Makepeace Orange.” 


With refreshing impartiality, The New 
Yorker, a recent addition to the Gotham 


artmovie circuit, posted the following 
critical quotes during the premiere of 
the controversial Polish film, Kanal: 
“Mirror —'Superb artistry’; Tribune — 
Revolting.’ ” 


Day-Glowing on the rear bumper of 
a car owned by a Detroit college instruc- 
tor: on the left— rass; on the right— 
FLUNK. 

Hell, we were surprised to learn re- 
cently, is located in Livingston County, 
Michigan. Succumbing to pressure from 
hundreds of travelers demanding to 
know where it is and how to get there, 
the State Highway Commission has been 
forced to add this minuscule hamlet to 
its official maps. Comparable concern, 
we regret to report, has not been evinced 
in the of Paradise — another 


loca 
Michigan v 


Want ad in Chapel Chatter, the news 
organ of the Commercial Telegraphers’ 
Union: "Young lady seeks job as secre- 
tary. Willing to struggle if given chance. 

Eye-opening item from a press release 
for the recent Illinois State Fair: "Breed- 
ing classes will be held if weather 
permits. Jack Staulcup's orchestra, from 
Metropolis, will play music appropriate 
to the events taking place during the 
show.’ 


One of our overseas correspondents in 
London returned recently from what he 
describes as "one of my most harrowing 
experiences since the blitz" — a commu 
nity songfest conducted by the members 
of a suburban cultural society in the 
local grange. The evening, he recalled, 
had been only ordinarily grim — con- 
sisting of the usual interpretive dancing 
by the unmarried niece of the alderman, 


a string trio rending Mozart, and im- 
passioned readings from Kipling by the 
seven-yearold son of the fire commis- 
sioner — unti] the master of ceremonies, 
in a freshly pressed tuxedo, drew 
himself up to his full height and 
announced with dignity: “Miss "Eather 
"Orneshaw wull naow zing Woit Whingz." 
Amidst deafening silence, Miss Horne- 
shaw propelled herself to stage front, 
arranged her feather boa, 
the musicians — and froze in mid-gesture, 
her rosebud lips forming a perfect circle, 
as a deep voice from the back of the 
1 made this solemn. pronouncemen 
Miss 
During the profound hush that followed, 
Miss 


nodded to 


ather ‘Orneshaw hizz ha ‘oor. 


Horneshaw^s countenance crim- 
soned to the shade of a garland of red 
roses she wore at her waist. Finally, she 


But the master of cerc- 
monies, coming forward with a 
handkerchief for the unfortunate wom- 
an, was equal to the occasion in every 
way, “Be thot has hit moy," he said with 
determinat ather "Orneshaw 
Woit Whingz." And cor, 


began to sniff 


fresh 


on, 
wull naow zin 
she did. 


Highlighting the social calendar of 
the Skokie Valley (Illinois) Traditional 
Synagogue this season: a “kosher luau.” 
Poi vey! 

For Want of a Comma the Sense Was 
Lost Department: From a Variety item 
regarding new Met soprano Dorothy 
Coulter: “Miss Coulter is wife of Joseph 
Hall, ity businessman and 
mother of two children.” 


Kansas 


Now that names like Gogie, Googie, 
Kookie, Rip, Rock, Race, Piper, Tab, 


Tuesday, Tammy and Lex are old hat, 


whither go the film flacks for fresh moni- 
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kers? Back to the silent era, that's 
whither. How heartening it would be to 
behold marquees blazing once again 
with the stylish. dignity апа individual 
flair of such as Arline Pretty, Blanche 
Sweet, Billie Dove, Maude Fealy, Flor 
ence Lawrence, Fritzi Brunette, Bessic 
Barriscale, melita aghty, Laura 
lante, Renee Adoree, Raquel Tor. 
. Cissie Loftus. Derelys Perdue, Ida 
nquest, Vesta Victoria and Vallie 
Valli; or for that matter, Rupert Juli 
Montagu Love, Bigelow Cooper, Walker 
Whi le, Monroe sbury, Webster 
Campbell, Rockcliffe Fellowes, Ferdi- 
nand Tidmarsh, Mergenthaler Waisley- 
willow, Spottiswoode Aitkin — and the 
ever popular Stanhope Wheatcroft. 


SOUNDCRAFT 


The course of the motion picture industry was revolutionized by the application of magnetic Sooner or later, it would seem, the 
stripes on film.. .a Soundcraft achievement which has made possible the stereophonic | wondrous machinations of the birds and 
sound tracks of the great MGM (Camera 65), Cinemascope and Todd-A O productions, For this the bees are revealed to cach of us. On 
contribution, Soundcraft received the coveted Academy Award "Oscar"—first end only tape | learning that Кули number eleven was 


manufacturer ever so honored. Soundcraft achievement never stops. about to present him with his first 
: child, 67 -old Tommy Manville was 
SOUNOCRAFT WAS ™ Mylar* base tapes for longer life, longer play heard to remark with bewildered pleas- 


m Plasticizer-free oxide to prevent chipping or flaking ure: "I figured she had a cold." 
m Micropolished tape surface to preserve the "highs" and minimize e 
recorder head wear Among the aptly yclept employees of 


m FA4 frequency adjusted formulation to capture the full dynamic Milwaukce’s Miller Brewing Company: 


range of sounds sou ron William Beers, Harold Bock, Fred 
TO OFFER YOU: Buy the best—buy Soundcraft Tapes аа Hopp, Harland Stein, Walter Brewer. 


Aloys Booz and John Sourbecr. Presum 
ably they all have good heads on their 
shoulders. 


take this BOOKS 
Playmate 
wherever 


P. G. Wodehouse’s new novel, Service 
with a Smile (Simon & Schuster, $3.75), is 
very much like all the other Wodchouse 
novels, and that's jolly news. Once again 
we are blithely off to Blandings Castle 
with a lot of England's nuttier nobility, 
giving Wodehouse ample opportunity 
to prove he is still handy with his dukes. 
‘The plot is, as usual, a completely logical 
series of mild insanities. The deux ex 
Debrett's is that benevolently busy earl, 
Uncle Fred, known to his few enen 
Lord Ickenham. the hectic hero of some 
of the funniest stories ever understated 
in the English language, and who is not, 
by gad!, finished yet. Uncle Fred, whose 
particular wicket is other people's ro- 
mantic troubles, gets himself invited to 
Blandings, fief of Lord Emsworth, in 
order to introduce there incognito the 
in of an Ameri heiress. Emsworth's 


Pd 
i SW: 
GRUNDIG a TK-1"Attache" | spinster sister, the girl's guardian, has 
СҮ sworn tl ever the swain shall meet. 
ALL-TRANSISTOR 5 


PORTABLE ТАРЕ RECORDER But the spinster has reckoned, as mil- 
No home ties (performs anytime, anywhere, on batteries). Easy to control (single lions could have told her, without Uncle 


e 
knob playback, record, rewind). Talented (stop, recording safety, record level, ze EN Sheth stale reckoned ARa ord 
tone control). Articulate (3% ips dual-track, permanent dynamic speaker). Svelte — AMENS ee сы К АЫ ОН Басе 
(8 Ibs., measures 11% x7 x 4/2"). Get attache(d) (with mike, tape, take-up reel) Emsworth's passion for his prize sow, 

Write for free color brochure. Empress of Blandings. This lard of the 


Majestic INTERNATIONAL SALES division of The Wilcox-Gay Corp, | manor skips nimbly through some com- 
743 No. LaSalle St., Dept. P11, Chicago 10, Illinois plicated twists of the tale, and she hogs 


jes 2 


s 


Esqui Sous" 


Bul HH 
[ИИ f і | | | 


P 
(6 off-color stories unfold here) 
Have you heard the one about the Ban-Lon? Viking by Esquire Socks" that comes in new British colours? > 
Just to keep it clean they're made of Enka nylon that washes and dries quickly. And they wear longer, look smarter, Е 


fit better. *1.50 pair. top: STONE BLUE, CAMBRIDGE OLIVE, SUSSEX BLACK. BOTTOM: LONDON LOVAT, WINDSOR GREY, BRITISH CAMEL. 
m sen 


ANOTHER FINE PRODUCT 


Straight Kentucky Bourbon Whiskey - 6 Years Old - 86 Proof. © Ancient Age Dist. Co., Frankfort, Ky. 


> 
© 
a 
> 
= 
E 
a 


IF YOU CAN FIND 
A BETTER BOURBON... © 
BUY IT! 


Out of Kentucky, the great bourbon country, comes the greatest of them all, mellow, warmhearted, aged six full years... Ancient Авс. 


a good deal of the show. That all will 
end well goes without saying. What is 
worth sayin; all goes well with the 
good old Wodchouscian pace, pezazz, and 
blend of terseness and round rhetoric. 

Little Me (Dutton, $5.95), Patrick Dennis" 
take-off on as-told-to biographies, is a 
first-person account of the undulating 
life of undulating Belle Ре ne, nee 
Maybelle Schlumpfert. After launching 
her career with a starring role in an arty 
one-reeler filmed in a deserted barn and 
featuring the Houlighan brothers, Belle 
goes on to find fun and failure in almost 
every medium of showbiz, She tells us, in 
breathlessly innocent prose, of her m: 
many liaisons (including one with a mys- 
terious gentleman who keeps her comfort- 
able during Prohibition until his body 
is dredged up from the Harlem River) 
husbands (especially 
movi ate Morris Buchsbaum, who 
commits suicide with a basket of asps 
after the premiere of his $10,000,000 
epic, Nights on the Nile, starring Belle 
as Cleopatra and Letch Feeley Mark 
. Belle's bio, previewed in snow 
BUSINESS ILLUSTRATED and bound for 
Broadway, also includes alcoholism, con- 
tributing to the delinquency of a minor, 
a close relationship with an “unusual 
woman" who smokes cigars, a couple of 
murders and finding God in Southamp- 
Frank-ly written spoof, illus- 
һ a gross of funny photos of 
buxom Belle in various phases of her 
development, will probably not dissuade 
ghostwriters from penning still more 
pseudo histories of ghoscridden women, 
but it may make them slightly self- 
conscious about it. Read all about Belle's 
creator — Pat Dennis — in this issue of 
PLAYBOY, on page 100. 


and of her sevei 


The Playboy Gourmet (Crown, $10 now, 
$12.50 after January 1) by Thomas Mario 
is a banquet of our own cook's tours de 
force culled from almost eight years as 
PLAYBOY's Food and Drink Editor, plus 
two preceding decades as a distinguished 
che] de cuisine at New York's finest hotels 
and dining clubs. A 390-page blending of 
the best in food and drink from canapés 
to cognac — appetizingly illustrated in 
color — it brims with recipes foreign and 
domestic, princely and plebeian, ancient 
and modern, piquant and formidable, 
obscure and universal. It's 
common-sense tips on short-order coups 
de maitre and skillful skilletry, but also 
with а heaping measure of robust mascu- 


bodied and unconcealed appre: 
the sensual pleasures of 
drinking well. In short, it is a far cry 
from the chintzaproned homemaker’s 
encyclopedia of cookery. Like PrAvmov 
itself, it has been edited as a highly selec- 


a straight shooter who aims high in sport: 
Always casually confident in 


pleasures ahead. His instinctive good tz 
important Van Heusen 
leisure wear. You'll find it wherever fine men's ул 


R 


A Division of Phoenix Clothes 


A man gets seen in 417! 


He's the man who knows how to enjoy his leisure after the game... 
women and 
is "417" pullover sport shirt 


п integral part of the 
“417” Collection of smartly styled dress and 


Close-up/the Hall 
in Traditional 
Venetian Covert 


This all-worsted Venetian 
covert is manor-born 

and classically timeless. 
About $75 with vest 

at the finest stores 


HALL 


200 Fifth Avenue, New York 10, М.Ү. 
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S 


clothes. 


+80 
ready for the 
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MUSIC. INC 


250. Epic film score 
‘confoining originol ver- 
sion of the hit the 


JOIN BING 
AND SING ALONG 


ame EROSRY 


245. THE Sing-Along 
Spectoculor! 33 great 
songs; song sheets, too. 


37. Alo: The Mon 1 
Love, Cherry, by tosty 
Pionist's reloxed trio, 


corded in concen 


269. Horion's hottest 


folk-singing trio re- 


Goody Goody,The Lody 
1s о Tromp, 6 others. 


292. Also: Red River 
Valley.The Lost Rourd- 
Up, 18 Western gers. 


Evening, 13 more hits. 


CTOR invite 


Теа @F RADIO CORPORATIONOF AMERICA 


osm and RCA Vi 


MUSIC 
FOR DINING 


MELACHRIND ORCHESTRA 


x 
TENDERLY . DIANE 
SEPTEMBER SONO. 


24. Plus: Too Young, 
Warsaw Concerto, 
Charmaine, others. 


BIG HITS PRADO 


PATRICIA MAMBO +S 

CHERRY PINK AND 

APPLE BLOSSOM WHITE 
MAMED JAMBO 


4, Younger ThanSpring- 
Time, Some Enchonled 


295. Also: Worderlond 
by Night, Domy Boys 
etc. by piano ece. 


281. And 8 more ol his 
top loin donce Lond 
his in "new sound.” 


291. Rich Sponish 
Сур moods spun by 
the peerless guiterist 


у опо 
THE MOST “a 
POPULAR 

GUITAR 


CHET 
ATKIN 


‘nth orchestre 


277. Sinvous, donce- 
able tw 
themes, Loti 


298. My Prover, Eost — 219. Courtry-rop stor 
Sf the Sun, etc.Mellow ole sings Deer Heorts 
instrumentels. ‘ond Gentle People, elc. 


HANK 
LOCKLIN 


PLEASE 
HELP ME, 
IM FALLING 


ze 


255. And other hits by 
the country pop stylist. 
(Regular L.P. оту) 


e symphony 


236. Lively, new right 
Tor Victory" 


tiub oct by hilorious 
‘country-sivle comics. 


306. 
wilh ^ 


all-time hits ogoin in 
theme. Powerfull 


new hi-li sound. 


| If you prefer, you may choose this 
special 5-record collector's album instead of five others 


2 57. An RCA VICTOR Exclusive! 


| New Release of the Original Edition 
4t Glenn Miller “Volume 1" 


frere | 698 
v) MILLER 
ЭР = MASTERPIECES 


Includes deluxe illustrated album. 


The Original Miller band — biggest disc hits and spe- 
cially selected broadcasis. Little Brown Jug, String of 
Pearls, Chattanooga Choo Choo, American Patrol, Blue- 
berry Hill, Perfidia, Rhapsody in Blue, 62 more. 


REGULAR L.P. ONLY—but you may take this and still join the Stereo Division. 


composen ano § 
texnCTED By) SE 


HENRY MANCINI 


220. Bestselling mod- 
ern jorz album [rom 
the TV series. 


08 
HEY THERE- отоло 
261 Also, Secret Love, 


Unchained Melody, etc. 
by newvocol sensotion. 


[== 


183.Also, Temptotion, 
Doncing in the Dork, 
‘tc. (Regulor LP. only] 


Kick Thy == 
Own Self 


267. Delight your 
friends with Ihis unique. 
Southern comedy oct. 


mony more fovorites. 


но 10того secthing 
jumentols — While 
Jerre Young, olhers 


14,Also:LovelsoMany- 
Splendored Thing. 


204. Authentic Istond 
mocds, Sweet Leiloni, 
Moho Ое, 10 others 


296. Also. | Don't Hurt 
Anymore, В mote new 
versions of Snow hits. 


THE 
STUDENT PRINCE 


MARIO 72 Se 
LANZA, 29 


E 
ттт 


243. Plus; other Rom 
berg delights sung by 
the lote, greot tenor. 


you to 


124. Prisoner of Love, 
Till the End of Time, 
ote (Regulor LP.only) 


282. Hounting themes 
from the currant intor- 


сойопо! film hi 


[М 
TOWNS 
ЖГ 


THE OLO цаялитя - WE UE. 


248. Populer vocol 
lo sings Scorlel Ril 
bors, Coot Woter, etc 


252. Plus other Corle 
Kevboord stonles in 
exciting new sound. 


RUBINSTEIN 


HEART OF THE 


PIANO CONCERTO 


by Chopin, Gri 


modern “mood” jozz. 


ce 


WILD 
PERCUSSION 


(inca! 


Ано HORNS A'PLENTY 
DICK SCHORY'S 
HEW PERCUSSION ENSEMBLE 
278. 7 percussionists, 
bristling bress, corps 
The Peanut Vendor, etc. 


234. Aho: Соу О, etc 
Hony's biggest scller! 
{Reguler L.P. 


Guy 
f. Er 
| AFRICAN 
URUMS 


89. Powerful поте Al- 
ricon percustion—"For- 
inating” says Voriety. 


. 12 Cenhwin 
res Summertime, 
int Necossorily So. 


Ted 
Belafonte 

SINGS THE i. 
Blues 


ONE FOR NY BABY 
WALLELIUAR, 
иф 


3. Also: God Bless the 
Child, other blues 
Types /ihythm. bockirg.. 
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SCHEHERAZADE 


FRITZ REINER 
CHICAGO SYMPHONY 


301. Oriental cechei- 


BAINT-: 
SYMPHONY No. 3 


E 


ly for those 


317. "Sin 


Review 


TOSCANINI 


por ноа 
Hee THE RE WORLO- 


315. Electronic stereo 
reprocessing of one of 
аблез pedormonces. 


MORTON GOULD 
SYMPHONIC BAND 

| Stans ano STRIPES TOREYA 

7 SEMPER FIDELIS EL CAPITAN 
297. Includes The Thun- 
dorer- 18 Sousa strut- 
tors in walloping sound! 
Gag 


1812 


OVERTURE 
RAVEL/BOLERO. 


‘SOUND SPECTACULAR 
jÎ _ monron ошо 
‘ORCHESTRA & BAND 
226. Connons, gong 
ears, mossed “strings 
bond bords. Dynamic! 


Chicago Symphony 
276.Yeor’s best-selling, 
Classical record. Leins- 


This 2-die ser 
| counts as 2 of 


space on cou- 
pon. 


950-950A The oc- 
Wel Coregie Holl 


Concert recorded 
Tho. His most excit- 
fea collection, 


from this 


‘TCHAIKOVSKY 
CONCERTO HO. 1 


VAN CLIBURN А 


5. The biggest-selling 
losicol LP. of cll 


Gershwin 
RHAPSODY ^. 


215. Finally — бе de- 
Tinitive versions of 
Gershvin's closics. 


NEN SOUND... 
NEM RECORDING 
icHARD RODGERS 


7. Mocnilicent rew re- 
cording оГ dramatic ТУ 
score by R. Rodgers 


"GRAND CANYON 
SUITE 
MORTON GOULD 
AKO HIS ORCHESTTA 
"айни оноос VIR | 


304. Serie conversation 
piece features colorlul 
Grofe, Beethoven. 
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exciting new list of 60 nationwide hits! 


you can have 


ANY 


RCA VICTOR RECORDS s 
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Price Per Record 
Including Handling 
and Postage is only 


44: 


if you join the new RCA Victor Record Club now and agree 
to purchase only 5 records during the year ahead 


TPIS EXCITING new plan offers you the 
finest stereo or hi-fi music being recorded 
today — for far less money than you would 
normally рау. It helps you build your record 
library carefully, completely. Now that Reader's 
Digest Music, Inc. has become exclusive agent 
for the new RCA Victor Record Club, we 
invite you to enjoy these seven advantages of 
membershi 


1. Upon joining, you may have any 5 records 
for only 37!5« cach (44€ each including hai 
dling and postage). You select оге record 
FREE for each two you buy after fulfilling 
your introductory agreement — with a tremen- 
dous range of music from which to choose your 
dividends. 

2.A brand-new magazine, Reader's Digest 
Music Guide, is sent FREE each month, to 
help you build —easily and economically — a 
collection to suit your every musical taste and 
interest. 


3. You get the widest possible choice in selec- 

mphonies or popular, Broadway or 
al, jazz or opera . . . several hundred each 
year from the world-famous RCA catalog. You 
get music performed by the world’s greatest 
musicians —Arturo Toscanini, Perry Como, 
Artur Rubinstein, Harry Belafonte, Van Ci 
burn, Glenn Miller — and hundreds of others. 


4. Further, the records selected by Digest and 
RCA Victor music experts are pre-tested with 
panels of club members themselves to assure 
they are ones Club members most want to own. 


5.You can also acquire — at amazingh 


low 


prices — special records made exclusively for 


Digont Music, Ino., Р. O. Box 3, Village Station, New York 

END ME the 5 RCA Victor records whose numbers [have filled in below, billing me only $1.87 plus 
a small charge for handling and postage, and sales/use taxes where applicable. I agree to purchase 

during the year ahead, 5 a 

after, for every two additional records I purchase, I will receive a dividend record of my choice, FREE. 


additional records, at the Manufacturer's Nationally Advertised Prices. The 


Club members. These great symphonies, 
waltzes, concertos, the music of Gershwin, 
Sousa, Broadway, Hollywood are performed by 
leading U.S. and European artists—superbly 
recorded by RCA to meet the exacting stand- 
ards of Reader's Digest Music. 


6, You'll like this convenient, error-free “arm- 
chair" shopping plan that lets you pay for your 
records after receiving them and while enjoying 
them. 


7. And your satisfaction is doubly assured by 
both Reader's Digest and RCA Victor. 


How The Club Brings You 
The World's Best Music 


Each month you will be offered a Featured 
Selection, the record chosen by Digest music 
experts, then tested with panel members. You 
аге always offered the most wanted record in 
the Division you choose when you join-either 
Popular or Classical. If you want this record, 
do nothing. It will come to you automatically, 
billed at the Manufacturer's National Adver- 
tised Prices (usually $3.98 for Popular, $4.98 
for Classical; stereo an additional $1.00), plus 
a small charge for handling and postage. Or, 
you may choose any other record you wish 
Irom either Division, or take none that particu- 
lar month. 


Shown on these pages are records typical of 
the high quality and unusual variety available 
through the new RCA Victor Record Club. 
Get the five you want most for only $1.87. To 
begin enjoying the many benefits of member- 
ship, fill in and mail the coupon today. 


(195-11. 
, New York С р 


lere- 


SEND ME THESE 5 RECORDS 
(Fı 


1 CE iL] © 


on| | Five-RECORD GLENN MILLER ALBUM © 


Enroll me in the following Division 


of the С! Nama. 
[0 crassicar [_] Popurar 
(Check onc) Address... 
And enter my name to receive 
[Г] srereo* REGULAR L.P. City. 


«Check one) 
"Please note: 


Sterea records con М played only on steren equipment. Dealer. 


Send по money. A bill will be sent. Records сап be shipped only to resid 


. Zone 


H you nish your membeship credited to an authorized RCA Victor Dealer, please fil in below. 


is of the U.S.. its territories 
and Canada, Records for Canadian members are made in Canada and shipped duty free from Ontario. 


STEREO OR REGULAR L.P. 
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PLAYBOY 
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Who would dream 
Electronic Flash 


could get so very light, 


so really tiny! 


REMEMBER WHEN taking flash photos 
meant loads and loads of bulky flashbulbs 
or heavy electronic flash contraptions? 


Smallest (under 17 ozs.) lifetime electronic 
j) fash unit. Permanent, rechargeable battery Ultrablitz 
WW) will store over 70 flashes and then recharge 


r 


less than *$75.00. 
rou ot 


CX overnight . . . ‘Freezes’ the fastest ac 
©) color and black & white. Your one time cost, 
1 


ion for 


ИШЕТ 


ALLIED IMPEX CORP , 300 PARK AVE. $0., NEW YORK 10- CHICAGO 10 + DALLAS 7 + LOS ANGELES 16 


Dance. 


e GLENN 


MILLER 


(X P8 ORCHESTRA. 


TIME TEE NEW 


GLENN MILLER them. 


directed by Ray McKinley 


Listen... Enjoy 
Today's songs 
as the master 
would 

have played 


Follow-up to the smash summer TV show, 


ап album of hits like Night Train, You Go to My Head, 


Misty, Stranger in Paradise. 


recorded for the first time in 


the unmistakable Miller manner. 68) RCA VICTOR ©) 


The most trusted name in sound 


ASK YOUR DEALER ABOUT THE COMPACT 33, THE NEWEST IDEA IN RECORDS. 


tive culinary companion and libational 
counselor catering to the special tastes 
of the discriminating urbanite. 


Bernard Malamud's A New Life (Farrar, 
Straus & Cudahy, $4.50) may be the best 
campus-based novel since Randall Jar- 
rell's blister Pictures from an Institu- 
tion, but it suffers from the predictability 
of its university ingredients. (Some col- 
lege ought to create a post of Novelist in 
Non-Residence.) In this new novel, M. 
amud's schlemiel goes West. On the day 
of his arrival at adia College, Eng- 
lish instructor Sam Levin. a bearded, 
lonely, dedicated New Yorker, has a hot 
plate of tuna casserole dumped in his 
lap. Our hero is thus introduced as a man 
to whom accidents happen, who is inter- 
rupted by phone calls during elaborately 
planned seductions, who gets lost on the 
way to a motel rendezvous with a hot- 
pants coed, and who manages to antago- 
nize the entire campus in his campa 
to restore intellectual dignity to the half- 
baked English department of the half- 
ck-oriented college. But for Pauline 
wife of the department's status- 

istant head, Levin is a way out 

e. Their progress 
1 flirtation to deepening love is 
paralleled by Levin's tussle with depart- 
mental dullness. The climax comes when 
Levin decides to campaign for election 
as new department head, oblivious to 
how prime a target for blackmail he 
has become. lamud's sex scenes are 
especially effective — whether they in- 
volve the spinster gramma: 
Fliss (“When her brassiere c: 
breasts. handsome under clothes, hung 
like water-filled balloons from her chest. 
Levin shivered a bit . . . still, for a starv- 
i ) or the touching Pauline 
(“Lying on the coats, Pauline raised her 
hips and drew back her skirt, to Levin 
the most intimate and beautiful gesture 
ever made for him”). Yet his hero's trans- 
formation from sad sack to crusader, 
from lonely outcast to dashing lover, is 
never quite convincing. We can't help 
thinking that Eastern city boys Levin 
and Malamud would both be happier on 
home ground than wandering among the 
Western extroverts. 


al 


ACTS AND 
ENTERTAINMENTS 


When Joey Bishop played the Empire 
Room in Chicago recently, peninsulas of 
hastily assembled tables stocked with 
Toledo schoolmarms and South Bend 
hardware salesmen snaked right out on 
stage, endangering Bishop's life, limb 
and delivery. It must be said that he 


SEE THE P 
CATALINA 


MAN RELAXED SWEATERS 
AT THESE FINE STORES 


ARIZONA, 


Ый _ Ww 
PEN. 
“SUBURBIA CARDIGAN”, vertical ombre — RELAX in "COUNTRY SQUIRE”, club collar but- 
stripes of fine 100% Wool. Sized to extra large. ton down cardigan of 100% Wool, in sizes to 
$14.95 extra large. $19.95 


MAN RELAXED... catalina cardigans offer great companionship for your favorite pastimes 
„..ог any time! Select several in colors to match the mood for your hours of ‘self-expression’! 


„a Created by (с Los Angeles, Calif. Another fine Kayser-Roth pF} product. 


RELAX in “SPECTATOR”, a links stitch cardigan RELAX in “COLLEGIATE”, contrast trimmed car- 


in sizes to extra large. Of 100% Wool. $15.95 dau 100% Imported Australian Lambswool. 
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or write for the dealer nearest you 


(сыыс 


6040 Bandini Blvd., Los Angeles 22, California 


PLAYBOY 


Good company in any company 


e lightest, politest 


е тай Cigars ever ! 


MURIEL 
Алдаа 


MURIEL 


nent ноя 


onc сол РТВ 


PACK OF FIVE 


PACK OF FIVE 


MURIEL 4in 7705 

A flexible holder on each cigar . . . 
airlight smoking pleasure . . . just-right 
smoking comfort. 8 for 28¢ 


MURIEL CORONELLA 
A refreshing new taste . . . superb 


smoking satisfaction . . . fully finished 
natural head. 8 for 25¢ 


2 MURIEL CIGARS - always in perfect taste! 


took the hazardous working conditions 
with deadpan equanimity. From his 
opener. a reference to the gre 
limitations of his Jack Paar stint ( 
a real pleasure to be working for more 
than $320") to his sign-off 45 minutes 
later, he had the audience neatly tucked 
ndkerchief pocket of his Con. 
Bishop isat his best — which 
ood, indeed —when he can 


is very 
ricochet ripostes off a st ‚һе 
he waiter (“The maitre de look: itis he 


fell off a Polish wedding cake"), male 
customer (“You fellas who came stag 
don't have to worry— the band mixes") 
or female customer ("You see those eight 
ladies settling up their tab. One just 
asked who the hell ordered tax."). Bishop 
is a quiet comic; he doesn't have to shout 
145 audience into submission. He talked 
matteroffactly about his boyhood (“I 
was poor when I was a kid. When it 
snowed, I didn't have a sled; 1 went 
downhill on my cousin — and she wasn't 
had. My folks used to play games with 
me. I would come home from school and 
find they'd moved."), or his golf (“The 
other day I missed a hole in one by 
four strokes. My handicap is ап honest 
eaddic.”). Occasionally Bishop would sur- 
veptitiously slip into a visual routine — 
while the band played When My Baby 
Smiles at Me, he donned a top 
announced: "I'd like to give you my im- 
pression of someone you've all loved for 
many years: "Fourscore and seven years 


ago..." Bishop crammed an immense 
amount of material into his three-quar- 
terhour bit; it made for a most Jocyful 
evening. 


DINING-DRINKING 


Jilly’s (256 West 52nd, New York), an 
average-sized boite (capacity: downward 
of 200 people, wall to wall), is intro'd 
by a huge, police-precinctlike white globe 
(appended high over a step-down, 
double-door entry) on which the e 

lishment’s moniker is etched in black. 
The globe decor carries over into the 
bar, with pawnshop clusters of three 
illuming the mahogany-stained paneled 
walls. The early bright we sailed into 
the place (named after owner Jilly 
Rizzo), we were quickly taken in tow by 
maitre de Bill Rockwell and navigated 
into the main ménage. Service, enter 
ment, edibles and potables all proved 
highly palatable. A grand-piano bar vi- 
brates constantly with high-grade, low- 
key pianist-vocalist plus bass duos, to the 
apparent delight of the dozen or so bar- 
based patrons who usually rim the Stein- 
way. Closing is З a.m. for entertainment 
(Jilly's is open 4 to 4, except Sundays 
when it shutters at 3, and Wednesdays 
and Saturdays when it opens at 1) which, 
on our last sojourn, tr: 
between Mickey Dean (billed as “The 
Piano Wizard" — spelled inexplicably 
with two zs) and bassist Carl Pruitt, and 


b- 


ec THE COMPANY TO KEEP... 


MILES DAVIS— IN PERSON! 


The most talked-about jazzman of our time 


‘records his first“In Person” album. Two (їв) recapture 

a weekend at San Francisco’s legendary Blackhawk Club: 
“Friday Night” and “Saturday Night,” available 

singly or as a two-record set. 


Last year, Grand Opera’s Eileen Farrell focused 
her phenomenal voice on the blues—and made 
record history with “I’ve Got a Right to Sing the Blues.” 


Here's the sizzling encore. 


=== 
RHYTHM IN MC LIGHT AND FANTASTIC 

JOHNNY WILLIAMS R bright new arranging talent—the “Checkmate” TV score composer 
Johnny Williams, and his witty, whimsical 


n ы instrumental sound effects...the battery includes 
bongos, triangles, tubas, trumpets 
and screaming woodwinds. 


TONY’S HEART SWINGS 


A heart-throb 
with a swinging beat— 
Tony Bennett 
and a big, 
driving jazz band. 


A SESSION WITH SEEGER 
E The scene: New York's Village Gate. 
аЙ The star: Pete Seeger, America’s leading folk singer. 
The accompaniment: Seeger's banjo and guitar 
plus enthusiastic audience. The program: 


A baker's dozen about 3 saints, 4 sinners and 6 other people. 


LAUGH ALONG WITH FOUR COMICS 


A rambunctious record, catching 
the Kirby Stone Four in their act at 
Chicago's Playboy Club. 


Lots of pranks, puns and Bunnies. 


D 
i 18 ON COLUMBIA RECORDS 


CHOOSE SPECTACULAR STEREO OR MATCHLESS MONAURA! 
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Worthiest successor 
to the "old school tie’... 


THE PLAYBOY 
CLUB TIE 


PLAYBOY’s famous bunny woven into en eye- 
catching allover design on a conservative tie 
of finest pure silk. Subtle seasoning for your 
wardrobe in; brown, gray, red, olive or navy, 
each combined with black, $5.00 ppd. 


Should we enclose a gift card in your name? 
Send check or money order to: 


PLAYBOY ACCESSORIES 
232 East Ohio Street * Chicago 11, Illinois 


Playboy Club Keyholders may 
charge to their Key numbers. 


Val Anthony coupled with Sandy Mas- 
ters. Friday and Saturday, management 
tacks on an easily liquidated $3 bever- 
agesonly minimum. Dinner offerings, 
along with "Appetizers and Goodies," 
are mostly from behind the Bamboo Cur- 
tain. There's a choice of Steak Kew, But- 
хешу Shrimp, Lobster Song, Moo Goo 
Guy Pan and an item tagged Chow York 
Song, moderately priced between $3 and 
$3.50; more Occidental and a good deal 
turdier is the Stateside-style steak. Orien- 
tal appetizers sufficient to lessen any 90- 
proof impact are on tap from $1.50 to 
$2.75. After-theater specialties are Jilly's 
Pickin's (egg roll, baby ribs and' pork 
slices) and Jilly's Pinks (small hunks of 
steak on toast). Last, but certainly not 
least, the club attracts altershow. per- 
formers who are not averse on occasion 
to extemporizing for the hippies. A re- 
cent assemblage included Jane Harvey, 
Vic Damone and Frankie Avalo) 
another census of showbiz celebs пиш- 
bered Erroll Garner, Woody Herman 
and Joe Williams. 


RECORDINGS 


"The joys of Erz-theties (Riverside) by 
the George Russell Sextet are so mani 
fold it would be almost presumptuous of 
us to label it as simply a fine record 
¥; it is much more than that. It is an 
LP filled with heady, provocative ar- 
rangements, fluent and cerebral solo work 
and an internal rapport that indicates a 
deep mutual respect of talent. But pij 
marily it possesses an exhilarating fresh 
ness — a happy refusal to tread timeworn 
musical paths of least resistance without 
resorting to cacophonic anarchy. The 
most pleasant surprise of the set is the 
work of trombonist D: Baker, whose 
robust blowing is deceptively simple 
seeming. No less prestigious are Ше 
efforts of Eric Dolphy on alto sax and 
bass clarinet and Don Ellis on trumpet. 
Dolphy's careening solo on Round Mid- 
night is awesome in its hellforlcather 
wentive exploration. The whole, of 
course, is a reflection of pianistarranger- 
leader Russell's tastefully transcribed 
musical musings. We feel that it is in the 
probings of such as Russell — neither the 
regression of soul nor the stream-of-con- 
sciousness twitchings of an Ornette Cole 
man — that jazz's New Wave will be 
found. 


arly in his career, Ray Charles 
sounded like Nat Cole. Although his re- 
cent conquests have been as а surgingly 
spirited blues apostle, he returns to the 
domain of Cole on Rey Charles ond Betty 
Certer (ABC-Paramount) Sharing the 
spotlight with the commonplace stylings 


Shhhhhhh! 
Shearing 


New. Luxurious. Sophisticated. 
Smooth. The provocative 
Shearing touch with a special 
satiny sound, Rich. Gleaming. 
Great. Lush treatments of fine 
things like “Early Autumn, My 
Romance, Midnight Sun, The 
Party's Over, Baubles, Bangles 
and Beads, Stardust, You Were 
Never Lovelier" Tantalizing. 
Suggestive. Intoxicating. Kiss me. 


+ 


BCAPITOL RECORDS. INC. 


Enter Capitol's tremendous “Songs Without Words 
Contest" See your record dealer for details. 
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Give him 

a Ferrari 
anda 
Paper:Mate 
реп 


1 
Capri Mark IV “3.50 


©1061, THE PAPER MATE CO PAPER МАТЕ and CAPRI. REG. U. S PAT. OFF 


S O NY WORLD'S LIGHTEST, ALL-TRANSISTORIZED 


escancn makes тнє owenence | DIRECT VIEW, TRULY PORTABLE TV 


Weighs only 1374 Its. World's most advanced compact (size 892” x 7” x 9") TV—Your choice of 
3 power sources: works on AC, car or boat battery cr ils own rechargeable battery. Advanced 
SONY electronic engineering produces sharpest, reflection-free picture possible. Test-play it today 
..at your favorite radio or department store, SONY 8-301W LIST: $249.95. 
Mba Battery Pack WET PACK BATTERY (4 Ibs.) LIST: $29.95. 


Also ask to are and hear the world famous SONY all-transistor battery operated Radios. 


SONY CORP OF AMERICA 514 Brozdway, New York 12, N. Y. 


of Miss Carter, he regresses appreciably 
in imitating Nat without haying 
tered the nuances of Nars approach. 
The tunes fall into a familiarly gim- 
micked formarfortwo: Cocktails for 
Two; Side by Side: Baby, It's Cold Qut- 
Together and Takes Two to Tango 
are among the ditties tackled. A string en. 
semble (alternating with a brass entou- 
ge) and chorus, compounding the 
incongruities provided by Miss Carter, 
consistently corner the luckless Charles. 
Although his potential exceeds that of a 
blues seller, he'll never realize it in sur- 
roundings like these. 


side; 


A pair of jazz-withstrings LPs on the 
scene this month are eminently note 
worthy. Of the two, Smooth as the Wind 
(Riverside), featuring trumpeter Blue 
Mitchell with strings and brass scored 
by Tadd Dameron and Benny Golson, is 
perhaps the more fulfilling. Mitchell's 
horn is rich, wide-ranging and darion. 
The brass section is replete with top- 
drawer horn talent and the strings (a 
sizable contingent) astutely avoid intrud- 
ing on the cornucopic Mitchell. Among 
the goodies that pour out of Blue's bot- 
tomless horn are the lovely standards 
But Beautiful, The Neamess of You, F 
All We Know 
nals, the tide tune 


nd two Dameron origi 
nd A Blue Time. 
The second LP, Moody with Strings (Атро), 
is not quite as satisfying, even though 
James Moody on tenor, alto and flute is 
an electrifying performer. Perhaps the 
richly strung arra 
Zito are too much of a good thing. His 
scoring for the strings results in unusu- 
ally intriguing figures which on occasion 
can be distracting when you're tying to 
devote your full attentions to the many- 
hued Moody tone poems. It may be 
querulous to exact a penalty for too 


ments by Torrie 


much imagina 
the size of it Moody, sifting softly 
through standards and Zito originals, 
should have been kept in the fore. 


n, but that's just about 


Betty Blake Sings in a Tender Mood (Bcth- 
Ichem) introduces the nonfrilly, mildly 
dramatic vocalizing of an ex-band si 
Miss Blake, backed by tenor ma 
Sims, vibist Teddy Charles, pi 
Waldron and drummer Charlie Pe 
projects unpretentiously in a modestly 
jaz-influcnced manner, Her taste in 


tunes is first-rate; among the dozen she 
offers in this outing are six by Alec 
Wilder, including PH Be Around, 
Trouble Is a Man and the seldom re- 
corded Don’t Say Love Has Ended. A 
different sort of chirping is done by 
Shelby Flint (Valiant), whose airy, [olk- 
oriented style buoyantly expresses Scarlet 
Ribbons, The Riddle Song, Hi-Lili, Hi- 
Lo and Joey, among other numbers. 
Some of the songs are on the sugary 


side, but Miss Flints pure tone 


through the most viscous of the lot. 

An LP rather immodestly labeled (even 
by effusive album-cover standards) Amer- 
ica's #1 Arranger (Pacific Jazz) is a show 
case for the talents of Gil Evans. He 
heads an orchestra highlighted by tenor 
man-carinetist Budd Johnson, trum 
peter John Coles, trombonist Jimmy 
Cleveland and sopranosax man Steve 
Lacy. Gil's claim to the crown may be 
somewhat in dispute, but there is no dis- 
puting the efficacy of the Evans-bh 
printed output. Theme, the lead item. is 
an Evans original; the rest are jazz stand. 
rds as disparate in their origins as Bix 
Beiderbecke’s Davenport Blues and The 
lonious Monk's Straight No Chaser. All 
are given the uncommon touch of a hand 
sensitive to the composer's primary in- 
tent, and capable of expanding the hori- 
zons of the musicians involved through 
Inspired arranging. The ensemble work 
of the Evans crew is а fullblown thing 
of beauty; individual performances, espe- 
cially Johnson's clarinet — soaring and 
one — on the Don Redman evergreen 
Chant of the Weed and Cleveland's lim 
pid larger-thandife womboning on Ballad 
of the Sad Young Men, are superb. 
Throughout, Evans exhibits the attri- 
butes that make him at least a. leading 
contender for the #1 title. 


cuts 


Three male singers of varying jazz p 
suasions have made life among the hi-fis 
aurally as well as orally interesting with 
their latest LPs. Г Like ! Swinging (Epic) 
finds Buddy Greco in the fore of a pha 
sidemen (Clark Terry, 


Janx of drivir 


Bob Brookme: Urbie Green, Zoot 
Sims, ctc), maintaining fever pitch 
throughout. The arrangements by Al 


Cohn, who's set aside tenor for baton 
this session, point up Buddy's high-volt- 
age vocals with tension-charged charts 
The tempo relaxes only momentarily on 
Once in Love with Amy and They Can't 
Take That Away from Me, but even 
these are handled more briskly than 
usual. Buddy gets off flying on the open- 
ing Day In—Day Out and doesn't 
descend till the closing bars of the rous 
ing 1 Love Being Here with You. At the 
other end of the spectrum is Bill Henderson 
(Vee Jay). Bill & Co. spend most of their 
time in the quiet confines of sedately 
paced ballads and blues with only an 
occasional venture —via Sweet Georgia 
Brown and The More I Scc You — into 
more frenetic fields. Although we're par- 
al to an up-tempo Henderson, we note 
with pleasure that he performs admira- 
bly in the more languorous latitudes of 
love, such as Rodgers and Hart's Be- 
witched or the Arlen-Capote Sleepin’ 
Bee. The third item on the agenda, Al 
Hibbler’s Monday Every Day (Reprisc), 
plunks down the one-time Ellington vo- 
in a comfortably familiar milieu. 


"Mani 
(мевага: 


CHARLIE MANNA – опе of the 
brightest young club ond TV comics 
оп the scene today — performs hi 
famous. fabulously funny Astronaut 
routine, plus o collection of barbed 
but playful pokes ot Hollywood. the 

House, high finance, ond the 
publie library. 


White 


The remarkably versatile EARL 
GRANT at the orgon. A performance 
of dazzling improvisatie 

of startling depth, Ebb Tide, Misty, 
Canadian Sunset, Theme From “Exo. 


DL 4165 * DL 74165 (Stereo) 


Q 


CHARLIE 
MANNA 


PETE FOUNTAIN on darinet ond AL 
HIRT on trumpet —two of Dixie- 
lond's Crown Princes — bring us the. 
swinging sounds of Bourbon Street, 
New Orleans. St. James Infirmary, 
Jazz Me Blues, March Of The Bob 
Cats, ond © gang of others. 

RL 57389 = CRL 757389 (Stereo) 


DL 4159 = DL 74159 (Stereo) 


LEOPOLD STOKOW- 
SKI conducting the 
Symphony Of The 
Air. Brahms’ Sere- 
made No. 1 in D 
Major, Op. 1. An 
CO aes 
Sound and breath- 
taking in scope. 
DL 10031 
DI. 710031 (Stereo) 


Want your dance musie Wc. 
when 


found of RALPH FLANAGAN and Н 
Orchestre. Opus One, Thot Old Feel- 
ing, Malaguenc, Teo Young, ond 
mony others. 

CRL $7363 * CRL 757363 (Stereo) 


Here's BRENDA LEE, the litle gi 
wonder whe developed into a HE 


rl phenomenon. Н renda 
neng big s iggest 

irl voice around. Lover, Come 
Bock To We, All The Way, On The 
Sunny Side Of The Street, ond lots 
more. DL 4176 * DL 74176 (Stereo) 
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English names 


YANKEE 
TAILORS 


зә, RESIST the blandish- 
ments of those who would TAX your purse 
unfairly in the name of NATURAL SHOUL- 
DER. REFUSE to accept the names of 
ENGLISH COUNTIES, or suchlike FAN- 
CIES, since, should your purchase prove un- 
satisfactory, you cannot complain to a 
COUNTY. 


If you would seek AUTHENTIC natural look 
clothing at a price natural and equitable, we in- 
vite you to join us on FIRMER GROUND. 


W. Daroff, tailor of Philadelphia, do 
stitch our own *Botany' 500 Tailored by 
Daroff label into every garment. Below our 
good name your apparel merchant proudly 
adds his own, to the end that, the garment 
having PROVED ITSELF, you may know 
where to find its like AGAIN. 

Suits $69.50 (vest included), Sport coats $39.95, 
Topcosts $65.00 (slightly higher in the West). 
For name of nearest merchant, write us: 
H. Daroff б Sons, Inc.,2300 Walnut Strect. Phila- 
delpkia 3, Pa. (а division of Botany Industries). 


of Philadelphia 
(The Cradle of Freedom in Menswear) 


Although the album is subtitled АГ Hib- 
bler Sings the Blues, none of the tunes, 
in the strict sense of the word, follow the 
truc blues pattern. But the description is 
right on target if it refers to the indigo 
mood sustained throughout. Particularly 
impressive requicms to love 
are Harold Arlen-Ted Kochler's When 
the Sun Gomes Out and the lustrous 
Styne-Comden-Green The Party's Over. 
The luster is dimmed somewhat by a trio 
of so-so sonatas — You of All People, It’s 
Monday Every Day and Don't Be So 
Mean to Baby. But there's enough hig] 
dass Hibbler on hand to more than go 
‘round. 


The Mastersounds, who no longer 
work in clubs, are still very much with 
us on vinyl. A Date with the Mastersounds 
(Fantasy) vividly demonstrates that M 
tersound Buddy Montgomery is an ex- 
emplary practitioner of the delicate art 
of mallet-wielding. His vibes, the d 
force that moves his associates — brother 
Monk on bass, Richie Crabtree on piano 
and Benny Barth on drums — remain the 
focal point on all numbers except It 
Could Happen to You, which is Crab- 
tree's. Otherwise, it's Buddy's soft 
messages on Benny Golson's 
Nol, Buddy's crisply funky phrasing on 
his own For Now, or his waggish horsing 
around on Surrey with the Fringe on 
Top, that give life to the group. 


Six years ago Harry Belafonte turned 
out a captivating calypso LP. It was, as 
ade sages say, a smash, ng 
a nationwide calypso craze. Despite the 
ready lucre, Belafonte did what few re- 
cording artists would have done: he ab- 
stained from West Indian chants to move 
on to other LP projects. Now he's re- 
turned to the island scene, and his view 
of it is as invigorating as ever. On Jump 
Up Calypso (Victor), he's joined by or- 
chestra, chorus, Tı ad steel band and 
a trio of string-plucking sidemen in a 
warmhearted tour of ballads, calypsos 
d a Christmas song — all from the 
Caribbean. Among the best moments are 
a dashing Sweetheart from Venezuela, a 
passionate Gloria and a softly sighed The 
Baby Boy. Throughout, Belafonte is 
command, as fresh and ingrati; 
Man Smart can be. 


the 


MOVIES 


Summer and Smoke is Tennessee Wil- 
liams thirteenyear-old opus about a 
vested virgin and a tomeat on a hot tin 
roof. Set a Delta town a 1916, 
really takes place in Williams’ private 
province where gonads gambol, hor- 
mones moan and life is simple because 
you define happiness by what happened 


‘SARAH VAUGHAN'S GOLDE! 
 HITS—SR.60645 /MG-20645 
ENCORE OF GOLDEN HITS 
“THEPLATTERS | SR.60243/NG-20472. 
MORE ENCORE OF GOLDEN HITS 
THE PLATTERS—SR-60252/MG-20591 
GOLDEN HITS-EDDY HOWARD-MG-20562 
MORE GOLDEN HITS -EDDY HOWARD 
MG.20593 


ACOLLECTION OF GOLDEN HITS 
VARIOUS ARTISTS—MG-20213 


SR-60256/MG-20541, 


PATTI PAGE SINGS COUNTRY AND 
WESTERN GOLDEN HITS 
SR-60615/MG-20615 
GOLDEN HITS—TONY MARTIN—MG-20644 
FRANKIE LAINE'S GOLDEN HITS—MG-20587 
GOLDEN HITS—TINY. HILL—MG-20631 
GOLDEN GOODIES—VARIOUS ARTISTS 
‘SR-60217/NG-20511 
MORE GOLDEN GOODIES 
VARIOUS ARTISTS 
‘SR-60249/MG-20583, 


last night. Alma, a minister's daughter, 
lives next door to John, a wild young 
doctor who tries to give her some of his 
own medicine. She declines, then goes 
into decline. The docs debauchery 
brings about his father's murder, which 
brings about his own reform. By the 
timc Alma comes around to John's hori- 
zontal view of things, he is upright and. 
betrothed to a village maiden; so Alma 
goes off to get a bang out of life with 
a visiting drummer. Williams delivers his 
in prose that 
strains to be poetically symbolic. It 
strains the audience. too. Ge i 
Page's fluty voice апа mouth-twi 
which unfortunately remind us of Zasu 
Pitts, get in the way of her considerable 
intelligence and talent. Laurence Har- 
vey, who once found room at the top, 
continues his descent to the bottom; 
as John, he adds another still life to his 
growing gallery. English director Peter 
Glenville does for this Southern epic 
what English director Tony Richardson 
did for Sanctuary (Playboy After Hours, 
May 1961): nothing. 


From Tennessee Williams it's just a 
short misstep to William Inge. His latest 
work is an original screenplay, Splendor 
in the Grass, with Kansas crises in place 
of Southern discomfort, but with that 
same ole Tennessee philosophy: once 
you've made your bed, life consists of 
lying in it. Here the reluctant female 
is a 1998 high-school girl and the hot- 
panting male is her school beau. Again, 
as in Summer and Smoke, she refuses 
Life sex) because of her parents’ 
gs, and the boy turns desperately 
to a wicked (ie. nonvirgin) girl. Again 
our wounded heroine sinks into a slough 
of despair — but Inge gives her two and 
a half years at the funny farm instead of 
опе summer in the hall bedroom. By the 
time she comes out of the fog, the boy 
(like Williams’ boy) is off and winging 
with another chick, and the girl (like 
Williams’ girl) must settle for someone 
she doesn't love. No matter how ponder- 
ously Inge tries to pile on meanin 
ness, or how feverishly Elia Kazan directs 
the close-up grapplings, the film never. 
gets beyond Lust Comes to Andy Hardy. 
The cast does what it can, given the 
circumstances. Newcomer Warren Beatty, 
as the boy, is no skyrocket, but no bomb, 
either. Natalie Wood is credibly nervous 
as the girl. And Pat Hingle gives a per- 
ceptive performance as the boy's imper- 
ceptive father. Both the Inge and the 
ams efforts are set back several gen- 
erations in order that they may shout 
bravely that Sex Can Be Fun. So what 
else is new? 


The Joker, a frolicsome French film 
ade of champagne and chuckles, is 
about effervescent Edouard and his fam- 

2 his two illegitimate babics, his broth- 


° Toshiba Original 
Transistor Radios 


MINIATURE PORTABLE 


Model 7TP-21: The beautiful Toshiba 7 transistor radio 
with smart plush-lined metal jewel case that slips into her 
Purse. Complete with batteries, earphone 


TRAVEL-CLOCK RAOIO 


Model 6TC-485: The indispensable Toshiba 6 transisto 
travel clock radio for the man on the go. Automatic! Wake 


BASEBALL RADIO 


Model 6TP-515: The exciting Toshiba 6 transistor baseball 
radio. A major league performer. Use it two ways . .. as a 

portable and as a table radio. Sized and styled like 
an actual official baseball. Complete with batteries, 
earphone and 3 bat pedestal ........ .29.95 


SHIRT-POCKET PORTABLE 


Model 6P-15: The budget price Toshiba 6 transistor pocket 
portable that belongs on your gift list. Never betore 

has so little bought so much. Outstanding in 

performance and styling FANH 

Gift Boxed with Battery. Earphone and 

Carrying Case... . 18.45 


World's Largest 


TRANSISTOR 
RADIOS 


for the quality conscious 


TRANSISTOR WORLD CORP. * 52 BROADWAY, NEW YORK 4, N. Y. 
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Gleneagles Rainchex® 


1407 BROADWAY, NEW YORK 18, N.Y. 
A Division of Burlington Industries 


of Galey & Lord twill-weave cotton 


laminated for extra warmth, 


FOR YOUR NEAREST RETAILER WRITE US AT 1407 BROADWAY, N. Y. 


5 BEARING CRANKSHAFT: One of the Big Differences between 
the powerful SIMCA '5' and other good economy cars 


‘This is no ordinary crankshaft. 
It’s got five bearings—the kind 
used in sports and racing cars, 
but never in any low-priced 
car. Until Simca. 

You'll notice the difference 
at once: A smoother ride. Less 
vibration. None of the racket 
of other economy cars. An- 
other thing: Simca’s horse- 
power is now 30% higher. 
Those five bearings tame 
Simca's 65 frisky horses to 
make this one of the longest- 


lasting engines in the world. 

For more big differences 
between Simca 57 and other 
good economy cars, sec your 
Simca dealer today. 


SIMA S 


Brought to you by Chryelor 
Parts/service coast to coast. 


er and blonde sister-in-law, his wacky 
old unde and a maid that should hap- 
pen to you. They make their haphazard 
ng in a house that looks like a rum- 
e sale by posing for historical crime 
pictures (brother's a photographer) to 
ilusrate articles written by sister-in- 
law. The movie deals with Edouard's 
pursuit of a beautiful married woman, 
how he gets her but refuses to be held 
by her. Philippe de Broca, the 28-year- 
old director and co-author whose one 

me, 


previous film was the lyric Love Gi 
is the brightest entrant into le cin 
francais since René Clair. The whole 
film, à la Clair or Chaplin, has a 
choreographed feel, and in Jean-Pierre 
Cassel, who plays Edouard, De Broca 
has an actor made to his order — man 
mooded and very male bur who appears 
to float over the Paris streets. Life seems 
lighthearted when Cassel’s in the air. 
Anouk Aimée (the married woman) and 
Genevieve Cluny (the sisterindaw) are 
two of the several stunners who make his 
life a bowl of chéri, 


а 


A provocative idea is stranded in the 
middle of Poris Blues, calling for help. 
The plot of the 
Harold Flender novel on which the film 
is based. is simple and d 
American Negro jazz musician has gone 
to Paris to live, and loves it there; for 
the first time in his life he is accepted 
without prejudice or patronization. An 
American Negro girl, a 
meets the jazzman on her vacation, and 
they fall in love. He wants to stay abroad 
and be happy; she wants him to come 
home and fight. But this wasn’t sure-fire 
enough for the moviemen, so they gave 
the Negro a white friend in the band, 
and now it’s two girls who come to 
Paris, one conveniently white. (Hear 
2) 
‘The revised story line is an old. old one 
the white buddy wants to stay in Paris 
and be creative, his white inamorata 
wants to go home and be corm-fed. As 
for the Negro theme, it's reduced to a 
couple of squabbles, The best thing in 
the film is Sidney Poitier’s scalp-tingling 
performance, and the next-best thing is 
the exquisite Diahann Carroll as his 
girl. As the white couple, Paul Newman 
and Jo: 
their roles deserve. Duke Ellington has 
supplied a cool score, and Louis Arm- 
song puts in a TNT guest appearance. 
y they'll make a movie 
out of the book. 


lea, which was the m; 


schoolteacher, 


those giant creative brains hummir 


ne Woodward are better than 


A Cold Wind in August is a pretty hot 
blast. Despite advance signs of a quickie 
sex-quiverer for the popcorn-and-smooch 
set, it turns out to be 
film about a disrespectable lady and 
her affair with a wide-eyed, wide-shoul- 
dered youth. It’s a subject that has been 
good since Camille and will still work 


respectable 


when they're showing movies on the 
moon. A thirtyish stripteaser lives under 
wraps in a New York apartment house 
па, just for kicks, seduces the janitor's 
l7yearold son, But the kicks аге 
stronger than expected and she finds 
herself hung on him. To the boy, it's 
like being given the key to Macy's and 
told to help himself. He doesn't know 
about her profession and he weaves ro- 
mantic daydreams about her, until he 
learns the truth. Badly hurt, he goes off 
with a girl his own age. The woman is 
left to face an endless future of sub- 
stitutes. As the stripper, Lola Albright 
is tough and moving. Scott Marlowe’ 
clumsiness as the boy is at least adequate, 
and there is a good snarled-chestnut pe 
formance by Joe de Santis as his widowed 
father. Alexander Sing 
firm as the Burton Wohl script. The film 
didn't leave us feeling that it absolutely 
had to be ma but there's no coi 
plaining about the way they made it. 
. 

West Side Story has been hfully trans- 
lated to the screen — which makes it 
perfect for about two thirds of the trip. 
Put together by the gifted hands of 
Jerome Robbins who staged the stimu- 
lating Broadway musical, the film has 
all of its many marvels and the same 
lastround letdown, The picture whirls, 
hes and zooms, moving so easily 
in and out of dance on the ^ Yo 
streets that there seem to be no set 
numbers,” just life somewhat he 
ened, From the opening helicopter shots 
of Manhattan that take you from a 
god'seye view of the island right down 
to the snapping fingers of the Jets, you 
are there—up to your eyes and ears in 
this contemporary version of Komeo 
and Juliet. Every resource of wide-screen 
color photography and intercutting is 
used the way Rubinstein uses a key- 
board. With the exception of Richard 
Beymer, whose roughneck Romeo never 
ly lights up, Robbins has donc a 
jewel of a job with his cast: Natalie 
Wood (Maria), Russ Tamblyn (Riff 
Rita Moreno (Anita), George Chaki 
(Bernardo), and all the Jets and Sharks. 
Some of the singing is, presumably, 
dubbed, but Leonard Bernstein's sky- 
high score, under Johnny Green's baton, 
never Ката better, and Stephen Sond- 
fresh, Weakest link, 
as in the original, is Arthur Laurents* 
book, which hasn't been improved by 
Ernest Lehman's screenplay. The last 
third of the story reaches for high trag- 
€dy that the characters of the two lovers 
just can't carry, and ends in a reconci 
tion that sweet gums up the bitter reality 
of the piece. If the entire film were on 
the same level as the Robbins-Bernstcin- 
Sondheim parts of it, one could reach 
for the adjective “great. 


RENFIELD IMPORTERS, LTO., N. ¥, 


x Bs 
So 


A mustissimo for Martinis. Remember: in mixing cocktails it's not how 
much vermouth, it's the brand of vermouth—and M&R imported ver- 
poio is il supremo. No wonder it's America's favorite. Mmmm-—and RI 


MARTINI ROSSI 


IMPORTED EXTRA DRY VERMOUTH 
Outside the U. S. and Canada it's simply ЖЕ ӨТ Vermouth 
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+ 
hen day 15 done enjoy Kentucky's premium bourbon — the true old-style 
Kentucky Bourbon. Distilled slowly from the costliest grains grown in America... 
matured to its true, deep, natural amber color — then bottled at the peak of perfection. 
If you can tell the tinsel from the gold in whisky, try Early Times! EARLY TIMES 
KENTUCKY STRAIGHT BOURBON WHISKY + B6 PROOF » EARLY TIMES OISTILLERY CONPANY, LOUISVILLE, KY. © єтос 1961 
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FABULOUS ST. LOUIS CLUB TO OPEN SOON! 


PLAYBOY CLUB KEY IS PERFECT CHRISTMAS GIFT 


$350,000 Struct Structure 
to Have 


4 Levels of Fun 
Sr. Louis (Special) Another Club 
in the rapidly growing network of 
Playboy Clubs will soon become a 
reality with the sclection of a site 
in St. Louis. The St. Louis Playbo: 
Club to be located at 3914 Lindell 
Blvd., will be a dazzling four-level 
structure donein the contemporary 
PLAYBOY design that bas made the 


befollowed by 
anwork procerdaon t 
Playboy Club at 39 
A now feature of the St. Louis Club 
Ve thestuspended*Playpen™ over- 
looking the Living Room and Play- 
mate Har arean- 


Playboy Clubs America's most 
talked-about private clubs. 

The Club will have all the lux- 
urious features found in 
Clubs—Playmate Ba 
Corner, Living Room, Library and 
Pentbousc, А rcuit tele- 


any comedienne Phyllis Di 
tt (left), Linda Gamble 


PLAYBOY CLUB TALENT LINEUP 
ICAGO (net. 14 e Bil Hendin de M 
and swingit 


T Is greeted by lovely Chicago 
d Teddi Smith (right) as she pay: 


ра 


nging songstress Gina Martin, 

кту mina from merry old Englan 
who recently captivated audiences 
mer. e APR БЫ 
style, of the bright young 
lene that delights Reyholders and 
their Tubs. 


ion, expansive hi-fi sterco cen- 
ter and, of course, beautiful Bun- 

ics to greet and serve Keyholders 
in thesophisticutod style demanded 
by urban men of means. Also, the 
finest entertainment will be fea- 
tured in the swinging showrooms 
of the Library and Penthou 
with the best in cool jazz sounds 
highlighted in the Living Room. 

Sparkling special features of the 
St. Louis Club include an exotic 
patio-garden with reflecting pools, 
a glass front exterior exposing two 
floors of the Club, and и new and 
exciting room, the “Playpen,” 
that will be suspended, overlook- 
ing the Living Room und РІ 
mate Bar areas. Club offices will 
be located on a lower level under 
the Club. 


Bunnies Annetta 
visit to the Club, 


ie Moss, Joe & Eddie ‘Trio, 
Bab Davis Trio. 
ning 


November 4)—Don Heller, Wayne Roland, Penie Pryor, Enid Mosier, Jackie 


ayle. 
MIAMI (Oct 
McMann, Jac 


Pening November 4) 


i 
Rte ino e 


ORLEANS (October 14 to November 3)—Jackie Ga; 


(Opening November: 


le, Beverly Wright, 


Mac Barnes, Starr Sisters, Johnny Janis. 


Special Holiday Charter Key Fee 


A truly personal gift is some- 
thing everyone tries to give—yet 
very hard to come by, especial- 
ly when it's going to "the man 
who has everything." The Play- 
boy Club has solved this problem 
with its special Christmas Charter 
Gift Key Offer—a once-in-a-life- 
time opportunity to please discern- 
ing men of means on your holiday 
shopping list. 

With Playboy Clubs opening all 
over the country (remember, one 
Playboy Club Key unlocks all 
Clubs); your gift of a Lifetime Key 
will ring in the New Year and 
many years of fun and lavish good 
times for your lucky recipient. 

With EY Clubs already in 
full swing in Chicago, Miami and 
New Orleans, and with work going. 
on right now to get Clubs ready in 
other major a Playboy Club 


You can put n whole new world of 
and excitement under the 


Only $25 Outside Chicago Area 


Key is a gift that will be long 
valued and long remembered. 

Gift Keys are th Charter 
Rate for anyone living outside a 
75-mile radius of Chicago, and $50 
for persons living within that arca. 
However, it will soon be necessary 
to close these rosters and the key 
fee will go up to $50 and $100, 
respectively. (The Charter Key 
Roster in Chicago is closed and 
the Miami Charter Key Roster 
will close January 1.) 

‘The qualifications of the persons 
to whom you send Gilt Keys will 
be quickly and quietly checked 
out before the gift announcement 
and key are sent out. time for 
Christmas, of course. If we dis 
cover that anyone on your list 
already belongs to the Playboy 
Club. we haye the perfect gift for 
him. He will ге instead of a 
key. a gift. box full of “Bunny 
Money" in the exact amount of 
your gift to be used to live-it-up 
at the Playboy Club as your guest 

By filling out the form below 
you can make sure of giving a 
Christmas gift that will be genu- 
indy valued and appreciated for 
years to come. 


PLAYBOY CLUB LOCATIONS 
Chbs Open—116 E. Walton St. 
in Chicago; 7701 Biscayne 
Bhd. 125 Rue Iber- 
ville 
Met in Line—Bo:ton. Phila- 
Фара, 5 East 59th St. in New 
York. Houston, Cleveland, 
rgh, 1006. Morton St. 
ore, Denver. Phoenix, 
8580 Sunset Blvd. in Los 
Angeles. Dallas, San Francisco, 
1014 E. Jefferson Ave. in 
Detroit, Puerto Rico, Seuttle, 


3911 Lindell Blvd. in St. Louis, 

I Blanes tend the following a Lifetime Playboy Club Key as a Christmas gift in. Ш 
1 my name. If the recipient of my gift already owns a key to the Playboy Club, 

please send him the full amount of my gift in “Bunny Money,” which be may Ё 

1 use to livet-Up at the Playboy Club аз my guest. 1 

WV Rame of Recipient (please print) 1 

! хапен I 

1 City Zone County ‘State E [] 

Jp Gift card to read: - П 

а 75-mile radius. of Chicago and only 825 1 

П mer оп separate eet |] 

ae Ц 

1 су [| 
Check here С) if Key io for yourself or if you also wich a key for yourrell. Foll pay- 

I апу aik key order, (Keykoldere only may change pilt keys ЖШ 

Yo their Playboy Chab account: Key No. 099) (DE 
E N | 
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SKIN 


FACE HANDS 


DRY? | IRRITATED? | CHAPPED? 


Old Spice Outdoor Lotion weather-guards" 


your skin— 


PROTECTS! Use before exposure to 
"weather-guard" your face and hands 
against wind, sun or rugged weather. 
This new scientific formula prevents 
dryness, keeps your skin comfortable. 


ends all three problems! 


HEALS! Whenever skin feels irri- | REFRESHES! Outdoor Lotion cools as 
tated because of weather or shaving Й conditions, never stings. Non-sticky, 
—Outdoor Lotion brings quick relief. invisible. From the makers of Old 
Soothes chapping, chafing, rough- Spice, the quality grooming aids that 
ness; also tiny cuts and rashes. are favored by men the world over. 


Old Spice 


OUTDOOR 
LOTION 


1.00 plos tax Also avaliable in Canada + SHULTON 


discussion 


THE PLAYBOY PANEL: 


TV'S PROBLEMS AND PROSPECTS 


fourth in a series of provocative conversations about subjects of interest on the contemporary scene 


PANELISTS 
JOHN CROSBY, 5у! ed columnist for 
the New York Herald Tribune, has long 
been one of television's ablest and most 
trenchant critics; though he now levels 
his sardonic gaze on the world at large, 
he still maintains an incisive interest in 
the unhappy medium. He is known to 
PLAYBOY readers as an author of both 
fact (It's Like This with TV, rravnov, 
May 1957) and fiction (4 Star of the First 
Magnitude, viavnov, May 1961). 
MIKE DANN is CBS Vice-President in 
Charge of Network Programs; prior to 
1958 he was Director of the Program De- 
partment and Vice-President in Charge 
of Program Sales for NBC; he is, thus, 
an exceptionally qualified spokesman 
for the network point of view. 
JOHN FRANKENHEIMER is, at 31, among the 
country's most admired and iconoclastic 
directors (On the Scene, viaynoy, De- 
cember 1958); though his major work 
has been in television (most notably the 
d funct Playhouse 90), he has also di 
rected for Hollywood and Broadway. 
STAN FREBERG is ап irreverent satirist and 
gadfly who has enjoyed suc- 
cess with his own radio show, hi 
morous records (Stan Freberg Pi 
the United States of America), and his 
production of bright TV commercials. 
Thus far his appearances on TV have 
mited to guest shots and one-shots 
MARK GOODSON is a prolific television 
producer whose firm, Goodson-Todman 
Enterprises, Ltd., is among the largest and 
most succes agers of TV ente 
tainment, specializing in panel and quiz 
shows such as What's My Line?, To Tell 
the Truth and The Price Is Right. 
GILBERT SELDES, author and critic, is one 
of America’s most energetic commenta- 
tors on the popular entertainment scene, 
Director of pioneer television programs 
for GBS from 1987 to 1945, he has au- 
thored numerous TV and movie scripts; 
his books include The Seven Lively Arts 
(1924), The Great Audience (1950) and 
The Public Arts (1956). Seldes LV. 
critic for the Saturday Review and Dean 
of the Annenberg School of Communic: 
tions at the University of Pennsylvani 
ROD SERLING is perhaps the most out 
spoken of today's practicing television 
dramatists. The winner of innumerable 
industry awards for such literate studies 
of the contemporary scene as Patterns, 
The Rack, Requiem for a Heavyweight 
d Ranh and File, he is also Executive 


Producer and sometimes writer and di- 
rector for Twilight Zone. 

DAVID SUSSKIND heads Talent Associates, 
Ltd., is perhaps the most widely known 
TV producer. He hieved com- 
mercial and critical success h such 
productions as Marly, The Bridge of 
San Luis Rey and The Winslow Boy; he 
is also responsible for The Play of the 
Week and hosts Open End. 


PLAYBOY: Television —the most massive 
of the mass media — has been subjected 
to a doser scrutiny in the past months 
than has befallen any other medium, or 
TV itself, up to this time. i rly 
nce Newton N. Minow described it as 
st wasteland,” it has not only been 
nd dissected, it has also been 
belabored terms almost as ex 
gant as those its PR men have mustered 
i s defense. It has been accused of 
perfidious greed, playing fast and loose 
with the public good, corrupting the 
morals of the young—and being just 
dull as mud. As panelists who have 
n the thick of the game for yea 
you will not be asked to re-explore the 
ground which multiple hearings and 
symposia have trod so diligently before 
the public сус. Let us, instead, proceed 
at once to the question of TV prima 
as entertainment, to an exploration of 
s present, such, aud its future, as 
such, too. The charges leveled against 
it have become truisms, as have the right 
eous cries of "censorship" which have 
bcen raised against those who would im- 
prove it via legislation. strive 
to be both more pr more 
imaginative in our probing of the me- 
dium to which this panel devotes so 
much professional attention. Gentlemen, 
let us begin our discussion with a quote 
from an article in the anniversary issue 
of Variety entided What Price Medi- 
ocriby? “It is obvious to all but the pro- 
graming executives of the networks that 
the masses are being cheated of real 
entertainment. That the millions who 
dutifully buy the soap and the beer and 
the deodorants are a sad, clubbed, cap- 
tive audience who would love to be sur- 
prised and intrigued and charmed and 
entertained — but just don’t know what 
to do about it" Mike Dann, since you 
are a programing executive, what's your 
rcaction to this criticism? 

DANN: Well, I don't think that you can 
make any blanket statement about tele- 


m 
discussed. 


susskiwp: They went out of television, 
most of these fine craftsmen, because 
television began to create so many inhi- 
bitions, frustrations and fetters that they 
couldn't live with them any more . . . 


cnosny: Today, it’s a boiler factory . . . 
they're just turning out comic strips now 
and this doesn't take writers. All the ex- 
cilement has gone out of the business... 


FRANKENHEIMER: Pay-TV will be good 
for two or three years until the big voices 
get in again and kind of get the equalizer 
going... 


the 
framework that we try to operate, I think 
we are reasonably high in quality . . . 


SERLING: On the level and within 
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соорѕом: What I object to is the position 
taken by certain critics that the public 
ought to be told what it should like... 


DANN: We make lots of mistakes, but that 
isn't because of advertisers or agenci 
We make mistakes because we've only 
human . .. 


1 


rxEmERG: As Г hauc had a chance to ob 
serve Madison Avenue, I think one of 
the major problems is that everybody 
шат» to get the hell out of there at 
five o'clock . . . 


serpes: [f you can му 
created an audience . 
music, you have also created 

ence for the daytime serial . . . 


« that you have 
. . for symphonic 
an audi- 


vision in general. You have to address 
yourself to trends, kinds of programing 
or a specific program in evaluating it. 
First of all, programing can be divided 
into two kinds: entertainment program- 
ing, and then the coverage of the real 
public 
d documentary. In the news or 
fairs or real world area, there 
ling upward, both 
in the quality of the coverage and the 
mount of the coverage. In particular, 
during prime evening time—the im- 
portant hours when people watch. So 
if we evaluate television trends of recent 
years in the real world area, we сап be 
very happy. optimistic, upbeat and posi- 
tive. On the other hand, if a critic wants 
to evaluate the entertainment area 
trends, then that’s quite a different kind 
of evaluation. I am not as happy about 
conditions in the entertainment area as 
I would like to be. 
CROSBY: Yes, but this is a rather false 
way to look at things. In the first place, 
І think that public service is су 
what television. was set up to do. This 
is the kind of service they ought to per- 
form all the time rather than, you know, 
applauding themselves whenever they 
do put on a particularly good program. 
If you look into the percentages of just 
how much public service there is and 
хасу when it's on, you find out it's 
pitiably small, it’s usually on at the 
worst hours. I think that most of the 
mprovement in public service program- 
ing has simply come about in an attempt 
to forestall criticism. 
SERLING: But, precisely how much the 
bulk audience wants to be surprised, de- 
lighted, enthralled and uplifted is 
moot question. That's got to be proven. 
Too often, when the competition is very 
explicit between a cowbovsand-Indians 
and an Omnibus, the massive audience 
immediately proceeds to go out under 
the plank. No, you've got to prove to me 
yet that the audience by and large is as 
astute as you claim. 
GOODSON: І think most of the mass audi- 
ence is mediocre. When 1 use the word 
"mediocre," I don't mean I have con- 
tempt for my audience. Mediocre merely 
means technically down the middle. 1 
used to pick pears when I was very 
young, in the San Leandro Valley in 
California, and we would divide them 
nto boxes. You know, the choice ones 
would always go to New York and the 
crummy ones would go to the cannery 
and most pears would come out in the 
middle, and most of everything is 
осте. 1 think there are distinguished 
television programs, and there are ter- 
rible programs, and most of them 
the middle, and that's mediocre. And I 
think that audiences get pretty much 
what they want and demand. 
Well, the only real way I have, 
own experience, of evaluating 


world. by which I mean new 
affairs 


the intelligence level of the audience or 
their desire for a more intelligent ap- 
proach to, let us say, humor and adver 
tising — which are the two fields that 1 
am mostly involved with — is the fact 
that I have sold over 5,000,000 single 
records — records which were admittedly 
sharp and sophisticated. Now this says 
something for the intelligence of people, 
because they went in and laid down 
$4.98 for those things. But that is only 
half the picture. All of my commercials 
u I have done for various clients have 
been very sophisticated — by advertising 
standards. And the products they have 
moved is gratifying indeed, because it 
proves that people, when you approach 
them, not with a baseball bat, but in an 
intelligent manner that gives them credit 
for some intelligence, and you amuse 
and entertain them with soft sell, evi 
dently they're so grateful they rush out 
and buy the product. 

PLAYBOY: Newton Minow himself, speak 
ing at a Northwestern University sym 
posium, said that in his view, some 
als were more ima, 
programs, And yet, when TV Guide pub 
lished an open letter to Minow — this 
was before he had called television a 
teland” —in which they were 
of television, they received about 
200 leners from readers, with the count 
running about three to one against their 
‘ing, in effect. “Why don't 
you and Minow shut up—we like tele- 
vision as it is!” Whereas, when TT 
Guide included а parenthetical phrase 
in a piece about Rod Ta 
Hong Kong, saying ". . . there is only 
а fait hope it will return to the air 
next season,” they received over 3700 
letters and cards to be forwarded to 
the sponsor, virtually all asking that 
Hong Kong be returned. Whereupon 
TV Guide editorialized: “At face value 
. . . more viewers are concerned with 
bringing back Hong Kong 0 
broad, drastic steps to improve the qual 
ity of programing . . .” 
SUSSKIND: Look, this is an extension — 
or a piece, really — of an ancient and 
rather dull argument that wl 
sion is now doing is giving the public 
what it wants. George Bernard Shaw 
once said, “If you give the public what 
it wants long enough, pretty soon the 
public begins to want what it gets. 
Now, the public has been fed an almost 
ig dict of trivia, When it isn't 
mediocrity, it’s shockingly bad, for the 
most part. They've been bred on that. 
This is the tradition of the television 
dial, with some brilliant exceptions. 
After a while, they become inured to it 
they get used to it and they like it. 
However, that begs two questions. The 
first one is that the television ai 
are in the nature of a public utility. 
They are owned by the people of the 
United States and leased by the Gov 


telev 


waves 


ernment to private contractors wh: 
swear that they will use them in the 
public interest. And the use of it for 
Hong Kong and Roaring 20's and The 
Untouchables and Lawman and Chey 
enne and Rifleman and The Price Is 
Right — the excessive number of pap 
programs — is shortchanging the public 
interest and doing it incalculable dam- 
Now, if the public interest is to be 
honored in the observance as opposed to 
the breach, it is the responsibility of 
the broadcasters to exercise leadership — 
nd this is the second point 1 want to 
make: it is not the business of broad- 
casting to essentially give the public 
what it wants; it is to give a balanced 
programing dict to a public that needs 
it through an instrument that has be 
come the greatest information, educa- 
tion and entertainment medium ever 
invented. It is their job to lead, not to 
follow the horde. If thc public voted 
overwhelmingly for an unending diet of 
Hong Kong and Roaring 20's and Mav- 
erick, the public would be wrong and 
responsible leaders would attempt to di- 
vide the load to give pure entertain- 
pure escape in some proportion to 
aningful programing. On the other 
hand, I think that if Gilbert Seldes had 
his way, he would tum television into 
symphony, ballet and Shakespeare. 1 
think that would be as oppressive in its 
own way as the ridiculous diet we now 
enjoy. 1 think balance, again, is the 
watchword, and I think pure egghead- 
ism overdone on television would repel. 
SEDES: What ] am interested in is that 
what most people see most of the time 
should be constantly improving in qual- 
ity. I don't give a hoot if I could never 
see Shakespeare om television until 
twenty years from now. I would say, all 
right, provided that the shows that you 
do put on do get better from year to year 
to year — that is the way to get people to 
watch Shakespeare, Actually, S 
speare is rather roughly popular at pres- 
ent, but suppose you say Henrik Ibsen — 
who is, as a matter of fact, a rather dull 
writer, but he has something to say— 
and if you put before your public a 
s of things which constantly rise 
in their quality, that is the way in which 
eventually tl say, "Now we'd 
like to see Ibsen,” and so forth. But if 
I had to make a choice between improv- 
ing the quality of the Westerns and 
adding ten percent of Shakespeare, 1 
would say improve the quality of the 
Westerns. 1 am saying the opposite of 
what David just attributed to me. I have 
been saying that for 25 years, The mid 
dle hook of the three books I've written 
basically about this is called The Great 
Audience, which means 1 am interested 
in the audience and not the creator. I 
m interested in putting before the au- 
exposure is the basic thing. You 
put things in front of people and you 


By EAGLE CLOTHES 


MR. ROD SERLINC 
television playwrig 
of fashion, wear 
Blue in the clegant Bi 
n 


Available in 
weaves and shades. For the 
your nearest dealer, write t 


PLAYBOY 


38 


you 
' smoke 
у 


\ 


It’s time you tried 


KAYWOODIE 


for full smoking pleasure 
.. without inhaling 


What do you want in a smoke? 
Mildness? Flavor? Relaxa- 
tion? You get all 3 from Kay- 
woodie—without inhaling. 
Kaywoodie is like no other 
smoke. Its briar is unique; 
rare, aged, and cured the 
Kaywoodie way. That’s 
why it always smokes mild, 
cool and sweet. And to fur- 
ther insure mildness, the 
exclusive Drinkless Fit- 
ment screens tars and 
irritants. 

You've never really tried 

a pipe—until you smoke 
Kaywoodie. 


Super 
Grain 
Billiard 
46.95 


Sond 25е for 44-page catalog. Tells 
how to smoke a pipe, Shows plpes and 
sets from $4.95 to $2,500. Kaywoodio 
Pipes, Inc, N.Y. 22, N.Y., Dept. B10, 


KAYWOODIE 


find out what they want. You cannot 
find out what they want by putting 
things in front of them which they ob- 
viously do not want. 

FREBERG: W 
the poorer the quality of the show, the 
larger audiences they'll get? 
FRANKENHEIMER: Well, when we were do- 
ing shows like Playhouse 90 and МВС 
Sunday Showcase and even Ferd Star 
time — the Ingrid Bergman thing which 
got a huge rating, maybe because In- 
grid was on it — most of the time, pro- 
grams like Tennessee Ernie—and 1 
think he is a very talented man — con- 
sistently beat us. So, I think that when 
the vast audiences had a choice they went 
for what is currently called bad enter- 
tainment. And I think that the tragedy 
ot the whole thing, really, is that when 
you consider that a show like Playhouse 
90 was reaching upwards of twenty, 
25 million people every Thursday 1 
and the network officials called it a 
failure, that's the tragedy of the sit- 
uation, you know. It isn’t so much that 
it didn't get a huge rating in the range 
of 50 million people like some of the 
other shows did — like Ed Sullivan does, 
or something like that — but the fact that 
you can be a failure and still reach 
twenty million people. Playhouse 90 was 
opposite the Tennessee Ernie show, 
and then The Untouchables came on 
and really creamed Playhouse 90, just 
in terms of mass popular appeal. 

SELDES: I've heard this from far less ës- 
thetic people than John Frankenhcimer. 
A TV executive, Ted Cott, once said to 
ine, “This is a hell of a business, where 
10 million people is considered little if 
someone else has 40 million and a half. 
Freserc: That is a tragedy, though. 
Twenty million people ате a lot of peo- 
ple. In radio that was considered a tre- 
mendous mass audience. And it still is 
а mass audience. My gosh, thats in- 
sanity, to look at it that way. I'm in a 
unique position—1 am dealing now, 
through advertising, with clients who 
will gladly settle for an audience of 
twenty million if that twenty million 
becomes militant and goes out and buys 
the product, you know? 

соорѕом: Let's put it this way. In New 
York I can read The New York Times 
to get a full story of the news and to 
get interesting comments by James 
Reston; and then I can also, if I have 
the time, read the Daily News, which, 
its own way, is an excellent newsp 
per which does human interest, scandal, 
gossip and is an exciting, bizarre news- 
paper. But if that were television as we 
know it, both these newspapers would 
come on at the samc identical hour, 
wouldn't they? You have a choice to 
make. You've got to take one or thc 
other. Thats what happens in TV. 
And it is a tragedy that a program 
with millions of viewers is considered 


makes sponsors think that 


to be a failure because i's opposite а 
program with maybe a couple of million 
more. 

звкимо: That, of course, is a major prob 
lem — there is such a totally quantita- 
tive approach to wbat constitutes success, 
PLAYBOY: It might be interesting, at this 
point, to hear the words of Roscoe L 
Barrow, Dean of the University of Cin- 
ati College of Law, and FCG con- 
nt, who spoke them at a symposium 
on “Responsibility in Broadcasting. 
row said, ". .. Marketing motives 
аге a major factor in the network pro 
gram selection process. This is the stron; 
fluence in the character of television 
programing today. . . . A program is 
sponsored because it is deemed а good 
vehicle to carry the advertising message. 
With rare exception, a program does not 
stay on the air unless it sclls the product 
Omnibus, а show of great cultural and 
educational quality, could not survive 
the hot sun of commercial analysis." He 
went on to point out that the advertiscr 
who pays the bill for "free" ТУ (up to 
threc million dollars for a season's alter 
nate sponsorship of a halfhour show) 
has to recoup through sales of his prod- 
uct, and that few advertisers who sell 
quality products to a limited audience 
want — or can afford — network advertis 
The mass marketers, on the other 
hand, require the largest possible audi- 
ence. He then cited Playhouse 90 — with 
an audience of twenty million, for four 
years — giving way to a Western. Would 
you say the economic motive is at the 
toot of TV's troubles — any more than 
any other communications medium is 
detrimentally influenced by this motive? 
SUSSKIND: The increasing, spiraling astro- 
nomical costs of television have driven 
people in their frenzy — the advertising 
ncies, the sponsors and the networks 
— to seck the largest audience at the low- 
est cost Numbers have become the 
be-all апа endall of the broadcasting 
industry. The ratings are the Ten 
Commandments of our life, and if that 
be true it would seem that the largest 
number of millions can be captured by 
the cheapest kind of programing. The 
ultimate low level of this kind of think 
ing is probably pornography, but short 
of that, this kind of price frenzy, equat 
ing cost per thousand with value re- 
ceived, has led to tclevision's being 
turned into a giant comic strip. 
CROSBY: І reject the whole concept ol 
television as a popular medium. In the 
first place, I don't believe in ratings. I 
think it's absolutely immoral to run a 
system as a popularity contest, anyhow. 
But I don't think the ratings are any 
good. In other words, I don't even think 
its a true popularity contest. I have 
lectured up and down the country. Гуе 
met many, many people, and I find al- 
most nobody in the business who really 
has a great deal of respect for the ratings. 
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If they get a good rating, they won't run 
them down, but they don't really believe 
them. However, even if the ratings were 
perfect, I don't think that this is an 
adequate way to run a huge communica- 
tions industry. These people have a re- 
sponsibility and they're not fulfilling it. 
I think the way things have been going, 
up a blind alley, that television has so 
completely lost its interest, they're losing 
their audience. However, they are all 
defending the rating system which, 
again, I find hopelessly false. ] mean, 
you take an outfit like Nielsen. Nielsen 
is kept in business by the television 
networks, which pay them millions of 
dollars a They're not going to 
tell them that they have no audience. 
If they did, they'd get another rating 
service that would tell them what they 
want to hear. 

FRANKENHEIMER: The way television is set 
up in this country right now, it can in 
по way be called an art form, because 
basically what you're doing, when it all 
comes right down to it, after everything 
has been suipped away, what you're do- 
ing is selling a product. Now, whether 
you're doing it by means of a soap opera, 
an old movie or а television dramatic 
show, the result that really is counted by 
the network officials and by the sponsor 
is how many tubes of toothpaste you've 
sold. And I don't think that in those 
terms television can be called an art 
form any more, I really don't. 

DANN. Good programing, аз in any 
other creative area, comes from. good, 
able people. Television's growth can 
only take place by experimentation and 
doing things effectively. This means that 
bureaucrats like myself, program ехсси- 
tives, must be willing to take gambles. 
We must be effective in building good 
pilots so the advertisers will participate 
in these gambles, and then we must be 
effective in carrying out the series. 
FRANKENHEIMER: Oh, sure, in the begin- 
| new at it and 
lf was new, the 


year 


ning, when we were 
when the medium its 
relative cost of a television program was 
so small that the advertiser decided, 
“What the hell, let these guys do what 
they want to do, and we'll sec if it 
works" In other words, they were ex- 
perimenting, too. That was before they 
realized the full potential of television 
a sales medium, The result was that 
some wonderful shows wi But 
gradually, as the cost of television pro- 
graming became greater, the advertiser 
got more and more cautious, and also 
as the climate of fear began to hit this 
country with Senator McCarthy and the 
House Un-American Activities Commit- 
tee and all those pressure groups — you 
know, fear began to be more and more 
a problem. In every area, not only tele- 
"There began to be, in a sense, 
almost a form of mental isolationism, so 
that gradually more and more adverti 
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The development of 
stereo from 1958 to 
“phase 4 stereo” 


Since the introduction of the revolutionary 
stereo record in 1958, the art of recording has 
undergone a rapid evolutionary process. 


Phase 1 stereo: “Concert Hall Reali 

In this phase (1958 to 1961), stereo recordings 
attempted to recreate a true stage presence, 
The instruments of the orchestra were placed 
“‘soundwise'” in their normal positions, with 
‘the result that for the home listener they ap- 
peared to come from an imaginary sound-stage 
Spread between the listener's two loudspeak- 
ers, The record buyer по longer needed to be 
Content with listening to nis favorite artists in 
the restricted medium of “compressed” mono- 
Phonic sound. This type of stereo recording 
reflected the “purist” approach and applied 
most generally to stereo recordings in the field 
of classical music, When London Records intro- 
duced its first stereo record in 1958, it had 
years of preparation and refinement behind it. 
The result was thet London's (fall йге: 
quency stereophonic sound) offered the most 

anced and finest definition of 
hall" sound ever heard on records. 


Phase 2 stereo: "Separation of Sound.’ 
In this phase (1959 to 1961), stereo recordings 
roved ‘that am orchestra could be "split in 
alf" that voices could be “full left" while 
the orchestra was "full right”; that a ping- 
pong Бай could be heard hitting the table on 
е felt and then on the right, and that sounds 
could be reproduced “left-right” without any 
Center "leakage." Sounds emanating tiom 
two loudspeakers lent themselves to a seem- 
ingly endless variety of juxtaposition, separa- 
tion, and other strictly mechanical processes. 
amd a fascinating display of unusual sound 
pyrotechnics it was that followed . . . bongos 
Jumped from teft to right speakers while saxo- 
prones and trumpets answered back and forth 
etween speakers: it was the technical “те 
mick” that was in command, the technique was 
the end-in-tself. 


Phase 3 stereo: “Moving Sounds.” In 
phase (1961), it was demonstrated that the 
Sounds of a whole section of an orchestra or а 
single instrument could be moved and followed 
by the listeners ears as the sounds passed 
‘through the space from left to right speakers 
and back again electronically . . . In cert 
Opera, drama and musical comedy recordings, 
the voices could be followed moving before 
one's ears as in a true-to-life stage presenta- 
lon. 


“phase 4 stereo": In this phase (1952), ar- 
angers and orchestratore restore the musie 
to place the instruments where they are music- 
ally most desired at any particular moment 
and make use of direction and movement to 
punctuate the musicality of sounds. The effect 
is more sound—more interest-more listening 
leasure. “phase 4 stereo" desi G 
his term is used in Its broadest sense here to 
include the arrangemeots the musicians—and 
the engineers) allows you to enjoy the music 
actively. Recording in this fashion was made 
possible technically аз a result of London's 
few A Track Master recording system Now, 
for the first time, the musical arranger маз 
given a whole new technical capacity with 
which to work, and with which to create new 
musical entertainment and enjoyment. To take 
advantage of this now musical framework af. 
forded him, the musical arranger now has to 
envision the sounds he hears in his head as 
they relate to each other in the extra len- 
sion of space afforded by stereo reproduction: 
the musical arranger has to create new forms 

al annotation and scoring to comey 

a 


of mı 

his full musical concept. Through а compli- 
cated network of microphones, switches and 
dials, the music envisioned by the arranger 
comes into reality as the engineer captures on 
4 Track Master tape, the complete and true 
musical concept of the arranger. From the 4 
Track Master tape, the four tracks of sound 
have to be carefully rebalanced in the reduc- 
tion to two channels of sound which eventually 
reach the listener via his two-channel stereo 
record groove, and ultimately through his two 
loudspeakers. 


Look for the stereo series featuring the "'4'" 
design on the LP cover—it's your guarantee of 
more sound— more interest— more entertain- 
ment — more participation — more listening 
pleasure. 


LONDON RECORDS, INC. 
519 W. 25 St, New York 1, N. Y. 


ers decided that they really couldn't do 
anything controversial at all because 
more and more of these pressure groups 
would write. And while I am so dead 
vainst these pressure groups that 1 can 
hardly talk about it, they — at least on 
their own terms — were active, J mean, 
they wrote, they created a terrible stink 
so that advertisers would really listen to 
‚ Now the people that just sat back on 
their rear ends, you know, weck after 
week, and sucked all this free entertain 
ment in, like Playhouse 90 and Philco 
and Studio One and United States Steel 
—all these ids of marvelous shows — 
we hardly ever got any letters that sai 
they liked them. Most of the letters we 
ot were from pressure groups and from 
cranks who wrote that they despised the 
shows. Boy, oh boy, and all hell used to 
break loose! 1 mean, television is a busi- 
ness, Its primary purpose now is that it 
is an electronic supermarket. 
SERLING: An electronic supermarket? Gee. 
I wouldn't go so far is to say that, be- 
cause I sec тоо many fine things on tele- 
vision to excuse this kind of generality. 
Let's say that it conceivably could bc 
far better if it were allowed to be 
PLAYBOY: Possibly, "allowed" is the criti 
word in your comment, since we seem 
ive been talking in terms of pres- 
sures that prevent quality. But Professor 
Louis L. Jaffe, of the Harvard University 
Law School — а specialist in communic 
tions law and hardly an apologist for 
current practices — raises another point, 
or points. rather: the scarcity of talent, 
and the own attitudes. In the 
same symposium referred to earlier, he 
said: "Let's face it: there are a vast num: 
ber of programs which by cultivated 
standards are bores. But surely part of 
the problem is just that there are a vast 
number of programs. Mr. Minow scems 
to think that there are thousands of 
clever people ready and willing to fill 
his ‘vast wasteland’ with an infinity of 
pleasant prospects. Look at the other 
media. There are only a few good movie 
cach year, three or four good plays, and 
а handful of good musicals. Surely there 
has uever before been anything com- 
parable to TV's enormous maw, hunger- 
ing for entertainment. How is it possible 
running on a timetable weel nd 
week out to avoid the stereotype? Any- 
опе who sits supinely before TV w. 
to be constantly amused deserves no 
better than he gets. The most alarming, 
thing about TV is not its undeniable 
dullness, but the ct tli 
many people һа better to do 
п to sit constantly before it. I insist 
that these passive sponges are so com- 
pletely bereft of culture that for them 
the quality of programs is immaterial. 
Of course, we all know pressures do 
exist. Do they come primarily from the 
sponsor, or from his ad agency? 


t so 


SERLING: It works both ways. On occasion, 
a very energetic adagency man will 
project and make an assumption of f 
which he thinks will be held by a spon. 
sor, and blue-pencil even before the 
sponsor has let those fears be known. On 
occasion an agency man will be much 
more permissive and allow a show to go 
up to the wire, and then suddenly the 
sponsor himself will take a hand. In ту 
experience this is rarely the case with 
the networks. They usually are kind of 
middlemen who respond to the pres- 
sures, the external pressures, but they 
themselves don't generate them — though 
this is not to say that the networks аге 
particularly shining white knights and 
should be decorated for courage 

rreseRG: I think that agencies and spon 
sors and networks h in absolute obli. 
gation to television, The airwaves belong 
to the people, and although it may come 
as a shock to Madison Avenue, those air 
wave there for a little more th. 
simply getting a “unique selling proposi. 
tion,” as Rosser Reeves, the head of 
the Ted Bates Agency, puts it in the 
bestselling book called Reality in Ad- 
vertising. Mr. Reeves clients ате thc 
Whitehall Pharmacal Company, wh 
nd Carter's Pills; Preparation H 
for hemorrhoids; Colgate's don't let ro 
nce fade, fade, fade away. I call Mr 
Recves the dean of the gastrointestinal 
school of advertising. I think advertising 
has a responsibility to contribute to the 
raising of the cultural level of our so- 
ciety. But in no event must it ever cai 
tribute to the lowering of the level. Tele 
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that we cannot blame the sponsor, be 
cause the average client а ch 
who needs ta be led by the hand. Any 
vay, it's more important to me that tele- 
vision be improved as a mass medium 
than that a client use it as а more efli- 
Gent tool to sell his product. Га rather 
advertisers forbidden by law to изе 
television if the 
responsibility in their control of it 

crosey: In Great Britain they have con 

mercial advertising, and there it’s against 
the law for the advertisers to attempt 
any control at all over pro 


1 


couldn't show more 


to exercise 
graming 

соорѕом: Could 1 cut in for one second? 
Don't you think that it's interesting, we 
are not only Anglophiles in. America — 
we love English tailoring and English 
pipes and E; acco and English 
accents and titles — but we also, among 
our eggheads and critics, have this feel 
ing that English television, both the 
BBC and commercial, is somehow inher 
endy superior. That is particularly uue 
of those who haven't seen English tele- 
vision. you know? Well, I just got back 
rom Europe yesterday, and Гуе se 


great deal of it. Goodson-Todman has 
four shows on English television, which 
е done by English panels. And I've 
seen their programing. | think its a 
kind of amusing commentary that Wagon 
rain is the number one show in Great 
Britain 
CROSBY. Thats just getting very popular 
television. It has brought about a decline 
in standards, but nothing like the de- 
cline in our own country. There's noth- 
ing like the direct 
advertiser there. It 
the philosophical basis 
there's. no reason why 
wrong. By the same reasoning, the news- 
papers are slaves to the advertisers, 
except they're not. They're supported. 
by the advertisers but they're not en- 
slaved. Now, there's no reason why 
television has to be the slave of the 
advertisers. 

PLAYBOY: We're now getting into an arca 
in which there's been a lot of allegati 
without too much supportive. evidence. 
Quoting Dean Roscoe L. Barrow again, 
we find an advertiser in the situation of 
having no control whatever; in this case, 
it was the network that dumped a 
m: "An example of con- 
flict of interest between advertiser and 
network is provided by the demise of 
the Voice of Firestone. In. 1954. NBC 
preempted the time period used by 
Firestone include the Sid 
Caesar Show. Firestone was unwilling to 
sponsor the Sid Caesar Show because it 
was not deemed to reflect the corporate 
image of Firestone. NBC was unwilling 
to continue the Firestone mu: show 
because the show was not achieving audi- 
ence ratings comparable to those of 
CRS’ Arthur Godfrey Show. The Fir 
stone show then found a place on АВС, 
t was subsequently replaced by 


control by the 
that 
s wrong, but 
should be 


has been said 


order to 


ica 


where 
Adventures in Paradise. Thus, a high- 
quality show, attracting a substantial — 
but not the greatest possible — following, 
wuld nain a place in prime 
time although the advertiser desired to 
ue it." 

s may be an exception, of course 
A widely read book, The Big Picture, 
clevision's greatest haudicap is 
the way it is financed. It is a slave to 
the advertiser, who, in turn, must be a 
slave to the bland formulas that guaran- 
tec him the greatest possible audience 
at the least possible сом..." 

GOODSON: | have mixed feelings about 
that. Frankly, I would prefer a system 
whereby the networks had total say over 
what went on. On the other hand. if the 
networks had absolutely untrammeled 
control, it would really that 
tiny group in network — we only 
have three places in which to sell our 
shows — would have sole determination. 
Right now, it’s tough enough to get 
your programs on because the networks 
still really have to approve your show, 


not n 


avers: 


ean 


one 


but if a big sponsor wants the program 
badly enough he can apply presure to 
help you get it on. And, incidentally, 
you do have to face the fact that in spite 
of all the crying and shrieking on the 
part of the egghead packagers about the 
naughtiness of sponsors, there h: 

situations where sponsors have wanted 
to keep programs on the air that had 
less rating, but that they liked, and the 
networks have booted them off. We know 
the situation of the Firestone hour of 
music, where the sponsor siid. "We like 
it, we don't care if we get a minority 
audience,” and the network said, “We 
don't want you on.” There have been 
instances, I think, in the public affairs 
department, 


€ been 


where the networks, in or 
der to maintain absolute authority in 
that field, have turned down outside 
public service shows purportedly on the 
grounds that they did not like those 
shows, but, ] think, more realistically 
the grounds that they didn't want pack 
agers monkeving around with a field that 
they would have control over 

PLAYBOY: David Susskind, wasn't that your 
exper 1g to sell a series on 
President Trum: 
SUSSKIND: Yes. I think this would be a 
program of real consequence to the 
Amer It is the first time that 
a living ex-President has consented to 
tell the story of his seven years in office 


— the great events, issues. decisions, the 
motives that impelled him, the opposi 
tion that he encountered, an evaluation 
of what he did and how he feels about 
it today. And 1 have found, up to this 
point, no takers. 

PLAYBOY: Mr. Dann — any comment? 
DANN: On the President "Truman thing, 
that was in a different department at 
CBS. І only handle entertainment pro: 
graming, and that went to our news and 
public affairs department — 
SUSSKIND- Let me say that Mike Dann is 
an exception in the industry. He's а 
bright man, a cultured man, a man with 
a conscience and a sense of responsibility 
and Mike personally represents the best 
kind of instincts about television. He is 
caught up frequently in the corporate 
thrust for profits and ratings and com: 
petitive standings and is not always em 
powered to do what he would like to do 
as a broadcaster. 


DANN: I'm very complimented that. any- 
body would say anything nice about a 
network bureaucrat. 


susskiND: Broadcasting is a labyrinth of 
conflicting motivations, of aspirations 
with the necessity for compromise, with 
desiring to capitalize on the mediun’s 
peculiar strength to do a job Гог a free 
electorate, together with the need to 
place them in а hypnotic trance so that 
they'll buy cigarettes and gum: and these 
compromises are abundant and every. 
where. But I can't believe that this 
dustry will not finally come to the 
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A handsome ceramic pourer, made by Wede of 
England, handpainted in the authentic colors of the 
Beefeater .. . befitting the excellence of imported 
English Beefeater Gin. Direct from London fer $1. 
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we 
маѕ, 
and 
I'm 
still 
and 
they 
not." 


In 40 B.C. the 2000 year old 
man was born. In 1960 he was 
interviewed (“2000 Years with 
Brooks and Reiner"). Every- 
one laughed for a year. Carl 
Reiner and Mel Brooks just 
finished their new album 2001 
YEARS. The 2000 ycar old 
man is back, garbled English 
and all, but one ycar older and 
wiser. The subject matter is 
only twice as funny. Everyone 
will now laugh for two years. 


2000 and ONE 


YEARS 
CARL "T" МЕ 


REINER & BROOKS 
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awareness of the importance of this Tru- 
man program. I think it will become an 
bsolute must for scholars of this period. 
in history when thev come to do their 
theses and books. It's a unique oppor- 
tunity, because other series such 
Winston Churchill's were essentially com- 
pilations of old film clips. Churchill was 
unable to function on the series. The 

story will be, again, old film clips 
But we have ex-President 
ilable for retrospective 
lysis and introspective analysis and 
factual reporting on great events — the 


ing of the United Nations, the Marshall 
Plan — the events that affected our lives 
nd the lives of the entire world. 1 feel 
that Mr. Truman said it better than I 
can. He said, “If only we were able to 
have such reportage, in television terms, 
on Lincoln and Wilson and Frankli 
Roosevelt and Andrew Jackson. How 

her the historical record would 


n program; it's absolute educa- 
tion. One network said of it: "We're up 
to our navel in Presidents." Another net 
wor It's one of the most exciting 
programing ideas Гуе ever heard, but it 
does invade the area of public affairs 
programing and that is a network exclu- 
sive. That domain is ours alone and we 
will suffer no independ: 
The third network said. “We pass.” 
of these add up to “Not for us, thanks.” 
PLAYBOY: If what you say is true, don't 
you find it surprising that the networks 
would pass up what might also be a 
тве audience-attractorz 

SUSSKIND: Yes, but you have to be careful 
in television. There's large, larger, 1 
cst. This will not compete with / Love 
Lucy, and it will not compete with The 
Untouchables, in terms of largeness of 
audience. It will have a huge audience 
by any reasonable, sane standards. I 
would guess, ahead of time, tl uis 
program would be seen by something 
like nine to fourteen million people. In 
any economy in the world, that would 
be a huge number of people and very 
worthwhile. By television standards, nine 
to fourteen million is just ап average 
rating and a little depressing И con- 
trasted with The Untouchables and the 
Ed Sullivan show. We've got to get back 
our sanity, we've got to begin to realize 
that nine and fourteen million are not 
no people. It is not a programing dis- 
aster. It is a terribly important segment 
of the population which must be fed the 
diet it wants on television. 

Goosen: What I object to is the position 
taken by certain critics that the public 
ought to be told what it should like. 
I think the head of the ЕСС said that, 
just as you don't give children ice 
ream three meals а day because they 
want ice cream, likewise you merely 


said. 


at producti 


can't give people what they want in en- 
tertainment, I think that basically is 
slightly antidemocratic, because when 
you're an adult, if you want ice cream 
three times а day, you've got it. 
PLAYBOY: There seems to be some confu- 
sion as to the FCC's possible violation of 
freedom of speech. The Communications 
Act forbids the FCC to censor; that is, to 
prevent the broadcasting of any individ- 
ual program on the ground that its 
content is objectionable. It also forbids 
the FCC to select broadcasting licensees 
on the basis of the social, political or 
economic views embodied in their pro- 
grams, or on any other arbitrary basis. 
However, the Communications Act both 
permits and requires the FCG to make 
reasonable judgments as to the nature of 
the broadcasting program service which 
serves the public interest and to carry 
out its licensing functions on the basis 
of such judgments. In fact, a largel 
ignored statement by Minow in his 
wasteland" speech was this: "I am unal- 
terably opposed to governmental cen- 
sorship. There will be no suppression 
of programing which docs not meet 
with bureaucratic tastes. Censorship 
strikes at the taproot of our free society.” 
The link between Mr, Minow’s position 
and Mr. Jaffe’s, previously quoted, was 
provided by a viewer who wrote to the 
FCC wanting to know what channel 
Vast Wasteland was on. 

GOODSON: That's a good title for a show 
— What's My Wasteland? — could. be a 
good quiz. 

sewes: I'd say this. First, T give you а 
TII tell you who said it 
The quote is “There is never any need 
to apologize for entertaining people.” 
Now this, you would think, would be a 
network president. It is actually from а 
work by Bertolt Brecht, who was thc 
most advanced — and, as it happens, in 
the end. the most communist — of. peo: 
ple, who was defending pure enter- 
tainment theater. Now, what we 
getting on television is an appeal to a 
very limited, but basic, set of appetites. 
Among the things that the industry has 
to be troubled with is that it begins 
to be terribly expensive to feed them. 
It is particularly expensive to chan 
the formula. Now, what Fm saying is 
that the multitudes аге not being 
ed in the sense that they want 
anything else terribly. I don't thi 
they do. But the thing that interested me 
is that | think that every once in a 
while — and 1 think the last two years 
have been a case in point— in а sense 
the quality of the ice cream has gone 
down. Now, 90 percent of the people 
who object to the fare on television 
object on a ground which I find abso. 
lutely untenable. They say they — the 
ten percent at most; actually, about one 
percent —are not getti 
they're entitled to. Or, I'll put it the 


as much as 


Ernie McCulloch picks 
a Marlboro Shirt with 
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other w You could have a television 
programing system in the United States 
which would be almost without criticism 
if you had ten percent more highbrow 
жий. And to me this is sheer, bloody 
crap. Let's go back to this famous phrase 
that television is a “vast wasteland” — 
in the first place, I don't think that 
T. 5. Eliot is a name to invoke when 
you're talking about a popular art. In 
the second place, it's not a wasteland, it’s 
a jungle. It's overgrown with too many 
different things. But every single person 
thitt has used this phrase has indicated, 
you know, that they're perfectly willing 
for all the other people to starve in the 
ahara Desert, provided you have four 
more oases. I am totally opposed to this. 
The point is not the absence of more 
good things; it is the fact that the 
average thing is of a low quality in its 
own category. 

PLAYBOY: What factors do you think are 
responsible for this low level of quality? 
SEWES: Money. 

SUssKIND: It really has to do with a philo- 
sop! 
The sponsor and the advertising agency 
have treated it essentially as a purveyor 
of goods, as a method for selling me 
chandise and not as a responsible com- 
munications device charged with serving 
the public interest. Now. if it is only a 
hawker of goods, if it is only a way as 
opposed to billboards and newspaper 
and magazine ads to sell cigarettes, soap 
and detergents, then perhaps that мау 
сап best be accomplished by the cheap 
qualityless programing that we have. 
But the other philosophy that I think is 
going to come into currency is the phi- 
losophy that this is an important me; 
of instruction, education and enlighten- 
ment and entertainment. And that 
philosophy. when it takes hold—and 1 
think it will in the fall of 1962 to a 
greater extent than ever before — will 
see a new kind of conscience in broad 
casting: a serving of the public interest 
DANN: There has been less and less in- 
fluence by advertisers and agencies in 
what goes on the 
have assumed more responsibility lor 
what goes on the air. Agencies and 
clients, despite what has been said, have 
very litle influence in what goes on in a 
dramatic anthology series, like a Play- 
house 90. There may have been, from. 
time to time, objections to a certain 
word, like the gas incident, which we 
were wrong on. E think we made a mis- 
take in deleting the word "gas" in a 
Playhouse 90 production, Judgment at 
Nürenberg, sponsored by the American 
Gas Company. We make lots of mis- 
isn't just because of ad- 
s or agencies, We make mistakes 
because we're only human, and some of 
us aren't very good, maybe. But that's 
true of many creative arcas: mistakes are 
made. But very few of our mistakes can 
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Picking The Ski Line 
by Ernie McCulloch 
Head Ski Instructor 
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A couple of seconds at the top of the 
slope separate good skiers from inter- 
mediates. That's the instant it takes to 
survey the terrain and choose the best 
route downhill. 

Watch a rubber bali follow the line of 
least resistance as it rolls downhill. This 
is the line to look for, the “fall lino." 
Ski down this line for maximum speed, 
against it to slow down. Hollows or mo- 
guis in the way? Take advantage of 
them. Use the rise at the edge to make 
it easy. Don't meet them head on. 

As you ski, plan ahead. Timing is 
vital at 40 mph. In a slalom race the 
racers look at the gates ahead, not the 
gates they're going through—that move 
has been planned. Practice—you'll find 
choosing the line is second nature—and 
you'll become a better skier. 

In choosing a shirt for skiing or re- 
laxing, you can't miss with a Marlboro. 
The Marlboro shirt looks great, feels 
great, fits well through shoulders and 
back. Comfort and ease of action are 
built in, and the shirt has a real expen- 
sive feeling. 

Deep, rich color is built in, too. The 
Marlboro shirt is made of 20% Azlon* 
protein fiber, 80% Courtaulds Coloray® 
rayon. In their search for a color-perfect 
fiber, the people at Courtaulds devel- 
oped solution-dyed Coloray—color add- 
ed to fiber still in solution, before it 
becomes fiber. Coloray accounts for the 
Marlboro shirt’s rich color, its luxurious. 
feeling as well. 

Want a comfortable, colorful shirt? 
Ask for the Marlboro Walden at Thalhi- 
mer’s, Richmond, Virginia; Loveman's, 
Birmingham, Montgomery and Besse- 
тег: Brach-Thompson, Hastings, Neb- 
raska; Gimbels, New York, Philadelphia 
and branches. Or write Marlboro Shirt 
Co. Inc, Lombard & Paca Sts., Balti- 
more 1, Md. The Marlboro Walden shirt 
is only $8.95. 
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be attributed to advertising or agency 
pressures. Advertisers and agencies do 
not want bad programs. They are not 
the ones who are clamoring for action 
shows, if you please. They are interested 
in getting good value for their money. 
But ] have yet to mect a client who 
wouldn't rather be identified with an 
important program versus a less impor- 
tant program, or a quality program 
versus a nonquality program. Their only 
rement is that they get а certain 
circulation, which is their business. They 
should ask for that. They re selling goods 
and services and want to do that as 
cheaply as possible. The clients do not 
advocite mediocrity. They do not ad- 
vocate unoriginality. They want success, 
as а backer does of a Broadway show. 
But they never have determined for us 
or defined for us what makes the success. 
That's our business. 

FRANKENHEIMER: In the setup that tele- 
vision has found itself in over the past 
ten years, the elimination of the word 
inevitable — absolutely inev- 
n it couldn't have been 
You know, that was one 
of the few things that ever reached the 
public. That d of thing went on 
every week. For instance, we did a show 
called 4 Town That Turned to Dust, 
written by Rod Sering, which finally 
ended up as u show against lynching. 
Let's face it, that's about as uncontro- 
versial as vou can get. There was a lot 
of noise about the show, but basically 
it's very uncontroversial, 1 mean nobody 
wants to lynch anybody. But that’s not 
the way the show started out. It started 
out аз а contemporary drama about what 
pened to the two men that killed 
Emmett Till, you know? Really, what 
happened was that the whole town, in a 
sense, turned against them for reasons 
of guilt in our contemporary society. It 
was a very interesting script. And the 
idea was — it was played in 1960 ог 1959, 
or whenever it was— and it was based 
on fact. Now, what happened was that 
the sponsors read this thing and said 
that there was just no way they were 
ever going to put this thing on the 
1 mean they just wouldn't conceiv 
sponsoring such a program. It had been 
scheduled for the first program of the 
second year of Playhouse 90, and we 
were all set to go with it when they 
turned it down. Hubbell Robinson 
[at that time Executive Vice-President in 
charge of Programing at CBS] fought 
like crazy for it, you know, but they said 
no. So, finally, we had to give up and in 
a sense create a substitute at the last 
minute that we whipped together, called 
The Death of Manolete. Now, we prac- 
tically never worked again after The 
Death of Manolete. 1 mean it was a 
disaster. But part of the reason it was a 
disaster was that it had to be put to- 
gether in such a damn hurry, because 


anything else 


the sponsors wouldn't accept the о 
show. Oh, we finally did it, but the 
way we did it was, we had to make it 
a Western. We to predate it 100 
years. We had to eliminate a Negro and 
substitute a Mexican. I mean it was 
ludicrous, what happencd, 

SERLING: I think that kind of problem 
will be with us for as long as you have 
a sponsored medium. There will always 
be, and forever, with every sponsor and 
every sponsor, an arca timorous аз TC- 
gards the so-called offend 
viewers. In other words, I don't think 
you will ever achieve that degree of 
quality that, say, the proscenium arch 
does or the novel or the short story be- 
cause, unlike any other art form, we are 
controlled by sponsors. This is just a 
fact of life we're going to have to live 
with. Now, within that framework, we 
cam operate in a much more mature 
fashion, but there is a limit to that 
maturity and ] think we've already 
reached that. I don't think we can hope 
to sce Play of the Week that often as 
standard fare on television. 1 just don't 
think this medium will ever support it. 
Praveoy: In our last Playboy Panel, “Sex 
and Censorship in Literature and the 
Arts,” the panelists pointed out the puta- 
tive moral reasons behind censorship in 
books and films. But television censor 
ship comes from a different point of 
view, doesn't it? 

SERLING: Even worse than that, I think 
innate in this is the inability to find a 
point of view. The censorship that you 
talked about pertains to objectionable 
censorship of ideas; of less importance 
but just as irritating is the censorship of 
lines in the name of a product. Hence, 
you can't ford a river because the show 
may be sponsored by Chevrolet! 
PlAYEOY: Along that linc, recent ЕСС 
hearings elicited testimony that an elec- 
tric company wanted a different title for 
Rudyard Kiplings The Light That 
Failed; also an advertising agency elimi- 
nated Abraham Lincoln's name from a 
Civil War drama because Chrysler spon- 
sored the program, Are these merely 
entertaining uivia, ludicrous but not of 
very great significance —or are they 
symptomatic of the industry's malaise? 
SERLING: OI infinitely more importance, 
overall, of course, is the whole principle 
of an American artist being unable to 
call his shot as he sees it, whether it be 
in television or anything else. 
GOODSON: I think Rod was tempted into 
"Twilight Zone not by lack ol restriction 
but by an interesting business offer 
where he was given, I think, substantial 
equity in the series. 1 think it’s an ex- 
cellent series. I happen to love Twilight 
Zone. But I don't think Rod turned to 
that merely because they said, "Now you 
can do it without restriction, 
seRin: I've got very little sponsorial or 
agency or even network interference on 


ing of the mass 


any level on Twilight Zone. Part of this 
can be attributed to a prearranged agree- 
ment. 1 promised I would try to г 
main tasteful on everything I touched, 
and they in turn promised me that they 
would do no specious or capricious blue- 
ling. They have no prerogatives in 
ging a line, even. And this way, we 
have a pretty happy marriage. Now, 
much of this, of course, is due to a pre- 
censoring on my part with my prior 
knowledge of those areas which 1 know 
would be difficult, so I just don't touch 
them. They're the usual ones and the 
very obvious ones. Sex being one, reli- 
gion being another, color and race being 
yet another. And these are the three 
tough areas. The alternative, of course, 
is to shoot 24 minutes of film at the cost 
of $50,000 and then have it relegated to 
perdition in my own projection room 
where only I will see it, having paid for 
it There's an unfortunate economic 
reality that we have to live with. This is 
not to say that I deliberately cheat, short- 
change and write down. I don't do that 
at all. On the levcl and within the frame- 
work that we try to operate, I think 
we're reasonably high in quality. 

PLAYBOY. Apparently, then, even in the 
unusually permissive framework of Twi- 
light Zone, there is а kind of self- 
precensomhip resulting from 
knowledg 
get you nowhere. This seems in line 
with the other kinds of pre-broadcast 
control which occupied the attention 
of the various Government investigatory 
sessions and subsequent symposia on 
TV's troubles. At one such meeting, 
Newton Minow hurled the word сс 
sorship back at his accusers: he spoke of 
‘rating censorship —a result of the al- 
most desperate compulsion . . . to work 
and to plan and to live by the number: 
nd of “dollar censorship" (a phrase 
coined by Clare Booth Luce) in which 
the broadcaster "abdicates his own judg- 
ment and turns programing decisions 
over to an advertiser or his agency 
This i tricky matter — as 


your 
that to do otherwise would. 


is, of course, а 
all of us in communications know. How 
and where does one draw the line be- 
tween prior censorship and the act of 
selection, economically motivated or not? 
In the sense that а newspaper 
decides which of hundreds of daily news 
stories to put into the limited space of 
one issue, he is exercising prior censor- 
ship. For the purposes of this discussion, 
leUs concentrate on that. editi that 
pre-broadcast censorship, if you will — 
which is not self-imposed. Stan Freberg, 
what are some of the blue-pencilings to 
which you've been subjected? 

FREBERG: Well, one time, Orville, my little 
moon-man, came to carth and he was 
outraged because his girlfriend, M. 
Moon, had not bcen allowed to enter 


editor 


Miss Universe contest. It turned out that 
she stood only 31 inches in high heels, 
and her measurements were 39-39-39. So 
I said, “Well, probably she was just too 
short for the contest.” I tried to, you 
know, make some apology on behalf of 
the carth. І tried to make Orville feel 
better. So 1 said, “Maybe we can have a 
separate contest for people from other 
j, and he looked at me and smiled 
and said in a kind of knowing way, “You 
Now, this 
was permitted to go through all 
the rehearsals all week long. and on Sat- 
urday, the day before the show, the exe 
utive producer of the Chevy show—it 
was his package—he came to me and 
said, "Stan, I think maybe you bett 
take out the line "separate but equal” 
1 said, “I'd like to leave it in.” He said, 
“Why?” 1 said, “It makes kind of a nice 
social comment at this time.” “Well,” he 
said, "I don’t think you'll ever miss it if 
you take it out.” I said, "Yes, I will. ТЇЇ 
miss it" He said, "Who will know it 
isn't ther I said, “ГИ know." So the 
next day, Sunday, after the dress re- 
hearsal, he takes me to the dressing 
room, puts his arm around mc, walks 


me up and down, and I could see that 
he was on the spot. He said, "Stan, I've 
been on the phone over the weekend 
with Chevrolet, and they want me to 
сопусу to you that they are in sym- 
pathy with your point of view on the 
integration problem. Why, they have 
many Negro employees working for 
General Motors. And as a matter of 
fact, they once had Marian Anderson 
on a show." And I said, "Wow!" I said, 
“Well, I guess they ought to get a medal 
for that. It was good of them to give her 
a break, because the kid can't really sing 
very well.” So he said, “I think the de 
cision is, we hı ake ‘separate but 
equal’ out.” No, it stays in.” He 
id, "Well, then, you're off the show." 
after due deliberation I thought, 
it isn’t that important a line 
k off on." In other words 

1 been a line where I made a really 
great contribution to the Negroes’ posi- 
tion, then I would have fought harder. 
So I did the show and lost the linc, thats 
all. Another time, Orville came to the 
arth and he wanted to arrange for a 
cultural exchange with our Govern 
ment. And he said, “I have here a list 
of samples of your culture I'd like 
to take back to the moon. I'd like to 
have some of your outdoor advertising 
— billboards, that is; а couple of Louclla 
Parsons’ columns; rock "n' roll; a little 
smog; nl a piece of Las Vegas." So 1 
said, "I sce you picked the best of our 
culture." He says, "Yes" And | said, 
"Now, what do you have for ug" He 
says, “I've got this spaceship full of 
beads and trinkets — that's what they 
said the natives wanted” And I said, 
"No, no, we're beyond that now. Give 


if it 


you've 
never 
tasted 


a finer 
bourbon. 


4 


d Visit the Barton Museum of Whiskey Histoiy, Bardstown, Kentucky 


Kentucky Straight Bourbon Whiskey - 85 Proof - Distilled and Bottled by Barton Distilling Co.» Bardstown, Nelson Ce 


America’s Most Wanted Bourbon 


FOR THE MAN OF THE HOUR 


... a daring new concept 
in watch design 


THE REVOLUTIONARY 


Here is the watch of the future 
today! Years ahead in engineer- 
ing and styling, this strikingly 
handsome watch features a self- 
orbiting dial . . . the dial itself 
Tevolves to the exact hour with 
incredible accuracy. The Olympos 
is as new as the space age... as 
important as today's news... as 


exciting as tomorrow! 


Another watchmaking triumph by. 


\ Zodiac 


The slim-trim Olympos is 
selt-winding, waterproof , 
shock-proof and boasts a 
lifetime unbreakable 
mainspring and balance staff. 
In stainless steel with 
unique matching expansion 
bracelet $95.00 f.t.i, 

With gold filled top and 
stainless steel back, 
$110.00 t.t.i. 


See it at fine jewelers’ everywhere or write 


THE ZODIAC WATCH COMPANY, 15 W. 44 ST., NEW YORK 36, М. Y. 
AN OFFICIAL WATCH OF THE SWISS FEDERAL RAILWAYS 


PLAYBOY 


at's so special about yours?” And 
"Ours doesn't work." I said. 


Charles Dickens was an eminent patron of Justerini & Brooks 
who have been purveyors of fine wines and spirits for over doesn't work, what do you 
two centuries, Today this celebrated house is famous for * He said, “АП the nations 

a standard of quality that has brought good cheer SE патот 
and good fellowship to every corner of the world. on the moon gct together and we hit 

Try the famous J & B Rare Scotch, of flavour unsurpassed. it with a stick.” And 1 said, “And then 
what happe He says, “Paper hats 


and toys fall out.” So I said, “And then 
what do you do?” He says, “And then 
we all go home.” So I said, "Do you 
have some name for this particular type 
And he says, “Yes — prog- 
About three days before the show 
they came to me and said, “Stan, we're 
a little long. baby, so we're going to 
chop this from page 18 to page 22.71 
, “Just а moment, thats the most 
enificant part of th whole bi They 
. "Well, you don't need it, you got 
I said, "No, I'd 
They said, “Well. 
—— "1 said, “Come on, level 
with me. You don't like me talking 
about the hydrogen bomb, right?" They 
said, "Thats right" 1 said, "Why do 
you not want to mention the hydrogen 
bomb?" They said, “Well, we'd just 
rather not mention it" 1 said, "Do 
SCOTCH WHISKY you think by not mentioning it, it may 
Е АЁ e go away?" They said, "Well, we don't 
oria neat. Eesti iSc шү like to talk about hydrogen bombs on an 
entertainment program." So thats the 
kind of logic you're dealing with. sc 
FRANKENHEIMER: You know, these spou 
—these big business concerns — are not 
run by idi And the ageney people 
are far from idiots, either. These are the 
same guys that in turn will go to sec. 
say, Death of a Salesman or a motion 
picture with their families or their wives 
and enjoy it immensely. But then, when 
they get back at their desks on Madison 
Avenue, they are working for a result, 
which is to sell cigarettes. Though they 
liked Death of a Salesman the night be 
fore at the theater, they know damn 
well it's not going to sell cigarettes, or 
at least not in their teri 
susskinp: This is the real irony, the real 
anomaly of television — that it is inhab- 
ited, populated by fine men, erudite, 
cultured, educated, who personally pur 
sue interesting, exciting and worthwhile 
investments of their time. But when 
they put on their professional clothes in 
the morning they practice a kind of voca- 
tional schizophrenia. They drop olf their 
personal ideals and they drop away шей 
personal tastes and they buy for ar 
known, unseen, unidentified them. They 
won't like this— it's too artsy-craltsy. 
They like this— it's got some rau- 
cous, bawdy fun, and it's got violence 
and murder and mayhem, They make a 
terrible, and I think specious, distinction 
between themselves and the audience: 


me some technical thing.” He said, “1 
know, we'll give you a nuclear weapon.” 
I said, “I'm afraid we already have а 
nuclear weapon.” He aid, "Not like 
x Ours is ter " And 1 said, 
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The real fine producers all through his- 
theatrical, motion pictures and 
ision — always practiced a single 
commandment. They tried to please 
themselyes artistically on the theory that 
what pleased them would perhaps please 
a large audience, These men are pleas- 
ing themselves in their own private time, 
by never turning on their television sets. 
None of these men run home and say, 
“Oh, gosh, Martha, tunc in The Price Is 
Right, it’s starting in a minute.” He 
wouldn't be caught dead watching The 
Price Is Right on his own time. But he 
will buy The Price Is Right for fifteen 
million idiots he has never met, doesn't 
know and totally undervalues. 
PLAYBOY: Asa selective viewer, would you 
watch your own productions? 
SUSSKIND: Yes, I would watch the DuPont 
Show of the Month; 1 мота watch the 
Art Carney shows; I would watch Open 
End; 1 would watch The Play of the 
Week; I would watch Way Out— it's a 
fun show; eerie, macabre stories. Now, I 
think that Mark Goodson’s intellectual 
challenges are richer and higher and 
stronger than any of the shows he docs. 
He is a bright. intelligent, educated 
man and, J think, would not tune in the 
game shows that he produces. 
GOODSON: Yes, I watch them. It’s a little 
hard for me to be totally honest and say, 
to ask the question — would I watch my 
shows if I didn’t have an ownership in- 
terest and if 1 didn't produce them? — I 
really can't answer that without quali 
fication. First of all, many of our shows 
are on five days a week, but secondly, to 
answer David, I don't really think that 
is totally the point. I enjoy reading The 
New Yorker magazine, but The New 
Yorker only has a circulation of a little 
less than 500,000. T 's a fact of life. I 
might someday find myself working on 
Reader's Digest, which has a circulation 
of 12,000,000 and yet not look forward 
every month to poring through the con- 
tents of the magazine. I will say that 
there are certain of our shows that T 
definitely would watch every week. 1 
think our type of programing, by the 
мау, which emphasizes ad-libbing and 
immediacy, is one of the most novel 
things that television does. I think that 
most of David's things have been success- 
ful adaptations of already proven works 
which have been originally novels, then 
plays, often movies, and then finally 
television. It seems to me that in that 
sense television is really a Reader's Di- 
gest. It is doing a condensed version of 
a condensation. I think that our pro- 
grams, whether one likes them or not, 
are unique and original; were developed. 
strictly for broadcasting. What’s My 
Line? and To Tell the Truth were 
developed out of our stomachs, out of 
and present interestin: 
ple in ad-lib situations with intriguing 
formats. 1 watch mainly the night 


shows. I still enjoy watching What's My 
Line? After eleven years, I think it's 
a show which has great appeal, which 
I sometimes can’t even analyze myself. 
I've grown to like every member of 
the panel and I think that the audi- 
ence apparently does, 100; I'm always 
intrigued by the occupations that we 
сап bring up week after week. I enjoy 
To Tell the Truth. On good nights I 
enjoy The Price Is Right. I think it's a 
very exciting, very commercial game; 
and I watch, occasionally, in the а; 
time, too. But those are programs which 
I enjoy watching myself. As I say, if I 
were not connected with them I would 
probably watch them less frequently, but 
I will say that I enjoy them more than I 
enjoy watching the average dramatic 
series. Personally, I loved — even though 
I had no connection with—the pro- 
grams that featured live, original drama. 
DANN. The decline of live programing 
has been because of the economics — by 
that I mean we have to commit into à 
film series maybe 36 or 39 or 52 wecks. 
SERLING: Leaving live TV for economic 
reasons carries with it implicitly a gu 
antee of deterioration in programing, 
and when they got rid of Playhouse 90 
and some of the other live shows, the sup- 
planting shows were not nearly as good, 
simply because they were done on film 
by film people who were not remotely 
concerned with quality. When you're 
talking about a filmed anthology on tele- 
vision, it usually deals with a specific 
kind of people, a kind of plot line — a 
whole concept of writing— which is 
unique and peculiar to the West Coast 
SusskiNb: Hollywood took over with its 
assembly line system of turning out X 
yardage of celluloid per two days, and 
creative aspiration, creative dedication, 
creative integrity gave way to the hard 
bitten: GE of slick Hollywood 
production —to the B, C and Z films 
which now dominate the dial. 
DANN: We have found out our mistakes 
too late. We have put too much em- 
phasis on the film form, with the result 
that we have had too much repetition 
and too little experimentation. I am 
perfectly willing to say, though, that 
there was a time when we had too much. 
] drama on the air— twelve, fif- 


terrible thing to say — to hi 
too much original drama on the air— 
but there were many of the series that 
went on all year long that didn't pro- 
duce a single important drama out ol 
52 telecasts. Now, I'm not talking, of 
course, about Philco Playhouse or Studio 
One, which had gifted producers in 
charge of them. But I do think that 
there simply weren't enough good writ- 
ers around. That's why the programs 
with continuing characters often had 
better drama on them than the one-shot 
dramas һай — because у 
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writer in, tell him about the characters, 
the form of the show, and he had a 
framework in which to write. This is 
much easier drama to write. You could 
call somebody in and say, "Write a 
Roule 66 for m or "Write a Check- 
mate script for me" and sometimes have 
fairly good drama as compared to some 
of the drama on the anthologies, simply 
because it is much more dificult to 
write from scratch than it is to write 
once you have a form to work with. Um 
not now advocating that we don't have 

igi Im trying to say why 
drama today 
presents a very complicated problem, I 
had a meeting at my home with a num 
ber of top dramatic producers and ай 
agreed that today it would be impossible 
for any one of them to do a whole series 
like we did previously on Playhouse 90 
or Studio One. They all thought they 
could do no more than thirteen or fif- 
teen shows. This is compared to the old 
days when they did anywhere from 40 to 
30 shows. The requirements are much 
more complicated today, duc to the size 
ol the production and the qualities of 
the scripts demanded, and dealing with 
the talent. One of the problems in the 
decline of the anthology form has been 
that television. writers cannot be devel 
oped in a vacuum. They have to have 
their work on the air. but, much more 
important, they have to work with pro- 
ducers. The great producers were able 
to work with writers on a continuing 
ind were able to develop them. As 
the originaldrama field declined, the 
number of writers who were comi 
along declined, with the result now tha 


basis 


just recently, when we announced w 


were going to do six original dramas for 
next year, we went to the top twenty 
writers in the business and said, "You 
can write about any subject you want. 
OL that number, fifteen. were 
in other projects — in Broadway th 
books, travel nd were not interested 
in writing for the series. The really 
great writers that were developed in the 
50s by and large are not interested in 
writing for television today. It also fol 
lows that many of the great directors 
whom we developed in the ‘50s are not 
interested in working in television today. 
They graduated. Television was a 
college that they went to. which they 
all, chi 


nvolved 


ate 


graduated from, because, after 


economics and the creative challenge 


ате more satis way in pa 
ticular and secondarily the movies and 
maybe writing а novel 

SERLING: 1 think that’s pretty much been 
se throughout the history of tele 
vision, and it scems evident because of 
the fortunes of most of the writers who 
made their early marks in TV — the Bob 
Aurthurs, the Paddy Chayelskys, the 
Gore Vidals, the rest of them — who 
only stayed nd long enough to pick 


the 


rou 


up small checks and smaller name credits 
and then went on to bigger and better 
and more adult things. I personally find 
no fault with this at all. I think they've 
probably done the very right thing. Tele- 
vision at its best is a kind of fi 
ercise for the important. things 
later on — but it is the dictates of tele- 
vision that made it so. 

CROSBY: Yes, you're right, they have 
uated, and I think its been a 
thing. In the early days I think that tele- 
vision was a marvelous training ground 
for playwrights. Under an ideal situation 
these young fellows would have been fol- 
lowed by other young fellows. But all of 
the shows that these guys wrote for have 


more 


k writers, of course, have 
ated to the West Coast. All the 
ting, incidentally, was done in 
boiler factory. 


good w 
the East. Today, its a 
Warner Brothers, Desilu, Ziv — they're 
just turning out comic strips now and 


this doesn’t take writers. All the excite- 
ment has gone out of the business. 

susskIND: There's always a problem where 
creativity is concerned. There are too 
few gifted artists — directoríal, acti 
writing — for any medium at any time. 
"There are too few in the theater today — 
the theater season last year was almost 
embarrassingly bad, with some notable 
exceptions — there are too few in the 
motion picturc business at any onc 
nd there are certainly too few in tele- 
vision, There is, however, ап oppor- 
tunity for the artist їп television, if he 
would be granted it. 1 mean, to express 


himself to the largest and most vocal and 
the most electric kind of audience in 
the history of the world. The good 


writers of television never really looked 
on television as а stepping-stone whe 
they had their baptism in it. It was 
creative chort to which they dedicated 
pletely. They 
kind of magnetic joy in the expression 
of their work and the response to it. 
They went out of television, most of 
these fine craftsmen, because television 
to create so inhibitions, 
ns and fetters that they couldn't. 
th them any more. It 
price that. drove them out, or 
pastures, than the nós 
creative br they couldn't 
live with that. You couldn't write about 
miscegenation, you couldn't write about 


themselves coi found a 


many 


was less 


integration, you couldn't write about un 
derpaid schoolteachers, you couldn't 
write about witch hunting. Now, the 


r 
not ori 


ly fine writer of our time is probably 
ted to boy-mcetsgirl, boy-Ioses 
girl, boygets-girl. He is living in a world 
of tension and conflict and desperate tur- 
bulence. He tends to be throbbing about 
the issues of our time. Scripts about the 
issues of our time are largely untenable 
n because they will have a 
w and because they will 
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evoke some controversy. and controversy 
is anathema in television, 

GoopsoN: Baloney. It isn't only restric 
tions on them, There just frankly is 
more money available elsewhere, Any 
body who tells you that he c 
and is willing to write a television drama 
for 510.000 — which is a lot of money 
for television — when he can instead 
take his time and write a movie which 
will pay him perhaps $50,000 plus enor 


n write 


mous subsidiary rights that will continuc 
2. E mean the reason George Axelrod. 
who is а man that I respect and admire 
who used to write for radio and televi 
sion and who now doesn't — it's not be- 
cause he has restrictions, it’s because, 
frankly, television can't. pay him the 
money. It can't pay Abe Burrows the 
moncy. One good Broadway show can 
pay Moss Hart more money than he can 
make in twenty years of television, ex: 
cept possibly for the tax 
volved and the ownership of film series, 
but those are generally not of the quality 
these men would like to turn out anyway 
I think that Га be very happy to do a 
series with Paddy Chayefsky and give 
him no restrictions. I don't think that's 
the reason that keeps him from tele- 
vision. I think that he can make five 
times as much writing carefully selected 
sereenplays which he can. produce inde- 
pendently or have done in a joint ven 
ture. Maybe pay-TV will change that 
SUSSKIND: Well, I'm a pragmatist and 1 
don't really subscribe to many illusions. 
I think there will be pay-TV and I ap 
plaud its coming. I hope it comes sooner 
than 1 anticipate — I think it's five. tei 
years off — but it would represent ап 
other vista of programing, it would 
represent another competitive level ol 
television with free TV. 
SERLING: It strikes me that with pay-TV. 
you'd find youself operating under the 
same kind of limitation that you do in 
commercial television, And that 
ing an assumption that you must hit the 
biggest audience possible with the most 
quarters. And therefore it would prob 
ably behoove them to try to hit popular 
entertainment rather than very special 
adult enterta 
pay-television is the answer at all. 
FRANKENHEIMER: Pay-TV will be good for 
two or three years until the big voices 
t in again and kind of get the equal 
sort of a national equalizer 


immicks in 


inment. So I'm not sure 


izer goin о 
скоѕвү. Г occasionally get the horrors 
when I think of Jack Warner running 
off with pay-television and just filling it 
with a lot of Westerns, but Fm very 
heartily in favor of i 
the advertisers out of there and рш 
showmen in. Now I don't think this is 
sing to bring on the millennium— апу 
body that thinks it’s going to be. you 
know, opera and ballet, is crazy. But at 
least there will be showme: 

(continued on page 126) 


if only to get 


nterested in 


erfume imported from Paris by HOUBIGANT 40, 12:0, 16.00 nnd 25.00 plus tax ^ 
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ДА ood friend of mine has been dat- 
ing a sensational chick rather stea 
the last few months, although they are 
ans seeing each other exclu- 
1 wouldn't mind in the least dat- 
myself, but am not exactly sure 
is protocol in this case. Do I have 
to ask his permission; if 1 get the green 
light Irom the girl, will that suffice: ог 
should I wait until the two go their sepa- 
rate ways? —R. N., Washington, D.C. 

This doesn't require a big production. 
Just mention to your buddy in the most 
casual way possible (you're not asking 
her father for her hand in marriage) that 
you're interested in dating the girl— 
provided he has no objections. If he 
wants to avoid the impression that 
there's an exclusive arrangement, or 
that he's afraid you'll prove the better 
man, he'll surely give you the go-ahead. 
If he doesn’t, and you want to stay 
friends, the wisest move is no move at 
all until they split. 


Bye just begun to take ап interest in 
ar racing (though I'm still a spec 
wd 1 wonder if you can straighten 
out for me the bewildering array of 
flags that racing officials seem to take 
delight in waving around the 
course. — S. M, Chicago, Illinois. 

The flags are used as a visual means 
of governing the conduct and insuring 
the safety of a race. A black flag is 
waved ab a specific automobile; it says 
gel the hell back to the pit, and may 
cither indicate a mechanical problem 
the official has spotted, or serve as the 
racing equivalent of the baseball um- 
ріте' thumb, notifying the driver that 
he has committed an infraction of the 
rules and is being waved out of the 
race; a wigwagged blue flag admonishes 
him for being a roadhog. The rest of 
the flags apply to all cars in the contest: 
green signals the start of a race or the 
all-clear if a race has been stopped or 
slowed down; a static yellow flag means 
caution (drivers must hold their posi- 
lions because of an accident or some 
dangerous condition on the course); 
when the yellow flag is waved, it’s gen- 
erally a prelude to a red flag which 
signals the cars to stop as close to the 
edge of the course as possible to let 
emergency vehicles through; a white 
flag means that an emergency vehicle is 
on the course; a yellow flag with ved 
vertical stripes warns that the track has 
been made slippery by oil spillage. A 
checked flag indicates the winner. 


Somehow, and Im really not quite 
sure how, the word has gotte ad 
that my only goal in life is to go to bed 
with the women I date. While I take a 


aro 


back seat to no man in a healthy interest 
in the opposite sex, my goaty reputation 
is really undeserved, yet I'm stuck with it. 
I have recently become quite smitten 
with a lovely lass but now find myself 
n the intolerable position of having my 
every word and move misinterpreted. 
She reads a double-entendre into every 
remark, a seduction into every innocent 
action. As a result, there is an oppressive 
tension that I would dearly love to dis- 
pel. Do you have any suggestions? All 
ings of innocence on my part have 
failed. — R. T., Seattle, Washington. 
Why not turn that albatross around 
your neck into an amulct? We suggest you 
make an earnest effort to live up to your 
advance publicity. It's obvious that 
your present liaison has reached an im- 
passe in which you'll be damned if you 
do and damned if you don’t, so by all 
means do. You may be pleasantly sur- 
prised to find that an amatory aura will 
draw some very altractive moths (even if 
not this particular one) to its flame. 


MA пет having tried every first-class liq- 
uor store in this city, I have been un- 
able to dig up one bottle of Five Star 
Hennessy cognac. There's plenty of Three 
Star around, but Five Star has evidently 
ncver reached the Midwest. 1 was enter- 
g a company bigwig and wanted 
the best, so I was distressed at having 
to settle for less than that. Doesn't the 
importer fee] we Midwesterners have dis- 
cerning cnough palates to rate the top 
of the line? — H. F.. Detroit, Michi 

No Five Star Hennessy is shipped to 
the Midwest for one very good reason 
— there is no such thing. Hennessy has 
been bottling cognac for almost two 
hundred years but has never tagged its 
product with any more than three stars. 
Oddly enough, all sorts of remarkable 
qualities have been ascribed to this Bun- 
yanesque that exist. 
Haig & Haig Five Star, yes (of course, 
this is Scotch whisky), Hennessy, no. 


and am now in 


creation doesn't 


үс been out of college for two years 
junior exec slot with a 
airsized public relations outfit. I figure 
that if I really put in the hours, do the 
weekend bit at the office and mike 
myself available for work on a round-the- 
clock basis, 1 can build a solid founda- 
tion in the company which will give me 
a good running start up the executive 
Tadder. But, my girl seems to resent every 
extra hour I put in on the job: she seems 
to think I care more for the career than 
for her. I've tried, but I just can't get the 
point across to her that these next few 
years could be the most crucial, busines- 
wise, for me and 1 can't afford to fumble 
the ball. I believe I love the girl, but 
she’s putting it on a “me or your job’ 


‘The BRUCE 

Silk Lobel Series. Моде! 120-1. 
Four Eye Tie Wing Tip Bucher 
in Mulberry Olive, Bumished 
Brown or Block Calf. 


‘The BRADFORD 
Silk Label Series. Model 166. 
Moccasin Toe Blucher with Hand 
‘Sewn Vamp in Burnished Brown. 
or Mulberry Clive Colf. 
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smartest 


ever 


Everything's nicer, inside 
and outside a pair of 
PORTO-PED Shoes. Inside, 
where the comfort comes from, 
exclusive built-ins make it 
always the same, always the 
best. Outside, where the style 
shows, your own sense of 
what's good will tell you how smart 
those smooth lines and soft leathers 
really are. Try on a pair, at your 
nearest PORTO-PED dealer's, or write 
us for his name and a descriptive folder. 
From $15.95 to $23.95. 


PORTAGE SHOE MFG. CO., Milwaukee 1, Wis. 
Division of Weyenberg Shae Mfg. Co. 


HERE'S THE 
SECRET! 


їп Porto-Peds, you walk 
and stand on an 
air-celled carpet of 


oft sponge rubber. 
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IN A MAN'S WORLD WITH 
SIR WALTER 
RALEIGH 


Pipe smokers appreciate Sir Walter Raleigh’s choice 
Kentucky Burley—extra aged for flavor and mild- 
ness. Now kept 44% fresher in the pouch pack. So 
Keeps Tobacco relax and get away from your cares with Sir Walter 


L| 4-56 Raleigh— the quality pipe tobacco! 
FRESHER! SMELLS CRAND- PACKS RIGHT! SMOKES SWEET CANT BIEL 


A > 
©1961, BROWN & WILLIAMSON товлссо CORPORATION BGA йе Mark of Quality in Tobacco Products 


BRITISH 


SWEATERS 


Warm, light 
and definitely 
British 

Handsomely styled, beauti- 
fully detailed Byford Sweat- 
ers sit right, fit right—almost 
as though they were knitted 
to order. Imported from 
England in all popular mod- 
els. From $8.95 at fine stores 
everywhere. Abbey Imports, 


Inc., Empire State Building, 
New York 1, New York. 


Makers also of famous 
Byford Men's Socks. Illustrated; Fully fashioned Lambswool 


interpreted in interesting saddle shoulder, 


is, which is really unfair. How can 1 
do my best for both? — S. S.. Cleveland. 
Ohio. 

If she is merely “your girl” of the mo. 
ment, lay it on the line; it’s your prerog- 
ative to structure your relationship and 
apportion your own time. Don't start out 
by issuing ultimatums, do strive to win 
her admiring (or at least respectful) un 
derstanding. If you feel the love you 
express has elements of the permanent 
first coolly evaluate the implications for 
the future of her apparently stubborn 
blindness to the demands of your career 
and its importance to you, not only in 
terms of your getting ahead, but also rel 
ative to your personal job gralifications. 
You haue, im her present altitude. а 
crystal-clear clue to possible conflicts to 
come and to possible cgocentricity in her 
character. Il is up to you to decide 
whether it is worth it to try to involve 
her in your carcer—as а way to winning 
her understanding. Face three facts be- 
fore you devide on a course of action: 
(1) A domineering, competitive woman 
may lurk behind the facade of the “girl” 
of today. (2) Trying to share the job 
experience, аз we suggested above. can 
lead to unwanted meddling, or to your 
becoming one of those bores who has 
to lell the little woman every day how he 
slew the saber-ioothed tiger, so proceed 
in this matter with caution. (3) However 
she feels now, if you let her make you a 
clock watcher and a тап who works 
solely to buy his leisure time, rather than 
because he’s vitally and ambitionsly in 
terested in what he's doing, then the 
time will inevitably come when you fail 
to forge ahead —and she will predict- 
ably lose respect and admiration for you 
as an also-ran or a failure. Finally, if you 
can look ahead to having to deal with 
this girl on a strategic level. instead of 
spontaneously and openly, then there's 
something far deeper that's wrong about 
you two for each other than a mere tem- 
porary disagreement about the amount 
of time you devote to her. It’s up to you 
to evaluate the total relationship. If she 
can’t be content with your undivided at- 
tention after you complete a satisfying 
day's work, it might be best to forget her, 
or keop your association a casually то 
mantic one. Marriage is а carcer for a 
woman, not for a man. 


All reasonable questions— [rom fash 
ion, food and drink, hi-fi and sports cars 
to dating dilemmas, taste and etiquette 
— will be personally answered if the 
writer includes a stamped. self-addressed 
envelope. Send all letters t0 The Playboy 
Advisor, Playboy Building, 232 E. Ohio 
Street, Chicago 11, Illinois. The most 
provocative, pertinent queries will be 
presented on these pages each month 


THE EDITORS 
OF PLAYBOY 
PROUDLY PRESENT 


TWO 
EXTRAORDINARY 
VOLUMES 

OF 
ENTERTAINMENT 


THE PERMAN PLAYBOY 

The outstanding feature-fare of rLavnoy’s 

first six years, artfully edited by Ray Rus- 

sell. Includes the most fabulous fiction, the 

rticles, the heights of 
ali bound to please 

you in a handsome hard- 

such outstanding writer 

CALDWELL, JOH 
ALGREN, 


WODEHOUS 
xD. BUDD SCHI 
SMITH, ROBERT 
PHILIP WYLIE and 
IK. 49 wonderful works in 
The Fly, The Pious 
Beat Mystique, The 
and Black Country, 


ing 
Pornographers 
Distributor, The 
to name a few. 


THE ALO CARTOON Arny 


t, most 
rtoons 


TINE R TAY- 
ON and man ү others. 


E IB ET Pray- 
Cartoon Album is the ultimate in 
ship. 


Please send me these editions: 


— copies of THE PERMANENT PLAYBOY 
ot $5 per copy 

—— copies of THE PLAYBOY CARTOON 
ALBUM ot $5 per copy 


$ . enclosed in check or money order. 
name 

address 

city zone state 


PLAYBOY Bcok Dept. 
232 E. Ohio Street, Chicogo 11, Illinois 


PLAYBOY CLUB Keyholders may charge to their key numbers. 


RROGANCE IS THE WORD. As soon as this Jonathan Silk walked in my office, dressed 
[y mustard corduroy pants his knees were winning their battle against and a 
mouse-colored sweater the moths had been having seven-course feasts off of, hair 
like a hen's roost in canyon winds, stubble on his chin worse than bread mold, | 
could see there was a big percentage of arrogance to his make-up. 

“You're Jerry Willens,” he said with the air of telling me something. “Good.” 

I watched him drop like he was unexpectingly boned into a carved Moroccan 
chair and elevate his dirty tennis sneakers to my inlaid-teakwood Siamese desk. 1 
thought, there are flophouses on the Bowery that wouldn't let him in. | said, “I think 
it's pretty good.” 

“Black mohair suit and Italian shoes." He gave me the hard study with the eyes 
like an exterminator who has located a new and ugly bug. “Is there one agent in 
Beverly Hills whose horizons are wider than black mohair suits and pointy Italian 
shoes? You plan to skewer some shish kebab on those shoes?" He rubbed one filthy 
sneaker against the other filthier sneaker. 

“| don't like you either,” | said. “Now should we do some business?" 

“Willens, | have one question to put to you: how many of my books have you read?” 

“То be perfectly straight and above the board with you, none. But | hear a lot of 
wonderful things about them.” 

He sighed. He seemed in bad pain. “Your job is not to go around hearing wonder- 
ful things about my books. Your function is to read my books yourself and make up 
wonderful things to say to other people about them. You should be on the launching 
end of these ecstatic comments, Willens. Listen, you in the mohair suit, how in the 
name of ten percent of my earnings do you expect to sell me as a writer when you 
don't know what kind of writer | am?" 

“| know what kind of writer Theodore Dostoievsky was and | don't read his col- 
lected works. 1 know what kind of a writer Dalton Trumbo is and | have never — —"' 

"Are his works collected? What's the collection called? Dalton Trumbo's One- 
Inch Shelf?” 

Arrogant he was, plain and simple arrogant. 

“Mr. Silk,” I said, “let’s get on the big picture. The boys upstairs briefed me about 
you; | know you came out to Hollywood to write a movie and now the movie's finished 
and you can't get another one." 

“Not my fault. Can | help it if the writers in this town suddenly get it in their 
nicely barbered and pomaded heads to pull their imported alligator belts in another 
notch and go on strike against the exploiters who won't pay them more than two 
fast thousand a week?" 

“Right. So with a strike in the offings the movie studios aren't starting any new 
projects, so, naturally, you want to get in a couple quickie television assignments 
before the strike deadline, and that's why the agency sent you down here to the 
TV department.” 

“And that's why you should let yourself down by a silken rope ladder from your 
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AGORAPHOBIA IS IN THE PUBLIC DOMAIN 


how jonathan became the most reluctant dragon in the jungle of hollywood to 


fiction By BERNARD WOLFE 
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Wilshire Boulevard Olympus and dip 
into some of my books to find out what 
it is you're going to be selling.” 

TIL read them,” I said, “ГЇЇ read 
every word you ever wrote backwards 
and forwards, I don't mean. you wrote 
backwards and forth, 1 mean ГЇЇ read 
you back and forwards. That isn't going 


to help us in selling you to TV pro- 
ducers. though. You 
aces, you don't have 
стей" 
1 scc," he said, fixing this know- 


everything smi 
is to sell writers to television and you're 
quite sure you can't sell your most ex- 
perienced all-around w 
saying is, you can't do 
paid to do. You're telling 
youre an incompetent. 

I didn't say that, Mr. Silk. 1 
such thing. Im going 
out trying to sell you 
to understand the obstacles, 
backs.” 

"Young fellow, you're thinking around 
a corkscrew. Stop counting up the ob- 
stacles drawbacks and put your 
m fact, namely, that over die 
past twenty yea 
novels. something close t0 two million 
words, which in bulk alone is a hell of 
a lot of credits and suggests that I am 

professional writer of long standing 
who can handle just about any writing 
as ever мей. Why do 
agents always have black shiny hair? To 
go with their black shiny suits?" 

He stood up and stretched. I swear, 
the holes in his sweater had holes. 
ad you wrote all those books, 
Mr. Silk.” E said. "I wish, if you'll take 
a little constructed comment from a 
black-haired. 1 wish youd of 
thought a the future and 
written а few television. plays. too.” 

“I did think about the future.” he 
said. yawning. "Mine, and the human 
races. Thats why I didn't write any 
television. Now circumstances аге press- 
ing and I must do this foul. foul thing. 
He came around the desk. leaned close. 
and pointed his finger The n. 
that finger could of be 
ar your hair any 
dot or 
Im 
clothes, 


le on his lips. "Your job 


aid no. 
g to knock myself 


but you've got 
the draw 


петт 


color yo 
ndy-striped, 
ing to lecture 
Willens. You've 


want. 


you want. 
you on now 


been looking at me as though I might 
be a ragpicker or a gutter wino who 


busted his way in here. Well, let me 
tell vou something, these are my working 
clothes, I'm dressed like this because 
Ive been work, orse all 


morning and most of ternoon, 
writing another book that won't mak 
me а i ney. 


Whats your excuse for wearing black 
suits and pointy shoes? If they're your 
dothe: must be in the 
business or 


you 


hangman or tango instructor. You all 
wear the same clothes. every mother’s 
son of vou. unless some of you don't 
have mothers, unless some of vou are the 
product of spontaneous generation, and 
I'm against uniforms of all kinds be- 
cause they tend to make people uniform. 
Willens, faint heart ne'er won any tele 
vision assignments for seasoned novelists, 
and ГЇ enlighten you as to what a sea- 
soned novelist is. a seasoned novelist is 
a novelist in a saltand.pepper suit, so 
start thinking positive agent thoughts, 
my lad, I expect you to have me working 
on some well-paying television show in 
exactly a week's time. Is that clear?” 

It was clear, and I wanted to throw 
the Player's Directory at him, both vol 
umes. Where did he get off going around 
Hollywood knocking a top writer in the 
business like Dalton Trumbo, practi 
cally the Theodore Dostoievsky of the 
business? 


telev s selling Jonathan Silk. 
I forced the picture of raggedy elbows 
and knees and fungus growth of whisk- 
ers out of my пу best 
to sell him like he was an ordinary run- 
of-the-mile writer. 
Bright is not a word I ordinarily 
apply to myself. What I think of yeh 
marily as, the way I would describe 
myself first and foremost. is as a pusher, 
а type who gets in there and pushes 
inst all the odds and obstacles, sees 
it through, in short, plugs. I pushed 
plenty hard for my ragpicker client 
Jonathan Silk, despite of any misgivings 
I might of felt about him around the 
i and after a while the 
п to give some ground. 
igns of opening and 
the cracks to sec 


Doors shows ed 


ads appeared in 
what was what. 

It was not to be believed, what a doom 

touch that man had. Every story premise 

i bility turned to 

sometimes to absolute bad 


his murderer's hands. The worst 
thing was. I never saw а man so set on 
selling producers goods they did not 


nk Т 
as some plague or poi 
nd with the pitch that it was ju 
the doctor ordered for them. what would 
them from cancellations and make 
fortunes. 


down with the people at Gen- 
eral Electric Theater and the genius of 
the novelists said, "I'm told you like con- 
temporary family dramas, strong on 
Well, I've got a story idea about two 
present-day ies and it's very d 
ic. The Robinsons and the С 
live in the suburbs on adjoining prop- 
erties. In the teaser we show a tragic 
thing happer Mr. Cartwright goes 
to the carport to get his Corvette. Hc 
begins to back out. Unknown to him, 


the Robinsons’ twoyc 
crawled over and is playi 
way. Mr. Cartwright runs her 
killing her instantly. The Rol 


rold girl has 
x in the driv 


over. 


sons 


half out of their minds from grief, Mis. 

Robinson, in particular. blames Mr. 
rwr for what happened. 

as the play unfolds, we begin u 

see that things are not so simple. Mrs 


Robinson, we learn, started out to be 
actress, was on the verge of a promising 
career in Hollywood. When she married, 
her husband insisted she give up he 
career and be just a housewife and 
mother, and secretly she had always re 
sented him for this, feeling he kept her 
from fulfilling herselt. Also. Mrs. Rol 
son resented the coming of the 1 
which tied her down still more. She's 
been a careless mother, the baby had 
wandered off more than once, Besides, 
she drinks. Now, a series of mysterious 
accidents begins to happen to Mr. Cart- 


by. 


wright. First a brand-new tire on his 
Corvette blows. Then his clutch inex- 
plicably goes out of commission on a 


steep incline. In both 
has a very, very close call. Can it be tha 
somebody is out to get him? We learn 
a worrisome thing about Mrs. Robinson 
She knows all about sports cars, she с 
take them apart and put them togethe 
she used to drive in sports-car races . 
“It's a little stark for us,” one of the 
story people said, studying the blotter 
on his desk. His black suit was of raw 
silk, not of mohair. 1 myself happen to 
think silk is showy. “A little, you know, 
strong. If you have any other ideas that 
might be more suitable for a family-typc 
format, why, we'd love to M 
call for an appointment any time. 
Next, we went to sec the people at 
Hong Kong. Silk got himself in his usual 
45-degree slouch on the sofa and beg: 
to talk with his usual butter smoothness 
“There's this fellow named Henry Mur- 
thers. He's 40, a bachelor, teaches al; 
bra and geometry in Brooklyn hi 
school. For years he’s had one passion 
he spends all his spare time charting the 
y-by-day progress of some 50 or 
stocks on the stock ma 
years he ha 
in the m 


rket accord Я 
mathematical formulas. Well, duc to his 
careful study of longterm trends he has 


40, he looks over his situation and finds 
he's worth close to $500,000; he's secure 
Ге. Now he can catch up on all the 
gs he never allowed himself to think 
bout: first of all, he can go looking lor 
a wife. Henry has peculiar ide: 
women. He has read all the books and 
seen all the movies about the Orient. 
d from his studies of the Sayonaras 
and Suzie Wongs he has come to the con 
clusion that American women are hope 
less, the only truly feminine women left 

(continued on page 78) 
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How to make 44 drinks that put life in your party 


Here's how to ENTERTAIN AT HOME and enjoy it! 


While your guests are having fun, are you stuck in 
the kitchen, mixing drinks when you'd rather be 
mixing with your friends? Is home hosting all work 
and no play? Cheer up . . . there's a way out! This 
handy little guide shows how you can have fun at 
your own party. The secret? Plan ahead! Prepare 
your party snacks the day before and put 'em in 
the refrigerator, ready to serve or heat when guests 
arrive. Choose the drinks everybody likes, then 
mix in advance, by the pitcherful or shakerful. 
On the following pages, you'll find tested, easy-to- 
make recipes for 44 of the best-known drinks that 
most of your guests prefer, including many that 
you can mix in advance. And here, too, are recipes 
for preparing drinks in party quantities, so you 
don't have to be a mathematician to gauge the 
proportions for 4, 6, or 12 drinks. Plan ahead... 
so that you, too, can enjoy your party. 

THE BASIC HOME BAR 

Key to planning: Be prepared! Have ready the tools 
and basic liquors for mixing the drinks most guests 
call for. Minimum home bar equipment includes ice 
bucket, tongs, ice-crusher or cloth bag and mallet, 
measuring glass and cup, shaker, pitcher, lemon- 
lime squeezer, strainer, can-opener, and corkscrew. 


Basic liquors are: Scotch, bourbon, gin, vodka, a 
light rum, both dry and sweet vermouth, bitters... 
and don't forget the Southern Comfort! It’s the 
most versatile of liquors, because so many popular 
drinks can be made only the Southern Comfort 
way, and because its completely unique flavor adds 
new zest to so many old favorites. Try it once in 
your favorite drink, and you'll agree! 


What is SOUTHERN COMFORT? 


In the gracious days of the 
Old South, men had time for 

the finer things. One such a 
man-of-leisure in New Orleans 

was disturbed by the taste of (8) 
even the finest whiskies. He 1 
took the time to “smooth his 
spirits" with some rare and 
delicious ingredients . . . and 
Southern Comfort was born! 
The formula for this unique 
100 proof liquor has remained 
a family secret to this day. We 
think that you will find it just 
as delightful as he did! 
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mixing's easy with these tips from the experts 


for success — measure! 


Magic formula for consistently successful 
drinks is exact measurement of the finest 
ingredients. Bad guesses make bad drinks. 
Basic Measures: 1 jigger—1V* oz.; 1 pony 
= 1 oz.; 1 dash —4 to 6 drops. 


don't skimp on the icel 


Use cracked ice for shaker drinks, 
cubes for highballs. When pre-mixing 
drinks, add ice when ready to serve. 


when to shake? to stir? 


A drink made with clear liquors needs 

" т only stirring with ice (the Stinger's an 
exception). Shake drinks made with hard- 
to-blend ingredients like fruit juice, eggs, 
cream, sugar . . . and shake hard. 


how much liquor will you need? 


Biggest factor in planning is to have enough! There's 
nothing worse than a dry well. Figure each guest for 
four l-jigger drinks (total, 6 oz.); it'll average out! 
Use the handy chart at right to determine how many 
bottles you'll need. 1 pint—16 oz., or 10 jiggers plus 
normal spillage. 1 fifth —25.6 oz., a fraction over 17 
jiggers. 1 quart— 32 oz., or a bit over 21 jiggers. 


Todêy ог Standard 
Standard Old Fashioned Highball 
Old-Fashioned (10-15%, or) (8-10 oz) 
BASIC bo) 
GLASSWARE - [ 
FOR YOUR ` 
HOME BAR | | А 


which sugar is best? 


Finely granulated sugar won't cake, 
mixes faster, makes clearer drinks. 
Confectioners' sugar (often called 


chilled glasses —better drinks! 


Before mixing, fill glasses with shaved 
or cracked ice, let stand. When mixture 
is ready, dump ice, dry glasses, and pour. 


secret of the frosted glass 


For frosted drinks, put wet glasses in the 
freezer or bury in shaved ice. To "sugar- 
frost,” dampen rim of pre-cooled glass 
with lemon slice, then dip rim in sugar 
for a few seconds. Brush off excess. 


Total No. No. of 
of Ounces Fifths** 
а Lx 
3 1% 
[8 2 
60 2% 2 
12 72 TE 24 


"Averaging four 144-02 drinks each **Approximate - 


Collins Cocktail Sour Cordial ‘Standard Pilsener 
(10-14 or) (23%, or) (57 о) (4100) Wine Beer Shell 
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Four cheerful luncheon companions 


WHISKEY SOUR 

1% tbspns. lemon juice • tsp. sugar 

1 jigger (1% oz.) bourbon or rye 

Shake well with cracked ice, strain into glass. 
Serve with orange slice on rim of glass, and cherry. 


BLOODY MARY 

1 jigger (1% oz.) vodka * 2 jiggers tomato juice 

1 tbspn. lemon juice * dash Worcestershire sauce 
Salt and pepper to taste, shake with cracked 

ice and strain into 6-oz. glass. 
SCREWDRIVER 

1 jigger (1% oz.) vodka • orange juice 

Place two ice cubes into 6-oz. glass. Pour in the 
vodka, fill with orange juice, stir and serve. 

The standard screwdriver takes a pleasant new twist when 

you use Southern Comfort instead of vodka. 

THE ALAMO 

1 jigger (1% от.) Southern Comfort 

Unsweetened Texas grapefruit juice 

Pack Collins glass (12 oz.) with cracked ice, 

add Southern Comfort, fill with juice, and stir. . . 
and you'll remember the Alamo! 


*Southern Comfort® 


Lunch time or 
brunch time, 
the... 


Comfort’ 


Sour 


The day's entertaining starts 
right and bright with a sour 
made in a delightfully new 
way with Southern Comfort. 
Mix a shakerful in advance! 


As served at the 
Hotel Mark Hopkins, 
San Francisco 


One ora dozen—easy mixing guide! 


Shake well with cracked ice, strain, serve with orange 
slice and cherry. (Note: Quantity recipes in guide use 
standard kitchen measures—teaspoon, tablespoon, cup). 


BACON SUZIES 

From prepared mix, make 
thin pancakes 2-3 in. in 
diameter. Fold pancakes 
over strips of crisp ba- 
con. Dust with powdered 
sugar, serve with maple 
syrup, fresh melon balls. 
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Favored at afternoon get-togethers! 


STRAWBERRY BLONDE 

1 oz. Sunkist strawberry-lemon punch concentrate 

1 jigger (1% oz) Southern Comfort 

Pour undiluted juice concentrate and Southern Comfort 
into toddy glass filled with cracked ice; stir thoroughly. 
DAIQUIRI 

Juice Vs lime or 14 lemon * 1 tspn. sugar * 1 jigger light rum 
Shake well with cracked ice, strain into cocktail glass. 
For a Daiquiri with a ditierence, try Southern Comfort instead of rum. 
Use only %4-tspn. of sugar. same amount of fruit juice. 

MINT JULEP 

Several mint sprigs * 1 tspn. sugar * dash water * bourbon 
Crush mint and sugar in water. Pack pre-chilled 12-02. 
glass with cracked ice. Pour bourbon to within ¥-in. 
of top, and stir gently with bar spoon until well-frosted. 
A mint julep rises to new glories when you omit the sugar and use 
Southern Comfort instead of bourbon. Top with fresh mint sprig. 
COMFORT* HIGHBALL 

1 jigger (1% oz.) Southern Comfort + dry soda 

Twist of lemon or juice of Va lime (optional) 

Pour Southern Comfort over ice cubes in highball glass, 
add lime juice or lemon peel, fill with soda and stir. 


Colorful accent 
for the afternoon 


Scarlett 
O'Hara 


Make your afternoon party 
memorable with a drink as 
enticing as the hospitality of 
the South, cosmopolitan as 
the French Quarter. 


As served at 
Antoine's Restaurant, 
New Orleans 


Make enough—you'll need 'em! 


Shake well with cracked ice, strain into sour glasses. 
(When pre-mixing drinks, never add ice until ready 
to serve. Blend other ingredients first, add ice last!) 


PARTY PUFFS 


Mix two 6-02. pkgs. sharp 
cheese with %-Ib. butter, 
1 cup flour. Shape into 
roll, chill overnight. Slice 
into thin discs, bake at 
350° "til puffy, and serve 
hot on round crackers. 


Welcome quartet at any Open House 


COMFORT* COLA 
Juice and rind V lime • 1 jigger Southern Comfort + cola 
Squeeze lime over ice cubes in tall glass. Add rind, 
Southern Comfort, fill with cola and stir. For a Cuba 
Libre, use light rum instead of Southern Comfort. 


TOM COLLINS 
1 tspn. sugar * їз jigger (34 oz.) lemon juice 

1 jigger (1% oz.) gin, vodka or tequila • dry soda 

Dissolve sugar in juice, add ice, liquor, and soda; stir. 


HONOLULU COOLER 
Juice 1/2 lime * pineapple juice * 1 jigger Southern Comfort 
Into a tall glass packed with cracked ice, pour lime 
juice and Southern Comfort. Fill with Hawaiian pine- 
apple juice and stir until the glass is thoroughly frosted. 


COMFORT* 'N TONIC 

Juice and rind V lime (optional) * tonic water 

1 jigger (1⁄2 oz) Southern Comfort 

Squeeze lime over ice cubes in 8-oz. glass, add rind, 
Southern Comfort, fill with tonic, stir. Gin, vodka, or 
tequila may be used instead of Southern Comfort. 


*Southern Comfort® 


For 
"come-on-over" 
hospitality, the 


Comfort 
Collins 


When it's Open House and 
friends pour in, serve this 
zesty crowd-pleaser. Save 
time; mix Southern Comfort 
and lime juice in advance. 


As served at the 
Fontainebleau Hotel, 
Miami Beach 


Host's special— mix now, play later 


of Southern. 
Drinks. Comfort. 


[кше | mem 
[ lim | ep | омез capped 
[Mime | 1н ер | ord col unti 
Гзта | Юан | "mm 


Pre-mix Southern Comfort and lime juice in shaker. 
blending thoroughly. To serve, pour jiggerful over ice 
cubes in chilled Collins glass, fill with 7-UP, stir. 


SAVORY SHRIMP DIP 


Mince 2 lbs. of cooked 
shrimp, add 1 cup may- 
onnaise, 4 tspns. grated 
onion, 1 tspn. Tabasco, 
salt, pepper. Thin with 
light cream until mixture 
is "dippable." Serves 16. 
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Ном їо таке 44 drinks that put life in your party 


© SOUTHERN COMFORT CORPORATION TODAY! 


PRINTED IN USA 


SPECIAL OFFER! Save over %4 on these 


Southern Comfort 
Steamboat Glasses 


Sparkling blue and gold "steamboat" design adds new 
gaiety to home entertaining! No advertising on these 
beautiful glasses. Save $4.45 ... each set a regular 
$7.95 value. Postage paid. Use coupon to order today! 


1.LONG DRINK GLASS 
Welcome in every home. Use for Collins, 
coolers, highballs . . . any tall favorite. 


Set of 8 glasses * 50 
(12 oz. size) 3 


3. ON-THE-ROCKS GLASS 


Smart new setting for drinks on-the-rocks, 
for mists, and even for generous frappés. 
Set of B glasses (B oz. size) PLUS 


matching 3 oz. 
уло 


Master Measure 


То order, indicate quantity desired in box below. Include check or money order. Send to: 
Dept. 61FP, Southern Comfort Corporation, 1220 N. Price Rd., St. Louis 32, Missouri. 


2.DOUBLE OLD-FASHIONED 
The generous host's all-purpose favorite. 
For highballs, on-the-rocks, even coolers. 


Set of 8 glasses 
(15% oz. size) s350 


4. MASTER MEASURE GLASS 
This versatile single glass enables you 
to pour all of the correct measures. It is 
marked for % oz. (Y jigger); 1% oz. 


(jigger); 2 oz., and 3 oz. 50¢ 


Sold alone, each 


Cheery napkins color-mated to glasses in 
blue, gold, and black. Two plump packs 
of 40 each, for the price of postage and 
handling alone. $1.00 value. 25¢ 


‘Master Napkins 
Measure, ea. (Set, 2 packs) 


н Long Drink Double Did- On the: 
Glasses, set Fashioned, set Rocks, set 
Quantity: 


ЛЕНИННИ 
STREET 4 NO. 


сіту. 


томи. To مس کے‎ 


mnoiosed ts [ ) оһеок or C] money order for $. 
Offers void wherever use is prohibited, taxed, or restricted by law. 


Perfect end to 
any day... 


Comfort 
Onthexocks 


Easy to pour, easy to enjoy, 
smooth as an Ambassador jet. 
Jigger (17/2 oz.) Southern Comfort 


Pour into Old-Fashioned glass 
over cracked or cube ice. Add 
twist of lemon peel and stir. 


As served on TWA 
Super Ambassador 
Jet Flights 


Four dramatic dessert favorites that can make your dinner party an event to be long remembered 


SNOWBALL PEACH, COMFORT* 
FLAMBÉ FLAMBE ROYALE 
Vanilla ice cream Canned peaches Hot black coffee 


Toasted shredded coconut 


1 oz. Southern Comfort 
a per individual serving 


Whipped cream 


Ya oz. Southern Comfort 
per individual serving 


y з oz. Southern Comfort 


Fill a tablespoon with 
Southern Comfort, and 


Roll individual ice cream balls in the 
coconut, place in dishes. Warm Southern 
Comfort in ladle, ignite, let burn for 
short time, pour slowly over ice cream. 


Place two peach halves in dish and add 
whipped cream. Ignite М-о:. Southern 
Comfort in ladle, let it burn for short 
time, pour slowly over whipped cream. 


balance over steaming cup of hot coffee. 
Touch a match to the fumes rising from 
liquor. As the blue flame fades, pour 
slowly into the coffee. It's delicious! 


CHERRIES JUBILEE 
2 cups canned black Bing cherries 
% cup cherry juice from can 

1 cup white Karo corn syrup 

1 cup (8 oz.) Southern Comfort 
Vanilla ice cream 


*Southern Comfort® 


In a chafing dish, heat and stir 
cherries, juice, and syrup until 
thoroughly warm. Add Southern 
Comfort, stir, Ignite. and ladle 
slowly over individual servings 
of ice cream. Will serve 4 to 6. 
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Crowning touch 
to a gala dinner 


St. Louis 
Cocktail 


A delicious dinner-topper! 
Put % peach or apricot in 
champagne or sherbet glass, 
add cracked ice, fill with 
Southern Comfort. 

Serve with small spoon, straw. 


Featured at Stan Musial 
and Biggie’s Restaurant, 
St. Louis 


Finish with a flourish — six discriminating after-dinner drinks, symbols of elegant living! 


ALEXANDER 

1 рп. (2-02) 

fresh cream 

% oz. creme de cacao 

1 jigger gin or brandy 

Shake well with cracked 

ice, strain into glass. 
For an Alexander that is really “Great,” use 
X, jigger (34-02) S. C. instead of gin or brandy. 


|) > GRASSHOPPER 
yy T'A tbspns. (% 02.) cream 
ү loz white creme de cacao 


1 oz. green creme de 
menthe 
Shake well with cracked 
ice or mix in electric 
blender. Blend very thoroughly before 
straining into a cocktail glass. 


COMFORT*'N MINT 


1 Ya Уз jigger Southern 
Comfort 
Ya jigger (% oz.) green 
or white creme de 
menthe 
Mix Southern Comfort and creme de 
menthe; pour into toddy glass over 
cracked ice. Top with fresh mint sprig. 


COMFORT* 'N 

SCOTCH 

^A jigger Southern 
Comfort 

Ys jigger Scotch whisky 

Ya jigger water 

Pour S. C. and Scotch over cracked 

ice in Old-Fashioned glass. Add water, 

stir, then add a twist of lemon peel. 


Ч.О STINGER 
b 4 Jigger (172 oz) brandy 
Y4 jigger (34-02) white 
| creme de menthe 
Shake well with cracked 
ice, strain into glass. 
For a stinger you'll say is surely a dandy, try 
versatile Southern Comfort instead of the brandy. 


CREME DE 5 

MENTHE FRAPPE 

1 oz. green creme de 
menthe 


Pour into glass full of 
finely cracked ice, and 
serve with short straws. 


For a change of pace, serve the “Golden Glow” 
frappé: Comfort* poured over finely cracked ice. 


COMFORT* EGGNOG 
1 quart dairy eggnog mix 

1 cup (8 oz) Southern Comfort 
Pre-chill eggnog mix and 
S. C. Blend by beating in 
punchbowl;dust with nutmeg. 
Serves 10. 


PARTY PUNCH 
Bottle (fifth) Southern Comfort 
Ya cup (4 oz.) Jamaica rum 
1 cup (8 oz) pineapple juice 
1 cup grapefruit juice 
Ya cup lemon juice 
2 quarts champagne 

or sparkling water 
Pre-cool ingredients, mix 
(champagne last), add ісе. 
garnish with orange slices. 
Serves 25. 


Any time’s the 
right time for... 


Comfort 
Old-Fashioned 


You'll serve it with pride 
and sip it with pleasure. 
Dash bitters** «Splash dry soda 
liigger Southern Comfort 

Stir bitters, soda, add ісе 
cubes and S. C. Top with 
lemon twist, orange slice, 
cherry. For ordinary Old- 
Fashioned, muddle 1 lump 
sugar with soda and bitters, 
then add bourbon or rye. 


As served at the 
Gaslight Club, Chicago 


ANNIVERSARV OR 
WEDDING PUNCH 
Bottle (fifth) Southern Comfort 
1 cup (8 oz.) cranberry juice 
1 quart sparkling water 

34 cup lemon or lime juice 
Dash Angostura bitters 

2 quarts champagne 

Pre-cool ingredients. Pour 
into punch bowl over large 
piece of ice, add champagne, 
fruit slices. Serves 20. 


1 TOM & JERRY D 2 HOT BUTTERED RUM 
warm , 1 egg * Y4 jigger (%4 oz) brandy eL] Jigger Jamaica rum * Stick cinnamon 
inter Шо sugars М ee rum Lump sugar * lemon peel + dab butter 
wi Beat egg yolk, white separately. Blend. Mix ingredients in Old-Fashioned 
friends add sugar, beat. Add liquor, stir. Pour glass, add boiling water, and stir. 


in mug, adding hot milk or water, nutmeg. 


*Southern Comfor® — ** Ап одига bitters—optional 


‘Superb with Southern Comfort (omit sugar)! 
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Tried and true party-starters 


MANHATTAN 


14-02. Italian (sweet) vermouth * 1 jigger bourbon or rye 
Dash of Angostura bitters (optional) 


Stir with cracked ice, strain, serve with cherry. 


DRY MARTINI ч 
1 part French (dry) vermouth * 4 parts dry gin or vodka 
Stir with cracked ice until chilled. Strain, serve with 
green olive, pearl onion, or lemon twist. 


MARGARITA 
1 oz. Cuervo tequila • V; oz. Triple Sec 
1 oz. lime or lemon juice 
Shake with cracked ice. For the true Mexican flavor, — 


moisten rim of cocktail glass with fruit rind, then т A 
spin moistened rim in salt and sip over salted edge. 4 
|l 
GIMLET 
3 parts dry gin or vodka • 1 part Rose's sweetened lime juice 


Shake well with cracked ice and strain into glass. 


тел 


F 


r-4 


Cocktail-time 
favorite, the... 


lal ШІСІ 


A Manhattan with а richly 
different flavor all its own 
. - . perfect appetite - teaser 
for a fine dinner. Mix 'ет 
early and enjoy the party! 


As served at 
Sheraton-East, 
New York 


Recipe for a pitcherful of pleasure 


To pre-mix, stir Southern Comfort, French (dry!) 
vermouth, and bitters in pitcher. Before serving, add 
ice, stir to chill. Strain into cocktail glass, add cherry. 


**Bitlers optional 


CRABMEAT CANAPE 
Міх 6%-oz. can crab- 
meat, М cup mayonnaise, 
% cup chopped celery, 
1% tspn. lemon juice, 2 
chopped eggs, salt and 


pepper. Spread on bread 
fingers; pimiento garnish. 


“All right, wise guys — where's the film of last Saturday's game?!" 
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The 1962 four-door convertible, basically unchanged from the '61, retains the elegant simplicity of the familial Continental contours 


Clits, ДЕЙС БС S pos 


article By KEN PURDY an appreciative appraisal 


CONTINENTAL HAS FOR MORE THAN 30 YEARS been a classifier indicating a desirable, sought-after automobile. Rolls-Royce 
used to make a Continental, a special high-speed grand touring car. When the postwar Bentley Continental came out 
in the 1950s it was priced at $26,000 and Messrs. Rolls-Royce urged, indeed ordered, dealers to restrict its sale to high- 
speed drivers of demonstrable competence. But it is of the Lincoln Continental that most Americans think when they 
hear the term; not the $10,000 Mark II of 1955, but the prewar model, the Continental that Edsel Ford originally 
designed for himself and his sons alone to have. 

‘There were only 5320 of these cars built, and probably fewer than half of them survive today. (Some of the 500-odd 
members of the Lincoln Continental Club own three or four cars.) They were not expensive. Before World War II a 
Lincoln Continental could be bought for $2640, and afterward for $4260. In the dassic-car market today, rough 
examples can be had for $500 or $600, a fine one will bring $2500 and one particularly lavishly restored specimen is 
alleged to have changed hands a few years ago for $10,000. The Lincoln Continental is one of the very few automobiles, 
of the 5000-odd makes the world has known, that will apparently be wanted as long as there are roads to run upon, If 
anyone foresaw such a turn of events when the car was being designed and when the first models were being built, 
he kept his opinion tightly to himself. From 1938 to 1948, when production ceased, ownership of a Lincoln Соп- 


PHOTOGRAPH BY SHERMAN WEISRURD. 


The original Continental, shown here in its 1941 version, wos Edsel Ford's finely wrought concept of the ultimate in personal transport 


CON TINEA 


reveals it to be among the few authentic american classics 


tinental conferred a certain prestige. It was an endorsement of one's taste. (It carried no connotation of the love 


of speed: mechanically the car was indifferent.) For the next seven years, after 1948, the Lincoln was just a good 
mass-produced car like any other, but in 1955 the new Continental Mark II appeared, offering what its makers 
hoped was the ultimate in status appeal: a $10,000 automobile so precious that even in transit it wore a fleece-and- 
plastic envelope. About 3000 Mark Ils were sold in two years. Its successor is the current Lincoln Continental, 
which looks a little bit like the 1938 classic, a little like the 1955 tycoons’ chariot, and has been engineered in terms 
of the excellence that marked the great Model KB of 1932 and 1933. The new one, the 1962, may be the best of the 
lot, but still it will never be the Continental. That was Edsel’s car. 

Edsel Ford was with his father in 1922 when Ford bought Lincoln from Henry and Wilfred Leland. Edsel signed 
the contract, sitting under a bunting-draped picture of Old Abe. The picture's being there was not a public relations 
man’s idea. There weren't any public relations men around: neither Henry Ford nor Henry Leland believed in them 
The picture was legitimately present: Leland called his car the Lincoln because the first time he'd voted, in 1864, he'd 
voted lor Lincoln. Leland admired Lincoln and he liked to think that he imitated Lincoln's rigid ethical standards. 


The big cars he made were good ones. For example, it was common practice among other fine-car builders to break in 
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their engines, before installing them in 
chassis, by hooking them up to electric 
motors, so that expensive blowups due 
to careless assembly could be avoided. 
Leland tested his on gasoline and under 
load. They were broken in on the road, 
too, and Lincoln buyers who wanted to 
Tun past the first motorcycle cop they 
saw after leaving the showroom could do 
it with an easy conscience, at least as far 
as injuring the engine was concerned. 

Lots of Lincoln owners did hurry. 
When the newspapers of the day re- 
ported "the killers made good their es- 
cape in a big black touring car," they 
were often talking about Lincolns, and 
they were much favored by the police 
as well, A Model KB Lincoln would do 
95 miles an hour, handle well in the 
bends and stop in 28 feet from 30 miles 
an hour (stopping in 30 feet from 30 
mph is the standard of excellence), the 
latter feat something that not many 
cars have ever been able to do. The 
KB's V-I2 engine was justly famous for 
reliability and long life. И was an ex- 
pensive car, expensively made, but by 
1983 the world market for it, and for the 
smaller, companion KA, bad dwindled 
so markedly that they were replaced by 
a standard production model, and in 
1985 that was in turn replaced by the 
famous Lincoln Zephyr. 

The Zephyr's designer, John Tj 
intended the car to be rear-cngined. 
The first one at a time when the 
only heavily produced rear-engine car in 
the world was the Czechoslovakian 
Tatra. (Che Zephyr also had a torque- 
converter transmission, handmade at a 
cost of $40,000.) The Zephyr was planned 
by the Briggs body people, like all other 
Ford car. Henry Ford was almost in- 
different to "styling" He wanted his 
cars to be cheap to make and he 
wanted them to rum and to last long 
enough but not too long; if they looked 
neat and orderly and were painted black 
he was pleased. Edsel Ford's primary 
interest was design, and by 1938 he had 
persuaded his father to let him cancel 
out Briggs and set up a Ford design 
department. The 1038 Zephyr was the 
first project, and as far as Edsel was 
concerned, the Continental was the 
second. 

"The design conception of the Con- 
tinental was Edsel’s own. One of the 
reasons for the good looks of the Con- 
tinental, its design integrity, is that it 
was a one-man idea. Most good cars 
have been. Bugatti, Voisin, Bentley, 
Royce, Porsche were men inclined to 
make their own decisions. Many of the 
worst automotive abominations that 
have cluttered our roadways were com- 
mittee creations. Edsel Ford's authority, 
in 1933, was strong, and he did not have 
to accept any dilution of his design. 
After all, the car was not a company 


project, it was not to be made to be sold, 
but for Edsel's own usc. He could have 
what he liked. Only one fairly serious 
attempt at change was made. Edsel heard 
strong suggestions that the rear-mounted 
exterior sparewheel carrier be deleted 
from the design, and the spare put inside 
the trunk like everybody's else. Unerr- 
ingly, the committee-oriented designers 
had fastened on the one characteristic 
that everyone who ever saw a Conti- 
nental would remember, the one that 
was held to be so important that it was 
incorporated into the brutally expensive 
Mark 11. Edsel said the spare had to stay 
in the open and he made it stick. 

The first Continental was a convert- 
ible and so were numbers two and three, 
which were made — with Henry Ford's 
permission — for Edsel’s sons, Henry Jf 
and Benson. Edsel took number one to 
Florida in 1989 and returned with 200 
blank-check orders, although he'd made 
no effort to sell the car. Its own looks 
had done that. (And only its looks: in 
every other particular of manufacture it 
was a standard mass-produced Lincoln.) 
It went on the market in December 
1939, and it was an instant success. 

The immediate public acceptance of 
the Continental was a remarkable tribute 
to the esthetic, even the artistic sound- 
ness of its body design, which was, in 
1951, to be given the imprimatur of the 
Museum of Modern Art. The engine 
was no better than it should have been 
and perhaps not that good. If the car 
were driven as it looked as if it should 
be driven the engine was sure to make 
trouble, and many collectors, despairing 
of keeping it running, replaced the en- 
gine with a sturdier unit. (The vogue 
now is to replace the replacement with 
an original V-12.) But the clean, smooth 
flow of the Edsel Ford Continental was 
intriguing to anyone of taste: the fine 
hood, the beautifully proportioned, 
squared-off doors, the graceful pontoons 
over the wheels. Some of the body units 
were standard Lincoln, the sheet metal 
handstretched and fitted by skilled 
workmen in custom-coachwork tradition, 
but few buyers knew this and none 
cared, because everything looked exactly 
right. 

It was the handwork on the car that 
killed it; by 1948 the rising cycle of 
prices would not allow more than cur- 
sory handwork on a car selling for only 
$4620, and the Continental was dropped. 
But so secure had it become, so im- 
portant was it in the American con- 
sciousness that 1 am sure a substantial 
number of the 1938 cars could be sold 
today, without a line being changed in 
the body. Even the trunk, which had to 
be loaded with a derrick over the spare 
tire, could be kept, for the car in its 
whole attitude and outward voice, con- 
veyed elegance and purpose and. privacy 
Шеп and it would today. Mechanical 


concessions would have to be made. The 
suspension would have to be improved 
—although the Continental was reason- 
ably roadable and some present-day 
owners think it more comfortable for 
a long trip than a standard 1962 auto- 
mobile. It would have to be given a 
modern V-8 engine, strong enough for 
the work, reliable — and driving mem 
an automatic transmission. The 
shift is dead. I agree with Stirling ? Mes 
a street automobile running anything 
but an automatic is silly. 

Lincoln did try to bring back the 
Continental in 1955. Although the car 
was called the Mark Il, because it 
seemed a good idea to someone to imi- 
tate the terminology of wartime, when 
military hardware from dishwashers to 
rockets was tagged Mark this-and-that, it 
was indisputably an imitation of the 
Edsel Ford Continental. It was a good 
car, and good-looking, and it offered 
flaming proof of the immutable fact that 
successful creation cannot be an act of 
will alone. The good and earnest and 
intelligent men, who staffed the separate 
division of the Ford Motor Company set 
up to make the Mark H, were deter- 
mined that it would be so very good as 
to be irresistible, and the doors to the 
money bins were left open day and night 
to that end. For example, Mark H up- 
holstery leather, the customer-elect was 
told, had come from cattle reared in 
unfenced land in Scotland — unfenced, 
so that no sharp wire barbs could scar 
it; Scotland, because there hand-tanning 
methods produced an unusually soft and 
supple skin. Indeed it was fine stuff, 
premium goods, first cabin, number-one 
chop, but old Continental owners looked 
upon it and compared it unfavorably 
with the ordinary shiny brown or black 
cowhide that had covered the scats of 
Edsel's car. The hood of the new car 
was long, as the old one had been, and 
there was a supgestion of the blind rear 
quarter that had marked the old one, 
but it was only a suggestion, it was not 
the real shield, the solid curtain against 
the peering eyes of the world that the 
original Continental had had. 

Ford let it be known that more than 
the credit standing of a prospective 
Mark II owner might be questioned: 
social stature, his moral and ethical prin- 
ciples might well be quietly examined. 
But snobbery is hard to establish arti- 
ficially. Some people did want a Mark 
Il badly enough to submit to almost 
anything in order to get it, but there 
weren't enough of these. William Clay 
Ford's automobile was a very much bet- 
ter car than Edsel Ford's had been, but 
that was all it was —an automobile, not 
an artifact. possession of which magically 
enlarged a man in every dimension. 

"I know the old Continentals were 
not the best cars you could buy in 1939 

(concluded on page 156) 


“You know 


very well 
its a good 
ten minutes 
till closing, 
Charlie.” 


playboy’ s master of the macabre 
explores england’s famed wax museum 
text and cartoons by GAHAN WILSON 


MADAME TUSSAUD'S WAX MUSEUM is a venerable institution located in London, just 
off Holmes’ Baker Street, close by Regent's Park. Within it are reproductions in 
wax of over 400 famous people. Those who worry about such things regard in- 
clusion among this waxen number as the ultimate in status symbols. Eligi 

requirements are restrictive—it helps, for example, if one is an English king or 


queen, or a leading member of the Conservative or Liberal parties, or the head of 
a major government, or a reasonably famous military leader, or an athletic hero, 
or an entertainment notable, or a successful explorer. There is, however, a simpler 
means of qualification: one is given serious consideration if one has committed a 
particularly foul murder, or dispatched several of one's fellows in an especially 


ingenious manner. This is. I think, a nicely democratic touch. 

On display in the upper stories of the museum are the models of those who 
have achieved fame without recourse to crime. They are, with a few royal ex- 
ceptions, highly respectable folk; some could accurately be described as 
saintly. Matching tourists stare for stare are the likes of Lincoln, Shakespeare, 
Nelson, Ghandi, Bacon. Franklin, and many other such undeniably uplifting 
types. There are not, | think, enough women, aside from the queens, but there 
is Marilyn Monroe, which makes up for a good deal, and there is also the fas- 
cinating Sleeping Beauty—her chest rises and falls as she slumbers—who was 
modeled by the original Madame Tussaud in 1793. 

If, however, you grope your way down the gloomy, twisting stairs which lead 
from the ground floor to the dungeonlike basement below, you will find await- 
ing you an entirely different sort of assemblage. For this is the infamous Cham- 
ber of Horrors, where each solemn wax figure (excepting one police constable 
and two hangmen) represents someone who has died in prison, or who has 
been executed for murder, or who has been horribly tortured to death. 

Here is Doctor Crippen. who killed his wife with hyoscine; with his John О. 
Public mustache, bald head and glasses, he seems altogether out of place in 
such lethal company. The Frenchman Landru, on the other hand, appears 
very much at home. His wax face has a look of leaden, dull brutality; and, 
though he's easy enough to get at, | noticed that none of the passing children 
dared touch him. They'd reach out. but at the last moment their hands would 
swerve and fall instead on the form of Jean Vaquier, a friendly-looking killer. 

Here, too, is the pathetic image of Callas, strapped in the very chair in which 
he was roasted to death for a crime he did not commit. And Doctor Cream, 
who doted on poisoning prostitutes with little pink pills full of strychnine; and 
Burke and Hare, the body snatchers, done from life in their Edinburgh cells 
by Madame Tussaud; and Haigh, who disposed of accumulated bodies by 
cooking them in baths of acid and who, on the day before his execution, in а 
classic demonstration of a murderer's ego, bequeathed to the Tussaud ex- 
hibition the clothes his model wears today. 

1 noted a difference іп the care bestowed upon the honorably famous above, 
as opposed to the horribly infamous below. Upstairs the figures are extremely 
well kept. Each morning teams of attendants swarm over the prime ministers 
and other personalities. They gently comb into place any wisp of hair which 
may have drifted out of line. They examine, they touch up, they smooth, then 
step back and take one last look to make absolutely sure that the angle of the 
raised hand or the tilt of the head is exactly as it would be if the original were 
standing there. 

The figures downstairs are looked after, to be sure, but rather roughly by 
comparison. Though the murderers are brushed, the dust never seems to be 
quite beaten out of them. Their clothes are well adjusted, in the main, but the 
ties seem almost always to be a little loose, as if in consideration for throats 
still smarting from the noose. 

They are really, these murderers, a fairly shabby crew. A few have even 
suffered harm to their persons. M. Dumollard and his wife, who between them 
eliminated eighteen young women, seem to arouse an active enmity on the 
part of their viewers, for the backs of their wax hands have been scratched so 
often that they have become as worn as the steps in a Gothic cathedral. John 
Thurtell, who killed a fellow gambler back in the 18205, has lost the bulk of 
‘one sideburn, poor chap. But this has not dissipated a certain grimness about 
him. It's still very easy to imagine the snicker-snick of his shovel digging in 
moonlight when you study the casual coldness of his bearing. 

No, the general air of shabbiness doesn't alter the menace of these lads in 
the least. On the contrary, it helps to conjure up the furnace rooms and attics 
and dusty woodsheds where they so busily performed. 

It is a curious fact that everybody becomes quiet upon entering the Chamber 
of Horrors. The noisiest child is unable to communicate in anything louder 
than a stage whisper, and jokes have a way of trailing off into awkward throat 
clearings. The visitors shuffle as though mesmerized from one murderer to 
the next, reading off guidebook accounts of grisly deeds in an almost reverent 
tone. If anyone is bumped, he will start nervously. 

Halfway through my visit | became aware of the recurrence of an odd and 
gruesome sound. It was a sort of stiffled groan: "EEuuawh." It took a while 
before | realized that it was the Bakerloo Line underground train, muffled and 
far away beneath our feet. When I listened for it | could make it out quite clearly. 
And then 1 noticed something else. Whenever the train moans by, under the 
ground, the murderers sway. Not much; but they sway. 
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“Gesundheit.” 


“You put that right back 
where you found it.” 


“Would you mind?” 


CHAMBER OF 
HORRORS 


continued 


“I suppose 
it’s because he 
was very naughty.” 


“Now, Claude, you know it’s only just some kind of a silly mistake" 


75 


“I swear to God, lady— 
I'm not part of the exhibit" 


E don’t look at all the 
sort of bloke what would 
strangle ?їз wife, chop "er 
up into little bitty 
pieces and scatter "er 
all over town, do e?” 


“Sorry, sir. 
All entries must 
be approved 
by the management." 


- *Have you noticed 
the one who seems 
to be looking at you 
` | no matter where you 
go in the room?" 


we must either find 
some other place 
to meet or break 
off the affair 


altogether." 


CHAMBER OF 
HORRORS 
concluded 
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in the world are in the Orient. АП this 
is background, we open with wisp-haired 
Henry Murthers coming to Hong Kong 
to find himself a wife. There has been a 
lot of publicity їп the papers about the 
Brooklyn schoolteacher who made a kill- 
ing їп the stock market and the moment 
he shows up in Hong Kong all the 
sharpies, scroungers, madams, hookers 
and all-round con merchants in town de- 
scend on him. Obviously he’s the fairest 
game, the easiest mark, to have hit this 
wide-open town in years and — " 

"Interesting premise," one of the story 
editors said, making a careful survey of 
all the lamps in the room, “but prima- 
rily comedic, I would say, very much on 
the comedic side. Possibly you weren't 
briefed on our story needs, our format 
here is that we're primarily an action 
show, you know, with beatups and 
shootouts at the high points of action, 
and it's a little hard to see how, starting 
with the premise of this Brooklyn bach- 
elor looking for a wife, with that kind of 
primarily fey premise, you could work 
up much legitimate action .. .” 

It went on like that. Jonathan Silk 
was full of maybe bright but, for sure, 
impossible ideas. For the Loretta Young 
Show he suggested a play about a Madi- 
son Avenue advertising executive who is 
a bigamist, with one split-level exurban 
family out in Darien and an entirely 
separate one, a wild, jazzy. swi 
one, down in a Greenwich Village 
brownstone; to the Alfred Hitchcock 
Presents producers he submitted a story 
about two beatniks who do away with 
an advertising executive and are never 
apprehensed because they had no motive 
for the killing that could lead the police 
to them; it was just something Jonathan 
called a “gratuity crime” along the lines 
laid down by a French writer named 
Andry Jeed; they decided to do away 
with this man simply because they were 
against the gray flannel suit and the way 
of life it stands for. In both cases, the 
producers and story editors said, fine, 
interesting, food for thought there, and 
if Mr. Silk had any more ideas just a 
bit closer to their needs, more in line 
with their formats, premises that might 
be a degree more on the nose, why, let 
him call for another appointment, they 
were always glad to talk to an inventive 
writer with fresh ideas. At the end of 
the first week we had met with the peo- 
ple on eleven shows and the only result 
I could see was that all the doors I had 
managed to get open by giving them 
the full weight of my shoulders were 
now closed tight for good and held with 
padlocks. 

My client still looked like a wetback 
or some drooping animal the cat had 
dragged in, but I will say this for him, he 
was his old arrogant self. 


(continued from page 56) 


“What's the matter with these tele- 
vision people?" he said to me. "They say 
they want new blood and new ideas, but 
when somebody comes along and offers 
them something really new, something 
to get them out of their ruts, they turn 
saffron and their spines get rubbery and 
their eyes go corrugated with fear.” 

Well, he was a novelist: I suppose he 
had to express himself with his own kind 
of poet’s license. All the same I could 
not take his exaggerations and had to 
say, “Come on, Jonathan. When’s the 
last time you saw a corrugated eye?” 

“They quake like scarecrows in a 
hurricane! Their nerves do the сап-сап, 
their eyes go on the trampoline! Can't 
they see it? I'm new blood, the newest 
and bloodiest blood around, and they 
have the sickness unto death, they need 
my transfusions!” 

“They know that if they get blood 
with the wrong Rh factoring, if that's 
what the stuff is called, they can go into 
convulsions and die.” 

“Interesting. My agent, who is sup- 
posed to be selling me to television, is 
secretly convinced that I would give the 
whole industry convulsions, Very inter- 
esting.” 

“Jonathan, I'm going to level with 
you. It’s for your own good, you have 
to understand I'm with no holes barred 
on your side, Jonathan, you're not think- 
ing television. Television-wise you're lost 
and getting loster." 

“Television-wise and pound foolish,” 


he said. “I want those words inscribed 
on my tombstone. Remember that, 
please.” 


“You want to know what I think, 
Jonathan? Seriously? When you go into 
people's offices to tell them the kinds of 
horrible stories you've been telling, 
Stories that aren't true stories, that are 
more like cold-towel slaps in the face 
and hotfoots, practically take»offs, parody 
items, you know what you're doing? 
You're laughing out loud at the televi- 
sion people. making fun of them and this 
television media, You seem to me a 
fellow who's used to living by his wits. 
Why can't you get your wits working in 
this arca and sce the formats — ” 

"Some people who live by their wits 
only half live," he said with a quick, 
nicely smile. “Especially agents. I'd like 
those words on my tombstone, too, under 
the words, television-wise foolish and 
pound-wise foolish, will you remember, 
Jerry?" 

He was hopeless, like a bull in a 
Chinese shop, and tangle of hair was 
falling down over his eyes like some 
tîred spaghetti. 


Then we got our first break. 
One lunchtime, in the Metro com- 


missary, | ran into Todd Hammermill. 
a fellow I sometimes refer to as the Ivy 
Leak. It's a small joke, what it refers to 
is two things, one, Todd Hammermill 
dresses in Eastern college-boy clothes, 
with pants and jackets that don't match, 
and, two, when he gets to talking along 
serious lines he often has a tendency to 
spray from the mouth, so unless you keep 
your distance you can get damp. It's a 
small joke. Well Anyway, this Todd 
Hammermill, who used to do book re- 
views for the L.A. dailies before he got 
in this television mass media, a definitely 
literary fellow. came up to me and said, 
was it true what he'd heard, was 1 
representing Jonathan Silk for TV? 1 
said, yes, he'd heard right. Well, he 
wanted me to know Silk was his big 
hero, to him Silk's novels and stories 
were gems, the fullest expressions of to- 
day's moods and the trail blazers to the 
literature of tomorrow. Todd was just 
now settling down in his new job as 
story editor on Have Gun, Will Travel 
and he was interested in finding new 
writing blood for the show. I said Jona- 
than was a pretty busy man but I would 
see what I could do. 

Two lunchtimes later we were sitting 
in a dark Culver City bar with Todd, 
having double martinis, rather, the two 
of them were having the martinis and 
I was giddying myself up on some fresh- 
squeezed grapefruit juice. For this oc 
casion of meeting his public, his one-man 
fan club, I had convinced Jonathan to 
shave and even put on a tie, which with 
its many creases and loose threads looked 
like something no self-respecting cat 
would of dragged in from anywhere. 

"Todd Hammermill was in no hurry 
to get down to formats and story prem- 
ises. What he wanted to talk about, over, 
around, through, was literature. 

“They're making it tougher and 
tougher for legitimate, serious-minded 
writers, Mr. Silk,” he said, trying to 
swallow down his awe before the great 
man. "A talent like you having to work 
in TV, it's a crime and a setback for 
American letters.” 

“American letters" Jonathan said, 
fingering his tie, "are in good hands. 
American letters go through the Ameri- 
сап post office, as they should, and get 
delivered despite sleet and snow, as they 
should, so we have few grounds for 
worry. 

Todd didn't even crack a smile. “No, 
seriously, Mr. Silk," he said, “а writer of 
your stature, I'm ashamed even to be 
talking to you about doing any shoot up 
epics for Have Gun, Will Travel.” 

“I might point out,” Jonathan said, 
starting on his second double martini, 
“that you aren't talking to me about 
writing for Have Gun, Will Travel, 
you're talking about everything but.” 

"E know what you're doing," Todd 

(continued on page 86) 


ТНЕ 
fiction NORMAL ^» witam masters 
MAN 


WHEN RAYMOND TERRIS was thirteen years old he began to grow — shooting upward like a rangy weed. He had al- 
ways been a strong, handsome child with a big frame, taller than his age average, but otherwise not out of the or- 
dinary. Both his parents were of middling size and his mother was on the short side. Alex Terris, his father, was 
rather proud at first when thirteen-year-old Raymond outgrew him, and used to say that Ray must be a throw- 
back to his great-grandfather, the pioneer, who had been a kind of Paul Bunyan of the plains. 

Mrs. Terris was not especially concerned either, except when it came to buying Ray's school clothes. When 
he was still a child, it was impossible to outfit him in either the high school or college deparuments of clothing 
stores. The sleeves of all commercially made shirts never reached his wrists and his shoes had to be made to order. 
But Ray was good-looking and healthy and people remarked favorably on what a big fellow (continued on page 88) 


he sought and found romance in a heroic mold, then found a universal truth, a galling flaw 


LA 
DOLCE 
EKBERG 


the playboy favorite 
who danced 

back to stardom 

in the apocalyptic 
fellin film 


WHEN ANITA EKBERG, she of the flowing faxen mane and the overflowing Nordic 
frame, set the tone for Federico Fellini's esoteric epic La Dolce Vita with a gown- 
popping Roman rock-n-roll fertility rite, she might have been starring in a rerun 
of This Is Your Life. lt was a stroke of pure artistic and financial genius worthy of 
the Medicis that had Fellini cast La Ekberg as the child-of-nature American movie 
star who soaks up Rome’s high-level hanky-panky. Several scenes in La Dolce Vita 
come off like newsreel clips of past Ekbergian revelries. 

Back in 1958, Hollywood expatriate Anita, a guest at a Roman night-club soirce 
sponsored by full-time socialite, sometime photographer Peter Howard, was caught 
up in the spirit, or spirits, of the evening, tossing off a sheath-straining cha-cha 
that made up in exuberance what it lacked in subtlety. Not to be daunted by any 


REEL ? 
REAL шанаш 


The line of demarcation between La Dolce Vito's 
celluloid saturnalias and Ekberg's real-life Roman 
romps is slim indeed. Top: Anita undulates her 
way through the now-famous La Dolce dance 
sequence, mirroring her sexy cha-cha at that 
headline grabbing 1958 Roman revel, above. 
Below: Nadia Gray's sensuous strip in one of 
La Dolce's most frenzied scenes, is virtually an 
exact copy of the impassioned peeling, by 
Haisch Nana, bottom, that took place at the same 
Ekberg-starring party the carabiniéri raided. 


Above, Hungorion sculptor Sepy 
Dobronyi is shown putting the torch 
їо а nude оте of Anita. The busty 
bronze ond the Sepy-shot photos, 
above right, from which it was fash- 
ioned, set off the sparks that mode 
Ekberg ond one-time spouse Anthony 
Steel hot under the collar. Tony 
responded promptly to Anito's sugges- 
tion that he remodel Dobronyi's chin. 


Swedish pastry, one Haisch Nana, a farfrom-brittle bit of Turkish taffy, then proceeded to 
strip until she was completely exhausted and almost as completely exposed. The carabinieri 
finally put a damper on the evenings activities, swooping down midst cries of the Italian 
equivalent of “It's a raid!” The ever-present Roman photographers had by that time snapped 
everything in sight and the Italian tabloids had a field day. Anita, somewhat chastened, went 
back to lessfront-pageish divertisements, except for a brief yet exhilarating episode last year 
when she held a coterie of Roman reporters and photogs at bay with a bow and arrow while 
her producerescort chose discretion as the better part of valor and let Anita make all the 
William Tell overtur 

It has been Anita’s 


penchant, until her present Fellini-sparked renaissance, to garner more 


ly folded its tent, had а 
ng feature a Salomelike 
improbable but no! unappreci 
aving, Khan-Khan 


role of a thin 
dancer. Anita's gauzy getup—as diaphanous as 
the plot—onc 

movi о momentarily forget the dreary 
film fare while concentrating on Ekberg unbound. 


Anita's transparently abundant chorms—borely 
shielded fram the sun's rays os she hos herself 
о beach boll—reflecr the Ekberg praclivity for 
getting о maximum of photo coverage with a 
minimum of torso coveroge. Her monumentolly 
dimensioned figure hos become one of ће = 
Cantinen!'s most impressive current attractions. 


newspaper space for her off-screen contretemps than for any thesping accomplishments. In August of 1956, PLAYBOY chronicled Anita 
au naturel, in the flesh and in bronze, the latter a statue executed with loving attention to detail by Cuban-based Hungarian cxile 
Sepy Dobronyi. The sculpture and the pix that ostensibly were taken to aid the sculptor set off a minor tempest in a Miami teapot 
when one-time husband Anthony Steel threw a couple of left hooks at Dobronyi at Anita's behest. 

According to Steel, Anita was much given to demanding this sort of knuckle-chafing chivalry. He has been quoted as saying 
wards to the effect that: “She was always making me da things like that. She would say, “Darling, I don't like the way that man 
over there is looking at me. Go over and bit him.’ So I would go over and hit him." Even for a muscular chap like Steel this 
could be rather nerve-racking. 

But it was just this sort of thing that made Anita a member of that breed peculiar to Hollywood — movie stars with almost 
no film credits whose stellar status has been achieved on the basis of press books packed with off-screen peccadilloes. The sensational 
PLAYBOY Ekberg uncoverage brought Anita to the apex of a somewhat less than stratospheric Hollywood career that included such 
diverse roles as a Chinese peasant in Blood Alley and as an Asian nautch dancer in a Z costume epic, Zarak. Ekberg, who never 
seemed to receive Hollywood parts big enough for her admittedly immense charms, finally cut out for the Continent and the company 
of the rather racy nobility who lend an aroma of high life to Roma’s beguiling night life. It was in Rome that Anita gained a 
reputation and dropped a husband as she embarked on assorted public and private escapades. 

"That was the Ekberg story—a minor flick here, a major newspaper pic there — until La Dolce Vita. Now, with a starring role 
in the top all-time European box-office smash tucked neatly in her bodice. Anita's basking in the Swede smell of success — whether 
it’s cruising on a yacht in the Mediterranean or steaming the camera lenses in Fellini's latest effort, Boccaccio 70. Meanwhile, to ' 


movie audiences all over the world, Anita has become the nubilest Roman of them all. 


PLAYBOY 
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said, nodding his sadness. “You're stecl- 
ing yourself for the television ordeal, 
saying that since it's got to be done let's 
get on with it, and I admire your cour- 
age, the courage in that attitude. But 
your having to take such an attitude, 
your having to cope with these com- 
mercial rat races, says something about 
the plight of the creative artist in the 
U.S., now doesn’t it?” 

Jonathan was rolling and wnrolling 
his rag of a tie. a sure sign, I knew by 
now, that he was getting irritated under 
the collar, which, like the tie, was 
frayed all over. 

“I have a theory about rat races,” he 
said into his martini glass. "My theory 
is, so long as there are rats there'll be 
rat races, rats being very racy types, and 
we're ail rats, whether we put immortal 
words together or shreds of garbage; the 
human race is a rat race, we're sniffers 
and prowlers in all walks of life. I'll tell 
you something else, for every rat who's 
being raced to death there's another 
who's being raced to death faster, in 
other words, bad off though a given 
rat may be, there’s a rat worse off next 
door. Listen, I used to know a fellow 
who wrote short stories, good ones. He 
went off to the war and when he came 
back he was suficring from the world’s 
worst case of agoraphobia. His agora- 
phobia was so bad that when he moved 
his family into a three-room apartment 
in a housing development up in the 
Bronx he not only couldn't leave the 
apartment to go outside, he couldn't 
even force himself to walk from the bed- 
room to the living room, luckily he 
could make it to the bathroom but just 
barcly, and no farther. Hc was а writer, 
so he had to write, agoraphobia or no 
agoraphobia. But he couldn't just sit in 
his bedroom and turn out short stories, 
there's no market for serious short stories 
and he had to think about making a 
living for his family. So, sitting there in 
his bedroom in his pajamas, his hot 
zons going no farther than the bathroom. 
immediately adjoining, he founded a 
lonely-hearts magazine for people who 
wanted to meet other people, this fellow 
who couldn't step through his door to 
meet a living soul on the outside. For 
fifteen years now he's been sitting there 
in his pajamas, writing words of advice 
and good cheer to the lonely and the 
lovelorn and the generally abandoned, 
and reaching out into the faraway out- 
side world with long literary fingers to 
move his miserable readers about and 
bring them together, this man who be- 
gins to shake and has to hide in the 
closet when any human face appears in 
his doorway, even if it’s only the delivery 
boy with the groceries. Mr. Hammermill, 
let us stop talking about how bad things 
are for the creative artist in this barbaric 


(continued from page 78) 


land. All lands are barbaric, and things 
are bad all over, for everybody. Let's 
stop this weepy sorrowing over the 
things we artists have to do and simply 
do them, do them with dispatch and 
a hey-ho; let's, in short, talk about the 
format of Have Gun, Will Travel and 
your basic story needs, all right?” 

But Todd wasn't listening. There was 
a far-off look in his eyes and when I 
examined them closer up, I swear, they 
seemed corrugated, damn near. Not with 
fear. With a kind of held-in inspiration, 
some sort of hesitation joy. 

"You've got it,” hc almost whispered. 
think, yes, I'm almost sure, you're 
there." 

"Where 1 am," Jonathan said with 
full irritation, “is neither here nor there, 
the Culver City branch of limbo, and 
what I've got is a swift pain in the 
sacroiliac from sitting here talking about 
letters, dead letters.” He was nibbling 
like a rabbit on the unthreading end of 
his tie. 

“I'm perfectly scrious, Mr. Silk." Now 
Todd's eyes were marble shiny. "You've 
come up with a marvelous premise for 
Have Gun, Will Travel, a sensational 
premise.” 

“J though,” Jonathan said, “1 was 
just telling a story about a poor slob 
with agoraphobia.” 

“Agoraphobia! Exactly!” The word 
shot out of Todd’s mouth like a cannon- 
ball. “Can't you see it? A gunman with 
agoraphobia, great” 

Jonathan's eyes weren't corrugated, 
they were packed in dry ice. 

“Agoraphobia isn't a premise,” he 
said, “it's a mental condition, a diseased 
state of mind.” 

“1 knew a man with your talent and 
background would come up with some- 
thing absolutely originall" Todd went 
on in a bubble. “This would make an 
entirely unique play for us; I can see 
it now, shootouts have to take place in 
the open, but here we've got a great 
twist—Paladin’s tracking a gunslinger 
who, right smack in the middle of the 
wide-open spaces, has a bad case of 
agoraphobia, he won't come outside, 
he's holed up in his hotel room and 
Paladin's got no way to get to him, there 
seems no way to force a shoot-down: 
brilliant, unique!” 

"Let me get this brilliantly and 

uniquely straight,” Jonathan said. “Are 
you truly, literally suggesting that I do a 
play for your program about a gunfighter 
with agoraphobia? This idea came out 
of your mouth and not mine. I'm not 
hearing things?" 
1 not only want you to do it, Mr. 
Ik,” Todd came back, “I insist on it, 
Tm begging you on my hands and 
knees!” 

Jonathan considered this very long 


and very leaky drink of water for some 
time. 

“I have an uncomfortable impression 
that some very massive tables are being 
turned," he said finally. "Certain people 
have accused mc of having a Hip at- 
titude toward television. of parodying 
its needs and aspirations, and now, 
sitting here listening to you, I suddenly 
have the terrifying impression that 
youre parodying me. I can only tell 
you this, you have just summed up my 
innermost hearts desire; if you really 
want me to paint a picture of the Old 
West's wide-open spaces as а breeding 
ground for shrinking and shriveling vio- 
lets of agoraphobics, it's a deal, just tell 
me how to proceed.” 

“The procedure's simple,” Todd said. 
“АП you do is put the idea down in an 
outline, just a few pages I can show to my 
producer, I'll clear it with him and then 
you've got a firm assignment. It's going 
to be an honor to work with you, Mr. 
Silk! We'll make television history!” 

"I'll be satisfied, Mr. Hammermill,” 
Jonathan said, frowning all over his face, 
“if I can make $2500 and keep out of 
jail.” 

Jonathan wrote the outline that after- 
noon. I had it in Todd Hammennill's 
hands first thing in the morning and he 
said wetly, swell, great, perfect, he'd get 
it cleared in 24 hours and we'd be in 
business. He didn't get it cleared in 24 
hours, of course. He never got it cleared 
at ай. The way I heard it, Todd's pro- 
ducer took one look at the outline and 
said, was he kidding, did he want to 
make a laughingstock out of the show 
and force it off of the air entirely? A 
little later I heard Todd had been 
bounced off Have Gun, Will Travel for 
reasons having to do with his not com- 
pletely assimulating the basic format of 
the show, his not being all the way 
orientated toward television needs апа 
directions. A litle after that, his name 
began showing up in the L.A. dailies 
again, he was back at the old stand 
writing his daily book reviews. He was 
too much of a literary type, with a not 
toofirm grasp om the needs and direc- 
tions of the television mass media, and. 
there's no room for fellows of that type 
in a billion-dollar serious industry. 


As I say, Fm primarily a plugger. 
"Where others operate with their wits 
and bright ways, J push, and keep on 
pushing until something gives. Where 
1 decided to push Jonathan Silk was 
along the lines of the agoraphobia prem- 
ise. Agoraphobia, as I understand it, 
is a fear, and fears are very human, they 
make good, tight, suspensy television 
drama; in fact, I would say dramas of 
all types are built primarily around 
fears and their very human implications. 
This was my thinking on the subject, 

(continued on page 146) 
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NORMAL MAN (continued from page 79) 


he was getting to be. 

Mr. and Mrs. Terris both thought he 
was achieving his growth early and when 
he got to a normal six feet. he would 
stop. But this did not happen. When he 
was fifteen he was a head and shoulders 
taller than his father and still growii 
His bed was too short for him and he 
had to stoop to get through doorways. 
^ It was to be expected that Ray might 
feel sensitive about his height in the 
years of adolescence when 
conformity is of such importance. His 
mother and father left nothing undone 
to prevent this. He was their only child 
and since they were people of means, 
they were able to spare him the prelim- 
inary jibes of the world by keeping him 
in expensive schools where the problem 
was thoroughly gone into with head- 
masters beforehand. He was encouraged 
to engage in sports, where he excelled. 
In football track and basketball, he 
was expert by very reason of his abnor- 
mality, and since he was an amiable and 
goodhearted boy, he had ordinary popu- 
arity in his school life. 

Meanwhile. Alex Terris began to go 
into his son's problem with me 
authorities. Ray was put through a clinic, 
but reports merely bore out the fact 
that he was healthy. When local doctors 
could discover no reason for his abnor- 
mal growth, Mr. Terris got on the train 
and went East, where he discussed the 
subject with specialists in the pituita 
gland. Hc instituted a tracing of 
his wife Millicent's ancestral 
u 
ism in their hereditary history: There 
was nothing to indicate abnorm: 
and Mr, Terris was surprised and a little 
disappointed to find that his legendary 
grandfather had stood only six feet. Ray 
was already over seven [cct tall. The 
doctors Mr. Terris consulted at Johns 
Hopkins, Philadelphia General and Cor- 
nel Medical Center advised him to 
bring Ray in for examination. 

The following summer he proposed a 
trip to New York before Ray entercd on 
his college career, and he and Mrs. Ter- 
ris and the boy made the round of 
clinics and hospitals. Mr. and Mrs. 
‘Terris were, by now, seriously perturbed. 
They felt that some treatment to check 
the condition must be started immedi- 
ately, for Ray had begun to experience 
the pangs of handicap. It was impossible 
for strangers not to be nonplused when 
they turned around and found them- 
selves looking into the center of his belt 
buckle. He could not sleep Pullman 
cars nor in hotel beds, since it was im- 
possible for him to accordion his long 
legs into a sleeping position. He often 
had to sleep sitting up. The top of his 
head grazed the roofs of automobiles 
and even low ceilings, and he had to be 


strains 
ng to locate a tendency toward giant- 


constantly alert to keep from ba 
his cranium on doorways. 

The best doctors pondered Ray Terris’ 
case, studied his metabolism, sought for 
tumors which might bear upon the se- 
cretion of the pituitary, submitted 
to mental tests, dismissed the possibility 
of acromegaly. In the end they told Mr 
and Mrs. Terris that there was no ap- 
parent reason for his great size and that 
it occasionally happened that people of 
abnormally large frames were unexcep- 
tional in every other respect. They said 
that Ray in every other way was a nor- 
mal individual with better-than-average 
intelligence and health and that there 
was no reason why he could not live a 
satisfactory life within the limits of what 
they were forced to refer to as his handi- 
cap. There was nothing which could be 
done to shrink his size or even to stop 
him from growing. 

When his parents heard this, Mrs. 
Terris broke into weeping and Mr. Ter- 
ris felt as if a death sentence had been 
pronounced upon his son. Ray, himself, 
was shattered. He had never thought 
much before about his physical noncon- 
formity, but now his great body seemed 
to him an unbearable burden and he 
looked ahead into vacant years of lone- 
lincss and desperation. 

“There is no reaso: Dr. Frenaux 
said kindly, “to deny yourself any of the 
birthrights of the average man. It is not 
only highly probable but almost certain 
that your children will be of normal 
stature." 

“My children!” Ray said bitterly. 
“Who would marry a man like me?” 

“My boy, you be surprised,” Dr. 
Frenaux said. “You will be the answer 
to some beanpole maiden's prayei 

Ray winced at this casual levity, for 
he had become hypersensitive in the 
course of the medical investigations. In- 
trospection had replaced his normal 
good spirits and he now shunned people 
and public places and stayed to himself. 
He dreaded going home and had already 
determined to spare himself the misery 
of college. The anxiety of his father and 
mother made him touchy and irritable 
and he even avoided their company. He 
could not bear his mother's pity nor his 
father’s crestfallen concern. He felt, 
anguish, that they were ashamed of him, 
as if they had borne and nurtured a 


ing 


a case like this, 
is to make capital of 
‚ Do the kind of 
work where your height will be advan- 
tapcous." 

"Sccond.story man!" Ray rasped out. 
“Or telephone lineman, Or maybe I 
should go into the circus!” 

“Railing against fate won't help,” Dr. 


Frenaux said equably. “There is no 
reason for you to develop a psychosis 
which will be far more troublesome than 
your height. In my work 1 come across 
sabilities which make yours pale 
insignificance. You are an exceptio 
strong, handsome young man and I 
say you can make a remarkable life for 
yourself." 

don't need platitudes,” Ray said. 
just want to be alone.” 

“You have to make your own decisions 
on that subject," Dr. Frenaux said. 

There seemed to be nothing more to. 
say and the Terrises left. When they got 
out on the sidewalk a соусу of urchins 
was playing in the muddy gutter. They 
stopped playing and gaped up at Ray. 

“Look, guys,” one of them said. "Its 
the Empire State!” 

“How is the weather up there?” 

Ray's face worked nervously. He felt 
as if he might be going to cry. 

The years that followed were hardly 
happy. Alex and Millie Terris were peo- 
ple of some wisdom and they did what 
they could. but Ray had a bad time. He 
passed through many stages of despair. 
The first was a kind of numbed disbelief 
that he was condemned to be alien. The 
second was a railing at fate — the harsh 
agony of the outsider who finds himself 
outside for no apparent reason— when no 
one and no thing can be blamed. He 
eschewed company and brooded in angry 
solitude upon his misfortune. Eventually 
he began to read and took a perverse 
pleasure in studying the nature of his 
affliction. He searched history for ac- 
counts of men who had bcen physical 
giants and burrowed into their dead, for- 
gotten lives. He read medical treatises, 
books about freaks. literature of abnor- 
mality. He became an authority on 
giants. 

The more he read the more convinced 
he became that, while giants had accom. 
plished a good many things, no one of 
them had ever lived a normal life, man- 
aged to be a normal man. His excite- 
ment mounted as this recurred to h 
seeming to indicate a glimmer in 
darkness. The day he decided to exist 
mentally and spiritually as a normal 
man, ignoring the physical husk which 
was depriving him of this status, he was 
like a scientist who at last discovers 
the formula he has sought. 

This decision gave his interminable 
days a new purpose. Normalcy became 
a fetish with him, almost a neurosis. 
He laid intricate plans. He pondered 
schemes. He decided that first he must 
go to work, He went over all the profes- 
sions and discarded them one after an- 
other. At last he decided that outdoor 
work— hard work — was what he must 
do. He went into the ranching business, 
salvaging a parcel of unprofitable land 
from Alex Terris’ many properties. He 

(continued on page 142) 
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our sharpshooting miss november 


MISS NOVEMBER 


Dionne's form at the exclusive Golden Valley Gun Club is admirable from any angle. Our sharp-eyed and shopely 
November Playmate looks right an target whether she’s loading up on the firing line or cooling off in the clubhouse. 


jhe well-known adage that in Hollywood the improbable is a strong possibility was never 

more agreeably demonstrated than by our discovery there of November Playmate Dianne 

Danford. We found her merrily potting clay pigeons at a skeet range. Dianne — a 23-year- 
old, emerald-eyed, honey-tressed, fresh-visaged fair belle to arms — gets herself to a gunnery for sweet 
sessions of not-so-silent skeet shooting whenever she can break away from her workaday chores 
modeling the latest in bathing regalia, for which her 5/7", 120-Ib. frame is perfectly suited. Living 
with her mother, father and brother close by Hollywood's celluloid dream factories, Dianne 
presents a pretty paradox — she couldn't care less about getting her face and form before a movie 
camera. Her main ambition is to middle-aisle it with a Prince Charming who is tall, considerate 
and, Dianne candidly admits, rich. Happily engauged in perfecting her already delightful 
form, our deadeye chick, who shucked Chicago's intemperate temperatures three years ago for 
California’s more salubrious shores, proves a quick draw for masculine admirers (she scores 
36-22-35). There is more to DD's life than the shell game, however; although she sheepishly 
confesses an inordinate appreciation of Fabian records, she also digs such divertisements as 
painting, water skiing and lazily lolling about the hearth. Apropos the latter, a flip of the page will 
give your eyes cause for Thanksgiving — our gamin gamestress keeping her powder dry atop a 
tiger pelt, a timeless enigma in her mischievous eyes: who is the hunter, and who the hunted? 


PLAYBOY'S PARTY JOKES 


Two hipsters crossing the Atlantic by steam- 
ship were out on deck looking at the ocean. 
The first cat said, “Man, look at all that water 
out there!” 

Yeah, man, 
cat replied. * 
the top of it. 


the second, even further-out 
And just think, like that’s only 


We know a progressive college professor who 
claims that you'll always have a student body 
where you find a faculty for making love. 


Our Unabashed Dictionary defines clothesline 
as "How would you like a new gown by 
venchy and a cocktail dress by Oleg 
Cassini?’ 


Two little boys were engaging in the tradi- 
tional verbal battle of little boys everywhere: 
“My father is better than your father! 
“No, he's not! 
“My brother is better than your brother!” 
"No, he's not!" 
“My mother is better than your mother!” 
A pause. 
"Well, I guess you've got mc there. My 
father says tle same thing. 


Said Flo, a lady of the evening, to Dolores 
another pro): “Would you please lend me ten 
dollars until I get back on my back?” 


PIS 
4 75 
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А small group of scientists had spent an 
enlightening week on Mars, comparing life 
there with our own. 

“Tell me,” one Earth scientist asked his 
Martian counterpart, “just how do you repro- 
duce the species here on this planet?” 

“1 shall be pleased to demonstrate," replied 
the leader of the Martian group, and he called 
forth а voluptuous Martian beauty with three 
heads. They then engaged their tentacles for a 
few moments, and almost at once a small 


pouch began to form on the female's back; it 
grew, and within little more than a minute, it 
opened up very much like a blooming flower 
and а small Martian dropped out, as fully de- 
veloped as the adults, but much smaller, and 
began scampering about the room. 

Once the Earth ntists had recovered from. 
this unexpected experience, they attempted to 
explain how procreation differs in our world. 
"The Martians insisted upon being shown, and 
fter several unsuccessful attempts to dissuade 
them, the chief scientist of the expedition 
finally agreed. Choosing a comely scientific 
le from the group. he took her to a cot in 
the corner of the room and there proceeded to 
make love to her in a manner to which we here 
on Earth are more accustomed. 

The Martians examined the couple from 
every angle, and when they were finished, their 
leader said, “That was certainly unusual and, 
1 must say, interesting, but where is the baby 
— ог was the demonstration a failure?” 

“H is difficult to say,” replied the Earth 
scientist. “We cannot tell at once. But if the 
contact was successful, then the baby will ar- 
rive in approximately nine months.” 

“Nine months" exclaimed the Martian. 
mazing. But tell us then, Doctor, the 
Earth child will not be born for nine months, 
why were you in such a hurry there at the end?" 


Our Unabashed Dictionary defines repeal as 
a stripteascr's encore. 


Some girls ask the boss for advances on next 
week's salary. Others ask for salary on next 
week's advances. 


The board members of the Cordial Catsup 
Company were wowed by the idea their ad 
agency had come up with for their billboard 
campaign. It showed a husband type seated 
before a delectable steak in a smart restaurant, 


Catsup. 
housewi 


A week later the billboards were attracting 
attention all over the country with the cap- 
tion: “He gets it downtown — why not give it 
to him at home? 


Heard amy good ones lately? Send your favor- 
йез to Party Jokes Editor, PLAYBOY, 232 E. 
Ohio St., Chicago 11, Il., and earn $25.00 for 
cach joke used. In case of duplicates, payment 
goes to first received. Jokes cannot be returned. 


“First finish high school, then we'll talk about marriage." 


NOT LONG AGO THE PUBLISHERS E. P. Dutton & Co., Inc., signed a contract with the firm of Lancelot Leopard, Ltd., 
for publication this month of a book entitled Little Me, a wildly satiric spoof of recent as-told-to Hollywood 
autobiographies. Since Little Me 15 that rarest of literary properties, an almost sure-fire best seller, the trans 
action aroused a sense of deep satisfaction in Edward Everett Tanner Ш, creator and chief stockholder in 
Lancelot Leopard. When PLAYBov's companion publication SHOW BUSINESS ILLUSTRATED bought Little Me for 
prepublication serialization, Patrick Dennis, author of the lively spoof, found further cause for rejoicing. And 
when Feuer and Martin, producers of such hit shows as Guys and Dolls, Silk Stockings and The Boy Friend, 
forthwith announced purchase of the book as a vehicle for a Broadway musical comedy in which Sid Caesar would 
undertake to play no less than seven different parts, a happy, spectral cheer was evoked from Virginia Rowans, 
author of the novels Oh, What a Wonderful Wedding, The House Party, The Loving Couple and Love and 
Mrs. Sargent, a recent product of Lancelot Leopard, Ltd. 

Any person seeking to locate the principals involved herein — Lancelot Leopard, Edward Everett Tanner III, 
Patrick Dennis and Virginia Rowans — might be astonished to find them all merging into the single dashing 
figure of Patrick Dennis, a man best known as the author of a fabulously successful book called Auntie Mame. 

The chameleonic Mr. Dennis is a tall, thin, bearded and impeccable fellow who stands as straight as a fencer 
and moves with the easy grace of a ballet dancer. Balding and superior-looking, he affects English-cut suits, 
set off by pink or blue shirts with attached stiff white collars. In winter he sports a bowler, in summer a stiff 
boater or expensive panama. In conjunction with his distinguished beard, the correct attire gives him a look 
of dilettante snobbery — and this, apparently, is exactly the effect he wishes to achieve. His voice rings with the 
precise, actorish tones of a petulant Edwardian dandy. He seems to listen closely to his own words, as though 
equipped with a built-in third ear, by which he is able to savor his own chiseled utterances. His remarks are 
brisk, usually epigrammatic, often acidulous, and frequently devoted to his favorite subject: himself. He gives 
every evidence of being a contented, self-aware poseur, thoroughly pleased to be playing games with his own 
identity, altogether relishing his day-to-day enactment of the role of highly successful author. 

Patrick Dennis has ample cause for selfsatisfaction. He was the author of three mildly successful books, 
written during working hours at his desk in an advertising agency, when Auntie Mame was published in 1955. 
With it, he hit the jackpot. 

Dennis comes as close to anger as he ever does when asked how much money he made from Mame. Eyebrows 
hiked and beard a-quiver, he answers sharply, “I made more than I needed, but far less than people think.” Still, 
it is possible to make a rough estimate. Auntie Mame sold over 200,000 hard-cover copies at $8.50 each, of which 
the author collected approximately 50¢ a book. Paperback sales here and abroad soared over 2,000,000, netting 
the writer about a penny per copy. Auntie Mame also became a Broadway musical that ran for two sellout 
years. Next came a Hollywood sale for the princely sum of $500,000. Recalling this, the author's stern facade 
slips a bit. “I got more of that money than the producer,” he admits proudly. Producers customarily get 40 percent. 

So it is safe to say that elegant Pat Dennis has earned in the neighborhood of a million dollars (before taxes) 
from Auntie Mame and his other books. Add to this the already lucrative Little Me, and it is not difficult to 
comprehend why the erstwhile junior adman is today a remarkably confident author, able to view lesser mortals 
with aplomb — all, that is, save other writers. Dennis refers to his fellow craftsmen as the Talking Authors, 
daiming to find their minds obsessed by tiny matters. “They organize meetings and talk about how hard it 
is to make a living as a writer,” he says. “It’s as if someone had put a gun to their ribs and forced them to 
write. I find it much easier to stay home and write than to talk about it.” He is annoyed by authors, like Taylor 
Caldwell, who complain of income-tax problems. “You just have to pile it up and pay it out at a monthly rate,” 
he explains grandly. He is also unique in refusing to write unless he finds himself enjoying it. “Anything I have 
trouble writing, people have trouble reading, so I just quit working if it doesn’t flow,” he states. 

Dennis conceived the theme for Little Me a year ago when an illness prevented him from accompanying 
his wife to one of the parties he so dearly loves. Left to his own devices at home, he began to dream up possible 
ideas for books — and soon hit upon the inspired notion of penning the fictional memoirs of film and TV star 
Belle Poitrine. The actual writing of the book took him 90 days, par for a Dennis novel. But he did not stop 
there. Viewing the venture in terms of production as well as text, he saw that his satiric saga would be neatly 
implemented by the inclusion of amusing pictures. So, with the aid of photographer Chris Alexander, and a 
cast of 60 of his friends, including Rosalind Russell, Peggy Cass and Dody Goodman, he organized the shooting 
of some 150 posed photographs to illustrate Little Me. Dennis, who personally selected the period costumes and 
arranged each sitting, was his dapper self throughout the sessions: to Jeri Archer, who portrays Belle Poitrine, 
he cried before every click of the camera, “Remember, you have the І.О. of a beetle!” Since Little Me seems 
destined to start a new vogue in claborate books, the question arises as to whether he plans to do another like 
it. “Why should I?” he asks, with a shrug of his tailored shoulders. “Everyone else will be doing it now.” 

Dennis lives with his wife and two children in a four-story town house just off Park Avenue, a building 
which may well be the most sumptuous author’s dwelling in New York. Dennis decorated the entire house 
himself. The duplex living room is dominated by a Palladian window sixteen feet high and eight feet wide; 


the busiest beaver on publishers’ row has talent to spare for five incarnations 
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tapestries cover the walls and a brace of 
rs dangles from the twenty- 
. The furniture is Empire, 
inherited by his wife from a wealthy 
ancestor who lived at the court of Napo- 
keon П. His workroom — if such a pro- 
saic word can be applied —is adjacent 
to thc living room, ovcrlooking a small 
rear garden. Dennis does his writing at 
a severely modern. desk, separated by a 
stride or two from an inviting Récamier 
sofa, where he may commune in com- 
his muse. Above the workroom 
ng room which features a huge 
Viennese porcelain stove. On the third 
floor are located the bedroom and a 
sitting room. The top floor— reached 
by a self-service elevator—is the chil- 
dren's domain. Here are bedrooms, kitch- 
en and quarters for the maid, where the 
children — Michael, seven, and Betsy, five 
—can, if necessary, lead a self-sufficient 
existence. 

Pat Dennis always seemed destined for 
such splendor. “His success is a tribute 
to the power of positive posing,” one 
friend says. Even as a struggling copy- 
writer he appeared to be anticipating a 
life of future luxnry; for then, as now, 
he wore a beard, spoke in clipped ас 
cents and clothed himself in the most 
expensive suits he could afford. It is 
possible that he might be equally happy 
withont the accouterments of fame. “He 
was ready for success when it arrived,” 
another friend says. “But if it hadn't 
come he wouldn't be bothered." Dennis’ 
philosophy seconds this view. "I take 
things when they come, as they come," 
he declares. 

Yet he was sufficiently stimulated by 
the sale of Little Me to Feuer and Martin 
to feel that he owed himself a special 
gift for his 40th birthday last May 18. 
He decided to charter an excursion boat 
and takc 150 of his fricnds on a ride 
up the Hudson. Dennis still talks about 
that boat ride, but probably not as awe- 
somely as most of his guests, ап assort- 
ment of New York publishing-house 
editors, literary agents, publicrclations 
men, stage and TV celebrities and pretty 
actresses. Almost every known type of 
alcoholic beverage was available in abun- 
dance during the voyage. Below decks, 
two chefs cut succulent slices from im- 
mense sides of rare beef, while another 
cooked omelets to order. Most of those 
aboard recall the junket as a wild affair. 
During the trip a woman of mature years 
formed a liaison with a youthful deck 
hand, and the nylon panties of a blithe 
young lady of fashion mysteriously ap- 
peared as a decoration in the engine 
room of the craft. But to others the 
voyage was decorous. “I've done nothing 
but hear about ps I didn't see," a 
guest complains. “To me, it was just an- 
other trip up the Hudsoi 

Dennis himself recalls only bright 
spots. "One hundred and fifty alcoholics 


on one boat," he murmurs with nos! 
relish. Only one tense moment threat- 
ened to mar his pleasure, when someone 
complimented him on his resemblance 
to Commander Edward Whitehead, of 
Schweppervescence fame. Over the years 
Patrick Dennis has waged an unceasing 
battle to be considered unique. “Com- 
mander Whitehead's beard is red, and 
mine is getting gray,” he corrected 
sternly. Here he seemed to sense that 
this was too prosaic a remark for a man 
who likes to be thought outrageous. He 
took a quick breath and fixed his inter- 
locutor with a baleful glare. “The only 
things Commander Whitehead and I 
have in common are blue eyes and geni- 
tals,” he added with finality. 

Good humor thoroughly restored by 
the success of this sally, he moved on- 
ward, 


On the sidewalks of New York, Pat 
Dennis cuts a conspicuous figure. Beard, 
correct Savile Row attire, furled um- 
brella and upright bearing all combine 
to give him the appearance of a dis- 
tinguished visitor from the British For- 
eign Office. Most of the people who pass 
him by turn to stare—yet very few 
recognize him. A man who vastly enjoys 
amusing himself and his friends, D 
cares little for the customary publicity 
rites which attend authorship. He is 
one of the few living writers who has 
never appeared on TV or radio to pro- 
mote one of his books. Nor has he ever 
subjected himself to an autographing 
party. The efforts of "TV's recent Person 
to Person to penetrate the Dennis town 
house were heroic, but completely un- 
successful. 

As though to shield himself from such 
public scrutiny, Dennis delights in pro- 
jecting an image of confusing eccen- 
tricity. The author of eight books, hc 
has yet to put his right name on one: 
he has even presented himself in the 
role of literary transvestite. A man 
cloaked in many guises— cheerful nar- 
cissist, man about town, prolific author 
and loving husband — he has taken great 
pleasure in turning himself into a char- 
acter fully as bizarre as his own madball 
creation, Auntie Mame. 

The joys of playing tricks with his 
own identity were discovered by Dennis 
early in life. Born in Chicago, the son 
of a well-to-do real-estate broker named 
Edward Everett Tanner II, Pat was chris- 
tened Edward Everett III. One evening 
his father returned from a prize fight 
featuring а pugilist named Pat Muldoon 
to find little Edward Everett III belliger- 
ently waving his fists in his cradle; the 
delighted parent forthwith began calling 
his son Pat. Growing older, the child 
soon found he had two names to choose 
from. He selected Pat, noting with 
mounting excitement how doggedly 
school and official records clung to Ed- 


ward Everett ПІ. Perhaps this confusion 
helped him to become one of the least 
organized pupils сусг to set foot in Chi- 
cago and Evanston schools. Whereas 
some children dislike school, he detested 
it. He did his best to fail and now says, 
not without some pride, "I was able to 
telescope two years of Latin into four.” 
Yet Pat seemed to enjoy attending sum- 
mer school. Why? Because it kept him 
away from the countryside, which he 
loathed even more than the groves of 
academe. 

In his own halting fashion Pat even- 
tually completed his formal schooling. 
only to find himself on the brink of an- 
other struggle: World War П. In 1942 
he joined the American Field Service — 
ог, as he calls it, the Junior League 
Overseas. While driving ап ambulance, 
he saw rugged action and was twice 
wounded. But already a pattern of good 
luck seemed to be shaping his life. His 
worst injury kept him bedridden for a 
month. During this hospitalization only 
one book was available for him to read: 
Gentlemen Prefer Blondes, the daring, 
deadpan best seller of the Twenties. 
Loose ends in Pat Dennis’ life have a 
way of tying into neat knots. Today, 
Anita Loos, author of Gentlemen Prefer 
Blondes. is a close friend. More to the 
literary point, the book was to be a 
strong influence on both Auntie Mame 
and Little Me, 

During his stint with the American 
Field Service, Pat's outfit was at one 
point attached to a thickly bearded unit 
of the Free French Army. The French 
soldiers gave him further inspiration for 
personal camouflage: he decided to grow 
the rich poilu beard he wears to this day. 

Alter the war, Pat elected to start his 
civilian carcer in the cosmopolitan con- 
fines of New York City. From the very 
start he seemed completely self-confident. 
"I've never seen anyone less cowed by 
the city,” a friend recalls. “Big names, 
big places — nothing fazed him.” His first 
job was as a part-time manuscript reader 
for the literary agency McIntosh and 
Otis, where he soon attracted attention 
because his written reports were so far 
superior to the works he read. He next 
moved to a nine-+to-five job at the Frank- 
lin Spier advertising agency. Despite the 
fact that he was then embarking on a 
year of Jungian psychoanalysis (“It un- 
clogged me, made me more honest with 
myself — we all need that’), at Spier he 
was the sort of lighthearted employee 
seen in plays and movies, but seldom in 
real life. Arriving at the office each morn- 
ing, he would sit at the typewriter record- 
ing his dreams of the night before for his 
analyst. Then he typed reports for Mc- 
Intosh and Otis, for whom he stilt 
worked, At 11:45, with a noon lunch 
in the offing, he took fifteen minutes or 
so to bat out the most brilliant copy the 

(continued on page 104) 
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the chaplain led the killer down a devious road to faith 


THE ARROGANCE WENT FIRST. The clanging of the death-cell door drove it out of Finlay the first 
day. Then he turned sullen, uncooperative, his young face taking on the protective colora- 
tion of the cement block that lined his prison. He wouldn't eat, talk, or see the chaplain. 
He snarled at his own lawyer, muttered at the guards, and kept his own company. A week 
before the scheduled execution, he began to cry in his sleep. He was 21 years old, and with the 
aid of an accomplice, had mercilessly beaten and slain an aged storekeeper. 

On the morning of the fifth day, he woke out of a nightmare in which he had been 
sentenced to die. Finding the dream sustained by reality, he began to scream and hurl himself 
against the steel bars. Two guards came into his cell and threatened him with mechanical 
restraints, but they failed to quiet him down. An hour later, the prison chaplain, a silver-haired, 
stocky man with the pained face of a colicky infant, looked in on him and said the same old 
things. This time, however, there was an air of pleading that made Finlay listen harder. 

“Please,” the chaplain whispered. “Be a good fellow and let me come in. It's important, 
really.” 

"What's important?” he said bitterly. “I don't want you praying over me.” 

“Please,” the chaplain said, in a curious, begging tone. The boy in the cell wondered at it, 
and wearily gave his permission. Once the chaplain had been admitted, however, he regretted 
the decision. The silver-haired man took a small black book from his pocket. 

“Nol” Finlay yelled. “None of that! I don't want no Bible reading!” 

“Just look at it,” the chaplain said, his face reddening. “Here, take a look.” 

Finlay took the small thick volume from the plump fingers. Outside the cell, a guard with 
a comfortable paunch stood profiled against the hall light. Finlay looked at the opened page, 
marked Revelation, and then at the tiny slip of white paper that had been stuck into the 
binding of the book. The handwritten message read: 

Trust me. 

Finlay blinked at it rapidly, and then looked at the cherubic face of the man beside him. 
The round chin fitted the turnabout collar like an egg in an eggcup, and the expression on 
the baby features was impassive. 

“Now can we talk?" the chaplain said cheerfully. ““There’s so little time, my son.” 

es," Finlay said vaguely. “Listen, what's the —” 

"Shush!" A chubby finger crossed the chaplain’s lips. "Let us not speak any longer, son. 

Let us pray.” He placed his palms together, and closed his eyes. (concluded on page 140) 
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PATRICK DENNIS 


agency produced. His lunch was usually 
long and studded with cocktails, for hc 
enjoyed social drinking then as much as 
he does now. Back at the office he re- 
galed the staff through much of the 
afternoon by embellishing on the gossip 
he had heard during lunch. 

At this time Dennis also began ghost- 
writing for the Crowell publishing firm. 
In the midst of one particularly arduous 
job it suddenly occurred to him that it 
would be much more fun to write a 
book of his own. Accordingly, he quit 
the cocktail-lunch circuit and began to 
write Auntie Mame. Ninety lunch hours 
later the book was finished — but. un- 
signed. Because Patrick Tanner seemed 
far too humdrum a name to affix to his 
opus, he began scarching for a pseudo- 
nym. During a random perusal of the 
New York phone book, the name Dennis 
leaped at him from atop a page—and 
the quest was ended: the author of 
Auntie Mame would henceforth be 
known as Patrick Dennis. 

‘The world is familiar with the aston- 
ishing success of Auntie Mame, which 
stayed on the best-seller lists for two 
years. Less well known is the amount 
of time it took to sell the manuscript. 
For five long years it made a fruitless 
journey down the alphabetical list of 
publishers, until at last it reached V— 
and was accepted by Vanguard. No 
shouts of acclaim were heard on the 
January day in 1955 when Auntie Mame 
first appeared on the nation’s bookstalls, 
and for two months no newspaper even 
bothered to review it. The book was a 
sleeper, which required a month or two 
more before it finally edged onto the 
bottom of the bestseller list. Then — 
still largely unreviewed — it moved slowly 
but inevitably toward the top. Life's 
minor ironies amuse Pat Denni 
when, in 1958, he published a sequel 
called Around the World with Auntie 
Mame, he was sardonically delighted to 
find the critics indulging in hindsight 
reviews of Auntie Mame, which was 
belatedly hailed for its “stylish offhand- 
edness,” "spontancous and sustained 
lunacy” and “yeasty good humor." 

In the five years between completion 
and sale of Auntie Mame, Pat wrote 
three other novels: Oh, What a Won- 
derjul Wedding, The House Party and 
The Loving Couple (a split-personality 
book told in two “first persons," relating 
the staff and distaff sides of a marital 
fracture). These were all penned under 
a new sobriquet which was coined at 
а conference with the editors of the 
T. Y. Crowell publishing house. At this 
meeting Pat proposed the names John 
Doe, Richard Roe, Lancelot Leopard, 
John Brown, John Smith, Benson Hedges 
and Virginia Rounds. His own favorite 
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was Lancelot Leopard, but the editors 
recoiled at this. They favored Virginia 
Rounds, to which Pat assented. It was 
then decided that Virginia Rowans (pro- 
nounced Rounds) was closer to the pub- 
lic domain. Pat claims that the fact that 
this was a girl's name did not strike 
him until much later. "It might just as 
well have been Lucky Strike," he says. 
After the success of Auntie Mame, an 
article appeared in Time magazine pub- 
licizing Pat's numerous identities. Inter- 
viewers descended upon him, seeking to 
find out why he wished to hide his true 
self behind so many names. He replied 
that he wanted to protect his privacy 
(‘Ihave as much as Marilyn Monroe,” 
he says); that Franklin Spicr might ob- 
ject to his noontime writing; and that 
writers were offensive people who talked 
about themselves too much, a pitfall he 
wished to avoid. In the midst of such 
explanations the irreverent author could 
not resist trying to sound outragcous. 
“I start with a clean piece of paper and 
a dirty mind,” he told one reporter. To 
another he confided that he got his ideas 
in the bathtub: “I think best in the tub 
— and I also get dean.” He chose to 
deprecate his work, saying, “Writing's 
easy if you do it badly enough.” He 
also made a capsule comparison of the 
styles of Patrick Dennis and Virginia 
Rowans. “Virginia is more thoughtful, 
Patrick more slapdash," he said. With 
this, book reviewers tend to agree. Pat- 
rick Dennis is a lively, free-swinging 
writer, whose instinctive feeling for pop- 
ular taste allows him to stop just short 
of vulgarity. Lacking Patrick’s racy lu- 
nacy, Virginia is more expert, but formal 
and, as a consequence, less stimulating. 
By 1960, Pat was the author of seven 
novels. Four were signed Patrick Dennis, 
three Virginia Rowans, and he had com- 
plicated matters further by collaborating 
as Patrick Dennis with two friends 
named Barbara Hooton (Guestward 
Ho!) and Dorothy Erskine (The Pink 
Hotel). At one time he had three simul- 
taneous best sellers: Auntie Mame, The 
Loving Couple and Guestward Ho! 
"These successes brought him to such a 
peak of prosperity that he decided, for 
tax purposes, to incorporate and, in 
effect, manufacture his own books. They 
would then be leased to established pub- 
lishers for distribution and sale. He 
christened the new corporation Lancelot 
Leopard. Ltd. thus finding use for a 
пате he had never ceased to cher 
The first Lancelot Leopard book was 
Love and Mrs. Sargent. The second, 
bearing the Dutton imprint, is Little Me. 
Lancelot Leopard promises to be a 
highly lucrative venture. “We plan to de- 
clare a 50-percent dividend and do over 
the secretary's office this year,” Pat says, 


with an airy wave of his hand. This last 
is artful nonsense, for the corporation 
office is located solely in his own x 
ing dome. He has insisted on рг 
Lancelot Leopard stock on old fiends 
thereby enabling them to share in its 
profits. “You don’t have to change your 
life if you don't want to," he believes, 
and holds firmly to this credo. His pros- 
perity has not interfered with the close 
friendships he made soon after his ar- 
rival in New York. Guests at parties in 
the duplex living room today are for 
the most part people he first met at 
Franklin Spicr, and during his later em- 
ployment at the Creative Ape Press and 
Foreign Affairs magazine, from which he 
departed on January 1, 1956, to become 
a gentleman author. “I don't believe Pat 
and his wife have made five new friends. 
since Auntie Mame was published," 
one intimate says. Like candidates for 
the Presidency, they know who was for 
them before the nomination. 

Pat met Louise Stickney fifteen years 
ago when they were both working at 
Franklin Spier; two years later they be 
came Mr. and Mrs. Tanner. When any- 
one expresses disappointment at such a 
prosaic courtship, Louise Tanner smiles 
and says, “Yes, I know — we should have 
met on a camel.” The two take obvious 
delight in each other's company. “They'd 
rather be with each other than with any- 
one else," a friend says. Both are excel- 
lent talkers who enjoy striking verbal 
sparks from one another. In these ex- 
changes, the quiet wit of his slim, sophis- 
ticated wife neatly complements Pat's 
flamboyant words. 

Three or four times a year the 
‘Tanners host large parties at their home, 
where Pat is invariably surrounded by 
friends awaiting samples of his brittle 
wit. He unabashedly enjoys drinking at 
these affairs, a proclivity some acquaint 
ances deplore. “You're so boring when 
you drink,” one guest told him. “I know. 
but you're so fascinating,” was his silky 
rejoinder. Although his verbal dexterity 
and carefully sculptured tones enable him 
to dominate most gatherings, if these 
fail, he has a number of sly attention- 
provoking tricks. When he wants an- 
other drink, for example, he is likely 
to balance his empty glass on top of his 
head. For a time he wore a toupee, which 
he would doff with startling effect when- 
ever he felt a party growing dull. Supple 
as a cat, he is able to lock his knees 
behind his head without apparent effort. 
At one party which featured a demon 
stration of Yoga, he astounded everyone 
by proving himself more limber than the 
guest of honor. 

In Pat Dennis’ closet hang fifteen suits 
bearing the London label of Kilgour, 
French and Stanbury. Each Wednesday 
he carefully selects опе, then taxis to 

(concluded on page 180) 
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Left: embracing past and present in the contrasting caparisons of his companions, a Brooks- 
attired traveler explores one of the shop-lined serpentine side streets near the Ginza. 
Above: scant blocks from the downtown din, a pair of exuberant pilgrims romp through 
the fir-shaded stillness of the Imperial Palace grounds. Below, | to r: with traditionally duti- 
ful deference, a classically coified geisha pours a porcelain cupful of warm sake for her 
contented guest. Browsing through a Ginza print shop, a Stateside collector and his 
yukata-clad consort leaf through a sheaf of landscapes in stylized Japanese technique. 


OR MORE THAN HALF A MILLENNIUM, 
Fever since Marco Polo returned 
from the kingdoms of the East with 
tales of a wondrous land called Ci- 
pango, the mystique of Japan has held 
a uniquely seductive allure for Occi- 
dental man. Over the years, he has 
cast many a yearning glance toward 
this storied archipelago, his Western 
psyche tranqnilized with visions of 
pagodaed hills, of picturesque paper 
houses, of blossoming cherry trees, of 
lotussoft women with musical voices 
and complaisant ways. Today this 
siren song has lost none of its allure, 
but the tempo has begun to quicken: 
mingling with the languid largo of 
the samisen are the insistent rhythms 
of a rock’n' roll guitar. The cadence 
is that of change, of growth, of uncon- 
tainable energy. It is the upbeat pulse 
of Tokyo, the biggest, busiest, brass- 
iest city in the modern world—an 
amalgam of prosperously coexisting 
anachronisms which threatens to pre- 

(text continued on page 111) 


Above, left: with encumbering shoe gear sensibly stashed on the threshold, a fond couple reclines dreamily on the soft tatami 
matting of a secluded resthouse on the meticulously manicured 300-year-old gardens of the Happoen Restaurant, an island of 
Elysian calm in the heart of the metropolitan maelstrom. Right, from top: in the piping-hot privacy of a tiled ofuro, or sunken 
bath (а thrice-daily ritual for many of the hygiene-happy natives), a solicitous miss lavishes laving care on the back of her 
boyfurendo. Duly scrubbed and freshly togged, he sips a bracing pre-prandial cup of tea while she completes her toilette 
behind a beguilingly insubstantial curtain of bamboo. Preferring an elegantly Occidental atmosphere for their nourish 
ment, a candlelit foursome at Frank's Steak House — an enormous but epicurean Continental restaurant — beholds a showy bit 
of business: the ceremonious branding of their chosen sirloins by the тайге de before they are consigned ta the glowing coals. 


Top left: aboard a tempura boat on Tokyo's tranquil Sumida River, a trio of fish-fanciers prepares to sample the ultimate in 
fresh fare: they net their own banquet from the briny, then watch hungrily as the morsels ore dipped into batter, browned 

a pot of bubbling vegetable cil, and popped onto waiting plates. Top right: with a charming rooter by his side, a venturesome 
visitor tries a wet hand at goldfishing (for diversion, not digestion); he strives to shanghai as many wigglers as he can before 
his paper net disintegrates; it’s catcher’s keepers, but most anglers elect to return the fish to their finny friends. Above: in a 
setting of serene simplicity evocative of old Japan, the esthetic and gustatory harmonies of a formal tempura dinner are 
savored by a gathering of gourmets at the superb Hanacho Restaurant; this subtle feast of deep-fried vegetables and sea- 
food is conjured up at the table by a skilled chef, who then revolves himself discreetly out of sight on a circular platform. 
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Above: bibbed bibbers drink hearty Asahi beer and relish prime 
beef, pork, chicken and vegetables charcoal-broiled alfresco 
over a Mongolian Genghis Khan grill on the verdant grounds 
of Chinzansa, a seventeen-acre preserve of mossy glades ond 
rolling turf dotted with tiny teahouses, lotus pools, gnarled trees 
end, equally memorably, a firmoment of flickering fireflies. 


Top left: down a neon-it lane in the night-swinging Shimbashi district — a labyrinth of bars, clubs, espresso parlors, noodle 
shops and barbecue stalls, most of them no bigger than a telephone booth — а brace of beauties introduces an American 
friend to the pleasures of Tokyo eateries and drinkeries for from the well-trod tourist track. Above, left to righi the 
golden glow of an incandescent fountain and dozens of table-top candles, throngs sip and sup sumptuously in the vast out- 
door restaurant of the Prince Takanawa Hotel, which also boasts such Miamiesque attractions as a 400-yard driving range 
and two heated swimming pools, amidst the landscaped gardens of a former imperial estate. Some 12,000 miles from Naples, a 
pungently authentic anchovy pizza is devoured by three pie-eyed patrons at Nicola's — one of 30,000 Tokyo restaurants cater- 
ing to every ethnic predilection from poi to piroshki, jambalaya to Wiener Schnitzel, and all intermediate international points. 


Above, from top: improbably named Rat Mort, a chic saloon for the 
well-heeled smart set, serves first-rate swizzle at immodest prices, 


flaunts a crystal-dripping decor worthy of fin de siècle San Francisco. 
In an atmosphere of subdued Continental elegance, bewitching witch- 
ing-hour provender is flamed with flair at Manuelo’s, a basement bistro 
dishing up palatable club acts along with its toothsome club steaks. 


Above: in the immense Kobuki-za — the world’s largest legitimate the- 
ater — 2600 aficionados munch box lunches of rice and raw fish while 
they pay avid homage to their favorite matinee idols, all male, in 
marathon four-hour dramas af ancient folklore and imperial intrigue 
enacted against a musical counterpoint of drums, koto and samisen. 
Right: to the schmaltzy strains of Koji Suzuki and His Eight Echoes, a 
flock of elevator-borne chorines rise ond shine in a grandiose Ginzo- 
torium comparable to the flossiest of Parisian fleshtacular nighteries. 


empt Paris as the mecca for males in pursuit of 
pleasure. 
tuated in central Honshu, largest of the four 

nese islands which form a craggy, California-sized 
crescent off the east coast of Asia, this 800-year-old one- 
time feudal ficídom sprawls 828 square miles of 
low marshland, populated by 9,700,000 souls. Resur- 
rected from the ashes of (text continued on page 113) 


а gigantic jukebox for the joy-seeker, eight-storied Shin-Sekai towers above the night-blooming boites of the 
Akasaka district; day and night it pulses with the polyphony of assorted beer halls, kiddylands, java joints, public baths; 
shopping centers and tumultuous rock-/n'-roll parlors. Awaiting the beck of passing -patrons for tableside chitchat and 
preliminary pillow talk, a sextet of hostesses sits smilingly by the sidelines in a downtown cabaret. Center, | to r: the short- 
stemmed beauties of the lush Latin Quarter outstrip their Manhattan counterparts in the literal, if not the figurative, sense. 
At the Papagayo, a popular epidermal emporium, enchiladas and ecdysiasts (both heavily spiced) are purveyed as a tasty 
combination dish. Above: shows at the cavernous Crown Club are climaxed with a finale af spectacular confusion, as the 
vast cast reappears for a final explosion of electronic and terpsichorean pageantry that puts most night-club finales to shame. 


Top: dead till midnight, Club 88 overflows an hour la- 
ter with an influx of honeys from early-closing nearby 
hives, Above: a guy and doll hearken to a distaff key- 
boardist in the Rosier, an urbanely intime bistro with 
an adequate wine cellar and first-chair Gallic fare. 
Below: flanked by a tenor-sax combo, a tiny Japanese 
nightingale sings pretty for the people in Manvela’s 
low-key, highbrow showroom. Right: at evening’s 


end, a lantern-lit pair wends inward and upward 
through the nighttime fragrance of a private garden. 


war to unchallenged pre-eminence as Japan's — and 
probably Asia's — financial, industrial and cultural 
capital, it is a metropolis of stupefying confusion and 
schizophrenic diversity, half clinging to ancestral 
Eastern icons, half erupting in unabashed emulation 
of the West. This head-on collision assails the senses 
in a flood of contradictory, somehow compatible 
images: huge red balloons touting beer and cigarettes 
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float above meticulously manicured an- 
cient parks: kimono-clad mothers stroll 
the avenues with their duck-tailed, blue- 
aned sons; stecl-girdered fire towers 
stand sentinel over centuries-old Shinto 
shrines; bronze Buddhas seated under 
ginkgo trees stare sightlessly at humming 
laundromats; geta-shod beauties clip-clop 
homeward to dig Dillon-san, Doc and 
Chester on the terebi. 

The Tokyo of today is both a brash, 
swaggering, night-swinging boom town 
and a serene city of subtle refinement 
and quiet introspection. Almost miracu- 
lously, beneath its machine-tooled veneer 
of flux and enterprise, it has managed 
to preserve an inner core of calm, steeped 
in antiquity. It is a city both worldly and 
unworldly, chaotic and contemplative 
—athrob with cabarets of elemental en- 
ticement, yet dotted with temples of 
unearthly beauty; raucous with burlesque 
of unflinching ribaldry, yet enriched with 
theater of classic purity; forested with 
TV aerials, yet carpeted with sylvan gar- 
dens; thronged with courtesans trained 
in the ways of the flesh, yet graced with 
geisha versed in haiku, court music and 
traditional dance. 

Savoring the fruits of this earthy Eden 
can become a memorable reality for any 
man witha week or two of leisure, a mod- 
icum of loot, and the necessary soupçon 
of wanderlust. Preparatory paper work 
is minimal: you'll need a visa stamped 
in your passport (processable in 24 hours 
at your local Japanese consulate, or in 
a few days by mail if your town lacks 
same); and the standard vaccination cer- 
tificate. Pack the togs you'd take on a 
trip to Washington, D.C.; Tokyo's dli- 
mate is approximately the same, though 
perhaps a bit damper. 

Thanks to the jet age, the Far East has 
become relatively near: flight times to 
Japan have dwindled to twenty hours 
from New York, seventeen from Chicago, 
and a mere fourteen from the West 
Coast. Via any one of the major lines 
serving Tokyo — Pan Am, BOAC, North- 
west Orient and Japan Air Lines — the 
round-trip tariff from New York is $1659 
first class, $1060 tourist; proportionately 
less from intermediate jump-offs. In 
girdling the Pacific you may elect the 
southern route, with the option of an 
overnight stay in Honolulu; or the north. 
ern, via Anchorage, which, though no 
scenic paradise, is an hour or so faster. 
You may, of course, prefer to make your 
way by water. 

Before you can say “Jack Lobinson,” 
your jet clipper will be arching earthward 
over the blue-green geometric patterns 
of seaweed traps in Tokyo Bay; weather 
permitting, you may even catch а glimpse 
of the immaculate cone of Fuji, floaung 
above the cumulus 75 miles to the west, 
serene and somehow unreal in the latc 
afternoon sun. Soon after touchdown 


at Haneda Airport, where customs clear- 
ance is handled with characteristic Ja- 
panese courtesy and dispatch, you are 
ready for the 40-minute limousine spin 
nto town. 

As your car threads through mile after 
mile of sprawling gray suburbia toward 
the city’s incandescent core, you will 
find yourself plunging into a vortex of 
Dantean confusion. Putt-putting three- 
wheel trucks and whining motor bikes 
zigzag amongst the locust whir of cyclists: 
chauffeured Cadillacs surge like sleck 
dreadnoughts through the melee, bear- 
ing in air-conditioned solitude the plump 
tycoons of Japan's postwar industrial 
boom; tiny beetleshaped taxis (aptly 
called kamikaze by the populace) dodge 
and dart about. 

Add to the din the plaintive whistle of 
bicycling bean-cake vendors, the babble 
and shuffle of scurrying pedestrians, the 
blare of TV from sidewalk cafés, the 
twanging samisens and thumping hand 
drums of a chindonya band ballyhooing 
the opening of a new store, the clickety- 
click ding-ding of careening trolleys, the 
singsong sales pitches from storefront 
loud-speakers, the whir of carousels and 
Ferris wheels high atop department 
stores — and everywhere the jackhammer 
clamor of big construction, as function- 
ally modern department stores, office 
buildings and hotels mushroom at an 
astounding rate to accommodate the 
300,000 a year who swell the population 
of a city which will soon become the 
world's first 10,000,000 metropolis. 

Your nose will be assailed by the usual 
gas fumes and factory smoke: but mingled 
with these universal city smells is a suffus- 
ing redolence that is typically Asian and 
yet peculiarly Tokyo's: an insinuating 
scent at once subtle and overpowering, 
compounded of bamboo and sandalwood, 
of seaweed and steamed noodles, of wet 
straw and damp earth, of simmering soy 
sauce and frying peanut oil, of dried 
fish, burning charcoal, tanneries and 
dye works. 

As you speed hotelward, you will more 
than likely be mystified by the labyrin- 
thine intertwining of streets and alleys. 
For most foreigners, learning the lay of 
this vast and amorphous city is com- 
parable in complexity to the task of 
deciphering the subplots of a kabuki 
drama — to no small degree because those 
few of Tokyo's serpentine thoroughfares 
which have individual names tend to 
change them every few blocks in the 
mest whimsical manner. During the oc- 
cupation, General MacArthur strove val- 
iantly to create some semblance of 
geographical order by introducing a 
system of lettered avenues and numbered 
streets; but the plan met with scant 
success. City officials have politely re- 
tained the weather-beaten signs posted 
by the occupation forces, and they do 
offer at least а clue to the maze; but they 
mean nothing at all to the Japanese, 


who still prefer to give directions which 
always seem to begin, “Turn left at the 
beautiful cryptomeria tree by the stream 
where the noodle man sits on sunny 
days .. 
turn of mind, we suggest you entrust 
yourself to the savvy of a cab driver; 
many speak English after a fashion, and 
you can always ask the hotel doorman to 
scribble dircctions on а slip of paper 
for the cabby to read. 

As the limousine negotiates the cir- 
cuitous remaining blocks before arrival 
at your hotel, you might make a last- 
minute review of an imminently eminent 
matter: yen. The exchange rate is 360 
to the dollar, minus a small service 
charge for conversion in banks and 
hotels. Whatever the charge, you'll find 
that your luere lasts longer in Japan 
than in either the U.S. or Europe, thanks 
in no small part to one of the more dc- 
lightful Japanese monetary customs: tip- 
ping is all but unknown. Though hotels, 
restaurants and night spots exact a 
flat ten percent tariff for services ren- 
dered, neither cabbies nor bellboys nor 
waitresses nor maitre des expect palin 
lubrication of any kind. If you feel 
impelled to pass silver for some favor 
beyond the call of duty, 100 to 200 yen 
will be considered prodigal. (For the 
benefit of readers disinclined to perform 
mental gymnastics with a monetary con- 
version table, all yen prices henceforth 
will be quoted in dollar equivalents.) 

You should, of course, make your 
hotel reservations well in advance. Even 
though Tokyo hostelries boast some 5000 
Western-style rooms (and more are being 
added at a manic clip to accommodate 
the expected influx for the 1964 Olympic 
Games), the race for space among travel- 
ers is still critical. The most prestigious 
rendezvous for American tourists is Frank 
Lloyd Wright's venerable Imperial Ho- 
tel, a monolithic Mayan-Colonial baili- 
wick adjacent to fir-fringed Hibiya Park. 
Though 39 years of daily earthquakes 
(most of them hardly perceptible) have 
been unable to undermine either its 
architecture or its unimpeachable dig- 
nity, this austere relic is slowly sinking 
into the silty marshland on which it 
stands — though not quickly enough to 
prevent you from enjoying a delightful 
stay. On firmer ground next door, Im- 
perial impresarios have constructed the 
New Imperial, a lavish Hiltonesque 
citadel of Western comfort, replete with 
pastel bathrooms and pseudo-Scandina- 
vian decor. Rates at cither branch arc 
regal by Japanese standards, though not 
by American: single rooms with Con- 
tinental breakfast go for about $6. 
doubles for about $9. Room service is 
instantaneous, and the food is first-ch: 

In the same neighborhood arc a trio 
of hotels rightly favored by Western 

(continued on page 161) 
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BASICALLY, THERE ARE two ways to make money in business. One is to get a good idea and exploit it. The other 
is to steal a good idea and exploit it. And since the demand for good ideas always exceeds the supply, idea 
stealing is one of the most important, if least advertised, activities in the world of business. Swaddled in secrecy, 
shrouded in hypocrisy, idea snatching today is as prevalent as the padded swindle sheet. The nation's biggest 
corporations practice it cheerfully. Professional spies do a thriving business in the executive suite. And thousands 
of Americans who would shudder at swiping a nickel newspaper from an unguarded kiosk are busily raping the 
files of their bosses for private gain. 

Enterprising businessmen have stolen fashion designs from Christian Dior, geological maps from Gulf Oil, 
and details of chemical processes from Monsanto. They have stolen price lists from steel companies, bid informa- 
tion from liquor companies, and blueprints from machine builders. In Detroit spies perennially peddle filched 
photos of advanced-model autos. And at Idlewild Airport last March, the president of a Midwestern bubble-gum 
company was arrested for allegedly bribing the employee of another bubble-gum company to deliver to him the 
plans for what one newspaper described, tongue stickily in check, as “а revolutionary new machine for wrapping 
bubble gum with pictures of sports stars.” 

The most authoritative study of business espionage yet made was issued in 1959 by a team of Harvard 
Business School graduate students. More than a quarter of the 1500 company exccutives surveyed replied that 
“spying or other types of undercover information collection had recently been discovered in their industry.” 
Since industrial espionage — or LE., as it is called by its professional practitioners — is, by definition, sub rosa, 
its extent may have been understated, the study noted. Howard Winter, manager of the William J. Burns 
International Detective Agency, puts the case bluntly, if euphernistically: “I don’t see how companies can exist 
in this highly competitive cra without some intelligence work.” 

Today's bumper-to-bumper traffic in other people's ideas and information is partly a consequence of the 
recent revolution in research and development. Industry today spends $9,500,000,000 a year on R&D, and a 
single new product can sometimes launch even a small company into the big time almost overnight — unless a 
competitor gets it first. Never before has business placed so large a premium on brains — and brain picking. 
At the same time, the more competitive industry becomes, the more valuable is strategic intelligence in the 
internal politics of the big corporation. The hungry-eyed executive panting up the hierarchical ladder can, 
with the help of a bit of inside poop, ram a rival out of his path — and frequently does. For both companies 
and individuals, then, nothing is quite so useful in the passionate pursuit of profit as a working knowledge of 
an adversarys plans or processes. 

All companies engage in some kind of data collection, whether it is simply reading about the competition 
in the trade press, sending men to industry meetings to scoop up the latest scuttlebutt, or interrogating suppliers 
and customers about the opposition. But not all information is so readily available; frequently опе must snoop 
to conquer. Thus, enterprising entrepreneurs bave bribed janitors and charwomen to save the wastepaper in 
their competitors' offices. With typists and secretaries casually pitching spoiled copies of letters, contracts and 
other documents into the round file, the wastebasket often turns out to be as full of data as an executive's head. 

Sometimes more high-flown measures are used. When a chemical firm opened a new phthalic anhydride 
plant in Chicago recently, the head of a competing firm asked if he could be given a tour of the installation. 
Politely rebuffed, he turned up an hour later hovering over the new plant in a helicopter, looking, it might be 
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said, for phthalic symbols. 

Other companies are less creatively 
competitive. Through a customer, the 
ismograph Service Corporation of 
Tulsa learned that a man named Charles 
Hastings had invented а system, which 
he dubbed “Raydist,” for determining 
the precise location of seismographic 
mapping ships. The company, on the 
hunch that Hastings had been too poor 
or too negligent to have nailed down a 
patent, collected as much information 
as it could about the system, and rushed 
to apply for a patent itself. What fol- 
lowed has been described in a remark- 
ably vivid court opinion: “Scismograph 
invited Hastings to its home office, fur- 
ther to pick his brains and milk him of 
the information on Raydist he had been 
so long in acquiring. During the time 
Seismograph was deluding Hastings with 
the offer of a joint venture, its own 
technicians . . . were perfecting their 
own version of the Raydist system 
based on the information Hastings had 
given them." When Seismograph's brain 
pickers were finished, the company 
waltzed into court to sue Hastings for 
infringing on its patent on the system, 
thus setting off a tremor in the presiding 
judge. Fuming, he ruled that any patent 
“obtained through fraud” was worthless. 

But such crude skull pumping is gen- 
erally unnecessary. The Compleat Idea 
Stealer has а whole catalog of more pol- 
ished procedures at his command these 
days—such as the often-used Fool's Job 
Gambit. In this ploy, a wellpaying, but 
purely mythical. job is offered to a com- 
petitor’s employee who has some desired 
information. When he expresses interest, 
as most men will do if the offer is juicy 
enough, he is asked to submit a memo 
about his present job responsibilities — 
the procedures and equipment he super- 
vises, etc. The memo, it is explained, is 
merely to establish that he has sufficient 
experience for the job. To impress the 
prospective employer, the gull drafts a 
memo filled with details. When it is 
handed in, the job offer suddenly van- 
ishes; and the dazed victim is in no 
position to tell his own boss what has 
happened — if, indeed, he comprehends 
what has happened, which is unlikely. 

Of course, a legitimate job offer, too, 
may be the key to a lot of locked-up 
data. Technical and trade conventions 
swarm with executive recruiters who spe- 
cialize in pirating skilled personnel. 
Most of the job trading they encourage 
involves the swapping of what the hip 
businessman refers to nowadays as “сот- 
petitive intelligence" — for one of the 
easiest ways to snag a piece of desired 
data is to hire the man in whose brain 
it resides. 

Pirating a skilled man, says one cop 
perindustry executive, “is the quickest, 
least expensive and most reliable way 
to enter an established field.” Such 


piracy has mushroomed in recent years, 
with everybody from zipper-production 
foremen to syntheticsapphire makers 
merrily switching jobs and allegiances. 
Sometimes the job switcher takes with 
him more than just what happens to be 
in his brain. Consider the case of Hiram 
J. Kinkade. Hiram J. was sales manager 
in charge of air-cooled heat exchangers 
for the Young Radiator Company of 
Racine, Wisconsin. In 1956 he quit his 
job. Not long afterward, the Perfex 
Corporation of Milwaukee announced 
that it was setting up a new division. 
It would make and sell air-cooled heat 
exchangers, and it would be headed by 
guess whom? Hiram J. Kinkade. 

The new products were to be directly 
competitive with Young's and, despite 
all this air cooling, Young Radiator be- 
came overheated when a photo of one 
of the Perfex products showed it to be 
a dead ringer for the counterpart Young 
model. Young sued Perfex and Kinkade, 
and quickly confirmed that the similarity 
was more than coincidental. It was 
revealed that upon leaving Young, 
Kinkade had taken with him several 
hundred sheets of Young design and 
lab data, price sheets, blueprints and 
drawings. Under a court consent order, 
Perfex agreed to return the papers and 
pay damages to Young. Similar cases, 
especially in the chemical and electronics 
industries, have clogged court calendars 
in recent years. 

Such techniques of idea appropriation 
reveal the lamentable lack of imagina- 
tion that is so often the hallmark of 
amateur effort. Sometimes they work, 
but more often they end in disaster. 
Chemical Engineering, а trade journal, 
recently recorded the case of the over- 
enthusiastic salesman who, determined 
to get information about a competitor's 
process, bribed a watchman to let him. 
into the competitor's plant disguised as 
а plumber’s helper. He had hardly got 
past the entrance when a supervisor 
came dashing over, rounding up hands 
to render first aid to a malfunctioning 
boiler. The salesman spent a full cight- 
hour shift inside the boiler and never 
got so much as a glimpse of the process 
he had come to observe. 

To avoid such hit-or-miss methods, 
American industry has, in the past fifteen 
years, come to rely heavily on the more 
refined skills that the professional idea 
stealer brings to his work. During World 
War II thousands of men in the Govern- 
ment's police, espionage and counter- 
intelligence services were trained in the 
arcane crafts of scientific sleuthing. For 
these men, the end of the war was an 
occupational calamity. Many, finding 
themselves technologically unemploy- 
able, slipped back into selling shoes and 
clerking in supermarkets. Those who 
were insistemt upon putting their war- 
time skills to use were demoted from 


their glamorous roles as cloak-and- 
dagger experts to being skip tracers. 
credit checkers and private gumheels 
peering over transoms in search of di- 
vorcc court evidence. 

Such was the postwar condition of the 
erstwhile espionage agent until Ameri- 
can business, in its never-ending march 
of progress, discovered his talents. The 
professional has since then joyfully found 
that swiping secrets from corporations is 
not only more lucrative, but infinitely 
less risky than stealing them from enemy 
governments. In his gratitude, he has 
introduced to business such delicate 
arts as surveillance, bugging and wire 
tapping, and such exotic equipment 
as “sneak-thief powder" and parabolic 
mikes. 

‘Take the career of a former naval 
intelligence обсег named John Сус 
Cheasty. Best remembered as the prime 
Government witness in one of its 
perennially unsuccessful prosecutions of 
Jimmy Hoffa, Cye Cheasty makes his 
living these days as an investigator for 
business, operating from a tiny Wall 
Street office cluttered with the tape- 
recorded reports of his field agents. 
Typical of the kind of services Cheasty 
performs was his work on a recent case 
in which, Cheasty says, “one outfit was 
fabricating certain steel products and 
wanted to keep a check on the produc- 
tion and sales of a competing firm.” 
Cheasty dispatched an agent to apply 
for a laborers job їп the target rom- 
pany. “We provided him with a routine 
cover (i.c, a fake résumé) appropriate 
for a guy looking for laborer's work. 
He was lucky enough to get hired as a 
materials man. He supplied the materials 
to the machine opcrators and picked up 
the finished products. Pretty soon he 
had the run of his department. He never 
asked any questions. He just listened 
and watched. We got a daily report from 
him. Through him, over a three-month 
period, we got the exact quantity of 
goods shipped. Sometimes he even 
phoned us from the plant during his 
lunch hour.” 

If this agent had not been hired, 
Cheasty would have simply sent another, 
and another, bombarding the personnel 
office with qualified applicants until one 
managed to penetrate the target com- 
pany's defenses by getting on its payroll. 
This, in the professional spies’ jargon, 
is called “drifting” a man into a plant. 
Another approach, Chezsty notes, is to 
find an employee of the competitor's 
company who may be willing to pass 
along desired data for a fee. Such a man, 
once hooked, may turn into a veritable 
fountain of information, pumping out 
the inside poop for many years. 

Another professional is Ulmont O. 
Cumming. who calls himself a “patent 
investigator” and who travels 100,000 

(continued on page 118) 
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SECRET SNATCHERS (continued from page 116) 


niles a year blithely burgling secrets for 
his clients. Once when Cumming' client 
wanted a sample of a sewing-machine 
spindle developed by a Midwestern com- 

itor, Cumming lined up two com- 
ant cops, drove with them to the 
competitor's factory and, amid a flash: 
ing of badges. explained to the night 
watchman that they had come to investi- 
gate strange lights that were blinking on 
the roof. As the two cops and the com- 
pany man sprinted upstairs, Cumming 
poked around on the second floor. By 
the time they came back down, he had a 
spindle in his pocket. 

Elsewhere Cumming has gained entry 
by posing as an inquisitive stockholder, 
an accountant, a teacher and a fireman. 
Occasionally, his wife helps. She once 
ruined an expensive dress going down 
into an Oklahoma zinc mine in the role 
of a reporter doing an article on a 
woman's view of mining. But she found 
out for Cumming's client what he wanted 
to know about the mine's method of dis- 
posing of certain diesel fumes. Cumming 
modestly murmurs: “There isn't a plant 
in the U.S. that I can’t get into.” 

Other professional investigators have 
posed as meter readers, building inspec- 
tors and financial analysts to get infor- 
mation. They have followed American 
executives on trips abroad to check on 
their contacts. They have shadowed for- 
cign businessmen in this country. Three 
Pinkertons masqueraded as college boys 
to get data from a Texas food processor; 
and a Negro invesügator once moved 
into a shanty in a small Florida town 
and set up shop as a “voodoo doctor” 
to con some local workers out of samples 
of a competitor's special white clay that 
his client craved. 

Professional investigators are not only 
hired to keep watch on the competition, 
they are also used to cock a questioning 
eye at the activities of supposed business 
allies. One of Cheastys recent clients 
was a national corporation which sus- 
pected its New York distributor, a build- 
ing-hardware supply firm, of viola 
its franchise agreement. Sales of its 
product in the franchise area had 
slumped drastically for no apparent rea 
son, while sales of competing products 
were on the rise. Cheasty rented an 
apartment down the block from the 
distributor's supply yard, placed the yard 
under surveillance, and had the dis- 
tributor's salesmen tailed by agents in 
radioequipped cars. The distributor, it 
turned out, was not only violating his 
franchise agreement, but misrepresent- 
ing his goods to his customers. He was 
taking orders for the national brand he 
represented, then quietly buying up in 
ferior quality goods and passing them off 
as the real article. The evidence Cheasty 
provided made it possible for the na- 


tional company to take action against 
its distributor. 

Harold Lipset, a leading West Coast 
investigator, tells of the owner of a chain 
of drug stores who gave one of his man- 
agers a part interest in a new store in 
order to increase his incentive. Not long 
afterward, Lipset says. the owner “no- 
ticed a phenomenal growth in business 
in the new store.” But he also became 
aware of a sharp drop-off of business 
elsewhere in the chain. Lipset, called in 
to investigate, monitored the store's tele- 
phone. He found that the manager was 
secretly diverting business from the old 
stores to the new one in whose profits 
he shared, thus demonstrating once 
again that there is nothing like the in- 
centive system for getting the best out 
of an employee. 

‘The trained snoop turns up also in 
the corporate macht-politik. According 
to Dave Karr, youthful president of the 
Fairbanks Whitney Corporation and 
author of a book on proxy fighting, 
“when a proxy battle is in the offing, 
management and insurgents find them- 
selves in need of the services of a whole 
army of retainers expert in digging up 
facts. . . . Private detectives are hired to 
track down the most minute details in 
the participants’ private lives. Wire tap- 
pers search for that one hidden error 
which may hit the stockholder's nerve.” 

When Louis Wolfson fought to take 
over Montgomery Ward a few years ago, 
he complained bitterly that his enemies 
were “sending detectives around the 
country to follow me.” The president of 
a $25,000,000 corporation, who forced a 
foe to resign a disputed directorship, 
confirms the effectiveness of such gum- 
shoeing: “I had top private investigators 
find out everything there was to know 
about the sonofabitch, and I finally got 
him.” 

Whether he is engaged in inter- or 
intracorporate espionage, the scientific 
snoop relics heavily these days on what 
the profession likes to call “electronics.” 
"The revelations of the 1955 investigation 
and trial of one John G. (Steve) Broady, 
for example, were enough to make the 
nation’s drug makers reach for their as- 
pirins. Broady, it seemed, had charged 
Charles Pfizer & Company, the big phar- 
maceutical house, $60,000 to tap the tele- 
phones of some employees whom the 
company suspected. of leaking informa- 
tion to competitors. While he was at it, 
Broady discovered that Bristol-Myers 
was interfering with Pfizer's efforts to 
land a patent on its drug, Tetracycline, 
and was, at the same time, selling Tetra- 
cycline to Squibb, a third big drug house. 
So Broady, acting apparently on his own 
irrepressible initiative. procecded to tap 
the telephones of these two companies 
as well. 


At the same time, the cosmetics indus- 
ty had cause to look to its make-up. 
Revlon, Incorporated, makers of a mul 
titude of lipsticks, hair dyes, potions and 
creams, and the sponsor during those 
years of that bastion of television integ- 
rity, The $61,000 Question, was busy 
keeping its employees honest by tapping 
their telephones, a procedure which, a 
company official straight-facedly testified, 
resulted in “higher morale.” Meanwhile, 
Raymond Spector, head of the rival 
Hazel Bishop, Incorporated, was growing, 
concerned over the loss of research data 
оп such vital matters as whether lipstick 
cases should come in pink and white or 
tortoiseshell and gold. So Spector called 
in a detective named Charles Gris to 
examine his telephone lincs and sce 
whether they were being tapped. Gris 
brought with him a professional tapper 
named Carl Ruh, who proceeded to 
make the check. Ruh came back to re- 
port that Spector's line had, indeed, been 
tapped, but that the tap had been dis. 
connected. What Ruh neglected to tell 
Spector was that he himself had con- 
nected the tap in the first place at the be- 
hest of the ubiquitous Mr. Broady, and 
that he himself had just disconnected it. 
‘The hard-working Mr. Ruh was paid 
twice for tampering with the same line. 
Things were so tap-happy at the time of 
the Broady imbroglio that ex-stripper 
Ann Corio, whose telephone lines were 
also honored with Broady's attentions, 
commented: “I feel like I've been bath- 
ing in a glass bathtub. 

Broady eventually landed in Sing Sing 
for his efforts on behalf of freedom of 
communication, and the national furor 
his activities aroused led to a crackdown 
on tapping and tappers in many states. 
But bugging and the use of tape record- 
ers remain largely unregulated. “Bugs, 
or tiny hidden mikes, have turned up in 
the pen sets of New York Telephone 
Company employees, in the office of a 
famous dress designer and in Californi: 
auto showrooms, where they are used by 
salesmen to eavesdrop on the seemingly 
private conversations of customers. The 
late Serge Rubenstein once attached a 
listening device to a girlfriend's bed- 
springs, impelling the girl, Pat Wray, to 
utter her famous plaint: "I guess cvery- 
one now knows my bed squeaks." Ruben- 
stein boasted that much of his dazzling 
financial success could be traced to a few 
judiciously placed bugs 

Resourceful idea stealers have осса- 
sionally managed to combine the busi 
ness of bugging with the business of sex, 
by baiting their traps with the subtle 
scent of the female. The recent German 
movie Rosemary was based om the life 
of a Frankfurt prostitute named Rose- 
marie Nittribitt, who made the discovery 
that the big businessmen who visited her 
sometimes, in the intimacy of embrace, 

(continued on page 156) 


gifts 


Herewith a hand-picked early crop of handsomely 
crafted Yuletide largesse. 1. Reversible black-to-tan 
calf belt with brass buckle, by Knize, $9.50; Scottish 
cashmere and wool muffer reversi to check 
patterned silk, by Knize, $25. 2- Ice-O-Matic port- 
able elecuic ‘coarse-to-fine ice crusher, by Rival, 
5. 3. Siamese teak and cane ice bucket, b 
Dansk, $30. 4. Imported chrome liquor flask in 
black leather jacket, with two push-out cups by 
Swank, $10. 5. Si icone-treated oven and barbeque 
шк with washable corduroy slip covers, by Pretty- 
mits, the pair $4. 6. Model 53 .22-caliber center-fire. 
magnum revolver with G-inch blue-finish barrel, by 
smith & Wesson, $110. 7. Pewter coffeepot, sugar 
bowl and creamer, with leather-wrapped handles, 
^ House, Lid, $80. 8. Copper chafing 
boiler, with removable cover 
and tcak handle, n liner, brass burner, 
stand and trim, ‚ $82.80. 9. ‘Two-way 
Pocket Talkie, by 50; one- 
way Pocket Pager, 
10. Stainless-cased, 
by Rolex, $165. 1 
stem, in case, by Pioneer Pipe, 
Parma Italian cologne, 8 ounces, 


13. Cutcrystal ice bucket wit 

by Baccarat, $90. 14. Two-way Х-10 speaker system. 
in oiled walnut cabinets, by Jensen, ach $29.75. 
15. Bottleshaped Italian brass cocktail shaker, by 
Swank, $9. 16. Model 88E &-mm movie camera, € 
tric eye sets exposure automatically, by Ricoh, $64.95. 


+h rush-covered leath е 
stopper, by Destino Gifts, Ltd., $40. 11. 


terned waterproof nylon-and-Chromespun knit 
 reverses to solid-color nylon, 


with hidden hood, by 
Stag, $30: Helanca nylon and wool water-repellent 
ch pants with four zippered pockets, by White 
‘Stag, $40. 12. Pewter martini pitcher with rosewood 

n by America House, Ltd., $23.50. 13. Lightweight 
whide twosuiter, by Hartmann, $70; matching one- 


suiter, $60. 14. Italian silk umbrella 
with case, collapsible tip and 
hand-stitched pigskin-covered 
handle, by Battaglia, $20. 


1. Prompter monaural tape cartridge recorder, by RCA, 
$99.95. 2. Ramsey 21-inch table-model color 
charcoal finish on metal, bı 
walnut-fini 
mritter, 
st with five 
һу Breier of 
de Cologne Imperiale, 32 
ounces, by Guerlain, $25. 6. Hand-loomed Indian silk, 
wool and cotton over-all-patterned ties, with squared-off 
ends, by Taylor Ties, each $2.50. 7. Aqualung with 
one-hour tank and JetAir regulator, by U.S. Dive 
Master, $132.50; skindiving mask, by U.S. Dive Master, 
$6.95. 8. Silver-plated duck press on heavy 
marble base, by Iron Gate, $405. 9, Contemporary-de- 
sign bench in walnut finish, open in back, is single 
x speaker, three-way stereo system which 
loth, bounces sound off rear wall and floor, 
d. $299.50. 10. Black plastic clock radio 
n has keyboard controls for four different 
settings of automatic clock, by Philco, $49.95. 11, [e] 
1000-R stereo AM-FM tuner and dual 35-watt stereo 
amplifier with CXR wireless 
remote-control unit, by Clair- 
tone Sound Corp., Ltd., 
of Canada, $598.85. 


“You surprised 
me, dear — 

I thought it was 

the milkman!” 


SEE IF YOU CAN PASS THIS 


BAR EXAM 


Bet your guests e drink they can't 
answer 10 of these questions: 


1. A jigger equals: C134 oz. O 1 oz. O 1% oz. 


2. A fifth of liquor conteins: 
[122.5 oz. O 25.6 oz. 0 28 oz. 


3. True or False: When planning a party. 
allow for two jiggers of liquor per person. 
[JTRUE [FALSE 


4. A "dash" is: (11/6 teaspoon (14-6 drops 
O a good, vigorous shake of the bottle. 
5. True or Felse: A Manhatten is always 


made with sweet (Italian) vermouth. 
(OTRUE (FALSE 


6. True or Felse: The experienced bartender 
never has to measure. (CO TRUE O FALSE 


7. For a party of 8, have on hend et least: 
D1 fifth (32 fifths O3 fifths. 


8. A“ standard” highball glass holds: 
05-6 oz. D 8-10 oz. O 11-12 oz. 


9. True or False: To frost a glass, you 
pack it with cracked ice. С1ТВЧЕ [FALSE 


10. A Scerlett O'Hara is made with Southern 
Comfort. lime, and which other juice? 
O orange О cranberry O cherry. 


11. True or Felse: Whether you shake or stir 
depends on preference. [TRUE FALSE 


12. True or False: A host's place is et the 


ber, mixing drinks. OTRUE O] FALSE 
13. When a Bartender seys “powdered” 
sugar, he means: О granulated 


O finely-granulated O confectioners”. 


14. True or False: Drinks should never be 
mixed in advance. (O TRUE Q FALSE 


15. Since 1958, the seles of Southern Comfort 
have increesed: O 15% O 30% 0 4596. 


Turn page to find the answers b 
(Advertisement) 


SOUTHERN COMFORT CORPORATION 100 PROOF LIQUEUR + 1222 N. PRICE ROAD, SAINT LOUIS 32, MISSOURI 


Here are the bar exam answers: 


1. 1% от. 2. 25.6 oz. 3. False. You know your guests, 
but most experts advise 4 jiggers per person. 4. 4-6 
drops. The housewife's dash is 1/6 teaspoon, but 
that's too heavy for drinks. 5. False. The delightful 
Southern Comfort Manhattan is mede with dry 
(French) vermouth. 6. False. Precise measurement 
is one secret of making successful drinks. 7. 2 fifths 
will make 35 drinks, sufficient for 4-plus per guest 
(with a dividend for the host). 8. 8-10 oz. 9. False. 
To chill a glass, pack it with ice; to frost it, bury it in 
shaved ice or wet it and place in freezer. 10. Cran- 
berry juice. ТЇ. False. See "Tips from the Experts" in 
recipe guide. 12. False. A host's place is with his 
guests. The secret's in “How to make 44 drinks...” 
13. Finely-granulated sugar. What most people call 
"powdered" sugar is actually confectioners’ sugar, 
which does not mix well. 14. False. Many party drinks 
are easily mixed in advance. The guide tells how, 
gives quantity recipes. 15. 4596—it's one of America's 
fastest-growing drinks. If you haven't tried it lately, 
до... end learn why so many others have switched 
to Southern Comfort! 


Be the best mixer 
in your crowd... 


$ 


Барира 
the attached recipe guide # 


featured in the Southern 
Comfort ad in this issue! 


If your copy of "How to make 44 drinks..." 

is missing from this issue, write us and we'll 

send you а recipe guide without cost. 
(Advertisement) 


humor By LARRY SIEGEL 


коң MANY YEARS Now I have been a cross- 
word puzzle fanatic, and 1 doubt if any- 
one can match my zeal for the wonderful 
world of the three-toed sloth. However, 
the other night I awoke from a deep 
slumber with a troublesome thought on 
my mind. Namely, the only times 1 had 
been making use of 
truly beautiful words that I had learned 
while doing crossword puzzles, was when 
I was doing other crossword puzzles. 
Well sir, I decided that something had. 
to be donc about it. Why couldn't I 
integrate about threescore or so of my 
favorite Down and Across words into a 
poignant one-act play? Why not, indeed? 
The project turned out to be a 
fying, albeit enervating one. And so, 
with my first royalty check, I plan to 
rent a dhow and take a slow, relaxing 
voyage to the Eskimo settlement of Etah, 


the hundreds of 


tis- 


The curtain vises on a living room 
in an ell located approximately one are 
from Abraham's birthplace at Ur. 
CHARLIE LAMB, a salesman (known affec- 
tionately as via), has just entered the 
wearing an ulster and tam and 
carrying an etui. His wife, SELENE, а 
rather moony goddess, is standing nerv- 
ously їп front of a closet door, which she 
has apparently just closed quickly. 

SELENE 
Elia! You su а me! I didn't expect 
you back until the thirteenth ol the 
Hebrew month Adar. 

кал 
(Taking off his tam and ulster) Ave! 
Business was a little slow, so 1 came off 
the iter a few days early. Besides, I think 
I have a touch of the ague. (He busses 
her on the pate) While I lave, why don't 


room 


you fix me something to cat? Anything 
but bitter vetch. 
He haws and heads for the bathroom. 
Halfway there he stops. 
кил 
(Dilating his nares) Am I mistaken, ог 
is that claro smoke I smell? 
SELENE 
(Nervously riant) Now, what would I be 
doing smoking a claro? 
ELIA shrugs his shoulders and disap- 
pears stage left to lave. 
SELENE 
(Calling to him) Elia! Would you like a 
bread and Edam sandwich? 
ELIA 
(From off stage) Fine! Put a litde cos on 
that, will vou, dear? 
She gees and makes for the kitchen. 
Suddenly tta bursts into the room hold- 
ing an aba. 


ELIA 
What’s this Arabian garment doing in 
the bathroom? It’s not mine! 

SELENE sits down on a settee, emulat- 
ing nonchalance, and reaches for her 
tatting. EIA goes over to her and puts 


his hand roughly on her clavicle. 
ELIA 
Stop tatting, Selene, and respond to my 


query. WHATS THIS АВА DOING 
IN THE BATHROOM? 
SELENE 


(Smiling weakly and reaching for a deck 
of cards) Er .. . uh, Elia, would you like 
to play some loo? 

He knocks the cards out of her hands. 
She becomes lachrymose. 

SELENE 

(Between sobs) 1... 1 work my fingers 
to the os for you... but what . . . what 
thanks do I get? You come home, scream 


it was too late for a shaman, for the kris was dipped in inee 


atime... and act as if I'm your esne or 


something. 


ELIA 
Т rue what I just did, Selene, but you 
know how jealous 1 am and how much 
1 love you. It's just that ... [don’t know, 
something's amiss . . . you're as nervous 
as a goa. 

He embraces her and they osculate, 
she a little reluctantly. 

ELIA 

Say, honey, why don't you slip into a 
ari and we'll go out on the stoa? II 
be romantic gazing at Ara and the other 
constellations. 


SELENE 
(IWearily) Amen. 

4s she reaches for her sari, a drunken 
voice from the closet shouts, "Evoe!" 

ELIA 

Hark, Selene, am 1 hearing 
was that a bacchanalian cry? 

Again the drunken shouts, 
Joe" ELIA runs to the closet and 
throws it open. Out steps Str, a mem- 
ber of a noble Italian family. He has a 
claro in one hand, a glass of kvas in the 
other, and all he is wearing is a pair of 
pacs on his feet. 
ELIA 

You son of a dhole! 
ESTE 
Take that back! 

D 
TESTET 
ESTE 

(Weaving a bit and leaning against the 
wall for support) Well, no matter - . . 
(Toasting EMA with the kvas) . . . Evoe, 
old buddy! Evoe! 

ELIA punches him in the maw and 


things, or 


voice 


VN Yous 


I will noi 
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knocks him down. The kvas splatters all 
over the floor. Eta turns quickly to 
SELENE. 
ELIA 
What in the name of Ra is he doing 
here? 
SELENE 
(Coldly) You might as well know that I 
no longer love you, Elia. But ere I leave 
you, let me tell you that we should never 
have married. I'm used to the better 
things in life. I like to wear fancy ol 
n at swanky spas, shop at the best 
agoras... But you . . . you never have 
an écu to your name! 
ELIA 
(Scizing her hand) Selene, don't! I love 
you in spite of all this. 1 want you to be 
the mother of my scions. 
SELENE 
(Emitting a resping laugh) Mother of 
your scions, indeed! And who would 
take care of them? You can't even 
ford an amah! 
rita hies over to a bureau, opens a 
drawer, and takes oul а kris. 


vacati 


ELIA 
This I avow ... If / can't have you, 
nobody cant 

SELENE 


Elia! Elia! Put down that Malayan dag- 
get! Are you insane? 

He leaps at her and drives the kris 
into her ulna. She sinks to the floor. 

ELIA 

Oh, my Zu! What have I done? 

He plunges the kris into his own ulna 
and. falls to the floor. 


ESTE 
(Getting up and massaging his sore maw) 
Say, buddies, should I send for a 
shaman? 

ELIA 


(Feebly) No, it’s . . . it's too late for a 
shaman .. . the kris was dipped in ince. 

He falls back dead alongside the life- 
less form of SELENE. ESTE sighs, walks 
over to his elon, which is hanging in the 
closet, and takes out a small ebon tome 
from a side pocket. He opens it and 
deles the name and phone number of 
serene. Then he turns to another page 
and walks over to the telephone and 
dia 


Hello, Eris? . . . How's my contrary god- 
dess? In a good mood? . . . Good . - - 
Are you doing anything tonight? . . . 


Wonderful! I'll be over like a steatopy- 
gous emu 

He hangs up the receiver and begins 
dressing as he whistles a lighthearted 
olio. Suddenly he hits a particularly 
high note and holds it. He inhales briefly 
and then hits the same note again. 

ESTE 

(His countenance beaming) E La! J hit 
E La! By God, Guido would have been 
proud of mel 

Arras. 
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(continued from page 50) 
putting on a good show and not selling 
products. I think the guys whose real 
ghis are being sadly neglected are yours 
nd mine. I mean the viewers. The time 
on the air doesn't belong to the adver- 
tisers any more than the newspapers be- 
long to the advertiser: 
FREBERG: Actually, there are many fine 
advertising agencies in the country, but 
by and large, they simply do what they 
think the sponsor wants them to do in 
order to keep the account and the bill- 
ing, and there isn't enough inner con- 
viction among advertising agencies — 
real, ethical, inner conviction — that 
says, “By God, when we take up a half 
hour or an hour of time on television, 
sure, we want to sell a product, but we 
want to contibute something. We ac 
tually want to give the people somc- 
thing" And I don't think that it's 
simply that we want to educate them or 
give them more highbrow stuft. The idea 
is just to give them better programs, 
Lets just give them something that's 
good, something that's funnier or more 
exciting or more provocative or interest- 
ing, something that will stimulate thei 
imagination. And that doesn’t have to 
be Omnibus. It doesn't have to be Frank 
Baxter reading Shakespeare. It can just 
be a damned good show, something bet- 
ter than what the people have been 
conditioned to and what television has 
sunk to in the last five years. 

GOODSON: I think it would be very in- 
teresting in this country to have an 
extra channel operated by the Govern- 
ment. I would lil that. I think 
it would be wonderful to have a channel 
where a committee. would say, "This is 
what we think the public ought to see,” 
and would put these programs on. And 
I think there would be no question that 
they would have the minority aud 
but I think that it would be 
healthy thing to have. 

CROSBY: 1 would dearly love to sce a 
Governmentsupported network based 
on the present educational television 
stations which would have no concern 
about popularity at all. It would try to 
put on things of the highest merit with- 
out the slightest consideration of whether. 
they're attracting any audience what- 
soever, because I think this would act 
as а great exemplar of what should be. 
SUSSKIND: Maybe the educational stations 
will be something of a competitive cha 
lenge to the others to do better, but I 
think that Governmentoperated TV is 
largely a myth and а hopeless ideal in 
this country, because we can't get enough 
money for old-age medical benefits or 
education and the repair of roads and 
urban renewal. J doubt that we will ever 
get the money for а Governmentopcr- 
ated television system and I'm not sure 
it would be a good idea if we got it. 


PLAYBOY. In this connection, Harvard's 
Professor Louis L. Jaffe says (eloquently 
and elegantly, if we may be permitted 
an editorial aside): “Government has a 
basic responsibility for the maintenance 
q advancement of our culu but 
it is our philosophy — the philosophy of 
the Western World — that official direc- 
n of culture tends toward the aca- 
demic, the safe, the thrice tried, the in- 
offensive, the mediocre; that it is the 
herald and the certificate of sterility.” 
How do you gentlemen feel about the 
so-called "magazine concept,” wherein 
the advertiser buys network time in 
much the same way that he would buy 
space in magazines, with no contol of 
editorial content? 

SERLING: I'd like to sce this tried. It seems 
to be the most realistic way that you 
could take away the more-or-less 
soldered association between sponsor 
and entertainment. 

FRANKENHEIMER: I think it would be great 
if we could ever get the magazine con 
cept, but I don't think there's any way 
it could be gotten; I think that if you've 
got a pattern set up, then neither net- 
works nor advertisers will break t 
this point, because if one network breaks 
it and says, "OK, now you can only buy 
time and have absolutely no 
All go to other networks, and unless all 
three networks combine and say, "This 
is our policy,” it will never happe 
DANN: But we do have today i 
a modified magazine concept that is 
growing all the time, which is, essen- 
ually, advertisers buying insertions in 
shows fitting their marketing plans. Un 
der the magazine concept it is true that 
the networks are responsible, primarily, 
for the shows that are in their schedule: 
nd that is as it should be. It is our 
responsibility as broadcasters to dete 
mine what shows should go in the sched. 
ule, and then it is also our job largely 
to supervise, produce, monitor those 
shows that are on. 

SUSSKIND: Although we have the magazine 
concept with us today —in the exper 
sive shows, anyway: Today, the form 
Dave Garroway show; the Jack P. 
show—it is never, I think, going to 
really take hold, because the sponsor 
tends to lose his singu ntity. He's 
in there. with and ten and twelve 
other sponsors, and so his pride is hurt, 
his corporate pride, and his merch 
dising potential is inhibited. 

crossy: Well, advertisers have pretty 
well lost their identities anyhow. But 1 
don't think advertisers should be identi- 
fied with the program, and I have never 
felt that performers should be ntified 
with products the way they are. I think 
this is awful. We might be forced into 
the magazine concept because television 
is pricing itself out of existence, so that 
the magazine concept is slipping in by 
default. (continued on page 130) 


THE RETURN OF TEEVEE JEEBIES 
yet another batch of ad-lib dialog for the midnight flicks 


tv's TEEVEE JEEBLES time again, fellows — that pause in the day's labors when we 
keep the country's cathode tubes ho- 


. Its а game any number 


roll out a batch of weehour flicks tha 
humming. Then we affix our own screwball subtitli 
can play: next time you're being etherized by the nots 
have to do is douse the audio and dub in your own out 


ic box, all you 
eous dialog (the 


further out the better), jus. as we've done below and on the following pages. 


“Рт sorry, sir, but this is the way “Say, J. B., it looks like Mr. Phillips 
we take everybody's temperature.” is ready to sign that order!” 


“For the last time, are you going “I—1 think I just broke a bia strap . . .” 
to clear off that table?! 


saliye By SHEL SILVERSTEIN 
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“I tell you, Trade, it was the Luden Brothers that run "Well, if they don't belong to a girlfriend, 
off with our stock, shot the mare and burnt just who do they belong to?” 
down the barn.” Б 
“OK, Mark, if they want to play that way, we'll start 
our own cough drop company!” 


“You sneaky sonofabitch, this isn't lemonade!” 


“How about a nice combination pizza... golden cheese... “Ies M-A-R-Y A-N-N ... and could 
spicy sausage...anchovies...mushrooms...lomatoes...” you put a heart around it? 
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“Would you believe it? I have a cold!" “ОК, each of you kids got a big piece of walermelon, 
right? Now everybody's going to forget what they saw 
me and Miss Wilson doing, right?” 


“... And you'll continue eating alone until “Time out till Johnnie gets his boot back on.” 


you stop ordering that garlic sauce!” 


"I beg your pardon, miss. I should have said, “OK, I said I was sorry, now move him 
“You have a fine-looking donkey there? out of the way, will you?” 
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FRANKENHEIMER: Except that the Jack Paar 
show is not up against that much com- 
petition, so that they have a group of 
sponsors that really want co buy into it 
1 don’t know if anybody knows it, but 
about half the time, a third of Playhouse 
90 was sustaining. Nobody wanted it. 
They couldn't sell it. They had a hell 
of a time trying to sell it in the begin- 
ning, for God's sake. I mean it w 
опу idea to have six sponsors and to 
have commercials every fifteen minutes. 
GOODSON: You know, here in this country 
we talk about the horror of breaki 
into a program in the middle. We 
“Oh, it's terrible, you break into a show 
in the middle and puta whole 60 seconds 
right in the middle, and one in the be 
ginning of the show and one at the end 
— what a disastrous thing to break it 
up." But actually, if you tune in to a 
British television show, vou will have 
between one show and the other as 
many as eight, nine, ten and eleven com- 


mercials, right in a row. You know? 
Falk about double spotting! 1 don't 
know what you call twelve in a row. 


But they go on and on and on. I watched 
To Tell the Truth in England, and 
ht in the middle they stop because 
e allowed to interrupt a show 
which is not a dramatic show, and they 
which comes on and 
y d of Part One— To Tell the 
Truth” And they put on six different 
commercials in à row, popping them in 
and out as fast as they can. And while 
it's true, I suppose, that advertisers have 
no control, they nevertheless can have 
the right to say, “We're not going to go” 
— а razorblade sponsor is not going to 
have his commercial put in the middle 
of a totally unrelated program; he’s go- 
ing to insist on and get placement that 
he likes. And they do get it in England, 
too. And if enough people stop buying 

program because its rating has dropped, 
in effect the same pressure is put on the 
program to be changed. Now the maga- 
ne concept, it seems to me, is based on 
your unlimited choice to buy a lot of 
diffcrent magazines. But if all you have 
п Americ re three azines and 
that’s it, buddy, that's different. І mean 
how many magazines do you sce on the 
And they deliberately set out to 
appeal to very segmented, restricted 
diences. That's the big problem, I think, 
п television today; that, of its nature, 
by its cost structure, it must cover every. 
body; while PLAYBOY will appeal to 
this group and Saturday Review to that 
group and Harper's Bazaar to a different 
group and Vogue to a different group 
and Partisan Review to a different group 
and Saturday Evening Post to a diffe 
ent onc. television can't afford, it seems 
to me, under the present setup, to go 
after minority audiences, because the 


ШЕ 


stand 


(continued from page 126) 


advertiser who goes after a New Yorker 
type of circulation has to pay Life maga- 
zinc rates for it on televisi 
SELDES: There was а m 
butt of all the jokes i 
name was Edward Bok; he was the edi- 
tor of the Ladies Home Journal, 
oh, boy, we used to laugh like anything 
about the Ladies Home. Journal. But 
Edward Bok said, “Of course we'll gi 
them what they want. But it’s рой 
be of a better quality each у 
year before.” And what you got in the 
Ladies’ Home Journal at the time this 
man took office was the cheapest kind of 
fiction. It is known as hammock, or sum- 
mer, literature. The romantic novel. And 
after twenty years he was publish 
Edith Wharton and a batch of other 
novelists of absolutely first order. What 
he had done was slowly. slowly to move 
up the quality of what he was giving. 
PLAYBOY: Edith Wharton's name figured 
in the recent. Congressional hearings on 
TV, in precisely the context of what 
were now discussing. Newton Minow 
pointed out that “. . . as for Edith 
Wharton's bleak tragedy. Ethan Frome, 
the [ad] agency inquiry was, "Couldn't 
you brighten it up a little? " However, 
Robert W. Sarnoff, Chairman of the 
Board of NBC, once wrote a letter 
to Harper's, citing a year in which 
nearly one third of all weekly magazine 
serials (as well as mass-market paper- 
bound fiction) consisted of Westerns — а 
ratio several times greater than the ratio 
of Westerns to other programs on the 
NBC Television Network." 

CROSBY: But even on a question of popu- 
larity, I don't think that Westerns are 
all that popular. 1 don't think they're 
respected by the people who look at 


was the 
America, and his 


them. You know, nobody is going 
around and asking people — even thc 
people who are looking — whether 


they're enjoying what they're seeing. 
Besides, 1 think that Bobby Sarnoff is 
out of his bloody mind, equating net- 
work television with a bunch of pulp 
fiction. This is really what he's talking 
about. He's not equating it with, sa 
Life and some very big popular mass 
magazines, but with the lowest possible 
junk on the newsstands. What's he doing 
that for? I don't know why they want to 
run a business like that. 

SERUNG: Hear, hear and hallelujah! You 
know, however we slice it, television 
exists in the public interest and it's so 
stated on the statutes that way. And 
the ай that is used is public air. What 
is deliberately overlooked is this major 
point: that in judging the proportionate 
number of intellectual magazines, as op- 
posed to pulp publications, these are 
privately owned, privately supported 
institutions, publishing ventures, as op- 
posed to television, which is supposedly 


in the public interest, owned by the 
people, and there by the suiferance of 
the United States Government. The net- 
works themselves, you know, are com- 
mercial entities, but they owe their € 
isence to a package of laws. The 
apologist analogy is not correct at all. 
SUSSKIND: I’m sick unto nausea with the 
argument of the broadcasting officials, be 
they advertising agency personnel or 
network, of turning to other media like 
book publishing and motion pictures 
and the Broadway theater and saying, 
“Well, look, relative to those. we do a 
really splendid job. I mean, how many 
good books were there last year, how 
many good movies, and how many good 
plays?” That's a specious, meretricious 
argument designed to sandbag the view- 
er or the listener or the reader, because 
those businesses are fully empowered to 


be as bad as they choose. They are pri- 


vate enterprises, to be mismanaged, 
misrun and misdirected at will. Broad- 


casting is a public utility. The broad- 
g franchise is held from the 


Government on behalf of the people of 
the United States. 

PLAYBOY: You шау be interested in New- 
ton Minow's exact words on this subject: 
“The trouble, in my opinion, is that far 
too many licensees do not regard them- 
selves as ‘trustees for the public.’ The 
frequency is regarded as “theirs.” not 
the public's; and, the license iy not one 
to operate in the public interest but 
her to see the greatest financial re- 
turn possible out of their investment," 
CROSBY: You know, Sarnoff came out of 
the telephone business, and this whole 
communications feeling that he has, has 
affected the whole industry, which is 
pretty much like a telephone conversa- 
tion, that he feels is none of his business, 
that his business is to provide a service 
—to give us the best possible commu 
cations system, and what we say is our 
own business — they're selling their facil- 
ities: MCA [Music Corporation of 
America] has almost run off with all of 
NBC's programing now. 

FRANKENHEIMER: [ think the networks have 
abdicated their position as producers of 
shows; they don’t want to do them, so 
they turn them over to MCA. 

SusskiND: I feel Johnny Frankenheimer 
has 


those who has gone on to greener pas- 
tures, meaning motion pictures and the 
theater. There is no greener pasture t 
television if you speak of its potentia 
it influences more people at one time 
than anything else ever 
than all the other media put together, 
and if the thrust of the artist is to affect 
an audience, to influence an audience 
nd have an impact upon it, television 
offers him the most golden of oppor 
tunities. (continued overleaf) 


nvented or 


“Do you realize what this discovery means, Professor Farnsworth? 
It means we can tell the Museum of Natural History lo go to hell!” 
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скозвү: Опе of the things that broke me 
out of television criticism was just the 
sheer sameness of it. 1 think that it's 
almost impossible to write about it co- 
herently even when it’s entertaining — 
Us a very difficult thing to write well 
about, and I've noticed that — well, peo- 
ple like Jack O'Brian are running gossip 
instead of news: Jack Gould is talking 
politics, really, scolding the network: 
‘Ten years ago, the television column was 
one of the most interesting things in the 
papers. Now nothing could be duller. I 
nk television just has to do some- 
g. I really think that they're losing 
audience terribly. 1 meet lots of 
people who say, “Well, I just don't look 
at it any more." It's becoming а medium 
for the shut-ins and children. 

PLAYBOY: Apropos critics and TV colum- 
nists, two comments by the redoubtable 
Messrs. Jaffe and Barrow shed interesting 
t on their plight. Concerning the 
ale has this to say: 
h enormously and 


wh 


ficially incre 
г TV material] is the 
programs no matter 
guished. This is incredible 
prehensible waste. Could Br 
Hollywood conceivably function on such 
a basis? . . . One of the most important 
functions of the program critic is lost 
when the audience cannot respond to a 
favorable review.” Barrow, commenting 
on the sameness of TV fare which John 
Crosby blames in part for the dullness 
of writing about TV says: 
and agency consult the aud 
Programs achieving the highest rat 
gs become stereotypes for imitation. 
Gunsmoke was imitated by 26 programs 
and I Love Lucy by sixteen.” Both men 
attribute the conditions they decry to the 
mres we've discussed. Perhaps John 
Crosby will tell us whether any pressures 
were ever exerted on him by the TV 
dustry because of his critical attitude. 
CROSBY: Well, NBC took all its ádvertis 
ing out of the Herald Tribune, and it's 
out. 105 over a year now that they 
have not advertised in the Herald Trib- 
une. The Messrs. Sarnoff and Kintner 
have still gor the sulks, But I wonder if 
John Frankenheimer ever plans to get 
back into television? 

FRANKENHEIMER: Yes, I will come back to 
television any time there's really some- 
thing that I want to do, and if I can do 
it the way I I really, 
sincerely, love television. I think direct- 
ing live television is the most. exciting 
thing I've ever done. I think it's fa 
more exciting than directing films, but 
it turned out to be impossible, because 
the pressures that were exerted from both 
sponsors and network got to be so r 
lous that we all felt, why are we doing 
this? 1 m can get the same kind 
ol thi 


s the quantity demand 


gle showing 
how distin- 

nd incom- 
adway or 


nt to do it 


an, W 


g with less pressure, with more 
aking films 


nd more money by m 
n by directing TV p 


ys or wri 


FREBERG: In terms of lowering the cultural 
level of the medium, in the area of film, 
I put the greatest amount of blame at 
the feet of a company like MCA, which 
is in a position now of controlling the 
television film busmess through the great 
bulk of talent they represent and the 
shows they own. They're taking the casy 
way out because they want to be sure 
and get the hell out of the office by five 
o'clock, and if they stay and have to sell 
some client or agency on why they 
should buy this show because it's better 
and more intelligent and funnier and 
more sophisticated and more adult, it’s 
ble to take 'em until a quarter to six. 
I think this is the real crux of the 
matter, As I have had 
serve Madison Avenue 
І think one of the um; 
that everybody wants to get the hell out 
of there at five o'dock, they want to 
keep that corner office, and they dont 
want to do anything that would rock 
the boat. That applies to advertising 
agencies and networks, and it also ap- 
plies to the people at William Mo 
and MCA. 

DANN; The point you've just made is that 
with so many of our shows being bought 
from packagers, does that hinder orig- 
ality? It is true that certai agers, 


сс to ob- 
nge, 
jor problems is 


à cha 


at close r 


primarily the film рас have a 
tendency to gamble less than many 
packagers who аге involved with very 


creative, experimental things. But the 
record must show that there are thou- 
ands of packagers— anybody with an 
idea is a packager, lets face it—of 
ideas that come to the network all the 
time: it is up to the network program 
executives to determine for themselves 
which package, which program, they 
want to pick. At CBS there is no par- 
ticular devotion to one packager over 
the other. We go for the show, and one 
of the problems, as I said before, is that 
too much of the product comes from one 


particular area, like Hollywood, and 
there's less of a tendency for experimen- 
tation. We ha new series on the air 


that’s called The Defenders, created by 
Reggie Rose. That is as experimental 
y dramatic show I've ever seen, 
with as high a quality of writing as Play- 
house 90. 

GOODSON; | think that the public will 
tend to pick out the best of the popular 
type of programs. I think that Maver- 
ick, when it was the most popular, hap- 
pened to be a pretty good show. 1 think 
that My Three Sons, the Fred MacMu 
ray situation comedy, is one of the best 
situation comedies on the air, and I 
think that the public found it. I think 
that there is also a tendency to assume 
that the masses of people are . . . well, in 
the slums of Harlem, or in the moun- 
tains of Tennessee — and I'm not talki 
about that as the masses I'm talking 
about the great bulk of people. Wh 
the average t or when a 


as 


indus 


former President of the United States 
relaxes after а day's work, I don't think 
he picks up a copy of The Iliad or 
The Decline and Fall of the Roman 
Empire. Не probably picks up a copy 
of Mickey Spillane or a Western story. 
1 think that President Kennedy's fa- 
vorite author is lan. Fleming. Well, Ian 
Fleming is one of the great English 
mystery writers who writes materia 
which is about on the level of а very 
good television mystery. And a man 
wants to relax. I think that people bas 
cally want to come home — that doesn't 
say that this man on Sunday might not 
like to watch Meet the Press, but who 
is to say that he wants to watch a live 
drama about the spiritual and psychic d 
generation of an elderly widow? I mean 
somebody who worked on the old Philco 
Playhouse called it “Frustration Pla 
house” because some of those dramas 
tended week alter weck to get very 
similar, you sec. Some of them were oi 
standing, and the outstanding ones were 
picked up and some of them became 
fine plays and fine movies. But 1 believe 
the audience picks what it wants and 
must get what it wants except under an 
autocratie system of government whereby 
you say that because this is a public 
franchise, we, a committee, are going to 
is for vou, Mr. and Mis. 
nd we are going to decide what's 
right for vou" — the way а college de- 
cides what is right for freshmen to study 
setpes: But I say vou сап put before peo- 
ple cert gs and they'll wy them. 
Now the great example — although it is 
a litle bit inflected by the fact that peo- 
ple think it’s highbrow to listen to high- 
brow music or, you know, it’s chic — but 
the fact is that about 1929 or so, Bill 
Paley [of CBS] said we ought to broadcast 
the Philharmonic. They said, “You're 
crazy, there's no audience for highbrow 
music" He said, "Then we ought to 
create one.” At the end of five years the 
Philharmonic had ten million listeners. 
And such ardent listeners that when 
CBS proposed to shift the time — that is, 
do it by delayed recording — they got a 
furious protest and had to go back. Now, 
to the other side, I'm not really basically 
defending the networks. The other side 
when I pointed this out — and I 
think it probably was to a CDS executive 
— if you can say, as 1 think you jolly well 
can, that you have created. an audience 
of ten million for symphonic mu: 
have 


‚ you 


also created the ten million aud 
ence for the daytime serial, At th 
point, they say, "Oh, but God, no, we're 
only just satisfying a demand." Well, 
that’s nonsense. They created those di 
mands that they satisfy. Th 
where It isters a 
it's not that they create the 
programs; they create an audience — and 
we've got to see to it that this audience 
has integrity and character. The audi- 
ence 


can 


ger of bi 


g cut down to 
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“Must you be a damn cowboy actor 24 hours a day?!” 


the size, not of the individuals who 


write the show, but to the size of what 
the 


commercial necessities thin 
to demand. 
DANN: I do not be 


they 


ve in giving the audi- 
«pect to find. I do not 
t's television's responsibility. 
n's responsibility is to do the 
most stimulating, exciting programs pos- 
sible and, if possible at the same time, to 
do something that's important. 

sussKiND; Television has become almost 


an essential of every home. There are 
America than 


more television sets in 
there are bathrooms. That bei 
the television. set has c 
plaything, and it’s become an important 
part of American life. Now, it’s a public 
utility and it cannot be mismanaged at 
will except on pain of suspension of 
the franchise; and, again, the compari- 
sons with the other media are simply 
not valid. If there were no good books 
published at all this year, it would be 
a scathing indictment of the book pub- 
lishing business, and the public could 
really feel put upon, but it has no re- 
course. It does not own the book pub- 
lishing business. It owns the 
nd should insist on minimum standards 
and minimum balance and intelligence. 
соорѕом Well, I just want to say th 
In the Esquire case of many years ago, 
the Post Office Deparunent wied to 
withdraw second-class mailing privileges 
from Esquire, saying that when the 
Congress gave a special dispensation to 
traturé and magazines it was their 
intent to do this to uplift and educate 
and help the public; that Esquire — 
which was at that time slightly unre- 
spectable — was so obviously not what 
Ше Congress had intended, that they 
shoukl not have the privileges of second- 
class mailing. "The Supreme Court, in 
its decision, said that the moment. any 
group, any committee, anywhere in 
America, can start to decide what is or 
not literature, this is the be; 
of the end; and therefore Esquire con- 
tinued to receive those privileges. To 
me, this is identical: just as the Govern- 
ment gives a special economic benefit to 
all magazines, unless they are just openly 
obscene and violate the law. there is a 
public franchise for broadcasting. But 
the moment the Government or апу com- 
mittee says, “This is not enterts т, 
this is not good Гог you," that, too, is the 
beginning of the end. I'm trying to say 
that the analogy is between the Govern- 
ment saying that Esquire was below 

and the 
ıt today, through the FCC, 
ag to say that there is a vast waste- 
nd that we necessary, 
ally— discourage by pressure things 
which are not literary, which are not 


irwaves 


standards in literary fashion 
Govern 


must — 


good for the people. Magazines are a 
public franchise. If the Government be- 
с today full 


| to charge any magazi 
mailing costs, it could put it out of bu: 


ness. It's like the subsidization — the un- 
derwriting — that they do for airplanes. 
The cost of mailing a magazine might 
be seven cents. Instead. it goes through 
the mail for, let's say, two cents or one 
cent. That cost is all being borne by the 
Government. This is the basis on which. 
the Post Office Department took the 
case to the Supreme Court — why should 
we, the taxpayers, underwrite magazines 
which are obviously not literary, whe 

the intent of the Congress was, by giving 
this special privilege, to incr 
standards. So the FCC said, why should 
we permit poor programs on publicly 
owned airz 

PLAYBOY: While there is theoretically no 
nit to the number of magazines which 
y be published, there is а physical 
limit to the number of channels the 
airwaves n carry. Some clarification 
of what this entails may be useful her 
‘The Supreme Court has been very clear 
on the subject, stating: "Facilities are 
limited; they are not available to all 
who may wish to use them. . . . Congress 
acted upon the knowledge that if the 
potenti ‚жеге not to be wasted, 
regulation was essential.” Reference was 
to the Radio Act of 1927; Newton 
Minow applies the same а to TV, 
since the same limitations exist. Louis 
Jaffe expatiated on the matter this way: 
ven the monopoly situation, TV 
under responsibility to approximate the 
variety that could conceivably emerge 
from pure competition, and so must in- 
clude something for all tastes. . . . Why 
should TV have such an obligation 
when its cultural siblings — the theater, 
the cinema, the newspaper, the maga- 
zine —are free? It is often said that 
because TV is given a license to use 
public property — the air waves— it can 
and should be required to the 
public. I do not find this convincing. 
In my opinion the responsibility of the 
licensees rests on the present limited 
number of frequencies. Were it possible 
for anyone to broadcast I can see no 
reason for imposing any responsibility 
on the broadcaster different from that 
which it would be appropriate and con- 
stitutional to impose on the other com- 
munis We might add to 
this Newton Minow's quite succinct 
statement on the subject: “The Com- 
mission requires applicants to set out 
their programing proposals. We ta 
those proposals seriously whenever we 
grant a license. И the applicant did 
what he said he would do, there ob- 
viously can be no controversy between 
him and the Commission at thc time of 
renewal But if hc fails to honor his 
own application for rcasons of business 
expediency, then this constitutes. bad 
faith on the part of the applicant. Then 
there is going to be a controversy, and 
the issue between him and the Commis- 
1 not be programing — it will be 
acter or fitness to be a licens 


сз. 


serve 


ations medi. 


е 


sion wi 


his cha: 


selves: I love the question raised there, 
*s really a beauty: the real function of 
the FCG. An applicant says, “I will do 
this...” and he is otherwise qualified. 
They say go ahead. Then the applicant 
does what he can or what he wants to 
do or what makes the most money. Up 
to now, when the man came up for re- 
newal of license, the effect was this: like 
a little boy coming home with a report 
card from school. Papa says, "Have you 
been a good boy?" The kid says, "Sure, 
Ive been a good boy." Papa looks at 
the report card and says, "You haven't 
been a good boy." So the child says, 
"What should I do to be а good boy? 
And then the FCC says, "Catch тє 
interfering with your freedom." Now, 
at the time that the first hearings oc 
curred about two years ago, I think two 
things were said that were of extreme 
mportance. One was said by Paul Lazars- 
feld. the greatest sociologist 
working on broadcasting He said — he 
was constantly saying— that you can't 
decide what's a good program. In fact, I 
think it was James Thurber who said, 
suppose that Jack Gould and John 
Crosby disagree as to what's a good. pro- 
gram — what do we do then? What. Laz- 
arsfeld said was, look, of course you 
cannot say а program, but, he said, "If 
you will give us a little time and the 
Services of some five or ten pcople, we 
will be able to set down standards of 
programing as a whole which will be 
acceptable to 99 percent of the people in 
the United States." This is one of the 
boldest statements ever made; of course, 
th did nothing about it. The other 
statement that I found interesting, I 
made myself. Which was that — we were 
talking about coming up for renewal of 
license — what 1 wanted to do was to 
have this “talking! every station 
should put on the air a discussion of what 
it has done last week or, say the last two 
wecks. Station WCAU in Ph 
done this — they've brougl 
group that really represented the people 
What do you thi 
ve done?” And they're doing it every 
month. They come in and they say, "Why 
did you put on this progra id 
why did you put it on at th ne, 
and why did you cancel this program? 
And so forth. Once the management 
came off beautifully because а man sa 
“You had a great progi 
you threw it off.” What really happened 
was, it went off only for the summer, and 
they're going to do it every week instead 
of every month. I do not give one hoot 
either for the FCC or a few intellectuals 
that criticize television, 1 want a mir 
mum of five million people to be actively 
critical. One thing I want to do. for 
stance, is to have the material of br 
casting, particularly television, studied in 
a school, and not only if somebody puts 
on Shakespeare. I would sacrifice the 
reading of Ivanhoe, writing a report on 


who is 
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Ivanhoe, if students in every school in 
the country would write a report about 
Have Gun, Will Travel or Maverick. 
I want to go bcyond that into colleges 
when you begin to study the nature of 
the mass media, If we had a GI Bill 
which said, among other things, that 
one course you've got to take, or you can. 
take, is The Mass Media, we would now 
lave these five million. families who 
would be critical of what they're get- 
ting. Thats the only way you're going 
to have anything worth getting, by hav. 
ing people want more and more and 
more than they're getting. 
DANN: Yes, that's right, but | think that 
you educate, you don't educate 
just for television. You educate for their 
ppreciation of books. Broadway the- 
ater, music, movies, conversation. You 
can't really raise the level of taste 
just for television. If you raise their 
levels as human beings, then they're in- 
terested in better things in every branch 
of living, not just television. I think that 
television docs have a profound influ- 
ence upon how people react and think, 
and I think conversely that people have 
profound impact on what they see. 
But television will not improve because 
the Government tells us to do some- 
thing. Or because of the influence of 
-television. Or because of certain ad- 


when 


yertiser demands. Television only im- 
proves when somebody has an exciting 
idea, and that exciting idea can come 
from many places—from a producer, 
from a writer, from a bureaucrat, from 
a packager, from anywhere. And then 
the networks must have the init € to 
develop it, to spend the money and to 
put that program on the air. I do think 
it & one general rule that we should 
aim up rather than down in our pro- 
graming — that we should try for things 
which make people better than if they 
had not looked at the program. And 
that’s our responsibility. But none of 
that comes by legislation; none of that 
comes from ordering it. It comes from 
aggressive zeal of creative people doing 
their best in a creative environment. 

FREBERG: I wrote an hour script which T 
read to NBC and which they didn't go 
along with. They said they would put it 
on in the summer, and I wouldn't go on 
in the summer. But then Newton Minow 
made his vast wasteland speech, and the 
next y I went in to ABC and I read 
this script, and everybody was standing 
around mopping their brows, saying, 
“My God, you know. it looks like we're 
going to hi -" And 
they accepted the script, and within 
about 48 hours, they sold us time for 
The Chun King Chow Mein Hour on 


the eve of the Chinese New Year. Every- 
body was kind of shaken up by what 
Minow had said. 

susskinp; I challenge that the whole 
flurry was caused by Minow's speech, 
Minow's speech capped a rising crescendo 
of protest. Ahead of it, I believe, was 
Senator Dodd and his subcommittee in 
the Senate investigating the undue pro- 
portion of violence on television. Along 
h that was Senator Magnuson's inves 
tigation of the rating systems. And pre- 
viously, Representative Oren Harris held 
hearings haying to do with the morality 
of broadcasting. Responsible writers in 
the press, responsible ministers, respon- 
sible teachers and educational authori- 
ties had been mounting a barrage of 
cism that preceded the Minow speech 
which he said, by indirection, “The 
FCG has not been doing its job here- 
tofore, has not been sufficiently vigi- 
lant, sufficiently disciplining, sufficiendy 
tough, and there’s a new world a-coming, 
boys, you'd better get with it because 
we're starting to stare at you very closely. 
CROSBY: Mr. Minow's statement was 
promptly squashed by Congress. If you 
look into it, you'll find a good many 
Congressmen own television stations, or 
own parts of television stations. And 


even those that don't own them are very 


responsive to the pressures exerted on 


them by the television-station owners in 
their own home towns. In the case of 
ng. just haven't got a 
representative government, we h 
government by pressure group. I think 
Congress has a great deal to answer for 
in trying to circumvent the FCC. But 1 
think there has been such a mass of 
criticism, that Minow's statement — 
though it was jumped on by Congress — 
has caused a great deal of soul-searching. 
SUSSKIND; I would just like to be opti- 
mistic for the first time in years. I feel 
that the fall of 1962 is going to see a 
resurgence of quality — the season after 
this, because this season's programs were 
committed before the storm broke — a 
rth of television and a use of tele- 
ion in some kind of sanc, intelligent, 
balanced way that we haven't had since 
the very early days of television in 1951, 
"52 and '53. I think the broadcasters are 
self-conscious. І think they feel that 
they've erred. I feel that they now sense 
that the pursuit of the biggest buck is 
damaging to our public, damaging to 
our county, damaging to our national 
intelligence, and I think they are going 
to seek to right it. It’s the first time I've 
felt optimism in a long timc. 

Ptaysoy. We might end on that opti- 
mistic It's true, not all of you 
share David Susskind's sanguine prog- 
nostication, but we seem agreed that 


broadca we 


note. 


there are signs of a bi through. if onl 


in the industry's new posture of agoni 


ing selkapprz 
been suggested, outside forces may have 
precipitated it. The old fatcat com- 
placency appears to be gone; the public 
is more than ever aware of TV's poten- 
tialities and its shortcomings. The pros- 
pect scems to be for better programs and 
programing the scason after this; as 
with public opinion, so with TV fare: 
there is an inevitable time lag. 

John Grosby, never a punch puller, 
concluded comments with an asser- 
tion that in TV, soul-searching is already 
in progress. Mike Dann— who might 
ve been expected to defend the net- 
work record — conceded йз goofs, pre- 
dicted its improvement. John Franken- 
heimer, though highly critical of today's 
TV practices, asserted his love of the 
medium. Stan Freberg's ruefully delight- 
ful descriptions of the vicissitudes he's 
survived, concluded with his stated be- 
licf that the TV moguls are all shook up 
— for their ultimate good and hence for 
ours, M. Goodson expressed his faith. 
in the public's preference for the best 


1— even though, as has 


of the popular programs. Gilbert Seldes 
improve- 


voiced his belie in gradu: 
ment, as opposed to sudden chz 
Serli 

the industry cherishes one of 
origi ical. craftsmen. 


$ is living proof that eve 


In our discussion, TV has had a rough 
time of it— but the very passion of the 
attack is testimony to the degree to 
which you gentlemen care, and with that 
kind of caring among those so directly 
involved, there is reason for hopefulness. 
Yet the best summation of this discus 
ion may well be embodied in the fol- 
lowing words from a document just one 
year old this month. The Report of the 
Presidents Commission on National 
Goals, which was submitted to President 
Eisenhower on November 16, 1960, says: 
“The American system of broadcasting 
is deeply entrenched and is founded on 
the rock of freedom from Gov nent 
interference. It is not, however, beyond 
critical examination in the light of its 
performance, It is too casy to say thar 
the people are getting what they want. 
The fact that large audiences be 
attracted by fourth-rate does 
not acquit the broadcasting companies 
or the Government, which ha ulti- 
mate responsibility for use of this valu- 
able and scarce resource, from asking 
whether the public interest is bein; 
quately served . . . Thus far, tele 
has failed to use its facili lequately 
for educational and cultural purposes, 
and reform in its performance is urgent." 
Gentlemen, thank you. 
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LAST SMILE 


Bewildered, Finlay mimicked him, and 
the chaplain droned on in a convincing 
monotone about salvation and redemp 
tion, When he was through, be beamed 
at the prisoner and took his leave. 

Finlay didn’t see the chaplain again 
until late that evening. This time, there 
wasn't any hesitation about admitting 
the chubby little man to his cell. As soon 
as he was inside, Finlay whispered 
hoarsely at him: 

“Listen, I gotta know 
sent you? Willie Parks?" 

“Shush,” the chapl 


Was it Willie 


ns 


id nervously 


looking at the strolling guard. “Let us 
not speak of earthly matters . . . 
“It is Willie,” Finlay breathed. "I 


knew Willie wouldn't let me down." As 
the chaplain opened his little black 
book, he grinned and leaned back on 
the cot. “Go on, pal, I'm listening.” 


“The Bible tells us to have courage, 
my son,” the сарі meaningfully 


“The Bible tells us to keep faith in our- 
selves, our friends, and our Lord. Do 
you understand? 

"I understand," Finlay said. 


(continued from page 103) 


"That night, he slept well for the first 
time since his imprisonment. In the 
morning, he asked for the chaplain 
again, and the guard raised an eyebrow 
at the sudden conversion. When the 
little man arrived, Finlay smiled broadly 
at him and said: “What's the Bible say 
this morning, chaplain 

"It speaks of hope,” the chapl. 
ely. "Shall we read it together?” 
Sure, sure, whatever you say." 
rhe chaplain read a lengthy passage, 


said 


and Finlay began to stir resdessly. Ther 
just as he was about to explode with 
impatience, the chaplain handed the 


small book saw the 


written mes: 


over, and Fin 
age in the binding: 
werything's set. 

plain smiled at the prisoner, 
shoulder, and called the 


The c 
patted 
guard. 
On the beginning of what was officially 
his last day on earth, Finlay was visited 
by his attorney, a small man with a 
nnially moist upper lip. He had 
g to offer in the way of hope for 
commutation of the sentence, and Finla 


“We were going to be married in the spring, 
but his wife turned out to be a poor sport." 


gathered that his visit was merely to 
satisfy the contract. He seemed sur- 
prised by the condemned man's congeni- 
ality, a sharp contrast to the hostility 
he had shown before. |n the afier- 
noon, the prison warden came by and 
asked Finlay again if he cared to reveal 
the name of his accomplice in the 
murder of the storekeeper, but Finlay 
merely smiled and wanted to know if 
he could see the chaplain. The warden 
pursed his lips and sighed. At six that 
cvening, the chaplain returned 

“How's it gonna worl Finlay whis- 
pered to him. “Do I crash outa here, 
or——" 


“Shush,” the little man warned. “We 
must trust a Higher Power." 

Finlay nodded, and then they read 
the Bible together. 

At ten-thirty that night, two guards 
entered Finlay’s cell and performed the 
ly duties of shaving his head and slit- 
ng the culis of his trousers. The cere- 
mony made him nervous, and he began 
to doubt that his escape was ordained. 
He started to rave and demanded to see 
the chaplain; the little man appeared 
hurriedly and talked to him in quiet, 
firm tones about faith and courage. As 
he spoke, he placed a folded slip of 
paper into the boys hands: Finlay 
swiftly hid it under the blanket of his 
cot. When he was alone once more, he 
opened the note and read it. It said: 

Last-minute escape. 

Finlay spent the rest of the time tear 
ing the note into the tiniest possible 
shreds and spreading them around the 
floor of the cell. 

At five minutes to cleven, they came 
for him. The two guards flanked him 
and the warden took up the r The 
chaplain was permitted to walk beside 
him all the way to the green metal door 
at the end of the corridor. Just before 
they entered the room, with its silent 
audience of reporters and observers, the 
chaplain bent toward him and whis- 
pered: 

“You'll be meeting Wil 

Finl; 


soon.” 
y winked and allowed the g 
10 lead him to the chair. As they 
strapped him in, his features were calm. 
Before the hood was dropped over his 
face, he smiled. 

Alter the execution, the warden asked 
to see the chaplain in his office 

"I suppose you heard about Finlay's 
accomplice, Willie Parks. He was shot 
and killed this afternoon 

“Yes, I did. Rest his poor soul. 
how Finlay took it all so 
calmly. He was а wild man before you 
started working on him. What did you 
do to that boy, chaplain? 
put his 


ards 


gether, his expres 
“1 gave him hope, 


he 
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NORMAL MAN 


(continued from page 88) 
stocked his acres with blooded herds and 
n to breed cattle. He rode about on 
К Il, powerful figure, 
(d the outdoors seemed to diminish his 
size. It was only in houses that he seemed 
immense. He built a house in which ev- 
crything was sciled to his height. H 
lived alone on the ranch and his pre 
had the ene 
most their strength, and 
he soon mastered the techniques of 
ranching and began to make moncy 
on his own. The men he met in the 
«аше business showed litle surprise at 
his towering figure and he felt that he 
them on an equal basis 
nds as well as money and 
considerable period he found him 
self almost. satisfied. 

The only incident wh 
satisfaction concerned a girl. After he 
had been in the cattle business for about 
two years, he went to Kansas City to 
the Grand National where he was in- 
vited to dinner by one of the members 
of the commission who bought his steers 
He met there the daughter of the 
house — a pretty, slender flibbertigibbet 
of twenty named [cani Ray. 
who automatically head 
when he went through doors now and 
hardly remembered his conspicuousness 
unless it was brought forcibly to his at 
tention, was instantly taken with Miss 
yers, who, with the impeccable man 
ners of a and well-rsined 
young woman. made no overt show of 
curiosity when she looked at him. 

He had never permitted himself to 
think of a girl during the difficult times: 
he by now attained a composure 
which made him brave enough to seck 
out J During his stay in 
Kansas City, he took her to various func 
tions and she seemed to find pleasure 
in his company. In her small, light head 
there was probably some perverse pride 
in having humbled a giant and she liked 
to be seen leading him around. 

Ray, who insisted to himself over and 
over every day that he had made himself 
a normal man, eventually made the mis- 
take of folding Miss Sayers in his long, 
powerful arms and kissing her. He was 
on the point of asking her to marry him 
when he looked at her face and saw in 
it such revulsion as shook him with 
horror. He let her go abruptly, fled the 
house and went back to the ranch where 
he brooded for a month upon his bleak 
fate. He then began to patiently rebuild 
his self-confidence and пу to get back 
his sensations of normalcy. In time he 
ple to forget all about Jeanne 
person. What he could not 
a ol her lips 
and the warm scent of her hair. 


t stallion — a 


was spectacular 
five men 


was meeting 


h marred this 


Sayers. 


lowered his 


well-bred 
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He knew then that he was terribly 
loncly. 

From the crater of his loneliness he 
hit upon the notion of the romantic 
quest. He decided that he must find a 
woman to marry, and he determined 
that she should be of approximately his 
ature. 

At first this idea struck him as ridicu- 
lous and quixotic, but then it 1 
tease and plague him. All day 
work, he conjured up visions of a wife 
waiting at the house for him. 

He started to plan. He went about it 
awkwardly at first. He feared and ab- 
horred publicity and he did not know 
how to organize a search. He began to 
frequent freak shows and 
theaters and to cultivate the tatterde- 
malion hangerson of circuses. He was 
appalled at some of the th 
and while he m 


La wo 


sight — 
addled middle 
shew 
interest revived and 


gross enormous 
woman of je with а 
hairy chin. For 
repelled, but then hi 
he began to pursue his search again. He 
asked all these outcasts with whom he 
had become acquainted if they knew 
of any tall women and tracked down 
ny false clues. He consulted news- 


who was зіх-Геег-е 
ntroverted, complaining, diab woman 
nd he found that he could not even 
k of her with friendl k 
He realized then that there was more 
to his search. than mere size. He was 
looking for someone to fall in Jove with. 
There are few men who set out de- 
liberately to fall in nd those who 
do must leave a certain amount of the 
procedure to chance. Raymond Terris 
could leave nothing to chance. He was 
not only seven feet and four inches tall, 
ad thoughtful 
and he was obsessed by his idea. He 
took to traveling, especially 
primitive regions of the United 
searching for legendary types. He 
haunted musical comedies and nightclub. 
revues, hoping to find some languorous 
showgirl who came to his shoulder. He 
stared at Wagnerian sopranos and wen 
to swimming meets and to women's 
athletic events. The embarrassment that 
ns cost him can hardly be 
calculated. Still, he did not give up. 
He first heard about 1: 
quite ordinary way. He was return’ 
from one of these discouraging jaunts 
when he came down with a sore throat 
in ago and went to a doctor who 
was a stranger to him, As was to be ex. 
pected, Dr. Menard commented upon 
his extraordinary height, with the clinical 
curiosity of a physician. Ray, who had 


ме 


n the 


been so frequently thrown with 
medical profession, had lost hi 
tivity where doctors were conc 
discussed his case quite frankly. 

"Your parents, I take it, were of aver- 
then?” 


mother is inclined to be dumpy 
“I know of but one simi 
incipient giantism. A girl . 
“A girl?” Ray said. "How old?" 
“She was about fourteen wh 
her as a Dr. Men 
"Lived in Minnesota. Daughter of H 
prominent citizen up the 
and mother brought her here 
seven or eight years apo. She must bc 
about twenty-two now." 
"There was nothing vou could do?" 


“I can 


“There was nothing anybody could 
do. It was unfortunate. Fxcept for her 
great size, she w pretty child. Pretty 
and intelligent 

"Yes" Ray said. "It is unfortunate. 
Have you scen her since?" 

"Once," said the doctor. "I met her 
and her mother in Marshall Field's. Of 
course, her life is miserable when 
she appears in public. People follow her 
her. But I suppose 
to come to the city occasionally. 
nd clothing madi 
Ray said. His heart. twisted 
he thought of the small 


"She seemed cheerful enough," the 


doctor continued. "I stopped to speak 


promise you one thing — you'll never work in 
another Cecil D. Goldfarb Universal Epic Production!" 
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to them and she laughed and chauered 
like any other young person. I couldn't 
help being struck with her real beauty, 
mphasized by its dimension. She was 
beautiful, only larger than life. Like опе 
of those goddesses whose pictures you 
used to see in the mythology books. Or 
Brünnhilde, maybe." 

Ray experienced а rush of fantastic 

itement. He felt, inexplicably, that 
search had at last been given direc- 
tion. He was shy about speaking further 
оп the subject with the impersonal doc- 
tor, nor could he bring himself to qui 
him for particulars. Her name was Beck 
and she lived in Minnesota. 

Ray didn't go home. He made ii 
quiries at Chicago newspaper offices 


id 
consulted а few files in the library, lo- 


cated the address of Hardy Beck and as 
s he had recovered from his cold, 
n and went to Minne- 
sota. gistered at the Palace Hotel 
in the small city where the Becks lived 
and sequestered himself in his room for 
a day, trying to think how he could ac- 
complish his objective in some dignificd 
manner. Or at least, that was his 
rationale. In reality he was frightened 
па overstrained, for he did not feel 
that he could bear another failure. 
Hunger at length forced him to the 
hotel's dining room, where he got into 
the usual conversation with the startled 
ет. 
ou any kin to the Becks! 
ed. 


He г 


w: 


the w 


"What did you say?” Ray asked. 

“It's none of my business,” the waiter 
said. "But you being so tall. 1 thought 
vou might be related to Laura Beck." 

“Laura,” Ray said softly. "Laura 
Beck." It seemed the right name for her. 
Jo, I never met her. 

"She's a pretty girl, 
“Or she would be if 
embarrassment. 

“Is she here now?” Ray asked. 

"Sure, saw her yesterday. Can't miss 
her" the waiter said sheepishly. 

Ray paid his check and went upstairs 
to sleep fitfully on the diminutive hotel 
hed. He could no longer postpone his 
mission. Tomorrow, he would have to 
find ont. He took the address out of his 
pocket and stared at it, as if it sealed his 
fate. The following afternoon he dressed 
with explicit care and started for Hardy 
Beck's residence. 

He had imagined many versions of 
this encounter, but still he felt unpre- 
pared. His mouth was dry and his heart 
pumping. It was a bright northern after- 


the waiter said 
" he paused in 


noon. His grotesque shadow fell before 


alk 


him on the as he turned into the 
Beck gateway. 

She came toward him as if she had 
been expecting him. She had been cut- 
ting flowers and she was holding a basket 
filled with great ragged dahlias. She had, 


as Dr. Menard had indicated, a beauty 


for someone? 
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"Sheer existence is such a gas, it almost 
drives me out of my skull, тап!” 


He swallowed and nodded. It was the 
first time in many years he could remem- 
ber having looked straight into another 
pair of eyes. 

At the end of six months they were 
married. Whatever misgivings the elder 
Becks and Terrises felt about such a 
match were swept away by the ardor of 
the principals. The only thing that ever 
marred Rays courting was the hint of 
gratitude in the depths of Laura's eyes. 
Otherwise, he was as nervously happy аз 
any bridegroom and congratulated him- 
self that he enjoyed all the premarital 
doubts and misgivings of the average 
man. He looked forward to the content- 
ment which went with the married state. 

They spent an idyllic honeymoon, for 
while there was no great backlog of 
shared experience, the whole psychology 
of rhe minute minority which they repre- 
sented made them closer to each other 
than most people ever get to be. He saw 
that she took pride in his physical ap- 
pearance, just as he did in her noble 
looks, and they gave to cach other 
mutual self-confidence. Ray was more 
and more persuaded that he had reached. 
his coveted goal, but still he was never 
quite sure. 

He did not recollect when he first be- 
gan to feel restless. He found it hard to 
rationalize this development and guarded 
his emotions closely. They had been 
married about two years. Laura was as 
devoted as ever. Happiness had made 
her face lovelier. The sense of close com- 
panionship had not faltered, and when 


she stood beside him, her shoulder touch- 
loneliness subsided, 


g his, his Still 
there was something missing. 

Laura was sensitive to this change, 
and frightened. She redoubled her ef- 
forts to please and pla 

The shaft of thought which shattered 
his carefully constructed universe struck 
him like lightning felling the great tree. 
It happened on an evening in early 
spring. He remembered that the room 
was full of vases bearing great branches 
of plum blossoms that she had put there. 
They had a vague, wild scent. Laura, 
whose anxiety had caused her to dress 
with unusual care, was wearing a dull 
blue dress that became her coloring. She 
had been playing the big, concert grand 
piano when he came in, but she stood up 
and moved toward him, preternaturally 
tall and beautiful, with all her love 
reflected in her face. 

“I will never be unsure of her," he 
thought. "I won't have to struggle. No 
other man — would he interested. 

He could not understand why he was 
so shaken by this realization, feeling that 
nothing would ever be the same again, 
and that he had lost the battle for 
normalcy. In reality, he had never been 
nearer to the secret, 


cate him. 
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AGORAPHOBIA 


(continued from page 86) 
and I decided to promote Jonathan Silk 
in this television medi: 
authority on agoraphobia, a claim I was 
reasonably sure no other Hollywood 
television writer could make, so we did 
not have to worry about competition. 

I arranged for him to meet with the 
people on The Untouchables. For a 
while I sat quiet in the corner and let 
him hang himself with his nutty prem- 
ises, one about a bootleg king who had 
such a soft spot for Beethoven that he 
insisted on going to a concert at Car- 
пеше Hall суеп though he knew all the 
members of the enemy gang were spotted 
in the Diamond Horseshoe with tommy 
guns, another about a gangster’s moll 
who was an expert artist and made 
the plates for a counterfeit ring and the 
plates were perfect, only she ruined the 
whole operation by working her initials 
into the design because as an artist she 
had the urge to sign all her works. When 


foremost 


the situation looked hopeless I spoke 
up. saying, “Jonathan, what about th: 
other premise, the one you worked up 
specifically for The Untouchables?” 
Jonathan looked me up and down 
h no detectable love. He said, “What 


. "You know, the agoraphobia?” 

Ah,” he said. “That, Yes." He looked 
me from down back to up, finally turned 
to the ring of deep-freczed faces around 
the table. “I forgot, gentlemen, there's 
this idea I саше up with specifically for 
your show, it has to do w 


h a gunsel of 


the Thirties who suffers from agora- 
phobia, the fear of open spaces. Let's 
sce. Yes, this is how it goes. This gunsel 


is in the penitentiary on a five-to-ten 
rap for safebreaking. He's got a fortune 
оп the outside, the 


si loot 


ashed away 
from the last job he pulled, and his pals 
want to get him out so they сап make 
him produce this loot. but he won't 
budge from prison, he likes it there be- 
cause he's cooped up behind walls and, 
as 1 say. he 1 s, needs them, he 
has a bad case of agoraphobia, His pals 
hire a smart mouthpiece to spring the 
gunse! but he won't even talk to this 
man, he doesn’t шал! to be sprung. The 
lawyer is very smart, he studies the rec- 
ords of the gunsel’s trial and finds a lot 
of improper procedure there, he draws 
up a brilliant brief and the court has no 
recourse but to free the gunsel. Now, 
lets see, the gunsel walks out of prison, 
rather, they push him out, and his pals 
are waiting for him, it's a tense situati 
you can see what complications ¢ 
velop 
His voice trailed oif. The chief execu- 
tive producer, no, it was the associate 
story consultant, pursed his lips and w 
through the motions of gulping as if 
swallowing something bad, then said, 
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his cyes on the light fixtures, "Its a 
highly unusual premise, Mr. 
would say that. We face a certain dif- 
ficulty with psychological material like 
that, though, our format is more on the 
dramatic action side and this premise, 
well, it leans just a straw to the clinical, 
T'd say that, your gunsel has a problem 
that, while fascinating, would be hard to 
dramati: 

I took him to see the June Allyson 
Show people. He went through his whole 
repertory, from the hotrod mama and 
the gratuity beatniks to the Madison 
Avenue bigamist and the counterfeiting 
lady artist who signed all her works, and 
the people looked hurt, positively hurt. 
So I spoke up from my corner again, 
saying. “Jonathan, haven't you left out 
the special idea you worked out es- 
pecially for this format?" 

He looked at me with narrow eyes 
and said hopelessly, as though he knew 
what was coming, “Uh, what idea?” 

"You know," I said. “Agoraphobia? 
Remember?" 

He took a deep breath, lowered his 
head, and began to mutter, “Indeed. 
Yes, Of course. Don't know how I over- 
looked it. Let me see now, yes, this is 
one I thought of especially for your 
family-type format, it's about a man who 
suddenly develops a bad, very severe 
case of agoraphobia, that's a fcar of open 
you know, it’s so bad he has to 
home from work, step 
outside, he just stands at the dow 
and looks out, then, one day, let's se 
he’s alone in the house, that’s it, his wife 
has gone shopping, he looks out and sees 
his two-year-old son; the boy has just 
fallen in the pool in the back yard and 
he can't swim; theres nobody around, 
unless this man can steel himself for the 
ordeal and hurry outside . . 

He ran out of breath and just sat 
back and looked at the people. They 
Jooked at him as if they had never had 
any breath. Finally one of them said, 
“It's good, it's very good, but is it tele- 
vision?” 

“If it's not television,” Јо 
“I can't imagine what else it could bı 

“I think, Mr. Silk,” one of the story 
editors said, a fellow who looked a little 
drunk, “I think you'd have a more 
playable idea if the pool was indoors 
and your hero, the 
who couldn't swim, and he falls into the 
pool and his two-year-old son, who is 
an Olympic swimming champ, has to 
jump in and rescue him. The problem 
there would be, of course, that the small. 
son has 2 psychological quirk, too, not 
agoraphobia, of course, claustrophobia, 
so that he's afraid of walls and has to 
spend all his time out of doors, and 
when he looks in through the picture 
window he sees his agoraphobic father 
drowning in the indoor pool but he 
can't force himself to go inside. But 


than said, 


father, was the one 
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that’s a rather different approach and 
1 certainly don't want to seem as if I'm 
rewriting your stuff.” 

As I said, this man had the earmarks, 
marks all over, of being drunk, and from 
the way his associates avoided looking at 
him, the they made their 
mouths grin too wide as they looked 
away, 1 had the definite feeling that he 
would soon be writing book reviews for 
the L.A. dailies, maybe spelling Todd 
Hammermill A mocker like that gets 
cut down fast in this billion-dollar in- 


from 


afternoon I drove Jonathan up 
the Hollywood hills to a high point on 
Mulholland Drive and we sat there 
looking down at the smogged-over geom 
etry of the Hollywood busin on the 
south and the population-exploding San 
Fernando Valley on the north. 

"I don't get it,” I said. "I've tried 
to sell you with this agoraphobia theme 
everywhere in TV, from Revue to Four 
Star, from Metro to Warners, from Ziv 


to Cooga Mooga, and it’s thumbs down 
everywhere.” 
“Jerry,” he said, “listen, Jer, you're 


beginning to scare me, you positively 
are. You thought I was parodying the 
television arts, though all I was con- 
scious of was a big effort to think their 
way Then Todd Hammermill caught 
it from me and he began to parody his 
job without knowing it. Now, I swear 
to God, you, with this obsession of yours 


about selling me as ап expert on agora- 
phobia, you seem to have caught the 
disease, too, and if my agent begins to 
parody them the way I appear to be 
doing then I'm lost, ny head begins to 
spin, I'm about to faint. 

Jt was the most unjustful accusation 
that had ever been made against me by 
anybody, friend or foe. 

Listen, Jonathan,” I said, "I keep 
bringing this agoraphobia premise up 
because І believe in it, I consider it a 
distinctly human theme with a lot of 
immediate audience identification value, 

t and you as a 
ne isn't Jerry Willens. 
will go." 


suddenly it's Jona- 
than Silk, I look at you this minute a 
see myself in a black mohair suit and 
pointy Italian shoes and I tell you, the 
sight is driving me mad, mad.” 

1 started up the car. "Nobody can 
stop me. I'm going to sell agoraphobia 
and not short.” 

“Jerry, you're cutting both our throats 
with one stone.” He made the groaning 
noise again. "Now look what you've 
done, you've got me talking like you. 
ades are dissolving 


The next thing that happened, Ziv 
announced a new TV series called The 
Wild Blue, which was to be all about 
the first explorations of men. specific- 
ally, Americans, into space. I drove 
Jonathan right over to the Ziv studios. 
I had briefed him on the format of the 
show and he had put some solid thought 
into ideas to fit their story needs. 

We had to go through a big sound 
stage to get to the administration build- 
ing, the stage where they had just built 
some outerspace sets for the new show. 
there was the surface of the moon with 
a lot of bumps and. pocketmarks and in 
the middle of everything a 40-foot rocket. 
ship standing on its hind legs. 

“That's, what I mean, a 
said. "They put a lot of rea 
moon. 

“It's realistic, all right," Jonathan said. 
“It’s an exact reproduction of the inside 
lining of my duodenum after three 
wecks of exposure to television. and 
you." 

Jonathan began to lay out his ideas 
for this producer: "Here's a story I think. 
is tailormade for you people, it's built 
around a medical theme, more or le: 
The situation is, a crew of our astro- 
nauts has been missing, their spaceship 

nt out of wi and they had to 
make an emergency landing on some 
asteroid or planetoid and their com- 
munications equipment was ruined so 
they couldn't report so they were 
listed as missing until a search party 


moon," 1 
n in that 


finally locates them. Now, they've been 
gone for over two years, and before the 
rescue party can take them back the 
space surgeon has to give them all a 
thorough physical He discovers an as- 
tonishing thing, these are the first truly 
clean men in history. You see, these 
lost men have been living for over two 
years on an absolutely dead, sterile as- 
teroid, опе on which there's no Ше at 
all, not even the lowest forms of u 
cellular life, and as a result, their insides 
have not been under constant bombard- 
ment from all sorts of bacteria and vi- 
ruses and molds and fu bodies on 
carth are from birth to death; they're 
clean whistle inside, sterile. This 
poses a hairraisingly serious problem 
because, if their bodies are no longer 
hosts to all the germs and fungi all 
earth bodies contain, they must have 
lost their immunity to the full range of 
human s their resistances аге 
gone, in other words, the moment they 
set foot on carth again they will be in 
danger of contracting all sorts of dis- 
cases, As the first truly clean humans in 
the history of the human race they're 
terrible threat to their fellow men if 
they come home. What this suggests, of 
course, is that while cleanliness may be 
next to godliness it can't be tolerated 
оп carth; it’s bound to make you 
Well, the space doctor reports this emer- 
gency situation back to his carth base, 
and pretty soon these lost astronauts be- 
come a cause célébre all over the world; 
the decision as to what to do with th 
becomes a matter of international pol- 
icy; it goes from the top Pentagon level 
to the White House and then the Gen- 
eral Assembly of the U.N., and a world- 
wide debate rages around the matter. 
For a while it looks like these brave 
space explorers will be condemned to 
liye their lives out on this dead asteroid 
because if they return and come dow 
with all sorts of virulent discascs, d 
eases the general run of earthbound 
people don't get any more because 
they've built up an inherited immunity 
to them, they may become sources of 
fection, may be carriers of all sorts of 
chronistic plagues and epidemics . 
‘It’s a heck of an idea," the producer 
said with a sorrowed face, “and ordinar- 
ily it would work fine for us; it's del- 
cly along the lines we're working 
along, but it just so happens that last 
week we assigned a writer to do a story 
about space medicine and the problems 
of human beings’ infecting the dead 
reaches of space with germs brought 
from earth, which is tackling the self- 
same theme from the other end, so to 
speak. You can see there's too much of 
an overlap there, a definite overlap. 

"Haven't you got another space ide 
Jonathan?” I said. 

“Have I?" he said. His eyes were on 
me but far away, too. 

“Sure you do. Agoraphobia? Remem- 
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ber the agoraphobia?” 

“L do," he said, sighing heavily. “I 
remember the agoraphobia right next 
to the Maine. Well, let's see if I can re 
construct this now, yes, our premise is 
that there is one of the astronauts being 
trained for a mission who suffers from 
agoraphobia but doesn't know it, and 
neither do his instructors because they 
haven't devised any tests for this dise 
How are you going to ascertain if agora 
phobia is there short of putting your 
man up in space? So the astronauts take 
off, and in the middle of the long mi 
sion, suddenly this one man br: 
in a sweat and beg 


эс. 


ns to pound again 
the walls of the spaceship, begging, 
screaming to be put down; he can't stand 
being in the middle of a lot of nowhere. 
It presents a terrible problem to the 
crew; you see, they've reached the point 
of no return; they're better than one 
year out from earth and have almost a 
year to go, and here’s a man going ber- 
serk. They could knock him out with 
powerful sedatives but what are they 
going to do, keep him under sedation 
for another three years or so, and be- 
sides, who's going to take his place, do 
his vital job? That, in a sketchy way, is 
the premise. It could make for a tight, 
taut, tense, allround suspensy di 
situation, I believe, and I'd be glad to 
develop it for you in an outline if you're 
interested.” 

Phe producer was sitting forward on 
his chair, both his hands cupped under 
his chin, cxamining Jonathan with the 
kind of glad eyes that to me mean, we 
in, we're all the way in. 

“Mr. Silk,” he said in a low and emo- 
tional voice, “I think you've got hold of 
something there, something important 
and full of meaning for our times” 

He nodded several times. He leaned 
back and clapped his hands; I thought 
he was applauding but he was only 
calling somebody 

Charlie?” he said in a loud tone. 
arie, could you step in here a 
minute?’ 

X man appeared in the doorway lead- 
ing to the next office. He was in the 
uniform of an Air Force major, with the 
curling doodids on his shoulder patch 


matic 


that said he was a medic. 
“Charlie,” the producer said, “meet 
Mr. Jonathan Silk. Jonatha 


Major Dr. Rennie of the Air For 
of our top-qualified space surgeons; he’s 
been assigned to our program as tech- 
nical consultant and we're mighty glad 
to 1 around 
here. Jonathan, be good enough to run 
through your idea once more for the 
Majors benefit. You've got a big thing 
here and we've got to work it right, get 
all the technical bugs out, and Charlie 
here is the man to set us straight on the 
technical details. 

So Jonathan 
more, while I kept 


n of his caliber 


ma 


through his idea once 
1l my fingers crossed 
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Major Rennic listened. He listened some 
morc. His eyes got, well, corrugated, his 
roads. Not from 
And the happy- 
times smile on his lips sang me a sweet 
message, we're in, we're all the way in. 
We had brought space to the right peo- 
ple. This was the one office in all of 
Hollywood, in all of this TV mass me- 
dia, where it was a seller's market for 
agoraphobi 

"Interesting," Major Rennie said 
through his teeth. He reached for a pad 
and began to make marks on it. "Very 
interesting. Let's sce, now. We put the 
spin seat about here, yes. Build the cy- 
clorama of the heavens here, and here, 
and here, all around the seat. Right. 
What it amounts to is placing the spin 
scat dead center of a big hollow ball 
that's dark but with pinpoints of light 
all around for the stars, and 

"Might I ask what it is youre draw. 
ing?” Jonathan said with a minimum 


thc major said. "It's an 
astonishing fact but, as you say, for all 
the testi ng we've done with our astro- 
nauts we've never come ир a test 
for agoraphobia, only for claustrophobia. 
It occurs to me that we could design a 
rough setup for such a test, a sort of 
full-scale mock-up, and show it right on 
The Wild Blue. On the show you're go- 
ing to write, I mean. Ill be a major con- 
tribution to space medicine, I assure you. 
I'll take the plans for the thing and send 
them straight on to the Pentagon . 

1 felt down and right proud. This con- 
firmed the blind faith I had had in my 
client and his agoraphobia theme all 
along. How many clients can boast of 
dreaming up an idea for TV and, by it, 
making a big contribution to the science 
of conqucring space? 

“So we have a deal?” I said to the 
producer. 

“If Charlie here says the idea work: 
the producer said, “that’s plenty good 
enough for me. You're going to have a 
solid deal, all right. First, though, just 
a formality, you understand, before 
we firm up and finalize the thing, I wish 
Mr. Silk would sort of draw up a little 
statement of two or three pages on the 
structure of his play, nothing elaborate, 
nothing as claborate as an outline, just 
two or threc pages that I can clear with 
the sponsor and the network, then ме 
sign contracts and youre in business. 
Congratulations, Mr. Silk, You've come 
up with a good one, a, if I may put it 
this way, dilly.” 

When we got outside I was in such 
high spirits that 1 patted Jonathan on 
the back several times and jumped up 
and even clicked my heels. Bur he looked 
disturbed. 

"Look here,” he said. “As I under- 
stand the procedure, according to the 
Minimum Basic Agreement which the 
Writers’ Guild has with all tel 
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producers, no writer is supposed to write 
one word on speculation, whether it's a 
full outline he does, or a two-page sum. 
mary, or one lousy paragraph. he's sup- 
posed to get paid at least the minimum 
for the first stage, which I gather is $300. 
When this weasel says he wants two 
teentsy-weenby pages instead of a full 
outline, what he means is that he wants 
to curve around the contract he has with 
the Guild and not pay me a cent if the 
thing doesn't clear with the network and 
the sponsor, and I'm not going to write 
опе word for him on spec and be a fink. 
You call this guy right away and tell him 
1 insist on at least minimum payment for 
any statement I write, no matter how 
short, at least $300, which was what I 
got when I did d outline for Have 
Gun, Will Travel." 


у got faith in this idea," T 
said exploringly, “and I think with U.S. 
Air Force space surgeons backing it up 
you ought to have a lot of faith, maybe 
you ought to sort of play ball with him 
a little, curve a little where he curves. 
I'm a strong union man myself, the 
strongest, believe me in that, but all the 
same I believe in trying to see the other 
fellow’s point of view and sort of play 
ball, meet them halfways, ctsctter. 


ng up the producer of The 
Wild Blue. | put it to 1 

nt was not going to bust any uni 
rules by writing on spec, he insisted on 
getting the minimum pay for his ow 
line, or statement, or sum-up, or hurr 
over, or whatever it was being called 
this season. 

The producers voice began to get 
very distant very fast. 

"I don't care what Silk says,” he came 
back at me. "I don't give any minimum 
guarantecs to writers who never wrote 
a word for television, who are untried 
in the media. Let him do this two-page 
quick skim without guarantees and then 
we'll see.” 

“He won't do it,” I said. I was on the 
rim of tears, we were so close to being 
in, so close. "What's more, I'm worried 
about protecting the whole unus 
idea he laid out for you. Look, suppose 
the deal breaks up over this issue, what 
guarantee does he haye that you won't 
take agoraphobia and assign it to an 
other writer, some writer who is willing 
to play ball with you no matter what the 
Guild regulations зау?” 

There was a pause. When the pro- 
ducer spoke up again his words seemed 
to be coming from outer space some- 
where, some very cold area. 

“No guarantee at all,” he said. "None 
whatsoever. Let me point out to you 
that space is in the public domain and 
has been for some time. Agoraphobia is 
in the public domain. Come to think of 
it, so is God. Have you or has your client 
tried lately to get a copyright on breath- 
ing?” 


And all of a sudden the whole bril- 
iant deal was out of the window and 
an Silk was unemployed and un- 
ble again. It was a crying shame. 
Just when we'd found the one office in 
all of Hollywood where there was defi- 
nitely a seller's market for agoraphobia. 


І was desperate. I was ready to beat 
my head against the wall like a claustro- 
phobian. The situation was clear now; 
it looked like my client Jonathan Silk 
was never going to get his foot with its 

Ker one inch inside the televi- 


at producers until they 
bit for one, then writing up under- 
the-counter outlines and getting them 
passed. I had to find another way in for 
this unraveling client. 

With this in mind, and as an act of 
desperation in the last stages, I dropped 
over to Four Star to scc my old friend 
Sidney Garbatte, co-producer of The 
Earth Movers, a pretty hot series about 
some tough American construction wor 
ers who knock around the world build- 
ing bridges and dams and beating down 
anybody and anything in their two-fisted 


way. 
"Sidney," I said, "I don't usually ask 
you for favors but this time I'm in a 


bind and you're the only one 1 can turn 
I've pot this client, Jonathan Silk, 
good and experienced noveli: 
a gang of books, only he's 
finding it tough to break into TV bc- 
usc the people around here don't know 
him and what he can do. Нез a high- 
type New York writer and he's very 
strong on story lines, he's a first-rate 
structure man, he can knock out rewrites 
and polishes practically overnight. Now, 
I understand you're in bad script trou- 
ble, you nced some rewrites on some 
scripts, and I'm asking you as a special 
favor, as a personal favor to me, to give 
this Silk some assignments. 101 get him 
started and also it'll be a good thing for 
the show to get some New York blood 
in your stable, you know?” 
“Bring him around, Jer, and let's look 
my good pal Sidney said. 
I got Jonathan over to Sidney's office 
fast. 
"I'm not too famil 
mat," Jonathan s 
“Neither am I,” good old Sidney said. 
Neither is anybody else on this show. 
What we're trying to do is turn out some 
reasonably entertaining entertainment, 
and the way we decide whether a play 
is that is, mostly we just look at it and 
if we're entertained, why, we feel it fits 
our format. Doing television is a game 
of blindman's buff and there's no sense 
pretending we've all got secing-cye dogs 
to lead us to ultimate truths and high 
ratings. All I know about the mass media 
s that they're massive and pay massively, 
which is why I'm here instead of on the 


h your for- 


beach at Wai 
Jonathan 


at up straighter, like 
your 'h, Mr. Garbatt he said. 
"Yo ng me where I shake hands 
with people. As | understand it, you 
have some scripts that need rewriting?” 

"We have several scripts that start out 
with a good idea.” Sidney said, “but the 
idea gets lost along the way. The devel- 
opment is bad and the writing is bad, 
and here is where 1 think an experi- 
enced writer can help us.” 

“TI help," Jonathan said. 
me in a very helpful mood 
give me a sample of the k 
you've got on hand?” 

"I'll tell you about the one Га 1 
you to take a crack at first,” Sidney said. 
"To start with, though, I ought to pre- 
pare you, this is a pretty offbeat idea; it 
may strike you a tle nutty at the 
outset but it has somethi it just has 
to be brought out. Don't bust out 
laughing when you hear this. The prem- 
ise is that there's a Mohawk Indian with 
agoraphobia . . . 

"This is how it happened. word for 
idney Саграце looked Jonathan 
Silk straight in the eye and without 
swallowing or slitting his wrists began 
to talk 
agoraphobia. 

Jonathan stiffened in about the way 
I would guess a patient in a mental hos- 
pital does when they turn on the current 
for his electric shock therapy. He studied 
me, then his fingers, then his sneakers, 
then the ceili 

“Well,” he said, his voice shaking a 
little, “I suppose Mohawk Indians are 
subject to about the same stresses and 
strains as the rest of us. Could you clab- 
orate on that premise a little?” 
sy" Sidney said. "You see, for a 
lot of decades now there's been a rather 
sizable community of Mohawk Indians 
living out in Brooklyn: they're all struc- 
tural steel workers, they do the danger- 
ous high-steel work on most of the 
skyscrapers that go up around Мапћас- 
tan, the craft is passed on from father to 
son. Well, what we're assuming is that a 
young fellow in this tribe works up a 
large-size case of agoraphobia and he 
can't go strolling around the steel girders 
all those hundreds of feet in the ai 
the other Mohawks consider him ai 
cast and try to ostracize him and 
strong position against his marrying his 
fiancée, the daughter of one of the best 
high-steel men. What I thought was, we 
could start the thing off with a teaser in 
which a bunch of these Mohawks are 
doing a war dance up on the top beams 
of a skyscraper. . ." 

“It’s lovely,” Јо 


appro: 
"re hi 


You've put 
Could you 
id of script 


than said as though 
he was speaking prayers. “It’s so beauti- 
ful I want to cry. At this moment I feel 
that all the strands from my past life, 
from all my works and dreams, are com- 
ing together in a meaningful whole, an 


ultimate package, and for the first time 
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my life has pattern. I'll write this play 
for you, Mr. Garbatte, ГЇЇ write the liv- 
ing daylights out of it, trust me. And 1 
want to thank you for putting the final 
touches to my career, for showing me 
that there is still room among all the 
frozen formats for a surge of the miracu- 
lous and giving me the courage to go on.” 
I thought you would see the beauty 
it.” Sidney said. “I sized you up imme- 
diately for a fellow who could see the 
deeper symmetries and shimmers in a 
thing like this. Mr. Silk, I think you and 
I arc going to get along, we are both 
men of enthusiasm and range. 

When we got outside Jonathan 
stopped and leaned st the build- 
ing. He looked like he was going to fall 
down; there was some kind of slugged 
expression on his solemn face. 

“So this is Hollywood,” he whispered, 
“where they package and package and 
everything finally adds up to a billion 
billion even. Oh, how beautiful, how 
positively gorgeoi 

“I told you and told you," I said. 
tried to make you sec the dramatic prem- 
ise in agoraphobia but you wouldn't 
listen." 

"Apparently you don't get the point," 
he said, breathing hard. "What he was 
talking about was fear of heights, not 
fear of open spaces, that's a disease called 
acrophe not agoraphobia. But he 
called it agoraphobia because there 
destiny that shapes our ends and life 
must occasionally have such payoffs, 
there must once in a while be a big 
package deal in every man's life. Jerry. 
thank you from the bottom of my heart. 
for bringing me together with Sidney 
rbatte. Before I met him I was a rag- 
of odds and ends and now I am 
whole. healed into a fine unit, and ready 
to face the world again. Thank you, you 

ade worker in your black mohai 
suit, thank you; I march into the future 
unafraid,’ 


So this was how Jonathan Silk, with 
all his patches, got his first and only job 
in Hollywood television. 

Three weeks after he 
script, which the Earth Movers people 
loved, slobbered over, for which they 
werc very happy to pay Jonathan 1500 
py and crunchy dollars, I was s 
ЫЙ bine one ДШ Un ©, the 
сойееһоцзе that was the preferred Sunset 
Suip hangout for more restless souls that 
season, 

"Good news, 


turned in his 


ii 


id, looking around 
te check the girls. “Had a nice chat with 
Sidney Garbatte today. He wants you 
to do some more rewrites and maybe 
tackle some story ideas of your own for 
Earth Movers. You’ there, Johnny. 


s. 


y nice of Sidney," 
said, “but tell him, no, than 

"Have you suddenly become inde- 
pendently wealthy? You know the Guild 


Jonathan 
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voted to go on strike end of the month, 
and if you don't squeeze in all the work 
you can between now and then you're 
going to be a plenty unemployed writer 
with no cash cushion.” 

"I've got the cushion, Jer, a cushy one. 
My situation has changed radically in 
the last 24 hours. You sce, I sent the first 
half of my new book to my publishers in 
New York, and they liked the stuff so 
much that they decided to give me an 
extra advance of 3000 very crinkly dol- 
lars. With that money, plus what I got 
from Sidney for the rewrite, I can take 
the next three or four months off and 
finish my novel. Television really isn't 
for me, Jer. I belong somewhere where 
life isn’t such a strict format, where 
there's more concern with consequences 
than with premises, where the miracles 
can explode the formulas, where the em 
is is on storied lives rather than 
story lines, and what that means is that 
I should be writing more books rather 
than television, which can never be a 
medium well done because it's out to 
scratch backs by the multimillions, and 
I'm not up to scratch, though the 
scratch is very good. 1 think you might 
have been right, more right than wrong, 
when you said I was out to parody the 
medium, I think without realizing it I 
may have been trying to necdle the pro- 
ducers and editors enough so that they 
would throw me out and Jet me do my 
true work. I thank Sidney Garbatte from 
the bottom of my heart but now I think 
Га better go and package myself accord- 
ing to my own needs and directions. 
Right now Гуе got a terrific need to go 
and sit on a mountain in Big Sur and be 
my own network and my own sponsor.” 

A month later he wrote me from Big 
Sur, on the back of a laundry list, as 
follow: 

“Pacific very blue, very broad. Have 
my own mountaintop and it’s a very dra- 
matic premise with a lot of real human 
identification value. Yesterday saw a 
wild boar in the redwoods back of my 
cabin, he was dressed in a black mohair 
suit and pointy shoes, I waved my friend. 
liest Sunset Strip wave but he lurched 
away. Novel taking form, if not forn 
beautifully. Son, keep in good hi 
accept all the miracles їп the pul 
domain, be happy, and avoid fried foods. 
I wish you long life and good luck in 
card games. Your pen pal, Theodore 


Dalton Trumbo Dostoievsky." 
He was arrogant, this Jonathan Silk, 
m nt and definitely high 


mitey in his thinking. All the sam 
birthday was coming up, and so I sent 
ic, one that wasn’t coming apa 
round the edges, a tie with small figures 
that were eyes but not producers’ or 
agents’ or even genius novelists’ eyes, not 
corrugated, but clear blue like the Pacific, 
and with plenty of human identification 


valuc. 
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LINCOLN CONTINENTAL 


(continued from page 72) 
nd 1940," а man, a wealthy man, said 
to me, "but 1 bought three just the same, 
nd I still have one of them, well into its 
econd hundred thousand miles. It’s got 
a Ford engine in it, it's been repainted 
twice and it's wearing its third top. and 
1 still drive it in preference to anything 
else on the market — and I can buy any- 
thing else on the market. The Conti- 
nental is a practical classic: it has а 
heater, a defroster and. no service prob- 
lems, or few at any rate. I don't drive 
it because I like nostalgic reminders 
of my life twenty years ago, and I don't 
drive it because I want to establish a 
reputation for quaintness and ессеп- 
tricity. I drive it because it’s individual. 
1 think of it as damned-near alive.” 

"That's about as close to articulation 
as most Continental owners get. Under- 
standably, for they're not talking sense, 
they're talking about a love affair. They 
won't be much more moved by the 
new Continental, the 1962 (though a 
younger generation of quality-seekers 
may), than they were by the Mark II, 
п all probability, despite the fact that 
it's one of the finest automobiles avail- 
able today, competitive with any luxury 
car, and at only about $6500 with every- 
thing aboard, air conditioning included. 
The magazine Road and Track has Gted 
the new Lincoln as one of the seven 
ide cars in the world, and it is 
the only American car on the list. 

Extreme care is taken with the Lin- 
coln from beginning to end of the manu- 
facturing process. It probably more 
closely approaches the legendary “hand- 
made" ideal than any other American 
car presently in production. One Con- 
tinental body a day is pulled off the 
sembly line and checked against a 
master jig which will reveal any errors 


best-m 


of fit that have crept їп; one body out 
of every ten is taken off the assembly 
line and spot-checked; one body а week 
is minutely examined inside and out 
and torn to pieces in the process. It is 
tossed on the junk heap when the in- 
spectors are through with it. 

The finished car is given a short but 
exhaustive road test on public highways, 
its skilled driver being responsible for 
checking scores of points. This driver 
is under no pressure of time, and any 
thing he complains about will be fixed, 
rebuilt or replaced. When the car goes 
to the customer even the tone of the 
horn will be exactly right. 

‘The newest White House state car is 
a Continental with a few extra features 
designed into it; it’s armor-plated, the 
rear seat can be raised 101% inches, to 
give spectators a better view of the 
President, it has three different tops and 
two two-way radios. And a pair of old- 
fashioned running boards for Secret 
Service men to stand on. Specialties 
aside, President Kennedy's car looks 
much like any other Continental built 
in the last couple of years. As far as the 
Continental is concerned, company 
policy is inclining to the "continuity" 
concept that has served Rolls-Royce so 
well for so long: only trained eyes can 
tell a 1962 Continental from а 1961. The 
company is probably right. The Cont 
nental's is а good design, winner of an 
Industrial Design Institute award this 
year. Why change it? 

Still, every day in the year, somewhere 
in the country someone takes pen in 
hand, and asks, of a newspaper, or a 
magazine, or Ford in particular or De- 
troit in general, "When are you going 
to get sensible and make another car 
like the original Lincoln Continental?" 


SECRET SNATCHERS 


(continued from page 118) 
felt the need to talk shop. One top in 
dustrialist planted a tape recorder in 
Ros rie's cupboard to collect the s 
crets that spilled from his competitors’ 
passionate lips. Pretty soon her apart- 
ment had more hidden microphones in 
it than a Gestapo interrogation cell, and 
Rosemarie, while performing her basic 
services, kept up a running stream of 
questions aimed at filling up the silently 
spinning tapes. Apparently, the informa- 
tion thus collected was quite useful. In 
the fall of 1957, an unknown person or 
persons put Rosemarie permanently out 
of the espionage business by knotting a 
nylon around her pretty neck. 

In this country matters rarcly end on 
so Gothic a note. One investigator's 
favorite story is about the Los Angeles 
structural engineering firm that engaged 
him to find out how a rival firm was 
managing to underbid it by a slim mar- 
gin on job after major job. The investi- 
gator did all the things investigators do 
in such cases: he ran a check on all em- 
ployees for traces of sudden wealth, 
marital problems, sex deviation, nar- 
cotics addiction and so forth. When 
nothing turned up to point suspicion 
at an employee, it occurred to thc 
investigator that the client himself, for 
some obscure reason, perhaps related to 
insurance, might be trying to sabotage 
his own business. On this wild hunch, 
he bugged the client's home. The eaves- 
dropping revealed that the owner of 
the firm was discussing all his business 
with his wife, who was displaying more 
than a wifely curiosity about his bidding. 

Placed under surveillance, the wife 
was soon discovered to be carrying on 
a torrid romance with, of all people, 
the head of the rival firm. Before long 
the investigator had the delicate duty 

f pla before his client. not only 
still photos and motion pictures of his 
spouse entering а Sunset Strip motel 
with the other man, but tapes of their 
conversations in which she tipped the 
rival off to her husband's planned bids. 
"That woman must have had 
thing," the investigator marvels. "Her 
husband paid his bill. Gave us a hand- 

ome bonus. Told us to go away. And 
went right on living with her. They ате 
still together in the same house. There 
been no move toward divorce or 
cven separation." 

Sometimes industrial espionage pops 
up as a more or less temporary phe- 
nomenon in an industry where cxisting 
business relationships are being upset 
by some important new technological 
development. In electronics, for ex- 
ample, the development of the se 
conductor triggered a wave of idea 
stealing in 1958 and 1959. as engineers 
nd scientists, suddenly afflicted with 
entrepreneurial aspirations, left their 


some- 


jobs with the nation's top electronics 
companies, carried off technical secrets 
in their attaché cases, and set up their 
own small semiconductor companies in 
direct competition with their former 
employers. "Thus, business espionage in 
America is, for the most part, a sporadic 
and unorganized activity. 

In certain industries, however, espio- 
nage has come to play so important and 
continuous a role that it has become 
fully institutionalized. The best example 
of this is to be found in Detroit, often 
described — accurately — as the mecca of 
the professional business spy. In an 
industry where even a minor design 
change requires astronomical amounts 
of money and months or years of lead 
time for tooling up, to modify an ash 
tray is to move a mountain. Moreover, 
in today's volatile market the stakes 
are incredibly high. The propitiously 
timed introduction of a new style or a 
new mechanical feature can, have a 
rocketlike effect on the company's share 
of the market. Understandably, then, all 
auto companics have developed highly 
trained espionage arms which they keep 
tucked away in their tables of organiza- 
tion under innocentsounding designa- 
tions like “competitive analysis" and 
“competitive da is. These outfits 
work full time to lay their hands on 
competitive blueprints, photos and sta- 
tistics. Their methods, like those of the 
CIA until recently, are both hush-hush 
and freewheeling. 

The engincers and analysts assigned 
to these espionage staffs know their 
counterparts in other companics and 
may, indeed, fraternize with them. Com. 
pany intelligence agents frequently trade 
information with rival agents — about 
third parties. Thus, a Ford agent may 
supply a Chrysler agent with a tidbit 
about a particular GM model, in return 
for a dribble of data about another GM 
model, Supplementing the work of the 
company staffs are а group of high- 
priced professionals who are called in for 
spot assignments, and an even larger 
group of ambitious amateurs — free 
lancers always eager to pick up a bill 
for a bit of stolen information. 

The Detroit grapevine is particularly 
sensitive, too, because the industry is so 
heavily concentrated in a single city. 
The thousands of small tool-and-die 
shops and parts factories are rich sources 
of gossip and fact. Moreover, manufac- 
turers’ representatives, company officials, 
lesmen, management consultants, en- 
nccrs and others all move in the same 
social circles. They golf together at the 
Bloomfield Hills Country Club; they 
dine at the Fox and Hounds or 
Topinka's; they live next door to one 
another in Bloomfield Hills, Birmi 
ham and Grosse Pointe. In addition, 
personnel move constantly from one 
auto company to another carrying with 
them sheaves of yaluable information. 
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It is a wonder, considering these facts, 
that there are any secrets left in Detroit 
at all. But what companies jockey for 
is not merely information; it is time. Ac- 
cording to Willian H. Corı л, the 
former FBI agent whose job it is to keep 
Ford's styling secrets under lock and 
key, “You concede that the competition 
is aware of your plans a year in ad- 
vance.” In Detroit, where the lead time 
on а new model runs about three years, 
the trick is to find out what the other guy 
is doing at least eighteen to 24 months 
before he does it, so that you can have 
time to counter it. The value of апу 
piece of information is thus directly re- 
lated to the calendar. This principle is 
illustrated їп two cases of espionage 
involving photographs of forthcoming 
models. One of these occurred in the 
summer of 1958, when a man stole five 
photos of the soon-to-be-introduced 1959 
Dodge from a studio engaged to photo- 
graph the new model. The owner of the 
studio received а phone call from a 
stranger who threatened to turn the pic- 
tures over to GM unless he was paid 
$2000 to return them, thereby revealing 
his lack of understanding of the calen- 
dar principle. By this time, only a few 
months before the public introduction 
of the car, the chances were that GM 
had its own set of pictures plus plenty 
of additional information about it. In 
any event, it would have been too late 
for GM to act on any information it 
might glean from the photos. In the 
other case, in 1954, another amateur, 
who happened to be a Michigan police- 
man, managed to snap some shots of the 
1956 models of the Buick, Olds and 


Chevrolet. This was about two years be- 
fore their actual introduction, and the 


pictures might conceivably have been of 
significance to Ford or Chrysler. Word of 
the photos, however, sceped back to GM, 
which deftly arranged to have a friendly 
dependent designer buy and rei 
them. The spy was never prosecuted be- 
cause a court trial would probably have 
made it necessary to make the pictures 
public. 

"Taking pictures of advance models. 
or even just getting a good look at them, 
is a fine art in the Motor City. Spies try 
every possible means to get close to the 
design centers of the big companies and 
to their test tracks and other facilities 
where a peck at a forthcoming model 
might be had. The Dearborn Inn, for 
instance, has no trouble renting its top- 
floor rooms which happen to overlook 
the Ford test track. And elsewhere, spies 
photograph anything that could be a 
“cobbled” (disguised) prototype of a fu- 
ture model. Sometimes espionage agents 
adopt commando tactics to get what they 
want. Pontiac stylists once brazened 
their way into a Lincoln plant and 
marched down the aisle with blueprints 
under their arms as if they belonged 
there, in an effort to sneak a glimpse 
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of the styling o upcoming Lincoln 
‘Their reconnaissance foray ended in 
strategic retreat when a foreman spotted 
them. 

Style plays an even more critical role 
in another industry in which espionage 
is highly organized. The design of 
women's apparel demands great origi- 
nality and, naturally, nobody displ 
more of it than the men who have made 
fashion filching into a multimillion-dol- 
lar international racket. Commissioner 
Jacques Besson of the French Surété 
Nationale has estimated that the theft 
of original designs costs Paris couturiers 
between $12,000,000 and $14,000,000 a 
year. Maison Dior complains that it 
loses about 25 percent of its possible 
annual income to thieves. 

Not long ago gendarmes picked up a 
chic young mademoiselle as she boarded 
a plane bound for Cairo. From her 
purse they recovered a collection of 
original sketches stolen from a top fash- 
ion designer. In another case, a young 
sodety widow, invited to the fashion 
salons because she seemed to be a legiti- 
mate customer, was found to be sketch- 
ing the designs from memory after the 
shows, and then hawking her drawings 
to German and Dutch dress manufac- 
turers. But such admirable individual 
initiative is largely démodé, and fashion 
piracy, like war and charity, has yielded 
to the organization way of doing things, 
leading Monsieur Besson to charge that 
design theft is conducted today by a 
conspiracy that could be said to girdle 
the globe, with headquarters in New 
York and branch offices in Belgium, 
Italy, Germany and Austria, not to 
speak of Paris, He has appealed to In- 
terpol, the international police agency, 
for help in ironing out this unsightly 
and expensive wrinkle. 

The racket operates this way: the 
syndicate infiltrates the audience with 
its agents at a Dior or Givenchy open- 
ing. If it can get more than one spy 
into the salon, its men (or women) 
specialize. One studies and memorizes 
details of sleeves. Another commits to 
memory waistlines or skirts. Another 
has the not altogether unpleasant duty 
of studying necklines. As soon as the 
show is over the agents rush back to 
their offices or hotel rooms to sketch 
what they have seen. Microfilm copies 
of these sketches are then airmailed to 
the United States for sale or trade. But 
even if the design pirates are screened 
out of the audience, they manage to get 
what they want. A syndicate-linked ex- 
clusive dress shop in St. Tropez, for 
example, may buy a Dior original for 
100,000 francs. 
its arrival the shop makes up an almost 
indistingnishable copy, which is passed 
off on a client as the original. The 
original original is then shipped by 
jet to а “model renting” syndicate in 


New York, which loans it out to dress 


Within a few hours of 
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manufacturers for several hundred dol- 
lars per day. The result is that almost 
as soon as the legitimate manufacturers 
and retailers get their product on the 
market, copies are being peddled all 
over the United States for $10.95 apiece. 

American designers, victimized in 
much the same way, have on occasion 
had to shout for help. Not long ago one 
big fashion house called in an investiga- 
tor to find out how a competitor was 
able to get advance information about 
its plans, When a mailorder clerk was 
observed pocketing certain outgoing 
letters, he was placed under surveillance. 
A phony letter was then written to 
another company, one of whose execu- 
tives happened to be related to one 
of the top men in the fashion house; 
the relative was asked to return the 
envelope unopened. Sneak-thief powder 
was sprinkled inside the envelope be- 
fore it was dropped into the company 
mailbag, and word was leaked that this 
was an important piece of correspond- 
ence. The next morning the mail clerk 
turned up with his hands dyed a deep 
red from the powder. When the firm 
accused him of stealing information, he 
readily admitted that he was being paid 
by a rival firm to supply it with copies 
of his employer's significant correspond- 
ence. He had been pocketing key out- 
going letters, taking them home at 
night, photographing their contents, 


then resealing and. mailing them. 

Idea abduction will no doubt remain 
in vogue in the rarified realms of haute 
couture as long as the fashion industry 
According to 


exists 
Daily, “Ninety 


Women’s Wear 
ight percent of the trade 
lives by swiping styles,” and many de- 
signers take philosophically. 
Says Adele Simpson, a leading American 
costume designer, "You might just as 
well go out of business if they stop 
copying vou. It really means that you 
aren't making clothes that are good 
enough. to steal." 

The nation's oilmen feel much the 
same way. Nobody was noticeably 
shocked when two men were convicted 
in 1958 of stea thousands of ex- 
ploration maps from Gulf Oil, or when 
a singularly oleaginous oil executive in 
Casper, Wyoming, was caught rifling 
through the maps of a former employer, 
or when a switchboard operator in the 
office of a major oil company was found 
tape recording the conversations of its 
executives for the benefit of a com- 
petitor. Information pilferage is as 
precisely planned in the petroleum 
business as the pipes and towers of a 
giant refinery, and is almost as con- 
spicuous. Last year, Texas police broke 
up three well-organized rings which 
had managed to make copies of 4000 
luable oil maps stolen from the 
dustry's biggest. producers. 

The most important data diversion in. 
the industry is carried out by oil scouts 


things 


AUTHENTIC ROMAN COIN CUFF LINKS 
T = 


-a 


s nearly 1,800 years old! Heavy, bronze pieces 
strick at the Imperial mint in Alexandria in 3rd 
Century A.D. Prong-mounted (without defacing 
coins) in Sterling Silver. Luxuriously gift boxed, 
Certificate of Authenticity included ....... $15." 
Earrings also ovoilable o! some price) 


LE ees FAMILY CREST 


ENGRAVED TO ORDER ON 


18K SOLID GOLD RING 


XPERT geneologists 
research your family 
crest from cata gathered, 
s. Then our 


weight 18K Solid Gold 
[Seal Ring. All we need 
is Your name and ring 
size. 4 weeks delivery, 
Comes іп а handsome 
gift box, together with a photostat of your family 
crest... S135." Cuff links. .....$145.* 
"Includes Federal tox. Jewelry shown eciuel size. 
Shipped propeid. lully insured of Gur expense. 
Diner's Cub er American Expres 


KEEP SLIM—Enjoy a 
Battle Creek RO-TRIM 


HERE’S CONVENIENT 

BODY-CONDITIONING 
FOR YOU... 

AT Low COST! 


Now—enjoy progressive 
exercise that ts 
alzays contenient— 
in the privacy 
of your home. 
Ro-Trim 
stimulates 
circulation, ® 
"symmetrizes"" 
and tones all 
uscle groups. 
Prol" instantly 
alters resistance for easy 
or vigorous rowing as vou wish, 


NEW! Streamlined, unitized frame 
Sturdily built: padded chair- 
Enjoy using im 


rial — Write for Free Literature! 


10 Doy User's 


Buttle (Gal EQUIPMENT СО. 
Bottle Creek 5, Micl 


750 CHARM 
CATALOG 


14K SOLID COLD and 
STERLING SILVER Charms 
at Direct-To-You Prices 


ИРАН coin i a charming tense of 
{Eve and Sev. Haves of com M eriy 
өөй otter. Quits ele Gress 314% 
Rie srba 9 your unity 


14K Solid Gold N" 
ба 823; 7-332; 


CHARM L TREASURE, Dept. P II, SAS FINN Ava NY. 17, M. 


S КҮР FAMOUS “JETS 
Black or brown calfskin 
leather soles, fully lined. 
% Wellington, $16.95 
7" Jodhpur: $19.95 
Men's, 6-12 A io E 
Satisfaction ond 
fit guaranteed, 
WRITE FOR FREE CATALOG 


TODD'S Dept. 11PB, 5 S. Wabash Ave., Chicago 3, Ill. 


BY MAIL 


who, to quote Fortune, ате "r 
"These experts, reports the ma 
have been known to pose as equi 
salesmen, college boys and iti 
preachers in order to get their hands 
on core samples. Often they simply 
watch through field glasses until oil is 
struck, then hurriedly phone in options 
on the surrounding land. It is not sur- 
prising, then, that the petroleum people 
have also had occasion to call on the 
professional counterspy. One of these is 
a former Army intelligence officer named 
ү G. Wolfe, probably the only 
n the world whose business card 
ims him to be a onsulta on 
Espionage” and whose letterhead is 
adorned with a big black fingerprint 
and the words: “espionage . .. counter- 
intelligence . nformation.” Wolfe 
owns a 3000-volume library on espionage 
and has provided technical advice to 
Hollywood studios engaged in film 
spy thrillers. He has also lectured busi 
ness groups on such subjects as "Science 
Checkmates the C i But his chief 
occupation, he says, is chasing business 
spies, and one of his prime sources of 
income is the oil industry. 
Wolfe tells of the chivalrous young 
geologist who left his West Los Angeles 
apartment one spring morning in 1959 
d came upon a gorgeous girl strug 
gling to fix a flat on her Jaguar. Moved 
by the motionless vehicle, the young 
man naturally came to the girl's aid. 
Before long he was accomy g her on 
long drives in her Jag and, incidentally, 
gushing out a river of confidential in- 
formation about his company's drilling 
nd leasing sites The company he 
worked for soon began to suspect it had 
sprung an information leak, and hired 
Wolfe to plug it. After a prelimi 
investigation, Wolfe put the 
under surveillance and quickly 1 
of his after-hours romance. Such 


ing would have 


find- 
undue 


roused. 
d the dis- 
concertingly unromantic habit of sprout- 
ing a pencil and notebook during their 
tête-A-têtes. Wolfe's operatives mounted 
a longdistance parabolic microphone in 
the back of what looked like a dry- 
cleaners delivery truck. The private 
conversations of the pair, picked up by 
the mike and recorded on tape, turned 
out to have as much to do with 
petroleum as with passion. The girl 
turned out to be a veritable Mata Hari 
in the employ of a rival oil company 
It took only a few dates for the geologist 
to realize what she was up to — and, like 
any red-blooded young American, he 
was delighted to find he could under- 
write his sex life by so simple an ex- 
pedient as passing along а few of his 
boss’ secrets. 

ОГ course, a company is alr 
if it has to go out 
a professional counterspy. To fores 
such a distressing necessity, many com- 


not 


suspicion had not the girl I 


a bad w: 


panies today have developed elaborate 
countermeasures ranging from signs е 
horting their employees to button their 
lips to the use of nblers" which 
make telephone conversations unintelli- 
gible to tappers. Many companies go in 
for codes to keep information secret. 
‘Thus, when New York builder Erwin 
Wolfson negotiating his record- 
breaking $117,000,000 office-space lease 
with American World Airways in 
1960, he took great pains to prevent 
the news of the dickering from leaking 
to the New York real estate communit 
His files on the subject were labeled 
"Project X”: Pan American was referred 
10 as "Prince Albert”; and J i 
Pan Am's boss, was desigi 
Traveler.” To confuse its competitors, 
Wallace Laboratori i 
experimental pharmaceuticals after New 
Jersey towns. The code name of one 
tranquilizer remained unchanged after 
the product was marketed, thus making 
New Jersey community's name (minus. 
n 1") a household term — Miltown. 

Just as espionage has reached its 
greatest elaboration in the auto indus- 
try, So, too, are countermeasures most 
highly developed in Detroit. Design 
studies and styling centers are segregated 
from other ve" facilities. 
Inside, the various production areas are 
blocked off from one another, and a 
complicated system of color badges re- 
stricts the movements of employees 
among them. Visitors are screened са 
fully and escorted as long 
in “secret” areas. The Fe 
ter uses locks with remo 


less “sensit 


they rem: 


cores 
which can all be changed within an 
hour if need be. When GM w 


its $175,000,000 technical center, it had 
s own men fly over and snap aerial 


photographs of it to see what, if any- 
thing, a competitor could see from the 
‚ The center is now equipped with 
electronic devices which draw the cur- 
tains over the studio windows at the 
approach of a plane or helicopter. Stude- 
baker once shifted a road and planted a 
row of trees to help conceal its test track. 
All the auto companies, taking a charred 
leaf out of the Pentagon's book, burn 
or shred their confidential papers after 
use. Prototype models are bulldozed 
into unrecognizable scrap after being 
tested. Guards with telescopes patrol the 
roofs of design facilities, scanning the 
vns and approaches for 


nes the pressure for secrecy in 
ness crops up in ludicrous surround- 
nes, as, for example, nine-room 
office оп Chicago's North Side where 
employees work behind locked doors. 
They are sworn to secrecy, prohibited 
from discussing their work even with 
their wives. Visitors are strictly verboten. 
Only one man, a harried hypochondriac 
named Marvin Glass, has all the keys 
to this te in which, 
spired direction, a team of designers, 
artists and sculptors create. new ideas 
for toys like Robot Commando and 
Busy Bidee Hen. Then there is the 
Borden Company whose fragrant Ohio 
Liederkranz factory is positively redo- 
lent with secrecy. To keep 
thods confide: 1, Borden won 
even let its own top executives into the 
plant unless they can prove a “need 
io know"— something most of them 
we successfully managed to avoid 
doing for years. 

There are times, too, when secrecy 
becomes a game played [or its public- 


nder hi. 


"If you haven't tried it, lady, don't knock it!” 
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relations value. Thus, Coca-Cola and 
Pepsi-Cola both stamp their formulas 
top secret. Coke, in its main plant in 
has a  mulüstoried brick 
hin-a-building in which its 
critical flavor ingredients are mixed, 
and into which only those employees 
with Coke's equivalent of Q-clearance 
are permitted to enter. Both companies 
vociferously insist that their precise 
formulas are known to only onc or two 
men. These keepers of the sacred secret. 
allegedly travel all over the world to 
syrup and concentrate plants where 
they personally concoct the vital es- 
sences, a notion that conjures up the 
image of them scraping fruit rinds into 
bubbly cauldrons while muttering oc 
cult incantations. It is believed that this 
sort of mumbo jumbo, when publicized, 
helps build a kind of charisma around 
one's product. 

ly, there is the kind of secrecy 
that is merely stupid, a panicky reaction 
to the rise of the idea stealer. Some 
Canute-like companies, in a frenzy of 
secretiveness, uy to bury information 
that is already out in the open. Coke, 
for example, for years steadfastly re- 
fused to publish its annual sales volume, 
although the figure was on file with the 
Securities and Exchange Commission, 
available to anybody who took the 
trouble to look it up. 

The epidemic of industrial espionage 
is not only feeding a kind of foolish 
security mai on the part of many 
companies, it has, belatedly, begun to 
ouse concern over the ethics of ide: 
stealing. The business community is 
currently both disturbed and fascinated 
by the activities of the labor racketeer, 
the television rigger, the corporation 
price fixer, the adverti r and 
the payola operator. In this new atmos- 
phere of moral introspection тапу 
businessmen are beginning to ask them- 
selves where free enterprise ends and 
freebooting begins. Is it right. for ex 
ample, to hire away a competitor's key 
man? Is it right to “drift a "plant" 
into his organization? The Harvard 
Business Review's 1959 poll of its readers 
to find out what businessmen consider 
to be ethical conduct in the collection 
of competitive data throws a bright 
light on our changing standards of 
business morality. 

Seventy-seven percent of the more 
than 1500 respondents to the survey said 
that business espionage reflected а 
"decline in ethical standards." But most 
of them saw nothing improper in send- 
ing a comparison shopper to buy prod. 
ucts in a competing store in order to 
check out prices, or in the setting up by 
oil companies of "scout" departments to 
watch the drilling operations of competi- 
tors, or in hiring away a key cmployee 
from a competitor. 

‘There was a sharp split along indus 
try lines when it came to whether it is 
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proper for an executive to "wine 
dine" his counterpart in a compe 
firm for the purpose of picki 
brain. Most executives in manufactur- 
ing, transportation and engincering ap- 
proved of the practice. Those in other 
industries frowned on it. The majority 
in all industries disapproved, however, 
of posing as a consumer to get inform 
tion from а competitor; of hiring a 
private investigator to watch a com- 
petitor's proving ground; of stealing the 
plans for a competitor's new model; of 
secretly recording conversations in a 
competitors office; of wire tapping the 
competition; of bribing a competitor's 
employee for information: and of 
planting a confederate in a competing 
organization. 

But the most interesting finding of 
the survey was the contrast revealed. be- 
tween the attitudes of older as against 
younger executives. "In nearly every 
case,” the study found, “the younger 
executive is more likely to approve of 
a situation than an older executive 
The most radical contrast turned up on 
the matter of hiring a man away from 
а rival firm. By and large, executives 
over 50 disapproved, while those under 
50 approved. This may simply reflect 
the fact that the younger men consider 
themselves "available" and are happy 
to have the opportunity to move up by 
moving out, whereas older шеп are 


E 


more likely to be frozen їп their jobs. 


But thc difference in moral stance 
on most other questions cannot be so 
imply explained. Take the example of 
wining and dining. Of executives up to 
the age of 39, only 40 percent disap- 
proved of this practice. But among 
respondents 50 or older, nearly 70 per- 
cent disapproved. Nearly 30 percent of 
those under 39 siw nothing uncthical 
about hiring an investigator to spy on a 
competitors proving ground. Among 
those over 50, fewer than ten percent ap- 
proved. About eight percent of the 
younger group found nothing immoral 
about a design engineer's stealing а com- 
решог new model plans. Almost no onc 
the older group condoned this prac 
Such differences, concluded the 


i 
tice. 
Harvard Business Review, “might very 


well represent quite separate ethical 
standards on the part of younger and 
older executives.” 

Does this mean that as executives 
grow older they become more “ethical” 
in their behavior? Or does it mean that, 
as our young executives move into 
higher echelons, they will carry with 
them their present set of ethical valucs, 
a much looser sct than that held by 
the older ion? H this turns out 
to be the case, business may be in for 
a tidal wave of idea stealing, in all its 
forms, that will make present-day pilfer- 
ing scem Puritan by comparison. 
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ors of less rococo dispositions. In the 
vast Dai-Ichi — self-described with quaint 
immodesty as "enjoyable to the depth 
of charm in an atmosphere of elegancy 
and joyfulness” — an impersonally mod- 
ern but quite comfortable room may be 
had for $4. The lush Nikkatsu, at a teem- 

ng intersection athwart the Imperial 
Palace Plaza, offers splendid singles for 
$7. deep-ccarpeted suites worth every 
penny of $30, one of the finest hotel 
ing rooms in Tokyo, and a shopping 
arcade vending wares ranging from 100- 
year-old Chinese jade to week-old Ameri- 


newspaper. The sm; Nikko, 
Ícaturing compact singles lor $5 and a 
rooftop barbecue with a panoramic 


w of the city, has the added virtue 
of being located at the hub of the enter- 
tainment district. Less convenient to 
downtown diversions — but. serenely re- 
mote from their tumult— stretch the 
landscaped acres of the Takanawa Prince, 
a resort of Floridian opulence erected 
(complete with golf driving range and. 
two heated swimming pools) on a former 
estate of the Imperial family: single 


(continued fiom page 114) 


rooms cost $5, doubles $8, and luxurious 
three-room suites, commanding a vista of 
Tokyo's Horseshoe Bay, are a bargain at 
$28. There are several other Western- 
style hotels which offer rooms and service 
comparable to the best of U.S. hostelries; 
among those worthy of your patronage, 
should the aforementioned be booked 
solid, are the New Japan, the Toshi 
Genter, the Sanbancho, the Azabu Prince 
and the Akasika Prince (no relation), 
the Shiba Park and the enormous Koku- 
sai Kanko. Rooms in all range between 
S5 and $20, depending on your predi 
lections for creature comfort. 

However, in order to savor the calm 
simplicity of genuine Japanese quarters 
we strongly recommend — lacking an 
invitation to stay in the home of a Japa- 
nese friend — that you flout tourist tradi- 
tion by spending at least a night or two 
of your visit at a ryokan, or traditional 
inn. You may find yourself deciding to 
stay on longer, for their quict beauty 
and gracious hospitality are justifiably 
lege . The guest rooms of these 
gracefully unadorned wooden dwellings 


“What we need is a search for 
intelligent life on this planet.” 


contain neither beds nor chairs, dressers 
nor side tables. Floored with softly fra- 
grant straw mats called tatami, upon 
which you sit, sleep and dinc— sans 
shoes, of course — they are furnished 
with little more than a bedroll, a low 
lacquer table, a hanging scroll, and per- 
haps a vase of chrysanthemums; some- 
how this is more than enough. You sit 
sipping tea in a cool cotton kimono as 
your petite chambermaid slides open а 
paper-paneled shoji to reveal a verdant 
sion: slopes of wild flowers, rolling 
turi, lily ponds, ancient stones and art- 
fully manicured bonsai wees, all arranged 
ity with the 
inn If. Altogether, it's an enchanting 
introduction to the stately serenity of 
Oriental living—with but one distrac- 
tion which many actually find refresh- 
ing: blissfully oblivious of Western views 
on privacy, the maid is apt to enter 
giggling, day or night, without any warn- 
ing whatever. 

Tokyo abounds with such sylvan sanc- 
tuaries, but among the most beautiful, 
in our opinion, is the Honjin, an authen- 
tic feudal castle with silken service and 
npeceable clegant decor. The Kegon, 
which houses one of the city’s most epi- 
curean sukiyaki restaurants, is a tempi- 
ing alternative, as is the more subdued 
charm of the Kizan and the Sudaiso. 
Rates are reasonable in all, ranging from 


to create a harmonious ш 
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room with two Japanese meals. 
only shortcoming is the matter of 
guage. Employees at Westernized hotels 
can cope comprehensively with English, 
but ryokan staffers, accustomed to na- 
tive clientele, are for the most part 
spectacularly undecipherable—a_ situa- 
tion paralleled in varying degrees, in- 
cidentally, throughout Tokyo. Though 
English is the secondary language in 
apanese schools, it nevertheless remains 
an enigma in practice to the vast major- 
ity — though few will admit it. In any 
event, with a few basic guidebook 
phrases dutifully memorized en route, 
and a pocket glossary within arm's reach, 
your difficulties will be negligible. 

For the nonce, ensconced in your 
shoji-walled room, begin your vocabu- 
lary with one essential word: ofuro, or 
honorable bath. The Japanese are among 
the most scrupulously scrubbed and re 
freshingly unself-conscious peoples in the 
world. Every ryokan has a deep ofuro of 
wood or tile suitable for a least four 
sudsy souls; in the larger inns, a jolly 
fifteen or twenty can be accommodated 
in pool-sized tubs. For one and all — 
foreigners included — the management 
of most ryokan will transform this 
aquatic group therapy into a singular 
esthetic pleasure by furnishing a halter 
and shorts-clad jochusan, or bell girl, 
who will cleanse your hide before plung- 
ing you into the lobster-hot tub for a 
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suffusing soak; she will then administer 
an invigorating massage — often via the 
startling but profoundly pleasurable 
technique of trotting up and down your 
back barefoot with delicate dexterity, 
Her attitude, it should be pointed out, 
is strictly professional; so you needn't 
bother working up a lather. The bill for 
all this tactile delight, incredibly, will 
come to around a dollar. Don't despair 
if you're registered at a Western-style 
hotel, however; though tubside scrub- 
bing service is unavailable, a sure-footed 
masseuse can be summoned to your room 
by phone. 

Duly pummeled and parboiled, you 
will be refreshed for a leisurely pre- 
dinner promenade. Before setting forth, 
however, you will have secured a fistful 
of the bilingual calling cards in which 
the Japanese set such store for establish- 
ing business and social contacts; they 
can be procured within the hour through 
the desk clerk. Thus equipped, and with 
a goodly supply of yen, you stroll out 
into streets still athrong with pedestrians 
and trafic—but now also ablaze with 
neon. The city is humming through dusk 
into the electric excitement of night that 
is peculiarly Tokyo's. Down broad uee- 
lined boulevards; past the swan-dotted 
moat of the Imperial Palace, just visible 
over the crest of the sweeping, stone- 
buttressed wall which surrounds its 250 
acres of exquisite grounds; and through 
shioplined. la cle- 
driven rickshas, your ambulation finally 
finds you standing on the Ginza, Tokyo's 
pulsing main artery. A frenetic thor- 
oughfare only one-half mile in length, 
it is Times Square, Piccadilly Circus, 
Place Pigalle, and the Fia Veneto all 
rolled into one; though no one is really 
sure, it has been estimated that upwards 
of 50,000 bars, night spots and eateries 
line the Ginza — along with the biggest 
and most fashionable depart 
in the Orient, an assortment of public 
bathhou: ind an uncounted number of 
pachinko parlors, where a jangling ba 
tardization of pinball is played with rapt 
concentration by men, women and chil- 
dren alike. It is a scintillating stretch 
at any hour, but most especially now, as 
galaxies of billboards bloom with multi- 
colored lights. 

As you walk and look, you will find 
yourself garnering many stares from the 
diminutive throngs; for the Japanese 
have never become blasé about their 
stature. You'll note the multitudinous, 
almost toylike bobbing of heads as friends 
greet one another with deferential poli- 
tesse. The dress of nearly all will be 
Western: the men in conventional suits; 
the women, who have been persuaded 
that the flat planes of the kimono are 
not flattering to the feminine curves so 
modish in the West, wear quiet fl 
patterned dresses. (Once home, of course, 
nearly everyone, male and female, dofis 
Western garb for the familiar compact 
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and classic beauty of the kimono.) 

Many of the signs in front of stores and 
night spots, you'll notice, are bilingual, 
bearing a picturesquely mutilated brand 
of English; connoisseurs of local sign 
language fondly recall a barber's blurb 
reading "HrAns сит HERE”; and the in- 
triguing revelation that appeared before 
a tailors shop “LADIES HAVE FITS HERE.” 

Having found your way to the heart 
of the matter, you might well elect to 
sip a preprandial libation at any one of 
the numberless bars and coffee shops 
that line the Ginza and its Lilliputian 
side streets—byways so tiny and so 
panoplied with jutting wooden placards 
that even small cars arc unable to enter. 
In picking a spot, it would be well to 
stay with those establishments sporting 
English signs at their portals; the ones 
that don't may not cotton to Caucasians. 
Among the more companionable spas 
are the Rat Mort, a chandelicred chateau 
serving expertly swizzled cocktails; and 
the Tennessee Tea Room, a pleasantly 
peculiar coffeehouse which along with 
the caffeine, purveys decent drinks, rocka- 
billy musicians in flamboyant cowboy 
outfits imitating Elvis, ian, and other 
musical spokesmen of Western culture. 
At Gin-Paree, a miniature outpost of 
Continental charm just off the Ginza, 
a troupe of Japanese vocalists relentlessly 
— but somchow engagingly — render such 
chansons as the ever-popular Арити in 
Parisu. Nearby is Shirobasha, a Stygian- 
dark, fourstoried java joint which also 
does a heavy trade in the more potent 
potables. A few blocks south is Eraishon, 
an ornate den in which elevator borne 
vocalists waft eerily past the tiny bal- 
cony upon which you perch with your 
drink. If you prefer а setting of Gothic 
splendor, you might amble into Kohaku, 
Hami-Kochi, or Chopin-Scalaza, more 
Far East than far-out nuclei for culture- 
and coffeelovers, in which you will be 
permitted to commune silently with 
Mozart and Bach on the stereo while you 
sit sipping with the other longhairs. 

Drinks in any of the above will cost 
about a dollar apiece and can be nursed 
as long as desired without a glower. 
When ordering, we advise that you stick 
to imported stock, because native Japa- 
nese liquors (including gins) tend to be a 
mite swcetish. Japanese beer, on the other 
hand. is among the truest of brews—richer 
than light American lagers, yet lighter 
than the dark European products, And 
you'll also want to sample a porcelain 
bottleful of sake, the national beverage 
— though it might be best to save this 
pleasure for savoring over dinner. 

At about this juncture, as the relaxing 
intake of spirits bolsters your own, you 
may well begin to ponder the possibility 
of forming a liaison. In a city of over 
4,750,000 women, the task of securing 
companionship for your evening's outing 
is both prohibitively difficult and ab- 
surdly simple. Technically speaking, the 


postwar constitution conferred on Japa- 
hese women equal status with men: in 
one bold stroke they were liberated from 
their traditional cipheric role and legis- 
lated into individual identity. In prac- 
tice, however, the principle of personal 
liberty has not filtered through to either 
the older generation or the upper classes, 
where papasan is still very much the 
master, exerting sufficient control over his 
daughter to blueprint both her personal 
life and her marriage. The consequence: 
if you are not a Japanese male of honor- 
able family, prospects and intentions, 
your chances of dating an old-fashioned 
or blue-blooded lass are, quite simply, 
nil, It is barely possible that you will be 
able to gain escort rights with the daugh- 
ter of a proper middle-class family, but 
usually only if you possess gilt-edged dip- 
lomatic or military connections. Among 
the remaining tinkling belles, happily, 
both democracy and its attendant pur- 
suit of happiness are fervently embraced. 
For the unhurried male with a well- 
honed approach, this chick-list presents 
a wide array of possibilities: you may 
beguile a pert waitress from the Tennes- 
sce Tea Room, а willowy salesgirl from 
Mitsukoshi department store, a short- 
stemmed chorine from the epidermal 
displays at the Nichigeki Theater, or a 
chic stewardess who works the Pigeon Bus 
tours — delightful damsels all. But the 
most expeditious and facile opportu- 
nities аге to be found among the massed 
ranks of hostesses employed by the city's 
yarious cabarets and night clubs. The 
evening is still too young, however, to 
undertake an expedition into this vast 
nocturnal domain; its enticements must 
await the completion of the dinner hour 
— a golden time in the round of Tokyo's 
cosmopolitan night life. 

Perhaps no other city in the world 
offers the gastronome such cornucopian 
fare. Its 30,000 restaurants cater to а 
potpourri of ethnic tastes, offering every- 
thing from a Anish to a tamale. The two 
best-known native dishes are sukiyaki, an 
elegant meat and vegetable stew by now 
a household recipe from New York to 
an Francisco; and tempura, an equally 
favored and savored assortment of deep- 
fried seafood and sliced vegetables. In 
a sukiyaki restaurant you remove your 
shoes, sit on tatami matting at a low 
table, and watch hungrily as your wait- 
ress ceremoniously prepares the repast. 
Into a table-top skillet sizzling with soy 
sauce аһоус a charcoal brazier, she pops 
morsels of beef, chicken or pork, bean 
curd, sliced scallions, lotus root, bamboo 
shoots, quartered onions and assorted 
other exotica. All this is accompanied by 
white rice, and an inexhaustible supply 
of sake. 

Until a man, however well-traveled, 
has tasted the ki at Suehiro, he 
cannot, to our palate, truly call himself 
a connoisseur of Japanese cuisine. De- 
spite tourist-baiting dancing girls and ап 


suki 


wnesthetic atmosphere of busy clatter, 
this four-story emporium serves the most 
delicately delicious beef sukivaki we have 
ever caten, prepared with porterhousc 
from their own herd of tenderly nurtured 
livestock. The sukiyaki at Doh-Hana, 
though a shade less epicurean, may be 
savored more by those to whom a setting 
of classic serenity, and a garden of sur- 
passing beauty, are as essential as fine 
ате to complete dining pleasure. 1 
both. places, the price for di 
under $4 — high for Japan, but certainly 
worth it 

Though a somewhat Westernized 
mecca for tourists and conventioneers, 
Tenchi serves perhaps the finest tem- 
pura. Even so. we prefer the quietly wa- 
ditional quarters of Hanacho, a fem pura 
temple which has carefully preserved. 
both the rituals and recipes of old Japan. 
Somewhat less accessible to downtown, 
Inagiku also offers a blending of super- 
lative tempia, service and decor which 
merits your attention. Prices in all range 
between. $2.50 and $3.60. 

Iwo other national delicacies you'll 
want to аге yakitori — tidbits of. 
chicken and vegetables mixed in batter 
and roasted over charcoal flames; and 
habayaki, broiled split eels dipped in soy 
sauce. A pleasantly airy spot to sample 
these is the Tokyo Kaik lantern- 
festooned roof restaurant which opens 


ner is j 


for dinner and dancing at 5:30 and stays 
open till about nine. 

Newcomer are sometimes surprised 
and always gratified to discover that 
Japanese beef is among the most tender 
and succulent in thc 
t least, to the solicitous 
husbandry practiced by the farmers of 
Kobe in Southern Honshu, where the 
cows are lovingly massaged and fed beer 
to perfect the quality of their meat. Such 
beef, comparable to the best in the 
world, n be relished at hamburger 
prices in the Chaco, a tiny place serving 
enormous steaks charcoal-broiled before 
the diners; at nearby George's, ап in- 
groupish hangout for the American col- 
and at Frank's, the biggest (but not 
best) steak house in the city, a dressy 
Los Angelese establishment complete 
with candlelight, chrome table carts and 
flaming desserts. 

In the summe: 


world —duc in 
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ony 


Tokyo's garden restau 
rants provide a benignly pleasant atmos 
phere for leisurely gourmandizing; there 
are several worthy of note: Hamaseiho 
апа Hannayen sport outdoor barbecues 
and sensible prices: and Happo-en, dec- 
orated in the style of a traditional inn 
is nestled in a garden 300 years old, and 
serves excellent French ci ‚ as well 
as Japanese, for under $4; but by all 
odds the finest of its genre and. perhaps 
the best known of Tokyo's myriad res 


ants is Chinzanso. Situated in а 
tranquil seventee . this elysi 
rendezvous offers both Western- and 


Japanesestyle dining rooms, as well as 
Mresco garden grill where tender 
portions of beef, lamb and chicken are 
charcoaled Mongolian Genghis 


an 


over 


Khan broilers — all for the modest sum 
of around $3. You should try to get 
there in June, during which over a 


million firellies, gathered from all over 
Тара d from cages like vast 
star showers into the landscaped gardens. 
The venturesome, of course, will want 
to forage about in search of more ob- 
scure dining haunts — less spectacularly 
appurtenanced, perhaps, but more gen 
minely indigenous. At Furusato, for ex- 
ample—an old farmhouse which 
dismantled, transported to its present 
site and reassembled — the guests sit 
around an open hearth qualfing sake and 
savoring countrystyle meat, broiled 
chicken and fish both raw. and cooked. 
The price tag here is high by Japanese 
standards (around 58 per person). 
Another purely Japanese spot of gus- 
tatory interest is Fuji diminutive 
indoor cookshop about three blocks from 
the Imperial which specializes in okariba- 
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yaki. the traditional dish of samurai: the 
diners sit at a table centered by a grill 
resembling a samurai shield, upon which 


the chef carefully chars small beef filets, 
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es of sweet potatoes and onion, fresh 
fish, and, toward the end of the meal, 
the apogee of off-beat gastronomy: edible 
chrysanthemums. You top all this off 
with misoshiru, a savory soup of bean 
curd stock served in a black lacquered 
howl. at the bottom of which are two or 
three dozen tiny black clams. 

Chinese restaurants of imperial rank 
also abound in this amazing city; for 
many of the finest Cantonese. and Sze- 
chwan chefs in China fled the mainland 
with the Red take over to set up shop 
Tokyo. Sun Y place; with 
ll of fare featuring over 400 different 
this unprepossessingly deco- 
rated establishment has earned a reputa- 
tion so far flung that a certain elite 
contingent of passengers on every in- 
coming international flight refuses the 
last meal on board in order to whet their 
appetites to a keen edge for a monu- 
mental meal at Sun Ya on arrival. In 
order to sample the largest possible as- 
sortment of savories such as sharkfin 
soup, Peking duck and hundred-year-old 
eggs, take with you a quartet or more of 
friends. The total tab for four is ab- 
surdly low in view of the inordinate 
pleasures imparted: around $11. 

If his palate is of an even more exotic 
turn, the feasting male can also go Asi- 
atic in an assortment of Korean, Siamese 
and Indonesian restaurants. For Korca- 
philes, there is Taisho-cn, which serves 
pungently savory pulgogi — strips of bar- 
becued beef that have been steeped for 
hours in a marinated garlic sauce — not 
recommended for delicate stomachs, or 
before a date. If you're fit to be Thaied. 
the Bangkok should have you feeling 
like a king. Indonesian buffs will find 
superb assuagement at Indonesia Raya 
and Sederhana. 

For the diner crai 
fare, the polyglot 
Continental cafés is 
quality magnificent. A complete catalog- 
ing would be fodder for a doctoral thesis, 
so we'll content ourselves with listing 
some of the best. Gallic comestibles may 
be partaken of at the Crescent, which 
serves chef-d'oeuvre [rogs legs and com- 
mands an unexcelled view of the Eiffel- 
topping Tokyo TV tower (which in turn 
contains two restaurants of its own); and 
at France-ya, a minuscule cuisinery 
buried im a maze of side streets, which 
веш 


g more familiar 
aricty of Tokyo's 
munificent, their 


its table d'hote meals — which a 
fixe at $10. But perhaps the rarest 
French repast in the city, if not in the 
Far East, is savored by the patrons of 
ult Hananoki, whose kitchen is 
ruled by the redoubtable Shido, ac- 
knowledged Escoffier of the Orie 
prices, needless to mention, are u 
gettable — but so is the food. Italian cu- 
cina, ing some 50 varieties of 
highly respectable. pizza, is served with 
style, and usually with anchovies, at 


inclu 


Nicola's: Germanic trenchermen will 
raise a seidel to the gemütlich gusta- 
tory pleasures of Lohmeyer's or Ketel's. 
If you prefer Hungarian sustenance, try 


Irene's Hungaria, where gypsy-bloused 
Japanese bartenders mix the best mar- 


tinis in town. Headlining the Russian 
borsch circuit are Cossack, Volga and 
Balalaika, the last of which enjoys the 
dubious distinction of being the largest 
restaurant in Tokyo. If you find yourself 
longing for London fog and kidney pie, 
you'll find the latter, along with tank- 
ards of ale, Yorkshire pudding and roast 
mutton in hearty abundance at The 
King’s Arms, a timbered tavern opposite 
the American embassy. 

Having satisfied the inner man, you'll 
be set to swing into the organized pan- 
demonium of the city's night life. Pa- 
trons of the sensual arts may wish to 
inaugurate the evening in a carnival 
sideshow mood by venturing into 
Tokyo's triumvirate of temples to Eros 
—the Musical Hall, the Shim- 
bashi Embujo, and the Asakusa Theater 
—wherein mass fertility rites are con- 
ducted three times daily, to the age-old 
syncopation of a trap drum and a blaring 
pit band, by brightly pigmented bou- 
quets of Oriental blossoms 

In most of the nighteries, whether 
brightly lit, or intime, you will encounter 
in gratifying numbers the pretty phe- 
nomenon known as the Japanese hostess. 
Like all cosmopolitan cities, Tokyo ех 
erts a magnetic attraction on good-look- 
ing women and the best of these seem 
to gravitate to the top clubs. For the 
same reason that one doesn't carry coals 
to Newcastle, you need not escort a date 
to these dens. These quasigeishas are 
hired by the management to provide 
i and terpsichorcan companion- 
ship for visiting males. When the 
hatches are battened at 11:30, however, 
most of these occidentprone young 
ladics are amenable to a broad inter- 
pretation of Eastern hospitality. 

Achieving an amiable entente with a 
hostess, you'll find, is about as difficult 
as gathering acorns under an oak tree. 
As soon as the waiter has seated you, 
he will inquire with bowing solicitude 
if you wish to imbibe à deux; you will 
say yes, adding that you prefer an Eng- 
lish-speaking companion. Whereupon а 
procession of walking advertisements for 
the Paris fashion industry will wend 
their way to your table. After surveying 
the line-up with the care of a caliph, 
you simply reach out to clasp the hand 
of your choice; the remaining girls will 
prettily disperse. As she settles at your 
side, you ask her name. If she lik 
she will respond by proffering a card on 
which you will find her first name and 
two telephone numbers — the club's and. 
her own. Overcoming the tempiation to 
learn her family name as well — an 
excusable gaucherie at this point — you 
condude the formalities by giving her 


's you, 


one of your own pasteboards. 

The fee for this pleasant. package— 
company, canapés and cocktails for two 
— usually starts at about $2 an hour in 
pretentious cabarets, and just under 
$3 in the fancier boites; this in addition 
to a cover charge of from $1.50 to $4. 
At these rates your petite pal will stay 
with you — dancing enthusiastically, fash- 
ioning charming small talk, sipping 
daintily (invariably a hybrid of Scotch 
and ginger ale), laughing at your jokes, 
lighting your cigarettes and handing you 
the tı ional hot towel to wipe your 
hands preparatory to food and drink — 
for as long as you like. In the improb- 
able event that you become disenchanted 
ith the company you're keeping, it’ 
quite permissible to change hostesses in 
midstream without objection; the larger 
clubs have several hundred available. 

The average Tokyo floorshow is rea- 
sonably diverting: ten or more demiclad 
chorus girls generally alternate with an 
Ed Sullivanesque parade of magicians, 
acrobats, singers and, if luck isn’t with 
you, a team of indefatigable baton twirl- 
ers. Though the acts have an interna- 
tional flavor, top American talent is 
scarce, for the owners’ yen for yen ordi- 
narily precludes payment of the fees 
Yankee artists demand. 

There finc semantic distinction 
between cabarets and night clubs which 
you might file away at this point: cab- 
arets are strictly for stags, while night 
dubs cater to couples as well as to the 
man taking a solo flier; hostesses, of 
course, abound in both. 

The three poshest clubs all throb in 
the rowdy Akasal trict; the Copa- 
cabana, the new Latin Quarter and the 
Hanabasha. Of these, the Copa gets our 
nod both as the biggest and the best — 
but only by an inclined eyelash. Pre- 
sided over by a Junoesque Japanese 
woman who calls herself Moma Cherry, 
it offers action on two fronts: down- 
stairs, Hiroshi Watanabe's Star Dusters, 
blowing current U.S. pop hits, plus a 
show compounded of good second-string 
talent from abroad; and topside, a bar 
in pleasant proximity to a task force of 
waiting hostesses. Next door looms the 
gigantic Напа! most сау- 
ernous tabernade of joy. With a Brob- 

е, Arabian Nightmare 
decor, and ап amphitheatrical assem- 
blage of postagestamp tables, its central 
showroom is little short of awesome. 
Almost as an afterthought, there is also 
an adjacent lounge — an expectedly cozy 
retreat with a wood-burning fireplace 
before which a covey of unattached host- 
гер warm while awaiting the cus- 
cues. In an unresolved argument 
that has been bandied about for years, 
some connoisseurs maintain that these 
girls are the pick of the city’s crop— 
and we agree. Across the street is the 
new Latin an elephantine 
saloon comparable to its competition in 
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Can't keep 
hair neal. 
Read H-A treed, 
THEN TAKE 
EXTRA DOWN. 


Date with HA 
cheerleader. stimulated 

1 YARD your scalp. 

GAIN 3 YARD GAIN. 


ddO»92!» 


Fach player place coin or similar token їп опе of two areas 
marked "Kickoff"—one on right, one on left. 

To move (have a “down™), open magazine to any page 
and add the digits. i.e. If page 53, 5+3=8, so move 
token forward 8 squares (“yards”). 

Follow directions printed in square on which you land. 
Object of game: first man to reach area marked “Touch- 
down” wins. 


38 SWINGING PAGES. LOTS OF HA-HA'S. 
FUNNY PICTURES. FACTS, TOO. 


er Football 


TWO PLAYER 


а 


Date alter game. 
Read H-A 
eed, THEN 
TAKE EXTRA 
DOWN. 


NUMBER. 


Studied 
H-Aad 

f ияш. 

j 3 YARD GAIN. 


Hairdressing 
evaporated 
in your hair, 
5 YARD 
Loss. 


Penalty: 
ran out of H-A. 
LOSE NEXT 
DOWN. 
Time out: 
used oily 
hairdressing. 
LOSE NEXT 
DOWN. 


nubbed bY 


wrong нау— 


hair fell in eyes. 


LOSE NEXT 
OWN. 


I (state your name), know that the perfect way to start my 
day is to shower and shave and to use H-A. I further know 
that H-A is the modern hairdressing for the active man. 
And I must be active or I wouldn't be playing this game. 


KICKOFF 


L- sg PA AKA 


| Write to: SWINGING BOOK 0. Вох. 4727, Chicago 80, Illinois. COPS! Enclose one H-A Boxtop. Don't forget that par 
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decibels, if not im Jerebels. Spirits cir- 
culate in these three citadels for about 
dollar a jolt; and. the cover charge is 
usually $2.25, though it may go up for 
ime entertainer from Stateside 

another Akasaka playpen 
which defies categorization: a vast super- 
market for the senses known as Shin- 
Sekai. Among other attractions, this 
cightstory jukebox — complete with bub- 
bles and miasmatic colored lights — con- 
ains a kiddyland, a Science-Magic Land, 
an echoing beer garden, a shopping 
center and an endless array of restau- 


is topped by 
story pagoda limned in neon; descent 
‘om this height to a neighboring Bud- 
dhist temple can be negotiated swiftly 
by cable car. Gilding this enormous lily, 
Shin-Sekai also boasts the mostest in 
hostesses: there are an even thousand 
of them, and each can be individually 
paged by a stock-exchangelike system of 
flashing numbers on the walls of a colos- 
1 nightclub arena in the building's 
rds. 

While cabaret-hopping, your time and 
money will be best spent in either the 
Crown or the Queen Bee. The Crown — 
a regally bedizencd sanctum of the 
expense-account set— boasts a pair of 
reasonably euphonious bands (Fujio 
Tsuruta and His Swinging Stars trade 
riffs with Koji Suyuki and His Eight 
Echos) a fairly fleshy floorshow and a 
full contingent of hostesses; the uncover 
charge is $1.35. Somewhat higher tariffed, 
the Ginza’s Queen Bee is a buzzing hive 
celebrated for its equally ornate stage 
shows and French stained-glass decor. 
From your perch at its central revolving 
bar — circumscribed by a cordon of beck- 
oning but stationary Bee-girls — а nod of 
the head will summon a friendly fellow 
passenger onto the carousel. As at the 
Crown, the pleasure of her company 
will come to $2.75 ап hour. 

For the curiosity-secker, the mammoth 
Mimatsu, Tokyo's biggest cabaret, pos- 
sesscs some measures of statistical inter- 
est: it stages extravagant shows twice a 
night, blares continuous band music and 
leases tableside helpmeets for the entire 


planetarium an 


evening = all for the bargain-basement 
price tag of $2.70 plus drinks. Mark- 
downs notwithstanding, y visitors 


prefer the less Atlantean scope of the 
Monte Carlo, a boite catering mainly to 
Japanese, but warmly esteemed by many 
clean-minded foreigners for its Saturday 
night htub Revue,” featuring 40 
suds-clad chorines engaged in mass ablu- 
tions. 

Only the intrepid venture into the 
New Yorker, а bawdy foxhole filled to 
overflowing with underclad hostesses, 
ily for the edification of GIs on 
or to the Albion, 
where le jazz hot cannonades from a 
battery of loud-speakers, and jungle- 
colored lights throb rhythmically to the 


titanic beat, while 30 warbling waitresses 
in skintight bodices demonstrate th 
broken-field running technique amidst 
the many-handed patrons. 

By the time the 11:30 curfew rolls 
round, you and your consort will un- 
doubtably have achieved sufficient rap- 
port to warrant gambols im greener 
pastures. The fact that she has been for- 
bidden to fraternize off the premises is 
m an exercise jn oriental face- 
saving on the part of the management; 
if your interest is reciprocated — as it al- 
most always is — she will forthwith im- 
рат explicit directions to a nearby 
coffeeshop rendezvous, where you will 
be instructed to sit patiently while she 
switches from hostess finery to chic street 
clothes. Unlike the charade of misdirec- 
цоп practiced by Stateside dancehall 
hostesses, she will always show up — at 
which time she and you will then be free 
to paint the town champagne pink in 
one of the whee-hour bistros. 

One such spot is the Aoi Shiro; osten- 
sibly shuttering up with the rest at 11:30, 
this tiny cub keeps the midnight oil 
burning via a venerable spe 
bit; a waiter wielding a flashlight guides 
you down a back corridor and thence 
through a murky obstacle course of 
rs and storerooms to a curtained 
second-story retreat, where curfews — and 
conventions— are but the figments of a 
policeman's imagination. 

But the real heartland of after-hour 
revelry is freewheeling Roppongi Street, 
where creaky joints like Liz Laurie's 
Club 88 and Club Shima detonate ull 
dawn. These two dens extort neither 
cover nor minimum from their clientele, 
nor do they provide hostesses; but this 
last lack is strictly demic, for both 
clubs are invariably dense with yet un- 
committed female functionaries from 
golden 
last-ditch opportunity for liaison. Rather 
edible sushi and broiled speciali 
be sampled at Liz Laurie's; next door at 
Club Shima you can feast on standard 
Chinese fare, then choose a dish for a 
dance to the unlikely combination of 
electric organ sided by bongos. In any 
event, the possibility of reaching the 
nether end of the evening sans com- 
panionship — except by choice — is math- 
ematically remote, Assuming that your 
overtures have been answered with ap- 
proval, the sole remaining question is 
purely logistic: Quo vadis? Few of the 
major hotcls— Western or Japanese — 
will countenance female visitors “during 
hours designated for sleeping.” There- 


carly closing nearby cabarets — 


ies can 


fore, the girl will probably volunteer her 
quarters — provided 


she doesn't 
sleep with six or seven relatives in the 
same room, as is often the case. In this 
inlelicitous event, you have but to set 
out for the best of the latehour inns 
which dot the downtown the 
Sekitei; surely among the most Elysian 
and esthetic of transient hotels to be 


own 


found anywhere, its secluded bungalows. 
set among rock gardens and gurgling 
streams, rent for $8 to 514 an evening. 

When the ri: 
iscover that the city by day 
almost as intriguing as at night and 
perhaps even more frenetic. The super- 
abundance of its daytime d 
make slugabedding an impossibility, 
though Tokyo is not a spectacular sight- 
seeing town in the usual tourist sense — 
mainly because it is relatively new. It 
was not until 1868, under the aegis of 
the Emperor Meiji, that the town became 
the Japanese capital and received its 
present name (literally, Eastern Capital). 

Built by Meiji, the Imperial Palace is 
located in the heart of Tokyo on a 250- 
acre tract encircled by а system of moats. 
Although most of its buildings were de- 
stroyed by an air raid in 1945, the mas- 
sive masonry and watchtowers that 
remain have lost none of their serene 
monumentality. The general public is 
allowed to visit the grounds just twice 
a year, on January 2 and April 29, but 
you can behold its main entrance at 
any time from the famous double bridge, 
Nijubashi. The ashes of Meiji— Hiro- 
hito's grandfather — are contained in the 
Meiji Shrine, а structure sacred to Shin- 
toists everywhere, set amid 175 acres of 
forested park lands. Heavily damaged 
by wartime bombing, the shrine has 
since been completely rebuilt; its orig- 
inal torii —a magnificent gate fashioned 
from cyprus wood over 1700 years old — 
still stands astride its entrance. 

A visit to one of the city's mammoth 
mercantile temples should be no less an 
experience, in its own way, for the stag- 
gering abundance and varicty of their 
bounty. Uniquely native, however, is the 
virtual Japanese patent right on the w 
timate secret weapon of huckstering: 
genuine courtesy. Clerks in these vast 
department stores turn handsprings to 
insure your satisfaction; uniformed girls 
greet you with a smile and a bow as 
you disembark from the escalator at each 
floor; and miniature roof-top Disneylands 
with scaled-down Ferris wheels, tiny 2005 
and fun houses beguile the little shavers 
while the grownups browse below. The 
finest of these soft-sell citadels are Tak: 
shi , whose resplendent Manhattan 
branch displays but a scattered sampling 
of the selection of goods sold in its 
Tokyo store; and archrival Mitsukoshi, 
the largest department store in the 
Orient. But your shopping sorties will, 
perhaps, be most conveniently and rea- 
sonably accomplished in the arcades of 
the big hotels, where the many pre- 
cious Japanese artifacts available— all 
incomparably superior to the flimsy ten- 
cent-store merchandise which once trans- 
formed the “Made in Japan” label into 
a symbol of shoddy workmanship — in- 
clude such treasures as Mikimoto pearls, 
lacquerware, silks, cloisonné, porcelain, 
brocades, china, fans, bamboo work, 


you will d 


“I've been thrilled by the dazzling break way of your four-speed 
close-ratio, synchromesh manual transmission and the lusty surge 
of your 315-horsepower, fuel-injection, high-lift cam engine 
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even swords—as well as a 
gleaming assortment of Japanese cam- 
cras and binoculars, which many claim 
have supplanted the German product as 
the finest in the world. Pearls, cloisonné 
d optical equipment, you might note, 
av be exported tax-free. In the arcade 


mu 


m 


at the Imperial (and also less accessibly 
elsewhere about the city) are several 
led Hong Kong tailors who 


highly sl 
can produce a perfectly fitting, custom- 
made suit of top-drawer English wool 
or tropical worsted, within 24 hours if 
necessary. At $30 to $40 per suit, vou 
will quickly realize that Tokyo is the 
best place this side of Queen's Road in 
Kowloon lor a 
robe. 

Before packing up those precision- 
ground field glasses for shipment, the 
unregenerate Beisboru (baseball) buff 
will want to hie himself out to Korakuen 
h 50.000 other fans of the 
Japanese national sport, for a magnified 
look at the local pro nines which have 
several times vanquished the mighty 
New York Yankees during tours through 
Tokyo. Aside from such charmingl 
Japanese embellishments as usherettes, 
female announcers, and a ceremoni 
pregame presentation of flowers to the 
team captains, these spirited contests are 
remarkably similar to our own even 
to pop-bottle projectiles from the mez- 
zanine, punctuating such familiar um- 


sembling a custom ward- 


Jap: 


pirical declarat as "Str 
“Boru,” and "Ahootoh." 

For more exotic sporting tastes, 
for TV long disenchanted with 


the American 
а rousing sumo tour- 
in January, May 
Scptembe ү revive not only respect 
but enthusiasm for the wrestling game. 
ln this elaborately stylized contest of 
brawn and balance, two porcine behe- 
moths, often we 
are pitted 
teen 
much ins 
ritual foot-stompi 
ult: 
speed 


contemplation 
both will spring 
ously to the attack with 
gility re ble for 
matter of seconds, one will 
have bellied the other out of the ring 
and won the match, Though the cor 


their 


tests begin the 
best time to whe: 
the top- ng leviathans lumber into 


action. 

И sumo is not in season, а sprightlier 
manner of mayhem may be observed at 
the Kodokan Judo Hall, where you can 
flip over the dexterity of twoscore or 
more white-robed Judo practitioners and 
their pupils. 

For those of gentler dispo: 
offers an a ns adopted 
intact fh models: one ma 
play golf on the shortish nine-hole fair- 
у а Park: play 
the ponies during weckend races at the 


ion, Tokyo 


tay of avoca 


1 Western 


modern tracks in Fuchu 
both just outside the 
in such 


nd Nakayama, 
or indulge 
r divertissements as bowl 
ice skating, skiing (in the 
nt Japanese Alps), or even 


won the country repea 
championships. 

After an afternoon 
cither as spectator or р 
want to head n 


of such sport, 
ticipant, you'll 
for one of Tokyo's 
many onsen, or Turkish-style public 
baths, to enjoy a full hour of slow steam- 
ng and gentle kneading from stem to 
stern, the more salubriously to emerge 
into the pleasures of the evening. The 
full treatment — steam, suds and squeeze 
— will be administered by a diminutive 
naiad for about $2.80. 

As a refreshingly sedate contrast to 
the racy atmosphere of the previous 
ight's inaugural, you might consider 
next an early visit to one of Tokyo's 
many geisha teahouses. Trained from 
infancy in the subueties of entertaining 
men, geisha become accomplished in 


singing ancient songs, strumming the 
samisen and koto. traditional dancing, 


aving pleasantly harmless parlor games, 
nd the art of making feather-light con- 
sation. Despite persistent Western 
suspicions, they are simply what their 
name implies: “art person.” Not that all 
geisha are strictly puritanical: many ac- 
quire affluent. businessmen as their great 
and good friends. They are not, however, 
fair game for the visiting huntsman. Even 
зо, you h to hire one for a pri 
vate party; but bear id that the 
best of them charge $3 5100— not 
ven— [or each pleasant, but decidedly 
not passionate, hour of ente 
arly— well before five— 
you'll just have tim © the 
the Kabu 


y wi 


show 


the 


nate theater in 
ble setting for what is 
perhaps the most electrifying of the per- 
forming arts; Combining elc- 
ments of opera, dance, drama, concert 
and sometimes vaudeville frame- 
k ol rigidly stylized conventions. this 
300-y r fails to 
startle and delight even those who un- 
derstand neither a syllable of its eerily 
wailed dialog nor a conyolution of its 
intricate four-hour plots of court in- 
trigue and ancient legend. 

No less absorbing, though somewhat 
less robustly enjoyable for many visitors, 
the Noh dr: is a ritualized art form 
of such disembodied otherworldliness 
that some have said its plays seem to 
occur outside of time and space. Enact- 
i ncholy stories of the legendary 
nd the supernatural, male actors in ei 
veloping silks and expressionless: masks 
move with stately deliberation about a 
1, sparsely propped stage, speaking 


their lines in tones of ghostly hollow- 
ness and with a stylized archaic diction 
which even Japanese audiences seldom 
fully comprehend, though they know all 
the time-honored plots by heart. We 
suggest you give it a try 

Once you've undertaken а kabuki- 
thon, and know Noh, you'll be mentally 
prepared to appreciate the quaint and 
fragile beauty of bunraku, Japan's clas 
puppet theater. Imported from Chin 
Imost 500 years ago at a time when live 


drama had been banned by Imperial 
edict in an attempt to punish actors for 
their “loose living.” bunzaku is a kind of 


pocketsize kabuki in which amazingly 
expressive fourfoot dolls, manipulated 
on stage by black-cloaked puppeteer: 
mime the plot lines of heroic anci 

dramas against a background of diminu 
tive trees and pavilions. Ducats for all 
of these theatrics cost between $2 and 
nl should be ordered a few days in 
nce. 

In a lighter mood, you may want to 
catch one of the pleasantly frothy per 
form of the Takarazuka Opera 
Troupe — familiar to those who saw it 
during а recent U.S. tour—an all-girl 
company of singers, dancers and thes 
pians specializing in sudsy Rudolph 
Frimlish opereuas with shapely Prussians 
in boots and epaulets; and in Weste 
style il revues of Dick Powell-Ruby 
Keeler vintage — complete with top hats, 


champagne bubbles, revolving stages 
d patriotic drill teams. 
To an extent rivaled only by flick- 


happy Los Angeles, Tokyo bristles with 
movie houses great and humble, show- 
casing features from Ате France, 
England, Italy and India as well as the 
local product for a public whose appe- 
ше for celluloid — new ог old, grades 
А to Z—seems to know no bounds. In 
ttempt to equalize supply and de 
mand, the Japanese film industry, cen- 
tered largely in Tokyo, has become the 
most prolific in the world, grinding out 
four times the footage produced on our 
own shores evei т. Thou; 
ally an impressive production 
Gate of Hell ог Rashomon bobs to the 
surface of this stupendous ошро 
most are maudlin modern-dress s 
juvenile science-fiction ch 
order of Godzilla, or low-l 
opuses featuring the fastest swords in 
the East in histrionics of such eye-roll 
absurdity that they're actually 
to watch — without a word of translation. 

If you're ily spent with 
sporting life and yearn to idle 
quiet evening on the tatami, seule ba 
on a cushion and flip on the ubiquitou 
terebi. You'll soon discover that Jap 
nese video fare is a sukiyaki of the good 
and the ghastly: homemade panel slows, 
soap operas Easterns, liber: 
ally larded with a number of Americ 
ingredi Wagon Train 


а 


dget samu 


momen 


d samurai 


nd 


PLAYBOY GOURMET 


Whether you're entertaining à deur or 
en masse, THE PLAYBOY GOUR- 
MET will earn you a glowing reputation 
asa chef supreme and host unparalleled 
Replete with Lucullan recipes, this ele- 
| gant book from the publishers of PLAY- 
ROY gleans the cream of the cuisine 
kingdom, the essence of the spirit world 
Not the homemaker's all-purpose en- 
cyclopedia of ho-hum cookery, THE 
PLAYBOY GOURMET is tastefully 
attuned to the educated palate of the 
It samples plebian and 
patrician, savors foreign and domestic 
Its twenty-two chapters run the 
gastronomic gamut from canapé to 
glacé, apertif to cordial, picnic capers to 
holiday cheer, Salzburger Nockerln to 
submarine sandwich. The sole criterion: 
delectability 
Over 75 color pages season this 
sumptuously-bound symposium of 
PLAYBOY'S epicurean essays— written 
with wit and wisdom by Food and Drink 
Editor Thomas Mario. Served up with 
an introduetion by 
Hugh M 
tidbits of gastronomic lore and common- 
sense culinary tips. More, a special 
gourmet g gallery steers the culti- 
vated man to the cli 
tools of the craft 
From the not-so-humble Hamburger 
to Veal Sauté Prorencal, THE PLAY- 
BOY GOURMET is a 250-page-plus 
pacan to the art of gourmandise—but, 


urban male. 


Editor-Publisher 
Hefner, the book is laced with 


sic, clean-lined 


above all, to the sheer sensual рі 
of eating and drinking well 


THE PLAYBOY GOURMET will be published in November 


ORDER NOW AT THE SPECIAL PRE-PUBLICATION PRICE OF *10 


Regular price—after January 1, 1962— will be 312.50 per copy- 


Please send me: 


copies of THE PLAYBOY GOURMET 
at pre-publication price of $10 per copy 


1 is check or money order 


e to my Playboy Club Key num- 
ber, which is 


нло 


address. 


city- zone. tate. 


PLAYBOY BOOKS 222 East Ohio Street Chicago 11, 111 
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Study for Library of Congress finds 


LENTROSTAT 


best for cleaning records 


“Routine cleaning was accom- 
plished by using . . . prior to play- 
back or packaging; a sparingly 
applied detergent solution with an 
applicator of sheared acetate 
velvet fibres. * 

“Other systems of dust control, 
cleaning (such as spray on anti- 
static compounds, treated cloths, 
dampened synthetic sponges, and 
radioactive air ionization) were 
tried but did not prove as satis- 
factory. 
*Lektrostat Record Cleaning Kit, 
Dexter Chemical Corp. 


Only $2.00 net at your high fidel- 
ity dealer's, or write to: 


DEXTER » 


Chemical Corpor 
Consumer Prod. 
ision 

845 Edgewater Rd. 
New York 59, N. Y. 


AIF j YOU LIKE PARIS —YOU'LL LOVE 


7] F 


S) FRENCH RESTAURANT 


Angeles + Oakland А 
Los Angeles ° “Sherman Oaks e Paris 


THE 
PLAYMATE 
ANKLE 
BRACELET 


Trim touch for a trim 
ankle ...a delicate 
ankle bracelet with 
the distinctive 

PLAYBOY bunny 

charm. In black 

enamel on rhodium. 
Safety clasp. $2.50 ppd. 

Shall we enclose a gift card 

in your name? 


Send check or money order to: 


PLAYBOY PRODUCTS 
232 East Ohio St. Chicago 11, Illinois 


Playboy Club Keyholders: 
Please specify your 
key number when charging- 


Gunsmoke; enriched with tidbits of ka- 
buki and educational programs on flower 
arrangement and formal tea ceremony; 
and spiced with a sweetmeat savored 
every Sunday night by а vast majority 
of the male viewing audience: The Pink 
Mood Show, a Minskyesque revue fea 
turing old-fashioned burlesque black- 
outs, patriotic tableaux, and a delegation 
from the chorus line at the Nichigcki 
in a memorable mass demonstration of 
terpsichorean expe 

On the following day — or soon there- 
after — you should make it your business 
to explore the pleasures of Tokyo's mul- 
titudinous hinterlands. Just two hours 
distance by crack express train, for in 
stance, are the rushing mountain streams 
and crystalline air of Nikko, site of the 
great tomb of Iyeyasu Tokugawa, а 
shrine which stands today as one of 
man’s most prodigious handiworks. Elev 
cn miles to the west, hable only 
by a car-width road of clif-hanging hair- 
ju turns — or via а breath-taking cable- 
ride — are the glasssmooth waters of 
Lake Chuzenji, a tranquil mou 
resort rimmed with dark forest, dotted 
keside temples, and rumbling 
with the distant thunder of Kegon Falls 
plunging to the valley below in a cata- 
act higher than Niagara. The wise trav- 
eler will allow at least two days for this 
unforgettable excursion, with ап over- 
night stay in the turn-of thecentury 
splendor of the Nikko Kanaya Hotel, 
just a few steps from the main 
‘Tokugawa Shrine. Singles run 
3.50, doubles around $7.. 
which advance reservations are es: 

Fujiyama, an extinct 12,000-foot vol- 
canic cone of almost perfect symmetry, 
has long been the country's most. vener- 
ated and spectacular natura] wonder. 
Three hours by rail from Tokyo, or 
four by car through the patchwork 
quilt of rice paddies and rolling hills 
northwest of the capital city, the foot 
of the holy mountain is dotted with re- 
sort hotels commanding matchless vistas 
of its towering profile, The best of these, 
in our judgment, is the aptly named 
Fuji View Hotel on the banks of Lake 
Kawaguchi, on whose mirroring surface 
the image of the nearby peak can best 
be seen from the windows of thatch- 
roofed cottages (both Japanese and 
Western style) available for $16.50 a 
night. 

Whatever your side-trip itinerary, 
you'll probably want to spend the glow- 
ing twilight of your sojourn back in the 
swirl and clamor of Tokyo itself, savor- 
ing the pleasures of a city as boisterous 
und sedate, as mercurial and screne, as 
the engagingly ambivalent people who 
populate it— until at last you find your- 
self uttering that appropriate but some- 
what shopwom valediction: sayonara. 


with tiny 


FOR 
THE 


RETIRING 


PLAYMATE... 


Gay red and white candy-striped 
shortie nightshirt and old-fashioned 
righicap—in soft, toasty warm 
flannel. Finishing fiii: the jaunty 
PLAYBOY bunny emblem adorning the 
pocket. One size fits all. $4 ppd. 


Shall we enclose a gift card 

in your name? 

Send check or money order to: 
PLAYBOY PRODUCTS 

232 East Ohio St. Chicago 11, Illinois. 


Playboy Club Keyholders: Please specify 
your key number when charging. 


Nice things happen . - - 
when you give. 


PLAYBOY ACCESSORIES 


Jaunty jeweling to remind your playmate who her 
favorite playboy is. Youll outdistance all rivals 
except, perhaps the sly PLAYBOY bunny. Black 
enamel on rhodium. 


Bracelet 
Bracelet and Earrings, the Set 


3 ppd. 
EL 
Shall we enclose a gift card in your name? 


‘Send check or money order to: 
PLAYBOY PRODUCTS 
732 East Ohio SL Chicago 11, Illinois 


Playboy Club Keyholdors: Please specify. 
yout key number when charging. 


KINDEST CUT 


refrain from OF Man River, “lyft that 
swanne, breke that dere, rere that goose, 
Jobster, undertraunch that 


nembre that heron, wynge 

that partryche, mynce that plover” and, 

most exotically and graphically, "dys- 
acotk.” 


say, the carving craft was 
masculine prov- 
nce. Feudal dining etiquette excluded 
females not only from the serious busi 
ness of wynging and lyfting, myncing 
id dysmembring, but also from the 
dinner table itself, In Elizabethan 
land a few centuries unven 
jon finally 
ies to sit with them; 


forced me 


construed as gallant, they were 
to the task of relieving the carver of his 
т: 1 labor. Predictably, this innova- 
tion was a resounding failure, for in 
order to carve, the women had to sit at 
the center of the table, near the chair 
of honor — "above the salt" — and thus 
precipitated peppery protest from the 
male diners thus out 

Despite this ina 
however, women p 

n to dysfigure the male carving tra- 
ion. Even as 1875, ladies of 
gentle birth we ihe eve 
of marriage to the exclusive Beak Street 
Academy for exhaustive instruction in 
the mysteries of meat cutting — a tactic 
which history docs not record as having 
made any visible inroads into the andro- 
centric monopoly on carving. The affi 
ity of a carving knife to the male hand 
remains to this day a part of the order of 
nature — or at least of gastronomy. 

In choosing his weapons for mastery at 
the carving board, the modern male 
makes a wise choice from among the 
three trustiest types of cold ste 
able: the triangular-bladed French fe 
for clean cutting of small pieces of meat 
such as tongue or pot roast, and for 
searching out hidden joints without un- 
necessary lancing in the dark; the long, 
flat blade of the slicer for straightaway 
ol meaty panses; and the 
aped. or curved, blade, a dou- 
ble- -duty cutter equally adept at jo 
ating and standard slice work. For 
small fowl into 
sturdy pair of poul- 


= 


try shears is helpful. 

tp reminder before you begin to 
keep it keen. 
‘Too many ate knife wielders, dull 
whetted. about honing their blades, be- 


‚ you have but 
to cultivate an educated thumb: simply 
run this digit lightly across — not alor 
— the knife edge. If it falls short of razor 
kee haiıbreadıh, the 
blade must be carefully sharpened before 
you can expect to cut a competent figure 


ness by even a 


(continued from page 91) 


as a carver. For this task, the old-fash- 
ioned honing stone is the prime prim- 
ing tool. For those impatient with this 


ritual rigmarole, the electric sharpener— 
fitted 


with several rotating circular 
stones—is a lightning-fast alternati 
And steel yourself for this one: if you 
prefer carving to whittling, you'll be well 
advised to pass your blade also over a 
goodquality knife stecl—not merely 
when the edge becomes dull, but before 
each carving bout. The cutting edge of 
every blade is lined with microscopically 
small teeth which fall out of place or 
become displaced after each session at 
the board, and this indispensable im- 
plement “trues” the knife by realigning 


these ions. As with the stone, 
you merely hold the heel of the blade 
at a slight angle and draw it over the 
steel about a dozen times — speed doesn’t 
matter — then flip the knife and the 
steel to repeat the procedur 
your weapon is in top 
ready to dispatch the most formidable 
crown roast or suckling pig. 

Blade and appetite duly whetted, you 
should man your post at the head of the 
table with the chosen roast secure! 
chored on а capacious board or platte: 
— the meat having "set" and steeped in 
a warm place for 15 to 30 minutes. The 
with a firm erip on the knife, begin 
carving in a long sweeping motion, even 
though the slice may be quite small; use 
full bow, in other words, not staccato. 


ny serr 


garde: 


Yes, a Sony! 
The new TAPECORDER 111 only 7950! 


The first quality tape recorder at a popular price—a smartly-styled instrumentso versatile 
its uses are virtually unlimited! Invaluable for students, world travelers, and businessmen 
too. The perfect way to start a family album of sound—preserving a child's first word, a 
confirmation, a wedding day. And nothing could be more fun than to capture party 


conversation, theatrical readings, a speech or a poel 


declamation. 


Features are all deluxe; all that you would expect from Sony. Yet the coral and white 
Tapecorder 111 is only $79.50, complete with microphone and flight-type carrying bag. 


The Tapeway to Stereo 


All Sony Sterecorders are Multiplex read! 
Sold at better stores everywhere. 
Ask your dealer how you can start your 
family sound album. Or write Super- 
scope Inc., Dept. 2, Sun Valley, Calif. 
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PLAYBOY’S LIQUOR 


|CADDY 


PLAYBOY'sblasé bunny helps 
you hold your spirits, and 
adds a touch of joie de vivre 
to bookcase, bar or mantel. 
He can handle your favorite 
bottle, 4/5 of a quart size. 
$5 ppd. Send your check or 
money order to: 


PLAYBOY ACCESSORIES 
232 EAST OHIO STREET 
CHICAGO 11, ILLINOIS 


} 
ber 
2 і 
| 2L 
INTE Xx aR 1 


Each, 57.50 ppd. Set of four, 525 ppd. 
(Playboy Club Key—550 extra!) 
Unique gift idea—should we 


enclose a gift card in your name? 


Send check or money order to: 


PLAYBOY PRODUCTS 
232 East Ohio St. Chicago 11, Illinois 


Playboy Club Keyholders: Please specify 
your key number whencharging. 


Good Company... 
THE PLAYBOY 
FEMLINS 


You've seen them in the pages of 
PLAYBOY . . . followed their progress 
as Playboy Key Club mascots—now 
the inimitable, impish Femlins can 
grace your own digs as the sauciest 
statuary ever. Charming conversation 
starters, the four frolicsome figurines 
are of reinforced plaster. Standing 
Femlin is approximately 15 inches 
high, others proportionate. (Standing 
Femlin on walnut base.) State code 
letter when ordering. 


And this above all: check the side view 
now and then to avoid the kind of slices 
which swell into thick bulges or taper 
into nothingness. Since all sliced meat 
cools quickly, the wise host will also take 
care to keep his gravy bubbling hot on 
the sidelines, ready to pour over the 
roast after the carving is complete. 

For the benefit of modern kervyrs too 
busy to explore ancient archives, we sub- 
mit herewith a few cutting remarks of 
our own, incisively updated and felici- 
tously simplified, in the hope of honing 
your hosting pleasures to a keen edge. 

Unsheathing our cutlery for battle 
over the groaning holiday boards ahead, 
we supplement our illustrated how-tos 
first with a bit of fowl play over the im- 
memorial roast goose. For the game 
diner, this toothsome bird is a realm of 
the purest succulence. Here's how to ex- 
plore it: with the neck of the bird facing 
left on the carving board, insert your 
sturdy, longtincd fork into the wish 
bone arca, seize the slicer firmly in the 
other hand, size up the terrain and pro- 
ceed to sever the left leg by slicing down 
between thigh and body, forcing it away 
from the bird with the flat side of the 
knife — or by pulling on the drumstick 
— until the socket joint peeps out; then 
complete the cut. Place this morsel on an 
adjoining platter, skin side down, and 
separate drumstick from thigh with a 
careful slice at the joint. A goose wing 
may be rather dry munching, but for 
one who fancies it, simply tip the bird 
starboard а few degrees and cut almost 
horizontally at the wing joint. Restoring 
your meal to an even keel, carve the 
breast meat by cutting parallel slices 
V&inch thick from the base of the 
breast. forward to the ridge of the breast 
bone, releasing slices with a deep hori 
zontal incision below the breast. For 
second helpings, of course, merely repeat 
this easy ritual on the right flank. 

No less savored and favored as a 
crowning touch for Lucullan spreads is 
the hefty, hearty ham roast — fresh, 
smoked or Smithfield. To our pala 
ham what am at such seasonal jollifica- 
tions is the sugar-cured variety. For the 
edification of like-minded cutups, this 
is the way the carver slices: hoist the 
ham upright with your fork (shank bone 
pointing heavenward, fat side to the 
left) and, with a long, slender ham slicer, 
cut one or two thin slices from the lean 
underside, so that the behemoth will 
rest securely flat for the balance of the 
carving. Turn fat side up, sliced side 
down, cut a Veshaped wedge off the 
shank bone (or narrow) end, and lay 
this chunk aside for a Western omelet, 
or some such destiny. Then proceed to 
carve away at the thick nether end, cut- 
ting straight down to the bone in -inch 
slices (1/16-inch for Smithfields). If you 
prefer larger slices, cut at а slightly 


he 


ТНЕ 
PLAYBOY 
BILLCLIP 


(v) 


Dashing new way to carry 
cash—our slim PLAYBOY billclip 
of butter-soft tan cowhide. 

The judicious PLAYBOY rabbit 
standing guard is of black enamel 
оп rhodium. $3.00 ppd. 

Great for gifts—should we 

enclose a card In your name ? 

Send check or money order to: 


PLAYBOY PRODUCTS 
232 East Ohio St. * Chicago 11, Illinols 


Playboy Club Keyholders may charge 
to their Key numbers. 


tales of playhoys past ... 


PLAYBOY's 
RIBALD CLASSICS 


Saucy, sophisticated tales of love, culled from 
the best of the ages and wittily retold for modern 
readers. Zesty, laugh-provoking stories spun by 
Casanova, Boccaccio, Balzac, de Maupassant 
and other masters. Hard-bound. 

53 ppd. 


Shall we enclose a gift card in your name? 


Send check or money order to: 
PLAYBOY BOOKS 

232 East Ohio St. Chicago 11, Ilinois 
рур Club Keyholders: 

lease specify your. 

key number when charging. 


oblique angle. In either case, an un- 
usually tender specimen will demand 
somewhat plumper slices to kecp the 
meat from falling to picces. After a 
dozen or so such kind cuts, release the 
slices by sliding the knife along the bonc 
h they are attached. Then turn 
the ham over and deal with the under- 
side in the same brisk fashion — mixing 
а few of these lean slices with those from 
atop when servin: 


Somewhat subtler in flavor, but no less 
succulent, is the roast saddle of lamb — 
a venerable merry-month institution. Ask 
the butcher to remove the tough flanks 
of the saddle, and save them for a post- 
holiday stew; also have him peel off the 
fell, or thin outer skin, for easier carv- 
ing. After the cooked roast has “set” for 
at least minutes, assemble your 
guests, place your piping side dishes 
about the board, bring forth the steam- 
ing saddle on its silver platter, flanked 
with rissolé potatoes, and begin the cer- 
emony: turn the roast on its underside 
with the meat fork and cut the two 


With the meat topside up 
fork to the left of the backbone and 
begin slicing long strips about 14-inch 
thick alongside backbone; these may be 
«ut in half if the roast is mammoth, 
Carve along rib bones, then along back- 
bone, to loosen slices, which may then be 
replaced on the saddle or transferred to 
another platter for serving. Don't fail to 
apprehend the tender morsels between 
the ribs: the postprandial saddle should 
resemble nothing so much as a refugee 
from the museum of Robert Blackwell, 
an Eighteenth Century catileman who 
enshrined the skeletons of his prize 
shorthorns. 

The reigning monarch of festal fare, 
of course, is the standing rib roast of 
beef — no less majestic as a centerpiece 
on today's holiday tables than it was on 
the boards of William the Conqueror. 
Contemporary rulers of the roast deal 
with this Goliath ictly as did our for 
bears: place the meat on the carving 
hoard with the small end up and ribs to 
the left. If it seems unsteadily supported, 
cut a slice from the bottom for a flat 
resting place. Jab the fork deeply be 
tween the ribs and cut out the first rib 
bone with a boning knife. Then begin 
carving Linch slices [rom left to right. 
using a razor-keen slicer, taking care that 
cach is of uniform thickness, and trans- 
fer to an adjoining plauer with knife 
and fork. Retrieve the precious juices 
from the well of the carving board and 
add them to the hot pan gravy. Finally, 
when the second rib bone is reached, 
remove it before undertaking further 
exploration — and so on through the 
roast, as long as the assembled. appetites 
remain as keen as the carver's blade. 


WANTED 


YOUNG SKINNY WIRY FELLOWS 
not over eighteen. Must be expert 
riders willing to risk death daily. 
Orphans preferred. WAGES $25 рег 
week. Apply G 
press, Alta 


= 5 >»? 
Buffalo Bill Cody was among the first to answer this remark- 


able want ad which staffed the Pony Express with young 
ifaredevils and gave the West its first reliable mail service. 


McCormick Bourbon has a mighty big 
place in the Pony Express story. Major 
Ben Holladay, owner of the Pony 
Express, was the man who brought the 
finest distiller of his time to a certain 
limestone spring at Weston, Міѕѕош 
there to make McCormick—a whiskey 
50 fine as to be preferred above all others 
in the days when every man west of the 
Mississippi was a Bourbon coonoisseur. 

The mail service has come a long way 
since then, but the whiskey is just the 
same. Funny thing about Bourbon distill- 
ing. It didn’t need improvement. It 
reached the peak of perfection just about 
100 years ago. We still make McCormick 
Sour Mash whiskey (only 25 barrels a 
day) the same way Ben Holladay made it 
back in Pony Express days . . . in fact we 
still use the same pure Limestone Spring 
Water from Ben’s original Weston 
spring ... one of the few remaining... 
and age it for long years in new 
charred white oak barrels. 

We've worked up a Pony Express 
Rider club here in Weston with inter- 
ested members across the country. If 
you'd care to join, just send the coupon, 
and we'll mail you a card certifying you 
as an Honorary Pony Express Rider. 


This card will entitle you to first crack at 
McCormick whenever your dealer is able to 
get some. 


МАКЕ ME AN 
Honorary Pony Express Rider 
Name. 
Address. 
те رد س ا‎ 
иште: McCORMICK DISTILLING CO. 


ROUTE NO. 2, WESTON, MISSOURI 
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PATRICK DENNIS (continued from page 101) 


the Belmont Plaza Hotel for a haircut 
and beard trim. Afterward he goes on to 
Voisin or the Café Chauveron to lunch 
with friends. (At the table he invariably 
orders a sidecar, a favored drink of the 
Twenties, the period he most savors.) 
le from this midweek ritual, Dennis 
ly spends the day at home. He 
rly, after precisely seven hours 
of sleep, and, seated in a leopard-skin 
office chair, devotes himself first to mat- 
ters inyolving Lancelot Leopard. Next, 
he may write, using a regular office 
typewriter rather than the electric m: 
chine favored by most prolific authors. 
Though his pose before the world is that 
of a man to whom undue exertion is 
all but unknown, he has on occasion 
Jabored at his typewriter for as long as 
sixteen hours at a stretch. Around the 
World with Auntie Mame was his tough- 
est book, principally because he did not 
wish to write it at all. (“I hate to bite the 
hand that feeds me," he says, “but I'm 
tired of Мате”) After lunch he will 
cither continue writing, read current 
books or engage in one of his favorite 


occupations, lengthy telephone conver- 
sations. 

The Tanners do not like the theater, 
movics, night dubs or dancing. On nights 
when there is no party to attend, the two 
are likely to sit home talking, usually 
to the accompaniment of several quiet 
drinks. Pat maintains that his life is a 
dull one, saying, “М I ran an Oldsmobile 
Agency in Peoria, Id have more excite- 
ment." He is, however, obviou 
with his domestic lot — though a vi 
to the Dennis home may be somewhat 
nonplused to hear Pat fondly addressing 
his five-year-old daughter as Miss Bitch 
and his seven-year-old son as Mr. Bas 
tard. The children, it should be noted, 
show no ill effects. 

Pat still despises the country and would 
much rather pass the summer in his air- 


conditioned town house than in a rural 
retreat. He has worked out an effective 
system for discouraging those who invite 
him to spend weekends in the country. 
“Why don't you visit us, instead?" he 
smoothly asks. “It’s so cool here, you 
can wear old clothes, and we have the 


“It's been three years since 
Brother Denini was kicked upstairs." 


most wonderful community-theater mov: 
ment here in town." Last July 4, Pat and 
Louise attended a picnic eaten off the 
parquet floor of a stately mansion оп 
East 72nd Surect. During the evening 
the guests went up on the roof and for 
fifteen minutes dutifully waved sparklers 
in the air. It was exactly the sort of out- 
door evening Pat likes. 

Another of his pet hates 
part, this is because of what happened to 
the only script he has written for tele- 
vision, a lunatic effort in the vein of 
Auntie Mame. “Do you know what they 
did to that script of minc?" he asks їп 
crescendo tones. "They added a Por- 
tuguese nun!" Further resentment is 
aroused by what he considers the 
mal caliber of TV drama. "Tele 
and I are not ready for cach other,” he 
mutters. To salve his feelings, he has de- 
vised a curious — and characteristic — re- 
venge. He has become the self-appointed 
President of the Young Dr. Malone Fan 
Club, Nearly every afternoon at three he 
esconces himself before the TV to ob- 
serve the daily session of this venerable 
soap opera. To watch him at this un 
likely pursuit is to see a man milking 
life. Not only is he charmed by the 
involuted plots of Young Dr. Malone, 
he is also personally acquainted with all 
the actors — they come to his parties. He 
takes a special pleasure in the knowledge 
that one actor, who plays an unmarried 
son, is in reality the father of four, while 
another, who plays the son’s father, is 
childless. Such in-the-know minutiae fas- 
cinate him. So do other aspects of the 
program. “It's completely bogus, but I 
love it,” he says, a glint of malicious 
mischief in his china-blue eyes. “Those 
troubled faces — how I adore them!” Any 
attempt by the show to convey elegance 
provokes his favorite adjecti “How 
tacky, oh, how tacky, how beautifully 
tacky!” He is disappointed if no black- 
the day's installment. 
“They're the best,” he says. “So vicious, 
and so evil.” 

At the conclusion of the program Pat 
Dennis leans back, the scraggly, graying 
beard lifted into the . "Just wonder- 
ful, wonderful" he sighs contentedly. 
“The amnesia, the illegitimate kids, the 
temporary blindness — it just rolls on 


mailers tum up 


and on." Yet the soap opera seems to 
have made an impression, for suddenly 
he exclaims, “The trouble people have 


in life!” This reflective concern is short- 
lived, however. The inner ear has warned 
him that such a conventional attitude 
docs not befit Pat Tanner, Pat Dennis, 
а Rowans, or even Lancelot Leop- 
the chosen role of this diverting 
fellow to be endlessly irreverent and 
unique. “Of course, I have serious prol 
lems, too," he quickly adds. "I'm doing 
over two rooms next month." 


A Bevy of Beautiful Dates 


NOW IN TWO CALENDAR STYLES, here are rwelve provocative 
Playmates, the best from the pages of PLAY BOY, in full, dazzling color, 
in twelve entirely new poses to give each day a beautiful outlook! 


From the cool Miss January to the festive Miss December, each 
pretty Playmate is a date really worth keeping. 


These all-new Playmate Calendars add a trim and shapely touch 
to any man’s home or office—make the perfect gift—especially for 
those who like to look ahead, plan ahead. Pick up the DESK-TOP 
MODEL for your office, WALL CALENDAR for den or rec room. 


5 0 c throughout the U.S., slightly higher elsewhere 5 Oc 
ON SALE AT YOUR NEWS DEALER’S NOW! 


BY" x 12i" size 


Si" x64” sire. 
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PLAYBOY 
READER SERVICE 


Write to Janet Pilgrim for the 
answers to your shopping 
questions. She will provide you 
with the name of a retail store 
in or near your city where you 
can buy any of the specialized 
items advertised or editorially 
featured in PLAYBOY. For 
example, where-to-buy 
information is available for the 
merchandise of the advertisers 
in this issue listed below. 


Miss Pilgrim will be happy to 
your other 


answer any of 
questions on fash 
el drink 


magazin s 
description of the items 
when you write. 


PLAYBOY READER SERVICE 
232 E. Ohio Street, Chicago 11, 11. 


USE CONVENIENT GIFT 
SUBSCRIPTION ENVELOPE PAGE 49 


C13 vrs. for М (Save $7.60) 
O 1 yr. for %6 (Save 51.20) 
О payment enclosed [J bill later 
TO: | 
ot ы p зш; 
address 

city zone sate 
Mail to PLAYBOY 

E - Ohio Street, Chicago 11, Illinois 


PLAYBOY’S INTERNATIONAL DATEBOOK 


BY PATRICK CHASE 


FOR TRAVELERS SEEKING a variety of vi 
during January's snow-buffeted day 
herewith commend the merits of a Euro: 
pean sojourn combining ski-doings with 
pleasurable apiésski touring. One re 
cently conceived. plam enables you to 
jet from New York to Munich, where a 
freshly minted Mercedes will be placed 
ıt your disposal for $126 per fortnight, 
ind this rental fee can be applied against 
future purchase of the car, Under this 
attractive arrangement you may first 
motor to the snow business resort of your 
choice— the windculpted slopes above 
\ustria’s St. Anton, зау, or the French 
Val«lIsére, where helicopters waft you 
to pristine alpine trails — and then, sated 
with schussing, be free to wheel your 
way to less frosty, equally diverting 
Continental byways 

Vienna, for example, is never morc fes: 
tive than during its pre-Lenten Fasching 
celebrations, when the city’s accustome d 
etted by such glittering gi 
ıs the Vienna Opera Ball, at which both 
debutantes and ballerinas from the 
Vienna State Opera join the social twirl. 
If you write well ahead of time, the 
Direktion der Wiener Staatsoper may be 
able to wangle au invitation for you 
to this айайт, thereby providing you with 


charming contacts for future town-paint- 
ing à deux. 

Further postski peregrinatious, with a 
sylvan lining, may take you south toward 
the French Rivier 
made memorable 
fabulous inns and 
the Hôtellerie du 2 


‚ on a leisurely jaunt 
by stop-olfs at such 
ronial chateaux as 
oulin des Ruats at 


Avallon, Chateau St. Jean at St.-Jean-le- 
Priche, Hotellerie Beau Rivage at Con 
dricu, Hatellerie La Cardinale ас Baix, 


La Petite Auberge at Noves and — the 
ultimate in Gallic sumptuousness — the 
Hostel of the Royal Monastery of the 
Abbaye de La Celle near Brignoles. A 
former retreat for such regal notables as 
Louis XIV, François I and Charles de 
Gaulle, the hdtellerie has been refur- 
bished, with modern élan, to accommo- 
date 44 fortunate travelers. For 59.90 
per diem you may snooze in a royal 
richly 
heads and plump cherubim, dine in a 
beamed Fifteenth Century grind salon 
and cool your heels in а Romanesque 
pool fed by revivilying spring waters. 
For further information on any of the 
above, 
232 E. 


four poster carved with lions" 


write to Playboy Reader Service, 
Ohio Street, Chicago 11, Hlinois. 


COMING NEXT: 


THE BIG ANNIVERSARY AND HOLIDAY ISSUES 


“MY BROTHER, ERNEST HEMINGWAY"- BEGINNING A THREE- 
PART INTIMATE BIOGRAPHY BY LEICESTER HEMINGWAY PLUS 
PROVOCATIVE FICTION BY IRWIN SHAW, WILLIAM SAROYAN, RAY 
RUSSELL, GARSON KANIN, KEN PURDY AND RAY BRADBURY. 
PENETRATING ARTICLES BY ALFRED KAZIN, ARTHUR C. CLARKE, 
J. PAUL GETTY, AL MORGAN, ALEC WAUGH, HENRY MILLER 
AND CHARLES BEAUMONT. HUMOR BY ERNIE KOVACS AND ELDON 
DEDINI PLUS HOSTING FOR THE HOLIDAYS —HOW TO THROW FIVE 
MEMORABLE PLAYBOY PARTIES—AND THE FAVORITE DRINKS OF 
SHOWBIZ CELEBRITIES ALONG WITH GIFT SUGGESTIONS GALORE 


A TEN-PAGE PICTORIAL INVITATION TO A PLAYMATE HOLIDAY 
HOUSE PARTY WITH TWELVE PAST PLAYMATES OF THE MONTH, 

OUR ANNUAL PLAYMATE REVIEW AND SPECIAL FUN FEATURES. 
BY PLAYBOY FAVORITES JULES FEIFFER AND SHEL SILVERSTEIN 


BOTH WILL BE COLLECTOR'S ISSUES YOU WILL NOT WANT TO MISS 


ы, 
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Our "close-up" of an angry rhino got too close for comfort 


BLENDED CANADIAN WHISKY -86.8 PROOF - IMPORTED BY HIRAM WALKER IMPORTERS, INC., DETROIT, MICH. 


1. “You never know how fast you can run... until a 
rhino breathes down your neck,” writes Don Higley, an 
American friend of Canadian Club. “We w fter pi 
tures of wild life in nyika. But that rhino was 
wilder than we'd bargained for! We stalked cautiously 
into picture range, our cameras а! ready, when sud- 
denly the monster whirled on us in а blind fury. Snort- 
ing with rage, he lowered his ugly head and started 
toward ws at a gallop. We forgot about the pictures. One 
look at that mean horn was enough. We were in for it! 


то MER MAJESTY шн Е 
HIRAM WALKER & SONS LIMITED 
WALKERVILLE CANADA 


2. "Like a batt 
thundered down on us. We took 


m, he B. “There was only one chance—a deep gully 
the edge of the clearing, Cameras flapping, we 


to our heels but it was like run. гап as though our lives depended on it. They did! 
ning down the track in front of a The carth trembled as the rhino bore down on us. 


runaway express train ari With lung-bursting speed, we reached the gully 
ous beast was gaining on us fast, — and blindly leaped head-over-heels down the slope. 


зї dare follow us down the steep slope. At nightfall, still trem 
a welcoming sig у favorite whisk 
g for any adventure!” Why this whisky 
lian Club has a flavor so distinctive. no other whisky tastes 
whisky in the world. You with it all 
dimer, tall ones after. Try Canadian Club t 
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good old Сапай 
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quite like it. Wh 
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6 years old. Imported in Bottle from Canada 


“You're some tomato. 
We could make beautiful Bloody Marys together. 
I'm different from those other fellows.” 


WORLD'S 


FINEST VODK/ 


(КП 


ORIGINAL “J like you, Wolfschmidt. 
You've got taste." 


(oos 


Since 1M 


PROOUCT OF U. S. A © 80 PROOF 


VODKA 


^ 100% GRAIN NEUTRAL SPIRITS 


Wolfschmidt Vodka has the touch of taste that marks genuine old world vodka. Wolfschmidt in a Bloody Mary is a tomato in 
triumph.Wolfschmidt brings out the best in every drink. General Wine end Spirits Company, N.Y. 22. Made from Grain, 80 or 100 Proof, Prod. of U.S.A. 


